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Why Parents Oppose Coin-Ops: What the Industry 

Can Do 

Local opposition to game rooms is often irrational — 
7 QO? but is a naggingly persistent problem for operating. 

Mary Claire Blakeman explores some tactics to win 

citizens over to the side of good, clean, fun arcades. 


The New Wave in Game Fraud 

An investigative report by Mike Shaw reveals the 
7 workings of blue-sky salesmen in this first of a series of 

articles aimed at keeping industry markets on the 

honest level they had attained—until the sharks 

came. 


‘Family’ Games Provide an Operating Alternative 
What Alter Tornado Racers have to offer to arcades 

7 7 6 and parks is explored by Play Meter staffer Sharon 
McCall. What she finds is an interesting and flexible 
games operating method for many locations. 


Other feature articles in this issue include: The Industry ls On A Roll (by 
Dick Welu), page 97; Location Contracts in the Industry Today (Part 
Two), 111; ShowBiz Pizza's Tie-In with Games & Automatons (by Valerie 
Cognevich), 121; “Bang’s’’—an Operation with Nostalgia (by Bill Kurtz), 
123; The Handicapped’s Arcade Employment Aid (by Steven Czetli), 
142; Taito: Building on a Giant, 146; Electronic Games Record Holders, 
163; Does Adding Machine Tape Lie? (by Joseph Arkin), 165. 
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About the Cover: Williams Electronics, Inc. pulls off a coup, winning 6 of the 8 
Play Meter Awards, including Best Video and Best Pingame for 1981. 


ne or two players meet the challenge of Solar Quest as 
they maneuver their ships to destroy the enemy ships and 
capture survivors to achieve highest scores. The excite- 
ment is enhanced with realistic explosive sounds and vivid 
color graphics. Using a rapid fire control or the limited but 
powerfu! Nuke, players meet the ever increasing alien pen- 
etration in solar territory. The speed of action intensifies as 
new obstacles are introduced to the Solar Quest. Ghost 
chase ships, alien fire, solar gravity and more combina- 
tions of action features progress through a possible 500 
levels to give this game the ultimate player attraction. Solar 
Quest guarantees explosive action for players in all 
types of locations. 


00) 854-2666 


onus ships awarded and higher © 
scoring for capturing survivors. The hy- 
perspace button allows quick escapes 
from the approaching enemy. Accurate ship 
guidance controls maximize maneuverability. 
Special Nuke weapons destroy multiple enemy 
ships. Extra Nukes are awarded for each 10,000 points. 


Dimensions: upright cabinet 73” H 30”D 26%" W 
(boxed—78"H 33”D 29”W) Weight: 280 Ibs. (boxed) 
Also available in a modern cocktail cabinet design. 


inematronics patented Vectorbeam™ x-y monitor sys- 
tem insures heightened visuals with 3 dimensional realism 
in the video action. The cabinet and coin door are con- 
structed for durability with high quality materials and graph- 
ics application to resist marring. Cinematronics electronics 
quality is assured by 100% testing. Serviceability is en- 
hanced by a staff of highly qualified technicians ready to 
assist with troubleshooting in the field via the toll-free 
service number exclusively for Cinematronics 
customers—(800) 854-2666. 


agnostic mode allows easier serv- 

cing and the 1 or 2 player audit provides 

“a game play analysis. Control of game length 
with an adjustable number of ships per credit. 
Coinage options for optimum pricing flexibility and 

free play switch for demonstration or special events. 
Bonus ship award level can be selected for capture of 25 


Elusive ghost ships score highest when hit. Player recog- 
nition features the top 10 scorers with their initial ID in the 
attract mode. 


or 40 survivors. The initial difficulty phase can be increased 
for greater challenge as players become more experienced. 


Intense solar challenges increase through 500 skill | | 

level phases. | SQW 7 
Explosive action against seven types of enemy ships. Fase LAS R (e Uy 
Bonus ships awarded for capture of survivors. | Aa’. 
Nuke weapons can destroy multiple enemy ships. | | 
Hyperspace for quick escapes. 

Unprecedented 3-D realism with patented 


Vectorbeam™ x-y monitor system 
and reflective color graphics. 


A full 16K memory for more 
simultaneous action and 
more player involvement. 
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PUSH RED BUTTON 
TO CLOSE SHUTTER BEHIND LUPIN 


LEVER ADJUSTMENT 
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*You can use two shutters at one time 

* Bonus points awarded when super Ds are locked-up. 1 Super 
D...100, 2...300, 3...1,000, 4...2,000. 

* Get out of maze through flashing “out” doors as soon as gold 
coins are all picked up. 
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UP FRONT 


This year will mark Play Meter’s eighth appearance 
at the AMOA Show. Yet is seems like only yesterday 
that we were running around the show floor proudly 
handing out copies of our first edition. I’m almost 
embarrassed when | look back at those early issues of 
Play Meter. But then, | didn’t come from a publishing 
background. | then knew very little about the 
magazine business and English was, without a doubt, 
my worst subject in college. My background was the 
coin machine business—four years in the full line 
vending and four years in music and games. Those 
eight years taught me there was areal need for atrade 
publication for the amusement industry. My goal, 
therefore, was not to produce a pretty magazine buta 
meaningful one. Operators were desperate for more 
information and Play Meter became dedicated to that 
need. 

Well, we've all come a long way since those early 
days. The industry has grown and changed, and so 
have we. | have always felt that the growth of Play 
Meter closely reflects the growth of the industry. As 
the industry grows and changes, so does Play Meter. 
Growth and change go hand in hand, and together 
mean progress for the industry. Play Meter has gotten 
a lot bigger, a lot prettier, and a lot more meaningful. 
Over the same period of time the industry has gotten 
bigger, more respectable, and more sophisticated. 

This great industry of ours is ever changing and 
ever growing. And the point | am trying to make here 
is that, no matter who you are or what your role is in 
this industry, being able to react to change and 
growth is essential to your success and the eventual 
success of the entire industry. While this is true for all 
sectors of this functioning industry, it is even more 
vital to this industry’s national operators association— 
the AMOA. 

A few of our readers have complained to us in 
recent months about the criticism we levelled at the 
operators’ national association during the past year. 
These complainers were actually a very small minority 
of those who responded to our series of articles on 
the AMOA this past summer. But there was 
something disturbing about their complaint that | 
would like to address. 

Curiously, even these complainers agreed the 
fault we found with the AMOA was real. But they 
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went on to ask what was the purpose of the criticism. 
Why criticize the AMOA? We heard that time and 
again from those who could find no other defense for 
the AMOA’s foibles. Why criticize the AMOA? 

Why criticize the AMOA2. Such a statement 
assumes that it’s not enough these days to tell the 
truth. You must also have a reason to tell the truth. 
That, | find distributing. But it just so happens there is 
a good reason for our criticism of the AMOA. And it’s 
the same reason this magazine has been so outspoken 
in the past, and will continue to be in the future. 

If it’s for the good of the industry, we’ll do it every 
time. That’s why we criticized the AMOA. Sure, this 
industry is enjoying great times, the best times ever. 
The machines the manufacturer are making right now 
are drawing in quarters as though there were magnets 
in the bottoms of those cashboxes. But if the 
operators’ national association doesn’t get on the ball 
soon and start addressing itself to the real problems in 
this industry, then we'll all be swamped by negative 
public reaction and the resulting adverse 
legislation—all of it because the AMOA was 
somewhere else smelling the roses or tilting windmills 
while there was a job to be done. 

In fact, the AMOA has not been doing its job. And 
even the most loyal AMOA supporter cannot deny 
that. But we have to have the courage to admit to it. 
Otherwise, if this industry flounders because no one 
had the courage to speak up, then this industry would 
be deserving of any fate dealt it. 

Nobody wants to see the AMOA done in. We all want 
to see it serve its true purpose. 

We feel confident changes can be made to make 
the AMOA responsive to the needs of this industry. 
But it will require that we all get involved to affect 
these changes ourselves. For our part, Play Meter will 
continue to do its part in this effort. 


a: 


Ralph C. Lally II 
Editor and Publisher 
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Long Island’s only distributor 
1 Delaware Drive 
Lake Success, Long Island, 
New York 11040 . 
(516) 488-5600 
Telex: 221568 
Cable: BELAMEX New York 
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REAL GOOD DEAL? 


WE HAVE IT ALL 


The World’s Foremost Export Service 
Phonosgraphs @ flippers © videos 
arcade pieces @ bingos ® slots 


FLORIDA’S LEADING DISTRIBUTOR 
AND LONG ISLAND’S ONLY 
FULL-TIME DISTRIBUTOR 

® great games 


® great service 
® great parts department 


_Florida’s Largest Distributor World’s Top Export Service 


1541 N.W. 165th Street _ 1 Delaware Drive 
Miami, Florida 33169 Lake Success, Long Island, 


Tel. (305) 621-1415 New York 11040 
| (516) 488-5600 
Telex: 221568 
Cable: BELAMEX New York 
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WHICH WAS 
THE BETTER BUY? 


ANSWER: 


The better buy was the package from C.A. Robinson & Co. which is the 
factory-direct distributor with the ability to service what they sell. 


Exclusive representatives for: Atari ¢ Bally ¢ Centuri © Cinematronics ¢ Midway 
Stern @ Taito © Tournament Soccer ® Valley @ Universal 


Also representing: Deco @ Exidy © Game Plan @ Gremlin ¢ U.S. Billiards 


C.A. Robinson & Co. 


Note out new address and telephone number: 


2891 W. Pico Blvd. Los Angeles, Cal. 90006 
Tel: (213) 735-3001 


KAPORTING ? Tokens are The Answer! 
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Do you want to operate a Pinball Game on 34 Krupecs? 
62 Cruzerios? 29 Francs? 4, 350 Lira?. . .Tokens are the 
answer. Coin Acceptors and Slide Chutes are easily ad- 
justed for Token Operation. Bill Changers can be quickly 
modified for virtually any size Token, and the number of 
Tokens dispensed can be set for any quantity. 


It is important to allow a margin of size difference from 
the coins in use in any country, to prevent slugging. Pro- 
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GALAXIA 


viding the proper Token is selected, Coin Mechs can be 
set to eliminate slugging completely. 

If you are exporting new or used equipment, you owe it 
to yourself and to your customers to consider Tokens and 
all of the advantages they offer. 


Catalogue and assorted samples are available on 
request. Phone (606) 231-7100, or write Van Brook of 
Lexington, Inc., P.O. Box 5044, Lexington, Ky. 40555. 
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Letters to 
the editor... 


Clipped 


The article, “Layman Gets Burned” 
[Play Meter, September 1, page 41], 
really hit a hot spot with me. I’m in 
the same boat as this manis. I bought 
six video machines last February; 
this sounds so much like what I 
bought.. 

The salesman sold me down a bed 
of roses that turned into thorns. 
Also, I hired so-called locations 
(finders) for $175 each game. They 
clipped me...I’m out $25,000 for dead 
machines. I know of three other 
parties (in similar situations). 

Carol C. Herman 
Lansing, Michigan 


[We have received too many calls 
concering “disappearing salesmen” for 
them to be coincidental stories of too- 
high sales prices for too-low quality 
games. Play Meter is preparing an 
investigative report into the widespread 
blue-suede shoes “smoothies.” —ed. |] 


Reprintable 


I would like to know whether your 
magazine has printed any articles on 
the educational value of electronic 
games. I am looking for specific 


information regarding any organiza- 


Something on your mind you want to 
vent? Got a gripe? Full of praise? Havea 
question? If you have comments on the 
coin operated entertainment industry, 
write to Play Meter. Our “Letters to the 
Editor” columns are dedicated to you, 
the operator/reader. 

All letters must be signed; if requested, 
only initials will be used or the name 
withheld from print. Please include 
return address (although, for the sake of 
your privacy, addresses will not be 
printed.) All letters subject to standard 
editing. Be concise. 
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tions which have used electronic 
games for teaching purposes, which 
games they have used, and how they 
have used them. 


Robert J. Coltrane 
Director of Training 
Pizza Time Theatre, Inc. 
1213 Innsbruck Drive 
Sunnyvale, California 


[One of the more recent and thorough 
articles on the educational value of the 
games, Steven Czetli’s article “Coin- 
Operated Instructive Games,” was 
published in the December 15, 1980 issue 
of Play Meter. Copies of this and other 
pieces, such as on the use of games by 
the handicapped player, have been 
forwarded to the writer at Sunnyvale. 


—ed. | 


Educational 


Recently, I had the pleasure of 
reading the series in “Technical 
Topics” (Play Meter, June 1, 1981 
issue) which gives lessons on 
Transistor Circuits. 


I understand that these lessons are 
extracts from Kurz-Kasch’s 
“Correspondence Course for 
Electronics.” 

Since I am currently employed at 
Taito Corporation as a tech writer, I 
am interested to know more about 
this course. So if you have brochures . 
on it, which gives the contents and 
price of your course—I would 
appreciate it very much if you can 
arrange to have your people airmail a 
copy to me. 


Satoshi Takeshita 
Yokohama, Japan 


[Due to many calls and letters from 
operators and techs wanting missed 
lessons of the Kurz-Kasch series, Play 
Meter is preparing to reprint the Digital 
Circuit Design Course at a near date. 
That will be announced as the reprint ts 
available, and we will reproduce the 
other printed portions of the series, 
including the currently serialized I.C. 
Logic Course, in the future with the 
cooperation of Kurz-Kasch, the 
copyright owner of the series. | 


Dynamo Announces 


Built with STEEL and ALL PLYWOOD CONSTRUCTION. 
Engineered for the Smart Operator. 


For further info: phone (800) 527-6054, (214) 641-4286, Telex: 732-432 
1805 South Great Southwest Parkway, Grand Prairie, Texas 75051 


Audio Visual Amusements 


Offering the finest new 
and used equipment. 


REPRESENTING LEADING FACTORIES 
e SALES, PARTS, SERVICE ¢ 
ARCADE PLANNING SPECIALISTS 


Over 50 beautifully reconditioned 
solid state pinballs available 


YOU’VE TRIED THE REST, NOW TRY THE BEST 
WE’RE EAGER TO SERVE 
1809 Olive Street 


St. Louis, Missouri 63103 
(314)421-5100 


For further information, call Pete Entringer (collect) 
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Coinman Interview: 
Norman Pink 


Intra-industry controversy is not something that 
AMOA has been accustomed to. But, in 1981, the 
operators’ national association became the target of 
bitter recriminations—much of it emanating from this 
magazine—concerning the association’s action, or lack 
of action, on issues of vital importance to the entire 
industry. 

Should gray area games be accepted as part of this 
industry? Or should they be divorced from it? How much 
are members of the AMOA entitled to know about how 
AMOA decisions are made? Did the AMOA adequately 
represent the jukebox operators’ interests in the 
copyright law proceedings? Shouldn’t the national 
association have been involved in the games part of the 
business, too? 

These and other questions served to place the 
operators’ national association under close scrutiny for 
probably the first time in its history. Before now, it was 
generally agreed everything was going along, pretty 
much according to form. But the jukebox copyright rate 
debacle put an end to all that and stirred up a terrible 
storm within the industry. 

The man who has served as the president of the 
AMOA during this year rose to the presidency himself 
amidst a storm of controversy that saw the assumed 
incoming AMOA president, Jim Mullins, apparently 
expelled from the national association. Norm Pink, 
probably as much a surprise to him as to anyone else, 
was named AMOA president instead. 

Pink operates Advance-Carter in Minneapolis, 
Minnesota. He’s been in the coin-op business since he 
was 15, starting back in 1947 when he went to work for 
the company in the coin machine shop for his cousins. 
After fulfilling his service obligation and completing his 
college education (he earned a degree in Chemistry and 
Psychology), he acquired the operation and went into 
the business fulltime in March, 1955. Back then, his 
operation was basically a jukebox route because the 
games Advance-Carter Company had been operating 
were basically in-line pingames which were outlawed in 
1954. He diversified his route to include regular flipper 
pinballs, shuffle alleys, pool tables, as well as 
phonographs. 

Norm Pink operated what many people today believe 
to be the first amusement center in an enclosed mall. It 
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was literally in the basement of one of the first shopping 
mall centers built in the country. In that lower level, there 
were restrooms, a shoe repair shop, a post office, a 
popcorn concession, and a zoo where the lion and tiger 
cubs, wolves, and an orangutang were caged. Pink 
operated a few kiddie rides down there. And, one by 
one, as the popcorn concession, zoo, shoe repair shop, 
and post office departed—the size of his operation 
expanded until, eventually, he took over the entire lower 
level of 2,000 square feet. 


Pink says he still remembers the day when a friend 
came to visit him at his amusement center and brought 
along someone by the name of Jules Millman. Millman 
was later to pioneer family amusement centers in 
enclosed shopping malls. 


“I remember remarking that if | ever had it to do all 
over again,” said Pink, “I'd have carpeted the tile floor, 
taken out the flourescent lights, and wouldn’t have 
allowed any food in there.” Little did he know someone 
was taking notes. 


Today Pink’s operation is largely games. Jukeboxes 
make up only ten percent of his entire route. He says 
he’s still heavier into pinballs than he is into video but 
that’s because he was so heavy into pinballs before the 
video takeover. Although the ratio of videos is 
diminishing, he said. “We haven’t stopped our buying of 
pinball machines.” 

Advance-Carter employs about 115 people (parttime 
or fulltime) and extends about sixty miles all around the 
Minneapolis area. Additionally, he now operates ten 
amusement centers, plus a big 23,000 square foot 
amusement center called “Circus.” He’s now planning 
to open three more big attraction-type amusement 
centers, though he’s quick to add they won't be nearly as 
big as Circus. 

His wife, Dorothy, is a clinical dietician. Two of their 
three children are now studying in college. Barbara and 
David are, respectively a sophomore and a freshman at 
the University of Wisconsin in Madison. The Pinks’ other 
child, Karen, is a sixth-grader at a Minneapolis public 
school. 

The Coinman interview focused on the AMOA, what 
it is doing, what it plans to do. It’s important reading for 
all industry people. 
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Who says lightning can’t strike in the same place twice! 
The company whose games stole all the thunder last year 


is at it again at Booth 166! W w. 


ELECTRONICS, INC. 
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The following are rankings of the top videos and top pinballs making above average weekly gross collections 
nationwide. The dollar amounts appearing are the average weekly grosses as reported to Play Meter magazine through its 
regular national operator survey, including both arcade and street locations. Games with less than adequate responses (less 
than fifty percent) but with above average collections are so noted. Games not appearing on the poll either (1) did not 
generate over a ten percent response rate to provide an adequate representative sampling or (2) did not register weekly gross 
collections above the national average. Specialnote should be made that these earnings figures are gross revenues. 
When computing operator revenues, these amounts should be reduced by fifty percent to reflect the most wide- 
spread industry practice, that of granting fifty percent commissions to the location owners. 


TOP VIDEOS | TOP PINBALLS 


Sixteen of 33 videos (48%) with a response rate Ten of 21 pinballs (48%) with a response rate 
over ten percent have above average earnings. over ten percent have above average earnings. 


Dec. 1 Nov. 15 Dec. 1 Nov. 15 
National average for videos $205 National average for pinballs ....$104 $113 


VANGUARD/Centuri $250 * 1. BLACK HOLE/Gottlieb $209 $236 
OMEGA RACE/Midway .... $257 . EIGHT-BALL DELUXE/Bally | $134 $160 
DEFENDER/Williams $282 . MARS/Gottlieb $111 $127 
CENTIPEDE/Atari $271 . FATHOM/Bally $110 $130 
PAC-MAN/Midway $254 . VOLCANO/Gottlieb $108 $135 
. SUPER COBRA/Stern $254 . JUNGLE LORD/Williams ...| $107 
. PHOENIX/Centuri — 
* 8 VENTURE/Exidy $239 
* 9. PLEAIDES/Centuri $213 
10. ASTEROIDS/Atari $ _— 
*11. WIZARD OF WOR/Midway .| $192 $241 


Provisionally Rated Pinballs and Videos 


(Above average earning games, with a response rate between 10—25%) 


VIDEOS PINBALLS 


Provisional Ratings Dec. 1 Nov. 15 Provisional Ratings 
QIX/Taito . $320 SOLAR FIRE/Williams 

~DONKEY KONG /Nintendo $300 CATACOMB/Stern 
FROGGER/Grenmlin .................. ‘ — CENTAUR/Bally 
WARP-WARP/Rock-Ola $225 MEDUSA/Bally 
SPACE FURY/Gremlin pes 


Operator/readers who would like to join the ever-growing numbers of readers participating currently in the 
survey, write: Play Meter, Equipment Poll, P.O. Box 24170, New Orleans 70184. 
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TEMPEST™ is the beginning of the ATARI® Era. A dimension be- __ that offers players a choice of 28 difficulty levels, operator op- 
yond imagination. A new dimension of sight, color and unlimited tions that include 10 selectable bonus ‘‘lives’’, ‘‘easy’’, ‘‘medium’’ 
challenge. Tempest is new QuadraScan™ Color, a breakthrough or ‘“‘hard’’ settings, and much more. Enter the Atari Era™ Talk to 
display system that offers spectacular 3-D realism and incredible your Atari Distributor now or contact us for referral at Atari, Inc., 
animation. . . our exclusive Skill-Steo™ progressive play feature 1215 Borregas Ave., Sunnyvale, CA 94086. 408-745-2500 
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PLAY METER: The AMOA has been basically an 
association focusing in on the jukebox interests. In light 
of the growth of the games business and the steady 
decline of the jukebox business over the years, can we 
expect the AMOA to become more involved in the game 
business. 

PINK: Absolutely. The first step we took was several 
years ago when we changed the name from MOA to 
AMOA. We are continually changing our programs to 
meet the change in the industry. The theme of my talk as 
I went around the country this year, as president of the 
AMOA, was that this industry was changing, and so we 
must also change. For one thing, the seminars at the 
AMOA Show are being geared to the changes in our 
industry. 

For another, we’re very concerned about the image of 
our industry, as it’s presented to the general public. I’m 
talking about the national media. Everything from the 
network television program “20/20” to the Wall Street 
Journal and even Smithsonian magazine are beginning 
to focus alot of attention on this industry. But the public 
is being misled by some of the quotations that are being 
reported. And I believe the AMOA must take a position 
to help correct this, to present our industry in the proper 
light. 

For that reason, I am proposing at this year’s board 
meeting in Chicago that we set up a public relations 
program for the coming year. That’s very important. 
Now, whether this public relations program works in 
conjunction with the manufacturers’ and distributors’ 
associations, I don’t know. I haven’t worked that out yet. 
But I am making the proposal to our board that we set up 
a committee to report back the feasibility, costs, and so 
forth for having such a program started for this coming 
year, 1982. 


PLAY METER: What are you envisioning for this public 
relations program? 

PINK: One of the things that we’ve installed already is a 
data processing and word processing. Data processing 
is,of course, for our own records. But we'll also be able to 
use it to supply information to the media. 


PLAY METER: Do you forsee such a public relations 
program as including, among other things, a national 
advertising program which would promote and 
stimulate coin-op play? 

PINK: Yes, with a national, professional public relations 
company. That firm should also put out news bulletins, 
news releases, and whatever else a public relations 
company could do to improve the image. 

As for advertising nationally about our industry, | 
personally think this is something that could be done 
through the three associations. I certainly think this 
would be a good project for the three associations to 
work with. I don’t see why there would be any conflict 


PLAY METER: Along the lines of the public relations 
program you'll be proposing to the AMOA’s board of 
directors, do you see anything there for coordinating a 
national tournament or other industrywide promotion 
which would emphasize to the public the skill factor of 
these games? What I mean is presently we’re seeing 
where individual factories—such as Atari with its 
national Centipede tournament which is running 
concurrently to the AMOA Show in Chicago—are 
promoting national tournaments that are necessarily 
restricted to their own product lines. Couldn’t the 
AMOA promote a national tournament where the 
emphasis is not on a particular brand name but, rather, 
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on the fun and skill associated with playing coin-op 
games in general? 

PINK: It hasn’t been discussed. The topic hasn’t been 
brought up. But, if it’s suggested, then we would certainly 
look into it. 


PLAY METER: How does one go about suggesting it? 
PINK: If somebody were to suggest it—if you’re 
suggesting it, as a member of the AMOA, then the 
AMOA will look into it. 


PLAY METER: Then, as a member of the AMOA, we 
suggest the AMOA sponsor a_ national coin-op 
tournament, maybe with regional qualification 
tournaments, to garner some favorable publicity for this 
industry, by emphasizing the skill and fun of these 
games. 

PINK: Fine. That’s another thing that could be tied in 
with the public relations program. And maybe the three 
associations—the manufacturers’ and distributors’ 
associations and the AMOA—could work with this 
tournament. 

You know, late this summer when everybody was 
getting ready for the Jerry Lewis Telethon, I thought to 
myself that with all the interest in Pac-Man, for instance, 
wouldn’t it be fantastic if the AMOA were to get on 
national television and make a donation on behalf of the 
music and amusement operators of this country, maybe 
donating a portion of our Pac-Man receipts to a cause 
like this. Maybe it could even be a Pac-Man playoff. 

I firmly believe that if you take something out of this 
world, before you leave you have to give it back. We have 
to look at this industry in the same light. If we’re taking 
something out, we have to give something back—not 
just nationally, but locally, too. Operators have got to 
become more involved. 


PLAY METER: In light of the anti-game, anti-arcade 
legislation that is springing up nationwide, can we 
expect the AMOA to start taking a leading role in 
designing model arcade ordinances, uniform license 
codes, and so on? 

PINK: The problem you’re talking about is common to 
every single state | travelled in. The best solution for that 
is a very strong state association. With a very strong 
state association, you have to have strong state 
association. With a very strong state association, you 
have to have strong local members. The operators 
themselves at the state and local level must set up a 
policy of self-policing. 

When an arcade is outlawed, or machines are 
outlawed—for instance, in grocery stores, as they are in 
the city of Minneapolis—you have to be able to say you 
can police yourself. Of course, you can’t say a Pac-Man 
reached right out and knocked a bottle of milk out of the 
kid’s hands. But you will run into situations where the 
child went into the store and put the dollar he was 
supposed to get a quart of milk with into the Pac-Man 
and then went home without the milk. And the store 
refused to give a refund. It’s a lot easier for a city to 
legislate against an inert machine to remedy the problem. 
That’s why operators have got to set up a policy of self- 
policing. 


PLAY METER: But, in general, how could the AMOA 
help operators get the information they need? Let’s say 
something comes up in the state of Illinois, and the state 
association there has no precedent of this happening in 
the state. But let’s say industry figures dealt with this 
same problem in Montana or Colorado, for instance. 
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Couldn’t the AMOA do something to get this 
information from one to the other? 

PINK: With the data processing equipment we’ve 
installed, we’re beginning to set up files, which the 
AMOA has never had on licensing laws and licensing 
problems. When this program gets set up, it’ll all be on 
data processing so that if somebody has a sales tax 
problem, he’ll be able to call the AMOA and ask to be 
sent all the information on sales tax legislation. 

And we’re going to be able to do the same thing with 
age restrictions,for example. Of course, we filed our 
amicus brief with the U.S. Supreme Court on the 
Mesquite, Texas, situation, and so that information and 
all the case history will be available. 

This kind of thing has never been done by the AMOA 
in the past—for what reason, | don’t know. I don’t know 
why it wasn’t. Maybe it was because data processing was 
never available. Word processing hadn’t been available. 
But it wasn’t done in the past, but with the exposure and 
the visibility of our industry today, it’s so important that 
the correct information be available to whoever needs it. 

Here’s what we can do now, and we’ve given out this 
information before. We would send a copy of an 
ordinance that was passed, say, by the city of 
Minneapolis to the AMOA. The reason I’m saying that, is 
we had an ordinance passed which controlled 
amusement centers, and it was to our liking. We could 
send this ordinance to the AMOA, andthe AMOA could 
then put this on their word processing machine, and it 
would be on file for anyone who wanted information on 
arcade ordinances. 

We did something like this just last week. The West 
Virginia association was able to get asales tax bill in West 
Virginia that was based on decisions made in Minnesota. 
They got that through the AMOA. We in the Minnesota 
association sent our information through the AMOA, 
and the AMOA has the accessibility of it; and the West 
Virginia members contacted the AMOA and got it. 


PLAY METER: But does the AMOA itself plan to work, 
making guidelines as far as arcade definitions, and so 
on? Something that would specify what is best, so the 
members would have something to work from? 

PINK: No, the AMOA has never dictated or tried to 
usurp the state associations. And that’s why we’re so 
strongly committed to developing strong state 
associations, because we can’t tell people in any one 
state what’s best for them. We can set general 
guidelines—such as, that the operator should provide 
bicycle racks and control the hours of his operation. But 
how could the board of directors, composed of members 
from all over the United States, tell operators in South 
Carolina, for instance, that their arcades should be 
closed at midnight when maybe an operator’s 
amusement center is right across the street from a 24- 
hour defense plant and a shift gets off work at 2 o’clock in 
the morning? 


PLAY METER: But couldn’t the AMOA compile what 
has been the norm to aid its members? It wouldn’t be 
anything binding, but it could serve as a guideline for 
operators to work from when they’re confronted with 
problems at the municipality level. After all, if the 
industry can’t tell what it considers to be a game room, 
the municipality will decide for itself what it wants to 
consider a game room. And the operators may not like 
it. 

PINK: The AMOA is getting calls from governing 
bodies asking them for that kind of information—sales 
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Step Three 
Hand the second receipt to the location 
owner. Your collector takes all the cash. 
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tax questions, licenses, and so on. We’re getting these 
calls already. All through the year, in fact, we’ve been 
getting calls. Some of the calls we referred to people who 
we knew had these answers. And some of the calls we 
just didn’t have the information on. It wasn’t available to 
us, and we don’t know where it could be available. So we 
do hope to be acentral clearinghouse for the amusement 
and music operators as the amusement and music 
operators association. But we can’t do it until we 
accumulate this information. So, during this next year, 
it’s our hope we'll be able to continue assimilating and 
putting onto the word processor this information. 


PLAY METER: Has a general request for this type of 
information been sent out to the membership to help 
with this program? 

PINK: No, because the word processor was installed just 
two weeks ago. 

You keep asking if the AMOA is changing. Just look at 
the seminar topics at this years AMOA Show. Of 
course, they’re not as extensive as the ones you had in 
New Orleans [Editor’s note: Amusement Operators 
Expo]. But the seminars are definitely being geared to 
the changes in this industry. 

’ve been on the Seminar Committee almost every 
year since I’ve been a member of the AMOA. And I still 
remember the first ones we used to have in the old 
Sherman Hotel. If we had 250 people at a seminar, at the 
one main seminar, we thought we had just split the atom. 
We used to dress up in costumes. We’d get three 
beautiful models to dress up in contemporary 
costumes—either Uncle Sam or outer space costumes. 
And we would dress up also. 

I remember other members of the Seminar Commit- 
tee and myself dressing up in red and white Uncle Sam 
jackets and straw hats and carrying canes as we passed 
out flyers in the halls trying to get people 
to come into the seminars. And we had the top names in 
the industry. We even had Drew Pearson 
scheduled for our seminar one time, but he died a week 
before the show. And so, filling in for him, was someone 
who had worked for him, an unknown substitute by the 
name of Jack Anderson. No one had ever heard of Jack 
Anderson at the time. Once we had Tex Ritter speaking 
on the growth of country and western records. And if we 
got 250 people back then, we were doing just fantastic. 


PLAY METER: You mentioned earlier about the AMOA 
filing an amicus brief in favor of Aladdin’s Castles’ 
position in the Mesquite, Texas, age restriction court 
case. Can we expect the AMOA to take similar action 
concerning games, for instance, on gray area games and 
other industry issues? 

PINK: The gray area games are legal in some areas and 
illegal in others. All the AMOA can do is make its 
members aware of what they are. We can’t rule because 
the federal government can’t rule on them. 


PLAY METER: Then let me put it this way: Does the 
AMOA see the gray area games as a threat to the pure 
amusement games? 
PINK: As I travelled around to the various state 
associations shows this year and looked at the 
equipment displayed on the floors, it was easy to tell 
which were the amusement games. If you look around 
the floor and see where the people are standing and the 
games they’re playing, you'll see the excitement pure 
amusement video games have to offer. They’re attract- 
ing far more people than gray area games. 

But this is still something where we have to go back to 
the state associations. They have to govern this. They 
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have to lobby for what their members think is best in 
their particular states. That’s why, again, I say the 
AMOOA is so sincere in the belief that its members must 
form strong state assoications. In certain states, what 
may be a gray area game elsewhere is perfectly legal 
there. And the AMOA can’t legislate against games that 
are legal in that state. 


PLAY METER: But we’re not talking about “legislating”. 
The AMOA cannot legislate. What we’re asking is 
shouldn’t the AMOA take a positionona game type that 
the majority of its members truly feel is a threat to 
legitimate amusement games? 

PINK: The AMOA is made up of members from all over 
the country, from one coast to the other, from the 
northern border to the southern border. And we are 
representative of all the coin-operated amusement and 
music operators in the United States. We strive very 
hard to be representative. And, because you have all 
these different opinions and local policies, it’s virtually 
impossible to come out with a statement that would be 
applicable to every single state. 

Now, the AMOA did come out with the strongest 
statement that it could, at its mid-year board meeting, 
saying what it considers to be a gambling machine. That 
was the first time in my memory the AMOA has ever 
come out with a statement of that nature. And that was 
an accomplishment and a credit to its members to pass 
such a statement. 

Now, it’s up to the state and local associations to do 
with that statement what they want. But I think it 
behooves every state association to go to its state 
attorney general and get a clarification of this type of 
games—if they want to. You see, there are some states 
where they don’t want to. 


PLAY METER: But, again, the fear here is that if there is 
not an attempt by the industry as a whole to claim what 
is its own and what is not, then the gray area games will 
create a legislative backlash against all other games. So 
what we want to know is will the AMOA move into 
leadership position in this regard? 

PINK: We did that when we came out witha statement of 
what we consider a gambling piece. For all intents and 
purposes, we put our money where our mouth was, 
when we required that certain things be done at the show 
in Chicago if exhibitors were going to show gray area 
games. 


PLAY METER: But, if called upon by the state 
associations, for instance, would the AMOA file a brief 
in support of legislation against gray area games, as it 
filed an amicus brief in support of Aladdin’s Castles? 
PINK: If called upon, like we did with the Aladdin’s 
Castles situation, would we support the state suit with an 
amicus brief? To answer you, the procedure would be as 
follows: It would be presented to the legislative 
Committee. The Legislative Committee would then vote 
as to whether it was in the best interests of the AMOA 
and its entire membership, and then we would vote 
accordingly. And action would be based on that decision. 
In other words, the decision to file the amicus brief on 
behalf of Aladdin’s Castles was not my decision. It was 
not Leo Droste’s [Editor’s note: AMOA’s executive 
director] decision. It was the decision of the Legislative 
Committee. And the same committee deliberation would 
take place if we were called upon by a state association, 
for example. 


PLAY METER: AMOA membership is now around 
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1500. Presently, there is an absence of any AMOA 
membership promotion at various state and other 
industry gatherings. Is the AMOA planning to begin a 
more aggressive membership drive to get as many 
members as possible? 

PINK: With our data processing equipment, our 
membership lists can now be updated. By computer, 
well now be able to go on an active membership 
campaign. That’s definitely in the program for this 
coming year. 


PLAY METER: But can we anticipate the executive 
director of the AMOA and the association president, as 
they move about from state to state, becoming more 
active trying to solicit membership, possibly by handing 
our membership cards and explaining the benefits of 
Joining the association to those who have never heard of 
the AMOA? I’m speaking in terms of making use of 
booths at state associations and other industry trade 
shows? 

PINK: The AMOA president and executive director will 
continue to attend every state association meeting 
they’re invited to, and they’ll continue to do this so long 
as they can go with no conflict in schedules. It’s a very 
strong possibility. However, when we go to state 
meetings, our concern is to build up and promote the 
state associations. That’s what our main conern is. 

The message we want to get out is that operators have 
to realize that because of their visibility and because of 
the contacts they have, and also because of the change 
of politics today, the legislator today really in a sense is 
the one who controls our businesses. That’s why it’s so 
important for operators to get involved. Ours is a 
business that is highly legislated, from the local level to 
the national level. The legislators today, therefore, are 
very important, and so we must get to know our 
legislators. 

We are really a strong force because the legislators 
need votes more than anything else. Many of our 
customers are in bars, restaurants, and taverns; and 
bars, restaurants, and taverns are frequented by 
workers—many people today that legislators don’t get 
to. And the influence we have on the owners of these 
locations is real. Coin machine operators have always 
been looked upon by location owners as_ super 
businessmen, and we are looked upon with respect, and 
we're looked to for advice and confidence. And the 
influence the bar owners and restaurant owners have 
on the customers is also there. If we could make the 
politicians realize the vote we could influence, then.this 
could be a tremendous asset to this industry. There are 
cases where it’s worth more than dollars and cents. For 
that reason, the operators have to get involved. And the 
state associations have to get established. 


PLAY METER: Following on that point specifically, 
according to Play Meter magazine’s most recent annual 
operator survey, 63 percent of those AMOA members 
responding to the survey said they wanted a repeal of 
the per-jukebox copyright law. You were just now 
talking in terms of the number of votes. Therefore, I ask 
you, does the AMOA consider a repeal of the per- 
Jukebox copyright law feasible? 
PINK: If there ever was atime when a repeal was ripe, it is 
now. And just let me say that we are considering 
alternatives at this time. As to what specific course of 
action we'll decide to take, that hasn’t been decided yet. 
We hope to decide on that and announce the AMOA’s 
decision on this at the national convention. All I can say 
right now is that we’re looking at various alternatives. 
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will simply execute the printing. 
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With first-class service 
throughout North America. 


Wherever you are on the North 
American continent, Willis offers quick 
turnaround and the same complete, 
flexible service capabilities. Call us toll 
free at 800-538-7808. Give us the 
opportunity to create and execute a 
fresh approach on your next project. 
You'll find that working with Willis has Od 
fantastic rewards. ails 
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GREMLIN 


“We have enjoyed along and successful relationship with Willis. Their quality and 


service are outstanding. 
Gail Oglesby 


U.S. BILLIARDS 
“Willis has been extremely helpful in getting our video game line into production. 
Their artistic abilities are superb, and their service is remarkable. 


Dick Simon 


CENTURI 
“| would like to take this opportunity to express our satisfaction with the original 
artwork generation for Phoenix prepared by Willis. 


“The quality of artwork and quality of product were excellent, and not hampered 
by the distance factor between San Jose and Miami. 


“We wish you continued success with the quality products you have produced. 


William E. Olliges 
Executive Vice President 


EXIDY 

“Willis Industries is the standard of excellence for game graphics. We have had 
along and very happy relationship with them. Willis thoroughly understands 
the needs of the industry, and gives us the immediate response that is So Critical 
to our success: 


Pete Kauffman 
President 


INTERNATIONAL GAME TECHNOLOGY 

“It is a pleasure to work with people who care. As innovators in silk-screening, 
Willis Industries has provided IGT with quality and reliable delivery from good 
production scheduling: 

Bill Schmidt 

Graphic Design/Production 

(SIRCOMA) Reno, Nevada 


2054 Zanker Road, San Jose, CA 95131 
Telex: 171587 Willis IND SNJ 


900 Davis Center, Suite 600, Evanston, IL 60201 
800-538-7808 


PLAY METER: Has the AMOA sampled its own 
members on this question? Or will the AMOA sample its 
members on whether the association should push for a 
repeal of the per-jukebox copyright assessment? 
PINK: The Legislative Committee has been working on 
this over the past year. The Legislative Committee has 
been studying what course of action to take, in light of 
the recent rate increases. 


PLAY METER: This matter of how decisions are made 
leads to our next question. Do you think the presence of 
the trade press could enlighten the general membership 
as to why certain decisions are made or not made? 
PINK: This is the same question we’ve addressed before. 
I can only answer it this way. The board is representative 
of the members of the AMOA from one coast to the 
other. The 1400-plus other members of the AMOA 
elected these representatives to represent them on the 
board. Normally, the meetings are only attended by the 
directors, the staff, and the legal counsel, and people 
who want to make presentations to the board—and only 
to make their presentations. I guess you’d say it’s just an 
association board policy that non-board members and 
the press are not allowed to the meeting. 

If there’s a policy formulated that needs membership 
approval—such as a by-laws or policy change—then that 
would be voted on by the-general membership. And 
that’s done at open meeting, but not the board meetings. 


PLAY METER: But let’s consider people who are just 
coming onto the board of the AMOA. They don’t have 
any benefit of knowing what has gone onin the previous 
board meetings; so, because of this closed-door policy, 
they are basically inexpert and must rely on the others 
on the board. Now, if the trade press were present, 
wouldn’t it follow that new AMOA board members 
would be would be better informed about which issues 
have been discussed and why certain decisions were 
made? 
PINK: That’s a very good question, and we realized this. 
So, after the board meeting this past time, all the board 
members réceived notebooks—looseleaf notebooks 
that were indexed and paginated and everything, with all 
types of background information, such as the minutes 
and any other information that they might need in order 
to be acquainted with the association and policies. And 
this notebook is updated as often as a couple times a 
month. And all the board members are getting this. So 
this problem of the board members not knowing what 
was going on, which was so real, has been minimized. 

Add to that the fact that the newsletter has been 
expanded, and its format has been changed so that now 
it’s informative. It’s an entirely different format. Another 
thing we’re doing is we’re including, with the AMOA 
bulletins, flyers from the manufacturers on service tips or 
ways to correct problems on the machines. 

So we have realized what you’re saying has been a 
problem, and we’re taking steps to correct it. 


PLAY METER: Since this notebook has to be kept by 
somebody or some committee, can’t it be argued that 
that person or committee may choose to exclude 
debates, issues, or material from the notebook, as they 
see fit, thus controlling in effect, future board decisions? 
PINK: So you’re asking, in other words, are the minutes 
of the meetings editorialized? 


PLAY METER: Exactly. Wouldn’t it be better to rely on 
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YOUR #] 


Second Source 


for Quality 
SILK SCREENED GRAPHICS 
at a competative price 


Lexan Control Panels 
Plexiglass 

Glass 

Cabinet Graphics 
Bezels 

Instruction Plates 
CRT Overlays 
Butyrates 
Promotional Materials 


SPECTRA GRAPHICS 


3242 De La Cruz e Santa Clara, CA 95050 
(408) 988-4390 


SERVING THE 
COIN MACHINE 
INDUSTRY 
FOR OVER 


Anniversary 


All our customers and friends are cordially invited 
to our golden anniversary celebration December 6 
at our showroom. 


Without you, 50 years would not have been possible. 


With you, the next 50 years hold even greater promise. 


540 2nd Ave. North, Birmingham, Alabama 35204 


(205) 324-7526 
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‘If there ever was a time when a repeal (of the jukebox copyright law) 
was ripe, it is now.’ —Norm Pink 


the trade press for this, instead of running that risk of 
someone or some clique controlling what gets 
considered and what doesn't. 

PINK: But the trade press could color the reports any 
way they want to. 


PLAY METER: True, but the trade press cannot control 
the meeting as well. Don’t you think that if someone or 
some group controls the meeting and controls what is 
reported about the meeting, then they control the entire 
direction of the association, still leaving the rest of the 
membership in the dark? 
PINK: I find that very distributing...If you look at the 
caliber of people we’ve had representing the AMOA, I 
don’t think they’re that kind of people. Ours is not an 
association that is run by an individual. It’s run by 
committees. We have always been that way. The day it 
stops is the day I leave the AMOA. It’s an organization 
that’s run by committees and committee decisions. And 
the committtees are made up from all the new directors 
and vice presidents. These people are representing their 
state associations. And they are representing the views 
of their state associations. And, to answer your question, 
no, I don’t think that kind of abuse would happen. 

Some people are fearful of the public media. And they 
just don’t want to talk in front of reporters. And it’s been 
our feeling that the meetings have not been open to the 
press for this reason. 

Not always, but sometimes, it is absolutely imperative 
that there be free and open discussions of the issues, 


especially as there was with the last issue of the gray 
area games, because there you had representatives of 
states that were absolutely against those machines and 
states that were ambivalent to them and states that 
allowed the gray area games. And you had people with 
varying opinions—from one extreme to the other. And 
even people in the states where the machines were 
illegal, there may have been members who wanted these 
machines. They wanted to be able to operate these 
machines illegally, voicing their opinions. And if the press 
were there, we may not have had those opinions 
expressed for fear that they would be quoted. 


PLAY METER: During the past year, the distributors 
and manufacturers started their own associations. 
What are your feelings about that? 
PINK: I think that’s great. With their associations 
working with our association, we can create an image for 
our industry that is second to none. 


PLAY METER: So you don’t see this creation of 
separate trade associations for the distributors and 
manufacturers fragmenting the industry further? 
PINK: No. These people who are in this industry are 
friends of mine. I’m their customer, their personal friend. 
They’re looking for the same thing that we are—a more 
secure indsutry. 


PLAY METER: We now see where the manufacturers’ 


Trying to make ends meet 
with those high 
game prices? 


Try shopping where you can get the best deal 


on these quality equipment lines: 


Stern, Williams, Automatic Products, Bio-Rhythm, Exidy, 
Game Plan, Gottlieb, Midway, Moyer Diebel, Rock-Ola, 
Sircoma, Irving Kaye, Valley, American Shuffleboard 


CULP DISTRIBUTING CO. 


of OKC. INC. 


614 W. Sheridan, Oklahoma City, 
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Oklahoma 73102 


(405) 232-9591 
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We're going to let 
you inona 
little trade secret 
about our games. 


“You ain't seen 
nothin’ yet: 


PicbaliVideo 


Available at: 


“All Stern Game 
Distributors 
Throughout 
the World.” 


STERN ELECTRONICS, INC. 
1725 Diversey Parkway, Chicago, Illinois 60614, (312) 935-4600 


PLAY M 


INCREASE YOUR EARNING POWER 
AS A COIN MACHINE TECHNICIAN 
Train on the scene in Las Vegas 


¥%& GETITALL *® 


e Basic Electronics 

¢ Electronic Flipper Repair 
e Electro-mechanical pins 

e Music 

e Electronic Video Games 
e Circuit Board Repair 

e Schematic Reading 


e ACCREDITED MEMBER NATTS 

e DAY AND EVENING CLASSES 

e WORLDWIDE PLACEMENT SERVICE 

© GOVERNMENT LOANS & GRANTS 
AVAILABLE 

e APPROVED FOR VETERANS 

® TRAIN IN AS LITTLE AS 8 WEEKS 

Call now 702/873-2345 


NEVADA GAMING SCHOOLS py, 3.3; 
Our 10th Year 


3100 Sirius Rd. Las Vegas, Nev. 89102 
NAME AGE S346 
ADDRESS 

PHONE ZIP 


CERTIFIED Silly TRAINING SCHOOL 


See us at Booth C-30 AMOA Show 


~The Greenwald four-coin chute 
, an is Rare sen 


Our UNIVERSAL-FOUR “ae 

coin chute — a Greenwald original design — 
lets you increase prices in 60 seconds 3 
from 25¢ to $1.00, without changing coin chutes. 


ALD INDUSTRIES 


Division of Walter Kidde & Company inc 


1340 METROPOLITAN AVE., BROOKLYN, N.Y. 11237 « TEL. 212 456-6900 
TELEX: 1-2281 CABLE ADDRESS: GREENCOINS NY 
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association is involved in video game copyrights. Does 
the AMOA plan to get involved in video game 
copyright—at least to how they affect operators? 
PINK: The AMOA is supportive of the manufacturers’ 
association. And AMOA is supportive of federal laws. 
And if the federal laws say that it’s illegal, then AMOA will 
support the federal laws. I’m sympathetic, as an 
individual, towards the people that may have tried to 
circumvent the high cost of equipment by buying some 
copied material. But, on the other hand, if the 
manufacturers are going to survive, they’re going to have 
to expend dollars into R&D. And they have to able to get 
their dollars out of profits in the sales of their machines. 
So it’s a Catch-22. 


PLAY METER: We have, in the past and in this 
interview, touched on many things the AMOA has not 
done. Do you have any explanations as to why these 
things have not been done in the past? You’re talking 
about the AMOA changing. Why wasn’t it done until 
now? After all, the industry has been changing for five 
years or so. Why has it taken this long for the AMOA? 
PINK: Why it wasn’t done in the past, I don’t know. All I 
know is what we’re doing now. This year we hired an 
editor. We never had an editor before. A year ago, we 
hired a director of conventions. And we never had data 
processing or word processing equipment before. 

All I could tell you is the same thing I close my talks 
with: “The industry is changing. The industry is growing. 
The industry is becoming more visible than ever. And we 
have to grow with the industry. We must meet these 
changes, and we must change our operations 
accordingly. We must be more visible as we meet these 
growing changes, in order to protect our invested 
interests in the dynamic industry of music and 
amusements.” And the AMOA is in the process of doing 
just that. 


PLAY METER: As the outgoing president of the AMOA, 
are there any other programs you plan on suggesting to 
the board of directors—besides the PR program, | mean? 
PINK: Yes, the other program that I’ve been talking 
about is the operators have to go back to their state 
associations. It has to be done there, and they have to 
start a very active grassroots political program. You 
can’t start at the top. You don’t start with U.S. senators 
and congressmen. That’s the ultimate. You’ve got to 
start with your local councilmen, your state 
representatives,and you also have to work into the 
national scene because we’re no longer a small industry. 
When a coin machine generates more money than the 
space program spends, it’s clear we’re not a nickel and 
dime industry anymore. 

The apathy of the members in this industry has to to be 
overcome. Especially now because with the federal 
government cutting funding to state and local 
communities. And with these state and local 
communities having to look to other sources of revenue 
or else having to face cutting their programs, and with 
the widespread publicity our industry is getting, with 
great amounts of dollars being put into our machines for 
entertainment, we’re going to be looked at from one end 
of the United States to the other as a source of income to 
finance some of these projects that are losing their 
funding. And it’s happening all over. In order to protect 
our industry, we can’t sit back. The apathy has got to be 
overcome. 

That and public relations programs are my main 
targets of work. * ® 
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The operators’ distributor since 1917. 


Pa (BANNER 
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AMERICA’S 
CONTRIBUTION 


TO KIDDIE RIDES The winners 


The choice of discount stores, 
malls, etc. nationwide — Regional 
servicemen in your area — That’s 
what sets us apart 


Top Videos 


1. DEFENDER (Williams) 
2. PAC-MAN (Midway) 
3. ASTEROIDS (Atari) 

4. CENTIPEDE (Atari) 

5. SCRAMBLE (Stern) 

6. PHOENIX (Centuri) 

7. GORF (Midway) 


8. GALAXIAN (Midway) 

9. BERZERK (Stern) 

10. ASTEROIDS DELUXE (Atari) 
11. MONACO GP (Gremlin) Winner Defender 
12. MISSILE COMMAND (Atari) , 
13. WIZARD OF WOR (Midway) 
14. ASTRO BLASTER (Gremlin) 


15. STAR CASTLE (Cinematronics) 
RACE CAR 


Norwood Veatch @ Earl Veatch 


Bill Swanson 17. CRAZY CLIMBER (Nichibutsu) 
Jack Eckert—Sales 


‘2 = a 18. ARMOR ATTACK (Cinematronics) 
pee o 


16. OMEGA RACE (Midway) 


19. RALLY-X (Midway) 
20. CARNIVAL (Gremlin) 
21. BATTLEZONE (Atari) 
22. VENTURE (Exidy) 


C A R O U S E L 23. MOON CRESTA (Gremlin) 


International Corp. 24. PLEIADES (Centuri) 


P.O. Box 307, Eldon, Mo. 65026 
Phone: (Toll Free) 800/325-3353 95 SUPER COBRA S 
See our exhibit at the AMOA Show, ( oy 


Booths 4—6 Runner-up Pac-Man 
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for 1981 


| 


Winner Black Knight 


Runner-up 8-Ball Deluxe 
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Top Pinballs 


BLACK KNIGHT (Williams) 
8-BALL DELUXE (Bally) 
XENON (Bally) 
FIREPOWER (Williams) 
MARS (Gottlieb) 

FLIGHT 2000 (Stern) 
SPACE INVADERS (Bally) 
FLASH GORDON (Bally) 
FLASH (Williams) 
JUNGLE LORD (Williams) 
BLACKOUT (Williams) 
GORGAR (Williams) 
ALIEN POKER (Williams) 
SILVERBALL MANIA (Bally) 
VOLCANO (Gottlieb) 
KISS (Bally) 

LIGHTNING (Stern) 
METEOR (Stern) 
GALAXY (Stern) 
SPIDER-MAN (Gottlieb) 
EMBRYON (Bally) 
FREEFALL (Stern) 

ALI (Stern) 

PARAGON (Williams) 
FRONTIER (Bally) 


New... 

for coin-operated 
vending machines 
and games 


Intercard 


Better than coins 
or tokens 


Revolutionary new magnetic card 
reader gives you full control over 
coin-operated games and vending 
machines. Attaches to your existing 
equipment. Eliminates change 
hassles, sorting, and wrapping of 
coins, token handling and skimming. 
You sell coded magnetic cards 
instead of coins or tokens. Each time 
the card is used, a portion is cut out 
and stored in the machine...giving 
you an accurate record and assuring 
that the card can’t be used again 
when all the prepaid purchases are 
punched out. Find out about 
INTERCARD. . . aunique, new way 
to clean up your coin-operated 
vending machines and games. Write 
or call... 


West Coast Branch 
Corona Industrial Center 
139 Maple, Suite A 
Corona, CA 91720 

(714) 371-7500 


Manufacturing Operation 
1131 Lincoln Highway 
North Versailles (Pgh.) 
PA 15137 


See us at the AMOA Show! 
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Bally, Centuri win for best artwork 


Williams cops two top game 
prizes in Play Meter Awards 


Williams Electronics grabbed the 
lion’s share of ballots for both the 
most popular video game and most 
popular pingame in Play Meter’s 
Annual Operator Survey, giving the 
manufacturer the two top awards 
and another four Play Meter Awards 
for design and technical improve- 
ment. 

The distance between Defender’s 
first place and Midway’s Pac-Man 
runner-up spot was hair-thin. But, 
after the final ballot was counted, 
Williams’ first video game (and its 
only video game in competition for 
ballots) still stood as number one for 
1981. 

In the pinball category, it was no 
contest in ballot numbers: Williams’ 
Black Knight finished clearly ahead 
of contenders for the Top Pinball 
award. Number two was Bally’s 
Eight-Ball Deluxe. 

Ralph C. Lally II, publisher of Play 
Meter and sponsor of the awards 
program, now in its second year, 
commented: “These are remarkable 
achievements for Williams, coming 
after its win last year of the Top 
Pinball award and during its first year 
of production of a successful video 
game.” 

He noted the staying power of 
several 1980 games in the 1981 
operators’ rankings: Asteroids, the 
winner of the Play Meter Award of 
1980, finished third for 1981 (Atari’s 
Asteroids Deluxe ranked tenth of all 
the videos voted on) and Midway’s 
Galaxian, also introduced more 
than a year ago and finished eighth in 
1981’s operator survey of top games. 


The pinball column, too, had its 
long-distance runners: Williams’ 
Firepower (winner of the 1980 Top 
Pinball award); Space Invaders, 
introduced by Bally at the 1980 
Amusement Operators Expo in New 
Orleans; and Flash, debuted by 
Williams in 1979, all appeared in the 
1981 top ten. 


In the design, artwork, tech 
improvements, and play features 
categories for both pins and videos, 
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Centuri, Inc. and Bally Pinball 
Division each won an award, with 
four others going to Williams 
Electronics. 

Lally commented, “As well as the 
top winners, we salute the runners- 
up and note their Honorable 
Mention. The voting in some cases 
was very close between number one 
and number two. In addition, we feel 
that the operators’ votes are a 
credible gauge of innovations by the 
numerous manufacturers who have 
invested enormous capital and time 
into the improvements voted on.” 


For Best Artwork on a Video 
Game, Centuri won for its graphics 
on Phoenix. Honorable Mention 
goes to Williams for Defender. 

The award for Best Artwork ona 
Pinball Game goes to Bally for its 
Xenon. Honorable Mention goes to 
Williams for Firepower. 

The Play Meter Award in the 
category of Best New Technical 
Improvement on a Video Game goes 
to Williams for its software 
diagnostic system to pinpoint 
malfunctions in specific areas of the 
hardware, and also test patterns for 
easy monitor adjustment, game 
adjustments, and audit totals, on 
Defender. 

Honorable Mention in the video 
technical improvement category is 
made for two tying companies: Stern 
Electronics, which included the 
“works in a drawer” on Berzerk, and 
Midway Manufacturing, for its 
Wizard of Wor design changes 
which allow the operator to service 
the entire electronic system, except 
the video monitor, from the front. 


The Play Meter Award for Best 
New Technical Improvement on a 
Pinball goes also to Williams, for the 
front-door diagnostics on Black 
Knight, including bookkeeping and 
game adjustments that provide 
game-related audit information for 
operators to customize game play to 
each specific location. 

Honorable Mention in the pinball 
technical improvement category is 


made for Gottlieb and its new speech 
sound board featured on Mars/god 
of war, capable of unlimited 
synthesized speech and a myriad of 
new sounds. 

For the Best New Play Feature on 
a Video Game, Williams won for the 
complete package in Defender—its 
explosions, space ship flight 
simulation, long-range scanner, and 
planet materialization features. 


Honorable Mention is made in the 
video game play feature category for 
Gremlin and its high fidelity speech 
which was an integral part of the play 
on Astro Blaster. 


For the Best New Play Feature on 
a Pinball, Williams again won the 
plurality of votes, for its first multi- 
level playfield introduced on Black 
Knight. 

Honorable Mention in the pinball 
play feature category is made for 
Bally and its seven-digit target bank 
with memory and bull’s eye target on 
Eight-Ball Deluxe, reinforced with 
instruction speech. 

All nominated choices in the 
design categories were submitted by 
the various manufacturers them- 
selves. 


Play Meter will present the 1981 
awards during the AMOA Conven- 
tion week, in Chicago. 

Lally said, “We cannot fail to 
recognize the most important people 
in this awards program—the 
operators who responded with their 
ballots to Play Meter and whose 
judgement of excellence in coin- 
operated games have actually made 
the awards possible. 

“We are continually encouraged 
by the great amount of response to 
Our annual survey on the health of 
the industry, the twice-monthly 
polling of current game earnings, and 
now, this award program for games 
excellence,” Lally continued. “The 
total participation helps to further 
Play Meter’s function of informing 
the operating sector. We thank all of 
our readers who cooperated in the 
1981 survey.” 
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Where only Defender has dared to go 


You've journeyed through the brave new world of 
Williams with Defender. You’ve held the power of 
the control panel in your own hands. You’ve 
planned long-range strategy attacks with the 
Scanner. Ventured into the heat of battle against 
the alien Baiters, Landers, Mutants, Swarmers 
and Pods. Resorted to Smart Bomb and 
Hyperspace as your two escape options only 
when all else failed you! 


You've found Defender to be the most technically 
advanced video game ever created. The diagnos- 
tic testing, resolution, modularity, dependability 
and fully independent sound system all bearing 
the distinctive mark of Williams. 


This has been your experience with Defender. 
This ... and much, much more .. . will be yours 
with Stargate! 


...and beyond! 


Stargate 
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Yilabia ace Guppies, Dynamos, Space Hums, 
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and Munchies! If you succeed in maneuvering 
your ship into the Stargate, you'll be instantly 
translocated to that part of the planet where the 
humanoid oO DE 0 ODEN UD SPEC- 
tacular scoring possibilities, rescue 4 humanoids, 
re-enter Stargate and you'll Warp 3 Waves ahead 
in space and time, setting off dazzling special 
effects and racking up high points! 


cloaking device and become invisible and invul- 
nerable! Inviso time plus a new ship and a 
Smart Bomb are earned with every 10,000 points 
you score! 
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Technically, Star 


potential for higher earnings is built-in with the 


option of 1 coin play with 3 ships or 2 coin play with 
7 ships. Now, too, 40 all-time high scorers and 6 
daily high scorers can be registered as an extra 
play incentive. 


With Defender you thought you had seen it all. 
WITH 


a aanaian § 
i i ARGS = 


YOU HAVE! 


Transcending ee GARE a 


space, time 
and all other 
video games! ape 
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Height 70” 
Width: 26” 
Depth: 30” 


1 or 2 player 

COCKTAIL TABLE 1 or 2 player 

WITH BASE: COCKTAIL TABLE: 
Height: 3712” Height: 28” 

Width: 30” | Width: 30” 

Depth: 27” Depth: 27" 


For the service back-up 

that keeps you out-front, 
call Williams toll-free at 800/621-4765. 
In Illinois, call toll-free at 800/972-7898. 


Willian ® 


ELECTRONICS, INC. 


3401 N. California Ave., Chicago, IL 60618 
Cable Address: WILCOIN, CHICAGO 
AVAILABLE FOR IMMEDIATE DELIVERY 
THROUGH YOUR WILLIAMS DISTRIBUTOR 


AMOA Games Preview 


The stalls are crowded with 
_ thoroughbreds and nags 


By David Pierson and Ray Tilley 


After it’s all said and done, 
everything will take a back seat at the 


AMOA Show to the games them- 


selves. The parties. The seminars. 
The meetings. The banquets. 

The real draw at the annual fall 
show in the United States is those 
coin-op wonders which have taken 
off in the national consciousness 
within the past two years. And, for 
that reason, we can expect even 
more people packing the aisles at the 


show to get a sneak preview of next 
year’s hit games. 

But if history has anything to do 
about it, many of the visitors to the 
AMOA Show this year will be 
scratching their heads several 
months from now when some of the 
glittering games they saw on the 
exhibit floor at the Conrad Hilton 
Hotel fizzled instead of sizzled. 


Take last year’s offering of games 
at the AMOA Show. Yes, Defender 


1981 AMOA EXPOSITION PROGRAM 


Wednesday, Oct. 28 


8 am - Expo Set Up 
9 am - Registration 
3 pm - State Assoc. Mtg. 


Thursday, Oct. 29 


Registration 
Continental Breakfast 
Industry Seminars 
Keynote speaker, 

Ara Parsegian; Operator Panel 
Exposition Open 


8 am - 5:30 pm 
8:30 -9 am 
9 am - noon 


Noon - 6 pm 


12:30 pm 
Evening 


Ladies Luncheon/Program 


Friday, Oct. 30 


Registration 
Industry Seminars 
Intro to Computers 
Technical Seminar 
Exposition Open 


8 am - 5:30 pm 
8:30 - 10 am 


10 am - 6 pm 


11:30 am - 1 pm AMOA Luncheon/ 
Annual Meeting 


Evening 


Saturday, Oct. 31 


Registration 
Industry Seminars 
Arcades 
Vehicle Costs & 
Cigarette Taxes 
Exposition Open 


8 am - 4 pm 
8:30 - 10 am 


10 am - 4 pm 


6 pm 7 pm 
7 pm - midnight 


Reception (Cash Bar) 
Banquet/Stage Show 
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Exhibit Halls 
Normandie Lounge 
Bel Air Room 


Normandie Lounge 


International Ballroom 
International Ballroom 


North, East, West, & 
Continental Rooms 
Waldorf Room 
Hospitality Suites 


Normandie Lounge 


Waldorf Room (3) 
Beverly Room (3) 
North, East, West, & 
Continental Rooms 
Boulevard Room 


Hospitality Suites 


Normandie Lounge 
Waldorf Room 


Williford Room 
North, East, West, & 
Continental Rooms 
Boulevard Room 
Grand Ballroom 


and Pac-Man, this year’s big winners, 
were there and drew a lot of 
attention. Defender was quickly 
acknowledged as a solid video piece, 
but there was some fear the 
complexity of the game may drive 
players away. And Pac-Man 
was dismissed by many as being “too 
cute.” Berzerk and Star Castle 
attracted a great following, and more 
than a few showgoers were willing to 
tab one or the other game as the top 
game of 1981. Both games started 
last but as the year wore on, they 
began to fade as the long distance 
runners, like Defender, like Pac- 
Man, passed them by. 

And then there was Battlezone. 
Since it came from the same factory 
that had turned out Asteroids only 
months before, many experts 
(including Play Meter’s own) thought 
it was one of those can’t miss games. 

It missed. 

The three-dimensional video 
effects were not enough to hold up 
the game as it started to fizzle almost 
right out of the box. And soon it 
produced an almost unprecedented 
fire sale within the industry. 

So even sneak previews can be 
misleading. And those making the 
trip to Chicago should bear in mind 
that seeing the games at the showisa 
lot like looking at the thoroughbred 
race horses before the big race. 
Some are going to start fast, and 
then fade. Some are going to pace 
themselves and finish in the money. 
Some are going to capture last place 
and strengthen their hold on it every 
step of the way. And some are going 
to move in front like true champions 
and ride in under the wire for a big 
win. 

In 1981, we had an exciting and 
profitable photo finish with Defender 
nosing out Pac-Man in the stretch 
run. But that’s another story. 

What’s important now is what’s in 
store at this year’s show? 

The Conrad Hilton show floor will 
be as packed as space _ allows. 
Several manufacturers were 
continuing to make their exhibit 
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Bally’s sparkling kiosk display last fall: With sister Midway having the 
close runner-up Pac-Man, the Pinball Division vies with its heavyweights. 
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Williams’ stand at 1980 AMOA: faced with following a ‘Sugar Bowl win’ 
with the new season of ’82. 
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plans as this issue of Play Meter went 
to press, while some others were 
holding off their AMOA show 
announcement until they had a 
chance to scan the product on view 
at the earlier October trade event in 
Japan, the JAMMA Show. Still 
others were keeping their game 
cards close to the vest, preferring to 
uncover their products only during 
the week preceding Halloween. 
From those with firm advance 
plans for the AMOA, here’s a 
rundown on the Chicago exhibitors: 


Videos 

Simply because the big winner of 
the year before can be expected to 
draw a lot more than its share of 
attention, let’s start with Williams 
Electronics. Williams is the company 
that is faced with the task of trying to 
put Super Bowl victories back to 
back. Everyone will be gunning for 
them. ' 

The Chicago firm has staked its 
1982 claim on a game called Star | 
Gate which promises some thiree- 
dimensional effects for the player. 

Here’s what the company’s 
promotional literature says about 
the game: “transcending space, 
time...transporting you to a whole 
new dimension...where only 
Defender has dared to go...and 
beyond.” It’s all suggestive of a three- 
dimensional video game which uses 
time or space tunnels to create the 
same effect that was created on the 
video monitor of the spaceship in the 
motion picture Alien. If you 
remember, the captain in Alien had 
to land his spaceship on rocky 
terrain, moving through a cubical 
tunnel on his video screen. It was a 
good touch, depicting three- 
dimensional reality on a two- 
dimensional screen. 

Expect the same thing from 
Williams’ Star Gate. For the player, 
the game may present still another 
view of the war he’s been fighting for 
the past year in Defender. But the 
main appeal of this new game may be 
the appeal of fighting a_ three- 
dimensional battle on a two- 
dimensional screen. 

Interestingly, Williams has chosen 
almost the same initial appeal to 
create its impact that Atari tried for 
with Battlezone, a game which tried 
to create a different visual three- 
dimensional effect. If Star Gate has 
more to it than just the visual effect, it 
may indeed be a solid contender for 
1982. If the whole package is visual 
only, it may meet the same untimely 
end as Battlezone. In either case, 
Star Gate will be one of the most 
closely watched games at the show. 
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INTRODUCING... (5)... 
MONEYMAKING KIDDIE RIDES 


from 


The Original” 
KIDDIE RIDES U.S.A. 


(WE ARE THE B&V tem IMPORTER OF KIDDIE RIDES IN THE USA) 


HYDRAULIC HELICOPER (IT ROTATES) HYDRUALIC GALACTICAR (IT ROTATES) HYDRAULIC RED ARROW (IT ROTATES) 
“MOST PROFITABLE RIDE EVER” FLASHING LIGHTS, AND SOUNDS FLASHING LIGHTS, DIFFERENT MOTIONS, 


“A TERRIFIC RIDE” VARIOUS SOUNDS 


HYDRAULIC RED BARON 
(IT ROTATES) WORLD WAR | TRIPLANE SANTA FE TRAIN LOTUS RACE CAR 
“REAL LIFE ACTION” WHISTLE AND STEAM SOUNDS “ALWAYS A FAVORITE” 


MOTORCYCLE HYDRAULIC GOLDRAKE (IT ROTATES) BATTERY CARS 
SPINNING WHEELS AND REVING ENGINE FLASHING LIGHTS AND SOUNDS 


Plus: race cars, trains, motorcycles, animals, 
planes, carousels, boats, etc. 


“WE HAVE THE BEST PRICE...CALL US COLLECT, 
ASK FOR BOB OR MEL” 


— The Ouginal” 
AO Ay By Dy gh 
i \t & Ry AP SBS 1 Se 
RE) DEL 
U.S.A. 


COIN OPERATED KIDDIE RIDES MEAN CASH IN YOUR POCKET 
604 MAIN ST., DAVENPORT, IA 52803 


(319) 326-6467 


While Star Gate affords a 
variation on space fighting, Williams’ 
Make Trax might be reminiscent of 
“Coyote and the Roadrunner.” It 
involves a paint brush, two goldfish 
chasing after the brush, a kitten, a 
mouse, and a “dirty bird” (see “New 
Products,” this issue). 

Williams will also be introducing its 
videotape library for service techs. 
Neil Smithwyck at Williams noted 
that the video course will provide for 
two levels of complexity, depending 
on the background of the service 
personnel to be trained. The course 
has been developed over a two-year 
period, with input from Williams 
service schools, he added. 

Over at the Midway exhibit area, 
there will be one or perhaps two 
videos developed in-house by 
Midway. But Marketing Vice 
President Stan Jarocki was mum 
when asked, “What’s new?” and 
replied that Midway prefers to take 
off its wraps during show week. 

There, too, will be Pac-Man, in 
production for 13 months now at 
Franklin Park, Illinois, and the new 
space game Galaga, licensed by 
Midway from Namco, Ltd. of Japan. 
Jarocki promised to have some 18 
pieces in various video configura- 
tions, including sit-in and stand-up 
Omega Race machines. Midway will 
also, for the first time at the AMOA, 
have a separate display for its field 
service and parts back-up teams. 

Centuri will have on stand its 
current video game Vanguard, plus 
two new videos that seemingly 
manage to break out of the box of 
sameness: Challenger and Round 
up. 
In a 19-inch color monitor upright, 
Challenger involves controlling a 
spaceman who has two laser guns, 
firing in three predeterminded 
directions and moving left-to-right 
and right-to-left at the upper and 
lower extremes of the playfield. 
Between those extremes are space 
rocks which bounce between the 
borders. When hit, they divide and 
will have to be fired on until they 
disappear. While this action 
proceeds, a worm appears, 
attacking the spaceman, and there is 
“Oil Can Harry” walking on the 
lower border. If the spaceman docks 
with Oil Can as a countdown takes 
place, the player scores a bonus. 
When things get too hairy, the player 
can H-bomb the whole screen in 
Centuri’s in-house developed game. 

Roundup pits amaninamaze with 
the object of turning white circles to 
red, much like the board game 
Othello, as monsters try to foil him. 
When all the red circles are 
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completed, the second phase 
appears—with “the video version of 
Rubik’s Cube” (the three-dimen- 
sional puzzler), said Frank Sola, 
speaking for Centuri. The player is 
given a random set of colors on the 
screen to match on the twisting 
“cube.” As he plays longer, the key 
for matching on the cube becomes 
more difficult on Roundup. 

Rubik’s Cube players will probably 
wish Centuri would have created a 
button to H-bomb this one when it 
gets out of hand. Oh, well, maybe on 
Roundup Deluxe. 

Cinematronics’ design wizards 
seem to have taken “a little bit of 
Space Wars, a little bit of Star 
Castle,” their previous video 
winners, shaken well, put it. all 
together and come up witha product 
that’s more than the sum of its 
brainparent parts. Solar Quest, 
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Stern’s Video Music Center combines 
video with phono for some interesting 
new features: a shot in the arm? 


explained Cinematronics spokes- 
man Mike Poglici, has the capacity to 
500 phases of play. At the center of 
screen is a “sun,” and as a game 
progresses, its “gravity” becomes 
stronger, drawing player ship and 
deposed enemies alike into its stellar 
fire. In order to score, a player 
captures survivors that are left after 
he destroys their ship; the player 
gets a bonus ship for 25 captures. As 
play progresses on Solar Quest, 
more enemies start shooting, as do 
their spacecrafts. The player has one 
option, to “nuke” multiple enemy 
ships, and he gets an extra nuke with 
high points scored. 


Also on the Cinematronics stand 


with the Solar Quest upright, will be 


a Vanguard cocktail table game, 
made by the E! Cajon, California 
producer under license from 
Centuri, Inc. of Hialeah, Florida. 
Nintendo of America will show 


Donkey Kong in upright, cocktail, 
and cabaret-style models. Two new 
models will be introduced, said 
Nintendo spokesman Kon Judy. 
One would probably be Sky Skipper, 
but their selection was dependent on 
their reception at the JAMMA show, 
and the U.S. market will get its first 
look at the product in the Conrad 
Hilton. 

Universal USA will debut two new 
games Snap Jack and Lady Bug, 
which are “both on the comical 
theme, which the Japanese call 
‘character games,” said Universal 
USA President Paul Jacobs. Fresh 
from Japan and parent company 
Universal Ltd., these games will join 
Cosmic Avenger on the Universal 
stand. All three will be shown in 
uprights and the new Universal 20- 
inch monitor cocktail tables. 

Data East is releasing at AMOA 
show time its new Pro Golf, termed 
“the number one game in Japan, the 
talk of the Japan show,” by a Data 
East spokesman freshly returned 
from Tokyo. Pro Golf is offered in 
the Deco cassette changeable game 
system from Data East. 

Nichibutsu plans to exhibit Frisky 
Tom, described by a spokesman as 
being “hot in Japan” currently. The 
game was being shipped in samples 
at mid-October. Other Nichibutsu 
stars on show will be its Moon 
Cresta, Crazy Climber, and Moon 
Shuttle (the latter two are sub- 
licensed to Taito America for 
domestic distribution.) 


Music and games 

Stern Electronics plans to make 
innovations in the jukebox and so it 
is showing its Video Music Center. 
This time video has a hand in the 


_ jukebox (as described in Play Meter, 


October 1 issue), and Stern will 
unveil it at the show and at the 
Museum of Science and Music, 
Chicago—where it will have a 
retrospective display of classic 
phonographs as well as the “state of 
the art” model, running now through 
January 3. 

In the area of video (or perhaps we 
should say video video), Stern will off 
its brand-new Moon War game. 

Rock-Ola Manufacturing will be 
displaying video games for the first 
time at an AMOA Show. Its recently 
licensed, Namco-developed game, 
Warp-Warp, will be on exhibit along 
with the Cinematronics-developed and 
licensed Armor Attack and Star 
Castle, assembled by Rock-Ola in 
Chicago and marketed in Europe 
under the Rock-Ola emblem for the 
first time in 1981. 

These videos don’t sing, but there 
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When it comes to Coin-op 
games, music and Vending... 


yaa | SON % 


STANDS 
OUT 


Mi lity hn 


BETSON } 


6 Empire Blvd., Moonachie, N.J. 07074 
201-440-2200 


301 Brewster Rd., Milford, CT. 06460 
203-878-6966 


1045 Route 109, N. Lindenhurst, N.Y. 11757 
516-226-0400 
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will be music machines in both Rock- 
Ola’s video and phonograph stands, 
said Hugh Gorman, vice president of 
the Chicago manufacturer. This 
year’s new boxes, the 476 console 
and 481/Max II compact will be on 
show, as will two new lines unveiled 
recently to Rock-Ola’s distributors, 
the 160 compact and new console 
model 488. 

Taito America spokesman Mike 
Von Kennel said its line for the show 
was “on the back burner,” slowly 
cooking while Qix videos were 
moving off the Elk Grove Village 
production line in record numbers. 
Other than Qix on exhibit, however, 
will be a new Taito driving-game 
video, Grand Champion, and the 
manufacturer planned to show an 
upright Lock ‘n’ Chase, licensed 
from Data East but not in an 
interchangeable mode. 

Taito may also show two space 
battle games it previewed at the 
Tokyo show, Space Seeker and 
Space Cruiser. Depending upon 
their reception at the JAA Show, 
they may make their way to these 
shores, as would a Taito game called 
Frog and Spiders which may be 
another cutesy contender. 

Another game which we may 
expect to see make its way from the 
Japan Show in early October to the 


CHERRY BELL 
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Chicago preview could come from 
Irem. It’s called Demoneye-X, a 
surrealistic space battle game which 
appears to pit the player in a life-and 
death struggle with, you guessed it, a 
diabolical eye. 


Pinball 

“We'll have a pinball that walks, 
talks, roll-over, and works only on $5 
bills.” 

The Chicago marketing exec was 
being glib, and the AMOA Expo will 
not feature a walking pingame...this 
year. However, the pinball product 
line will also remind the Conrad 
Hilton Hotel visitor that we are 
indeed in the future of automated 
amusement. 

A pinball game with triple levels 
will be featured by at least two 
Chicagoland manufacturers. 
Another pingame will incorporate a 
video game feature on its playfield— 
for the first time by any major U.S. 
manufacturer. And, although the 
pingame still can’t walk, to 
paraphrase Al Jolson, “You ain’t 
seen it all, yet...” 

Bally Pinball will show three new 
models, including Centaur which 
incorporates a $1 bill validator. 
Bally’s first triple-level pin, Elektra, 
will be on show and will have been on 
location test for a few weeks before 


INCREDIBLE CLOSEOUT SALE 


ON SONIC CHERRY BELL—FEW MARS TREK 
brand new (in cartons) on U.S. specs (no coin mechs) 


$345.00 each 


$325 if ordered in lots of 5 or more 


No C.O.D.s. Mail cashier’s check 
payable to Segasa/Sonic C. to 


BERT SIEGEL, SEGASA/SONIC CO. 


430 Maple Dr., Beverly Hills, CA 90210 e@ Tel: 213/550-7608 


these brand new electro-mechanical 
flippers are available on a 
first come, first served basis 

from our Baltimore warehouse. 


the expo, according to Marketing 
Vice President Tom Nieman. Bally’s 
current Medusa will round out the 
exhibit from Bensenville, Illinois. 

Centaur will be noticed for its 
black and white graphics and its 
reverb speech and sound package, 
plus its “equitable” multi-ball feature: 
when multiple balls are earned by 
one player, they are not passed on 
to the next player when the first 
drains his ball. And when Centaur is 
in its attract mode, a touch of a 
flipper button will start the game into 
self-display of its electronic light and 
sound features. 

Nieman predicts that product 
such as these will serve as mortar to 
fill what he describes as “a definite 
crack in the video wall.” A revival of 
popularity of pinball has been 
evidenced in domestic and European 
markets, he stated. 

D. Gottlieb & Co. will (for the 
present) place all its corporate chips 
on the square marked “pinball.” But 
that is not to say that the Northlake 
manufacturer will not have a video 
on exhibit. In the Gottlieb table 
Caveman, a video is incorporated 
into the upper playfield, and its 
monitor reflects player achieve- 
ments in the pinball playfield. A 
joystick in the center of the front 
metal molding controls the video 
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action when the player attains that 
mode. Gottlieb executives call the 
melding of pinball and video “a 
stunning marriage of hardware and 
software.” 

Otherwise, Gottlieb will show its 
current Black Hole with its “anti- 
gravity” effect of a lower playfield 
beneath the main area of the game. 
The game to follow Black Hole from 
Northlake, Haunted House will 
make its pre-Halloween appearance 
with the motif of witches and 
scarecrows and a “double infinity” 
lighting effect in the backglass, 
simulating lightning. Haunted 
House’s triple fields include a 
“raised” pinshooting area in the 
upper top half of the game, and 
similar to Black Hole, a field lower 
than the main board, seen through 
plexiglass inside the cabinet. 

Then comes Caveman, and its 
full-size pin play board sporting the 
video feature. The cabinet’s cartoon 
graphics will be reminiscent of the 
animated “Flintstones.” 

Commenting on the new Gottlieb 
pingames, its Vice President of 
Marketing, Marshall Caras, said, 
“Black Hole, with its spectacular 
backglass and unique sub-playfield, 
is an authentic phenomenon. The 
second playfield with its “reverse 
incline’ adds an element of 


excitement that is simply over- 
powering. And the animated display 
graphics, which feature a rotating 
spiral dics, add a feeling of spacial 
motion. Black Hole appears to be 
the first contemporary pingame that 
is exceeding income from top video 
games in locations all over the 
world,” he enthused. 

“Haunted House,” he continued, 
“is the industry’s most exciting new 
entry, a triple-level game, each level 
symbolizing a different floor of the 
house. An acrylic playfield window 
shows the interior ‘cellar’ and a mini- 
playfield on top is the ‘second floor.’ 
Running up and down the different 
floors makes for a zany chase 
through a spirit-ridden house. This 
game, too, features a reverse incline 
playfield.” 

“It may come as a surprise to our 
operator customer,’ continued 
Caras, “to observe that we are also 
exploring the field of classic arcade 
games. Old-timers, though, may 
recall that Gottlieb’s experience in 
the manufacture of pure arcade-type 
games is a matter of recorded history 
and is a tradition with the company.” 

Caras also described the new 
Gottlieb “‘pin-video’’ game, a 
concept which ties together and 
utilizes the best features of the 
world’s two most visible and 


enduring game forms—pinball and 
video. “This revolutionary new 
game; .. he*.said) “creates. an 
irresistible interaction between the 
basically manual manipulation of 
pinball and the challenge of solid 
state video. The interplay appeals 
strongly to devotees of both game 
forms.” 

Caras indicated that the Gottlieb 
Technical Services staff under Bruce 
Minus will be on hand at the booth to 
answer questions and demonstrate 
equipment. System 80 pinball 
electronic and mechanical com- 
ponents will be displayed for 
demonstration of the techniques 
which provide fast and cost effective 
troubleshooting. Service manuals 
and the “On Target” technical 
newsletter will also be available, 
along with a new parts catalog. 

Williams Electronics, which last 
year introduced the big pingame of 
the campaign with Black Kight will 
be using the AMOA Show to debut 
its Barracora. The game is tagged as 
“an affordable pingame”’ that 
features a_ single-level, multi-ball, 
seven-digit scorer. 

Stern Electronics will exhibit its 
latest steel ball game, Catacomb. No 
information was available if the 
company planned additional pinball 
offerings. ® 


TWO UBI TABLES THAT CAN 
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TAKE IT AND DISH IT OUT. 


cet A = 


THE SERIES 500: Simply the very best table money 
can buy. Godzilla couldn't put a dent in this steel 
legged monster. Years of trouble-free, highly 
profitable service. Features: All plywood 
construction with mica laminate. Magic Mek® 
drawer interchangeable for Zenith drop-chute and 


Crest push-chute. Sturdy chrome plated steel legs. 
Rugged construction and durability. 


oO 


THE BRONCO: Don’t let its low price throw you. No 
rough mug is going to bust this one. You'll make 
some big bucks with this workhorse of a table. 
Features: Sturdy chrome plated steel legs. Simple 
fool proof mechanism. Cue ball lock. Accessible 
side door service with removable mechanism panel. 


mw UNITED BILLIARDS INC., 51 PROGRESS ST. 
e UNION, N.J.07083/201-686-7030 
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*oronounced kicks” 


Trillions upon trillions of configurations! 


SPARK? 


SPIRAL 
DEATH 
TRAP 


Vig THE QIx 
| ie | si! | 
MARKER 
“~THE FUSE 


TO ORAW STIHI 
PRESS | 
YFAST OR SLOW, 


: ' 
TR4y 
atte 


How your players can get their Qix” 
... before Qix” gets them! 


Qix is a video game unlike any you've ever seen in design 
and challenge! And Qix stays unique play after play, player 
after player, because there are as many strategies as there 
are possible configurations. . . and there are trillions upon 
trillions of configurations that can be plotted on the screen! 
With this kind of fresh, new appeal, you'll want to make sure 
that your players get their Qix! 


The object of the game is to box in Qix, the spinning helix, 
by filling in 75% of the screen with boxes of color. The 
poeeolode that's filled in over 75 is ee by 1000 for 

onus points. The player draws boxes with his Marker, (3-7 
per game, operator adjustable), using his slow draw and 
fast draw on the control panel. 


QIiXx™ 


The player must stay out of the destructive path of the 
whirling Qix so that it doesn’t hit the line of a box before the 
box is completed! As the game progresses, the 1 Qix di- 
vides itself into 2! Separating them witn lines or boxes earns 


2X Bonus value! Separating them a second time scores 3X 
Bonus value, etc.! 


SPARX™ 


The player must avoid the 2 Sparx that travel along the Stix 
or they'll destroy his Marker! The Sparx stop their mad chase 
only when the Marker is caught or the screen is filled by at 
least 75%! Just when the player feels he has them out- 
smarted, the Sparx begin to multiply and become even 
more dangerous and aggressive Super Sparx! 


FUSE 


If the player stops or doesn't complete a box, the Fuse will 
light, shoot up the Stix and destroy his Marker! 


SPIRAL DEATH TRAP 


The Fuse will deliver a burning fate to the player who makes 
a wrong turn and boxes himself into a Spiral Death Trap! 


How you'll get QIX"...in our brand new cabinet! 


It's a special service-priority cabinet and it's just what the 
operator ordered! 


Specifically designed for easy access and service as well as 
for maximum security, it houses a revolutionary new elec- 
tronic system. This system allows for more on-monitor audit 
and test screens, flexibility and realism of configurations and 
innovative special effects like the ominous bellowing 
sounds in Qix that are twice as menacing in Taito stereo. 


The cabinet has front-door programmability and audit func- 
tions with swing-down monitor mounting and logic boards 
on a hinged back door to simplify service. These logic 


REMOVEABLE COVER 
GLASS WITH ILLUMINATED 


INSTRUCTION CARD POLYCARBONATE 


OVERLAY 


FRONT-DOOR 
PROGRAMMABILITY 


HINGED BACK DOOR 


TO RESIST MARRING 


COMPATIBLE WITH 
“TAITO TECH™” 
SIGNATURE 

TEST SYSTEM 


boards are fully compatible with the “Taito Tech™” Signa- 
ture Test System for board troubleshooting. Removeable 
cover glass features an illuminated instruction card and the 
easily accessible control panel has a replaceable polycar- 
bonate overlay which resists marring. The lift-out molded 
cash box is surrounded by solid steel housing with lockable 
steel lid and has the capacity for the highest earnings. . . 
the kind that Qix is sure to bring in! 


These are just a few of the new features that make the new 
Taito cabinet ideal for service, security and sophisticated 
technology. And that make it ideal for any location! 


SWING-DOWN 
MONITOR MOUNTING 


SOLID STEEL HOUSING 
g WITH LOCKABLE 
STEEL LID 


ees \ 


Get your QIX trom TAITO 


... and thrill to 


_ high earnings too! 
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fil ~ " 3 2. <3 
a 1 or 2 player upright: Height: 170 c/m (67”"); RL i he = 
~ Width: 64¢/m (24"); Depth: 76 c/m (30"); Crated Weight: 126 kg. (280 le 
Also available in Trimline™ and Taito America’s new cocktail table. 


1 ® For technical service, call the hot line toll-free (except in Illinois): (800) 323-0666. 


TAITO AMERICA CORPORATION e 1256 Estes Ave. ¢ Elk Grove Village, IL 60007 ¢ (312) 981-1000 ¢ Telex 25-3290 


“igs 
as 


What’s on the minds 
of show-goers? 


The coin-op show is not only a stage 
.for new equipment, it’s a forum 
where coin industry people from 
over the nation and abroad can— 
and will—come to trade ideas and 
opinions on what’s vital to business 
as it affects them. Contacted earlier 
in October by Play Meter, a number 
were asked (and gave) their views 
on leading issues in the coin industry 
today. Shades of opinion are 
notable in the following digest of the 
conversations with Play Meter. All 
were readily candid, and none have 
been suppressed. Between the clank 
and clatter of games shown on the 
Conrad Hilton floor, you will be 
hearing a range of opinions like 
these. 


William E. O’Brien 

O’Brien Music Co. 

Newport, Rhode Island 

Q.: What are your feelings toward 
the issue of copied or ‘pirated’ 
games? 

“They shouldn’t be allowed to 
duplicate the initial game, exactly as 
they have done. But the ‘speed up’ 
kits, if the machine needs 
modification or speeding up, the 
manufacturer should do it (make it 
available) or allow someone else to 
dort.” 

Q.: What is the major problem in 
operating as you see it today? 

“To get the manufacturers to 
somehow straighten up the coin 
units so we won't have the penny 
problem, and problems with 
Canadian coins, etc. They’re about 
20 years behind....We’ve got an 
antique coin unit...(All the rejector 
types) are basically the same thing. 
Q.: What is your view of so-called 
gray area games, and how do you 
feel about the AMOA’s stand to 
define gaming equipment at the 1981 
show? 

“(The AMOA’s stand) is 
adequate. We've had a slight 
problem in Rhode Island. In the 
Providence area, they’ve had quite a 


few raids in the past few weeks. It did | 


create a problem in Massachusetts, 
where the legislature passed a law 
that makes it more difficult for the 
operator (of amusement games). 
Massachusetts has a general law that 
is interpreted differently in each city 
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or town. Each game has to have a 
compliance number issued from a 
commission here. It’s just a 
nuisance. The gambling guys just 
don’t bother to get a license, that’s 
all. 

“I think eventually we’re going to 
have to get to the national level and 
see if we can get uniform laws 
through the country. These state 
legislatures all look at others’ laws, 
put in effect somewhere, and they 
copy it. If we had it on the national 
level, and they copied it, it would be 
the same everywhere.” 

Q.: “Could the AMOA take a hand 
in that national effort?” 

“I think they could. There’s 
enough representation to make an 
impact.” 


W.T. Cruze 

Cruze Music Co. 

Charleston, West Virginia 

Q.: What are your views on the 
‘game piracy’ issue? 

“T think the manufacturer should 
try to prosecute the bootleggers, to 
keep that stuff out of the market. 

(Regarding speed-up kits:) “If the 
manufaturer will not rectify a 
game...and people get the pattern of 
a game and play all day for a 
quarter...then I approve of people 
making speed-up kits. The 
manufacturer has to realize the 
operator has to make enough to pay 
for the game. The operator’s gross 
from a game is decreasing, due to 
saturation (of the market with the 
product). 

“Another thing, the manufacturers 
aren't putting enough detail on the 
schematics—they’re too skimpy, 
and we don’t get enough information 
on how the games work.” 

Q.: What is the main problem in 
operating today? 

“One thing is the demand for these 
video games from the location. The 
manufacturers are just throwing 
anything out there, a good piece or 
not, too fast for the operators to buy 
them. And a lot of (officials in) 
municipalities are seeing things in the 
newspaper about machines making 
$500 to $600 a week, and a lot of 
municipalities are wanting to get in 
on it. One city (in the Southeast) 


wanted 4 percent of the gross 
income from video games as:a tax. 
It’s just a fallacy, that the news media 
think we are making so much money 
out of this, and they have gotten the 
public and the manufacturers 
thinking in that trend. 

Q.: Is it an operators association’s 
role to lobby against unfair taxes on 
games? 

It’s an association problem. We’ve 
got to get together as an association 
and fight if we have to. Here (in 
Charleston) we haven’t had anything 
like this problem yet, but certain 
localities have. 

“Our gross income is up, but taxes 
are way up, and we’re spending more 
than we used to. You've got to bea 
businessman, not like back in the 
40s, 50s, or 60s...You’ve got to 
figure out all your costs, overhead, 
and such. You’ve still got to fight the 
legislature, the county, and the city” 
(over taxes). 


Chuck Michael 

Nelson & Michael Distributing 
Seattle 

Q.: As an operator, how do you feel 
about ‘copy’ games? 

“IT bought a few games...but don’t 
really like them. They’re made 
cheaper, and of course! have a bit of 
feeling about not paying your freight, 
not paying your dues. | don’t like to 
use them. I think I might have three, 
if that many, on the whole route (of 
1200 games). 

“T bought a couple of Pac-Man 
types froma guy from California, and 
I uncrated them, they looked bad, I 
didn’t feel good about doing it, and I 
just sent them back. Come to find 
out, I would have been ‘in the soup,’ 
had I used them. No, I don’t use 
them.” 

Q.: What is your most difficult 
problem as an operator? 

“Tm a true operator, only an 
operator. And I find to be an 
operator alongside a_ distributor- 
operator is very difficult. When I look 
at my share of the market and their 
share of the market, I wonder where 
I’m going to be five years from now. 
That’s a concern of mine. Maybe 
that’s just local in my area, but I think 
it’s a problem a lot of operators face 
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In major-city areas.” 
What’s the solution to this 
competitive dilemma? 

“The only answer seems to lie in 
the survival of the fittest, in a free- 
enterprise system. But it is difficult 
for an operator to continue his 
distributor loyalty when he has to 
compete with that same firm. It leads 
to his buying out-of-state...” 

Q.: What are your views on 
equipment in the ‘gray area’? 

“Tt’s not gray, it’s black and white, 
and | don’t want any part of them. 
I’ve got too much at stake to get shut 
down in this area for the sake of 
‘gray’ games.” 


Bunky Bynum 

Bunky The Jukebox Man 
Jacksonville, North Carolina 

Q.: What do you think of ‘copied 
games? 

“Tve got two of the boards. The 
games just don’t play as good, and | 
don’t mess with them anymore. You 
wind up with $1200 or $1300 tied up 
in them anyway, and when you’re 
through, you’ve got an old game that 
doesn’t look as good.” 

Q.: What are your views of 
gambling-type coin-op games? 

There’s not going to be one on my 
route. Some distributors sell them in 
North Carolina and operators know 
they’re illegal. But they’re going to 
keep messing with them until (all) the 


Games are taken out of North’ 


Carolina like they were before, that’s 
what we worry about.” 

Q.:What is the chief problem of 
operating today? 

“The price of games is really high. 
Of course I understand they sell 
them by playability—making 
money—and the manufacturers get 
their share. 

“T really don’t know of another 
problem other than (copyright) 
royalties on the jukebox. 

“I buy a lot of games; it takes that 
to stay in business, because people 
are demanding them. They want to 
overcrowd a place, around here. If 
they need two games, they want six. 
On TV, it’s told how many millions 
theyre making, and the locations 
says, ‘Ifit makes $500 a week—hell, if 
I had two, ’'d make $1000 a week; 
three—$1500.’ So they want a bunch 
of games, and it might kick the 
receipts up just $30 more. 

“T tell the location there’s only so 
much money around to play 
games...particularly in the little 
towns. The national TV, saying how 
much they’re making, though, is the 
problem. The location demands you 
buy the games, and you don’t want 
to lose locations, so you go ahead 
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and get more games and put more 
money in your business.” 


Stan Williams, Sam Westgate 
Williams Enterprises 
Enfield, Illinois 


Q.: What are your views on ‘piracy’ 


of original games? 

Westgate: “We once purchased 
some boards from a company. It 
wasn't a good deal anyway, and the 
guy who built the games got into 
some trouble. One reason, as I see it, 
of why this goes on, is that every 
week the price of the (original) 
games goes up; the distributor every 
week tacks another hundred dollars 
on for nothing you can actually see. 

“The other thing is the availability 
(of original models). Someone told 
me a joke: ‘The way to make money 
is to buy good games. And you know 
how you know good games—they’re 
the ones you can’t buy. We’ve got 
close to 40 games on order, have had 
for close to two months now. Of one 
game, we're getting two delivered 
every two weeks—and another 
company down the street might be 
getting five or six in that time, 
somewhere else. There I can see 
there’s areason people would turn to 
that (buying copies), out of 
necessity. Of course, I understand 
the manufacturers put a lot of 
money into research and develop- 
ment, so there’s both sides of the 
story. 

“But one distributor will tell you 
that with those copyright infringe- 
ment games, you're not getting a 
warranty. Well, you’re getting no 
more of a warranty from factories 
(such as) one that’s only good 30 
days from being shipped from the 
West Coast. The warranty is good 
from the day it’s shipped from the 
factory, regardless of where it goes. 

“Some distributors give 30 days 
warranties, or six months to a year 
on a pinball. But recently when we 
wanted to get warranty work done, 
all they want is to send it in to the 
factory, and you’ve then got your 
game broken down for three or four 
weeks...so your warranty isn’t much. 

“You’re talking about maybe 
$1000 difference for a warranty that 
isn't worth that at all. Of course, with 
copy games, for parts availability, 
there is none of that” (warranty). 
Q.:How do you, then view speed-up 
kits? 

Westgate: “I don’t see why the 
manufacturer would care anything 
about something that’s going to 
make a game more profitable. It’s still 
their game; they’ve already been 
paid for their research when we 
bought the game. I don’t see what 


they would have to complain about a 
speed-up kit when they’re not 
making them.” 

[Editor: When asked about the 
chief operating problem today, 
Williams Enterprises Manager 
Westgate and owner Williams cited 
media popularization of electronic 
games, which has led to locations 
wanting those games. Further, as 
Williams said, “with everybody 
getting into the business,” locations 
such as convenience stores are 
buying their own games to operate, 
In some cases. | ‘3 

Stan Williams: “Another thing is 
the old machines—how to get rid of 
them. We haven’t found a distributor 
in this area that will even talk with 
you about a trade-in unless it’s one of 
the very latest machines. We’ve got 
them stacked over here. 

“The locations just want to buy a 
Pac-Man. They didn’t used to be as 
informed as they are now and that 
presents a problem.” 


Reason Hancock 

HAV Enterprises Inc. 

Savannah, Georgia 

Q.: How do you react to the gravy- 
area-games issue? 

“They’ve just had a 14 location 
bust in this area. It is a factor in the 
outlying counties. We operate in 28 
counties; it’s not a major factor in 
Savannah, that we see. It is in rural 
areas where the operator is buddy 
with the sheriff....Nobody really 
knows the law in Georgia, where 
they limit your games to 15 free- 
games wins for amusement only. 

“But until they become a major 
factor, they wouldn’t particularly 
concern me. I would hate to see— 
since we've done such major steps in 
getting out of this hoodlum 
atmosphere in our arcades—I’d hate 
to see the fringe area games, as I call 
them, or gray area games, back to 
where they were 10 years ago. | 
wasn't part of the industry 10 years 
ago, but I’ve had to live with the 
reputation they’ve built up.” 

Q.: Do you thing they should be 
exhibited at the AMOA Show? 

“No. No, I don’t. People who want 
these games are going to find it. It’s a 
free enterprise system....But that’s 
an area that could potentially give 
the industry a bad eye.” 

Q.: What is your opinion of ‘speed up 
kits’ and copy games? 

“IT haven’t bought any of these 
products, even the speed-up kits. If 
they had been available from the 
(original) manufacturer, we certainly 
probably would have. These are a 
little different animal (from copyright 
infringement). If the manufacturers 


PLAY METER, December 1, 1981 


Advance Automatic’s professionals insure the health of your company’s profits. Like 
a skilled staff of surgeons, our team of technicians are specialists with an inventory 
of over 25,000 parts and the technical know-how to keep your equipment in top 
condition. Our sales staff examines the needs of your operation to assure you of the 
best equipment. We insure you against loss because your company’s good health 
is Our business. 


ADVANCE AUTOMATIC SALES CO. 


1350 Howard Street 

san Francisco, CA 94103 
Telephone: (415) 864-0400 
Cable: PINGAME Telex: 34-747 
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have a speed-up part...they’re doing 
the operator a diservice in not 
making that information or product 
available to him. 

“T feel like a guy coming out witha 
conversion kit falls in the area of 
infringement on (one such as) 
Midway’s copright. Midway should 
make that available to the operators, 
that’s my big gripe. But until they do, 
I don’t see much way the operators 
can justify buying their own from 
somebody else. But, with the price 
of games today, I’m sure that’s very 
tempting, a choice for $650 to 
convert an M-4 Tank into a 
Galaxian.” 

Q.: What is your main problem 
today in operating? 

“It’s security on location—break- 
ins. If I could eliminate one 
headache, that’s it—the breaking 
into the cash doors.” 

Q.: How do you cope with that? 

“We have to deface the front of the 
games by putting bars on them and 
security instruments, that I detest. 
You have alternative, and even then 
you don’t stop the more agaressive 
people.” 


Jed Pallone 

Screamin’ Willie’s 

Columbus, Ohio 

Q.: Would you buy copy games? 

“Whether or not we’d buy one, I’d 
never really thought about...If it was 
just as good and the price was a little 
better, we’d probably buy one—if 
we couldn’t get into any trouble, as 
long as litigation didn’t fall back on 
the end user. If that was the case, I’m 
sure we wouldn’t be interested in 
trying to fight that hassle, if it gets 
down to the point of their picking up 
conterfeit games. The extra few 
hundred dollars wouldn’t be worth 
running a basically bootleg-type 
Operation.” 

Q.: What is your chief headache in 
operating? 

“The main thing we’re having 
problems with is getting more 
games—we can’t get the licenses we 
need, the arcade permit from the city 
of Columbus, to operate the 
amount of games we need. We’ve 
been up witha request twice, and the 
board of zoning adjustment had 
denied them both times, stating fears 
of deterioriation of neighborhoods, 
etc., that we don’t think is very well 
founded at all, especially given the 
way we run our operation, very clean 
and policed. 

“But they’ve got these archaic 
beliefs concerning the youth. 
They’re basically penalizing 
businesses in the view of what maybe 
happened in the past—or archaic 
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beliefs of the old smoke-filled pool 
rooms and guys with big cigars, 
saying, ‘Come here, little kid,’ or this 
type of thing, where isn’t really true 
now.” 

Q.: What is the solution to 
government interference of this 
type? 

“T think what they’re going to have 
to do is be a bit more liberal on game 
rooms, and if those aren’t meeeting 
certain criteria or are causing 
problems, then the law would give 
the right to revoke those licenses. 
Now, to me as a good operator, it 
wouldn’t scare me...because of the 
way I run my business; I’m going to 
be sure I won’t have that problem of 
getting my license pulled. Maybe the 
shady operator would go in and not 
do that; they could get rid of him.” 
Q.: To change the government’s 
attitude toward game rooms, does 
the operator have to act individu- 
ally? 

‘We’re going to court, so maybe 
that’s going to do it. We've got 
restrictions that have been put on, 
really since (we opened for 
business). We cannot justify all the 
money we put in if we cannot operate 
in a profitable manner. We contend 
it’s unconstitutional for them to say 
you can’t have games....So I think 
the only way to change it is to go to 
court.” 

[Pallone indicated that no 
association’s aid was sought for the 
legal fight. —ed. | | 

“Our main aim is to franchise 
nationally. We’re going to seek areas 
where we will have a little bit more 
liberal game ordinances and things 
we wouldn’t be fighting, going in. 
And I believe it’s going to be better 
for (those) communities, when you 
bring in an operation such as ours. 
We employ 130 people, put a lot of 
people to work. That would be more 
conducive (to the local governing 
bodies), for us to say, ‘This is what 
we've got to offer.’ We’re going to 
have double units: Willieville will 
have our games and Screamin’ 
Willie’s will serve pizza, and it will be 
basically family entertainment 
centers. But we will need flexibility 
on games to do this because it will be 
a big part of the business. 


Paul Borchardt 
Borchardt’s Coin Machines 
Amarillo, Texas 


Q.: How do you see the ‘copy game’ 


problem? 

“As an operator, I think the fault 
lies with the manufacturers, that 
they can’t get the game out quick 
enough. I feel if they have a 
copyright, they’re entitled to some 


money, but not the money that 
they’re trying to collect now. But in 
America, that’s free enterprise. 

“If there’s a direct copy, yeah, it 
should be taken. But I’ve seen some 
of the things they’ve taken into court 
like Pac-Man and Puck-Man, and 
they’re not the same exact game, of 
the ones I’ve seen.” 

Q.: What is your attitude to the ‘gray 
area’ games? 

“?m opposed to them in any 
location where there is a possibility 
of under-age kids, whatever the state 
law would be (on them), like in 
arcades. But in lounges and things 
like that, it’s a good idea. It’s a game 
these people want rather than some 
of these we have right now. I don’t 
operate them, but it’s more of an 
adult appeal and I imagine that within 
the next year, we’re all going to be 
involved in that end of the business. 

“The gray area games—!] hate to 
see them get involved in arcades, 
because it opens up the whole 
question of whether a video game or 
pinball is a gambling device. You 
know, anything can be gambling, if 
two people wager....A “21” game 
happens to be something they see in 
Las Vegas, and they’re putting them 
out without a payout on the machine 
itself, so in effect I go along with the 
people who support, or say it’s an 
amusement machine. But we know 
that in the type of locations that run 
them, they become gambling 
machines.” 

Q.: How do you view the AMOA’s 
allowance of gray-area types on the 
show floor, with a distinction being 
drawn of what is potential gambling? 

“T think that’s entirely all right. It’s 
a good idea we be exposed to that 
and allow the operator and the 
distributor make a decision to buy 
them or not.” 

Q.: What is the central problem of 
operating today? 

“A lack of locations’ under- 
standing of what we’re doing. A big 
problem is getting equipment and 
getting it on location. The demand 
for equipment is so strong, by the 
location, that between what we end 
up paying to the distributor and what 
the location can earn, is a capital 
strain on the operator. And I think 
we brought that on ourselves. We 
get a lot of new people in the 
business who think they can make in 
on 50/50 commission split because 
that’s the way it’s always been. They 
come in and go broke in six months; 
they don’t update their equipment 
like we old-time operators do, in 
general. I think it boils down to 
commission splits as the basic 
operator problem.” e 
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“Our aim is to provide the operator 
with the finest in equipment 
and quality service” 


April, 1982 


1981 DISTRIBUTOR OF THE YEAR FOR 
MOYER-DIEBEL CORP. & ARDAC INC. 


We specialize in entire game room installations 


Fully-staffed in-house warranty, parts, & service capabilities 


“We welcome overseas inquiries” 


CLEVELAND COIN 
INTERNATIONAL 


17000 South Waterloo Rd. 7029 Huntley Rd. 
Cleveland, Ohio 44110 Columbus, Ohio 43229 
216/692-0960 614/846-8590 


Outside Ohio toll-free 1-800-321-2778, 1-800-321-2779 
In Ohio toll-free 1-800-362-1296 
Telex: 241554 
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The 1981 


AMOA Exhibitor List 


A&F 
ENGINEERING COMPANY .... East Room, 193 
1940 West Lake Street 
Chicago, IL 60612 
312-829-2399 


ABLOY SECURITY LOCKS ...West Room, 12-A 
5603 Howard Street 
Niles, IL 60648 
312-647-9655 


ALTER 
ENTERPRISES, INC. ..... North Room, N-8, N-9 
808 High Mountain Road 
Franklin Lakes, NJ 07417 
201-891-6160 
AMERICADE 
ING ee sk hee Se Continental Room, C-42, C-43 


2009 Old Cuthbert Road 
Cherry Hill, NJ 08034 
609-428-3869 


AMERICAN COMMUNICATIONS 
LABORATORIES ...................... East 39 
1190 S. Little Creek Road 
Dover, DE 19901 
302-678-9063 


AMERICAN SHUFFLEBOARD 
COMPANY, INC. ........ East 126, 127, 128, 129 
210 Paterson Plank Road 
Union City, NJ 07087 
201-865-6633 


AMSTAR ELECTRONICS 
CORPORATION .................. Fast 134, 135 
1960 W. North Lane 
Phoenix, AZ 85021 
602-997-5931 
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AMUSEMENT 
EMPORIUM, INC........... East Room 116, 117 
6800 South Emporia Street 
Englewood, CO 80112 
303-771-0885 


AMUSEMENT SUPPLY, INC. ........ East 101A 
10911 Dennis Road, Suite 401 
Dallas, TX 75229 
214-241-1430 


ARDAG,. INC, ........0.0c00e8ne088 East 114, 115 
4860 East 345th Street 
Willoughby, OH 44094 
216-951-3440 


ARTIC 
INTERNATIONAL . West 70-C, 70-D, 90-B, 90-C 
550 Route 22 
Bridgewater, NJ 08807 
201-231-0800 


ATARI, INC........... West 1, 2, 3, 13-24, 25-36 
1265 Borregas Avenue 
Sunnyvale, CA 94086 
408-745-2500 


AUTOMATIC 
PRODUCTS COMPANY .......... East 101, 102 
75West Plato Blvd. 
St. Paul, MN 55017 
612-224-4391 


BALLY MANUFACTURING 
CORP. ... 139, 140, 146, 147, 148, 149, 150, & P-3 

Bally Pinball Division 

Bally Gaming Equipment Division 

Bally Special Markets and Products Division 

2640 West Belmont Avenue 
Chicago, IL 60618 
312-267-6060 


PLAY METER, December 1, 1981 


IQ 


MQ ggg WRK 


*STOP ATTACK 
IMMEDIATELY! 
KARATECO DEFENSE 
SYSTEM TOO 
ELABORATE 


HH: 
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editing 


WOM 


highly advanced technology 
amazing...even for aliens 
fence 


stambouli stambouli | stambouli the stambouli stambouli 
brothers-beirut brothers-nicosia freres s.a. enterprises brothers (usa) corp 
P.O. Box 11-158 22, Major Poulios Street 102, Avenue Jean Jaurés Villa Akasaka 211 Empire State Building, Suite 3424 
BEIRUT / Lebanon NICOSIA / Cyprus 93500 PANTIN / France 6 Chome, 10-45 350, Fifth Avenue 
Phone : 350 150 Phone : (357) (21) 49-234 Phone : (33) (1) 843 43 00 AKASAKA MINATO-KU NEW YORK/ NY 10 118 
Cable : ESSEGY BEIRUT Telex : ESSEGY 3337 CY Telex : ESSEGY 212792F TOKYO 107 /Japan Phone : (212) 279 44 66 

, Phone : (03) 586 07 12 Telex : 422441 STAMBRO 
Please visit at the AMOA Show, Booth C-79, 80, C-93, 94 Telex : Karateco 29284J 
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REFLEX 
Little Game— Big Earning 


Now offered to operators 


e 2-Player 50¢ Play e Sound 
e Battery Back-up @ Self Test 
e Free Game Feature e Electric Coin Meter 


Height 6” (15cm) Depth 8” (19 cm) 
Width 8” (19.3 cm) Weight 3% pounds 


Write — Wire — Phone 
1/3 Deposit — Balance C.O.D. 


BERNIE’S SPECIALTY 
& NOVELTY CO. 


4715 North 7th St. Phoenix, AZ 85014 602-265-0448 


BOOM 
BALL 


used but like new 
up to 20 alleys 
available at a 

reasonable price. 


Contact Karin at 
201/793-4085 


Before you buy new, 
call us! 
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R.H. BELAM CO., INC............. East 187-190 
1 Delaware Drive 
Lake Success, NY 11042 
516-488-5600 


BELL—FRUIT 
MANUFACTURING CO., LTD....... C-67, C-68 
263 Putney Bridge Road 
London S.W. 15 
England, U.K. 
London 788-8183/6 


BEND ELECTRONICS COMPANY, INC. ...C-1 
63353 Nels Anderson Boulevard 
Bend, OR 97701 
503-389-7626 


THE BIO-RHYTHM COMPANY ..... West 9, 10 
885 Fairway Drive 
Bensenville, IL 60106 
312-595-6770 


BOB’S SPACE RACERS............. C-25, C-26 
427 15th Street 
Holy Hill, Fl 32017 
904-677-0761 


BRUNSWICK CORPORATION, 
CONSUMER DIVISION ....... C-31-33, C-44-46 
One Brunswick Plaza, G-6 
Skokie, IL 60077 
312-470-4916 


BUMPER TUBE, INC. ............... West 97-A 
P.O. Box 95 
10440 S. State Road 
Goodrich, MI 48438 


BUSINESS BUILDERS, INC. ........ C-63, C-78 
P.O. Box 209 
Cupertino, CA 95015 
408-255-7789 


CAROUSEL 
INTERNATIONAL CORP............. West 4—6 
P.O. Box 307 
Eldon, MO 65026 
314-392-7122 
GENTURICING,. 64004004 0460080045 West 84—87 


245 West 74th Place 
Hialeah, FL 33014 
305-558-5200 


CINEMATRONICS, INC. ...West 59—62, 77—80 
1466 Pioneer Way 
E] Cajon, CA 92020 
714-562-7000 
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See the Light 
Boothl46-I50 
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ELIMINAT ED THROCKMORTON, 
AND SMYTHE. 


Blodgett had been playing office politics for years. All he had to show for it was 
his name placed fourth on the door and a key to the executive washroom. 
Finally he came up with anew game plan. ELIMINATOR. He invited all three of 
his senior partners to join him in playing Sega/Gremlin’s exciting new game. 
ELIMINATOR lets one or two people play and gives you anumber of ways to 
play. One by one, Blodgett eliminated Throckmorton, Ashworth and Smythe, 
singra diffe rénfgame Strategy against each opponent. 
ELIMINATOR | is unlike any other video game. It consists of a large circular 
moving ELIMINATOR Base, an ELIMINATOR ship, player ships and fighters. 
The ultimate object of the game is to destroy the ELIMINATOR Base ina 
spectacular explosion. There are also many secondary objectives. You can 
destroy the ELIMINATOR or the opponent's ship by forcing them into the Base, 
using energy bolts fired from your ship. You can trick the ELIMINATOR into 
going after the other player, or you can co-operate with the other player and 
both go after the ELIMINATOR. Ce tm: ie ee 
. When. is the last time you saw a game that plays just as strong with two ® 
players as with one? ELIMINATOR does, plus there's an added ‘sum ” 
bonus. When the first player is out of atwo player game, the 
remaining player continues to fight it out with the 
, ELIMINATOR and fighter ships for added. points. That's 
some. real “come-from- belies potential. oie | 
ELIMINATOR ha g for it because it has so much 
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_and healthy video game profits. 
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For healthy video games.. 
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TAITO AMERICA CORPORATION « 1256 Estes Ave. ¢ Elk Grove Village, IL 60007 * (312) 981-1000 « Telex 25-3290 


COIN ACCEPTORS, INC.............. C-15—16 
4946 Daggett Avenue 
St. Louis, MO 63110 
314-664-5550 


COIN MECHANISMS, INC. ........... East 121 
7 817 Industrial Drive 
Elmhurst, IL 60126 
312-279-9150 


CONCORDE MANUFACTURING CO. .. C-2—3 
3101 West Spring Mountain Road 
Las Vegas, NV 89102 
702-871-2919 


CORECO RESEARCH CORP. ......... East 118 
370 Seventh Avenue, Suite 301 
New York, NY 10001 
212-279-3366 


D& RINDUSTRIES .. . 6.4 26 4008.08 East P-1—2 
7111 N. Capitol Drive 
Lincolnwood, IL 60645 
312-677-3200 


DATA EAST INC................. West 91—96A 
470 Gianni Street 
Santa Clara, CA 95050 
408-727-4490 
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TWO WINNERS from... 


Two super profit makers from 
anne wan the people who make the world’s 
best coin-operated attractions 


Pe 
Se ong — 


AMUSEMENT RIDES MANUFACTURES 


DOUGLAS PRESS, INC. .................. C-23 
2810 Madison Street 
Bellwood, IL 60104 
312-547-8400 


DYNAMO CORPORATION ........ West 1—6W 
1805 South Great Southwest Parkway 
Grand Prairie, TX 75051 
214-641-4286 


ELCON INDUSTRIES ............... West 90-A 
2715 Nakota 
Roayl Oak, MI 48073 
313-549-1140 


ELECTROHOME LTD. ................ C-34—35 
809 Wellington Street North 
Kitchener, Ontario 
Canada 
519-744-7111 


ELECTROSPORT, INC. ............... C-69—72 
3170 Airway Avenue 
Costa Mesa, CA 92626 
714-979-1551 


EMPIRE DISTRIBUTING, INC. ... East 155—157 
2828 North Paulina Street 
Chicago, IL 60657 
312-871-7600 


gj oS 


SPUTNIK 


16 Edgevoro Rd. East Brunswick N.J.08816 
ph.(201) 238 6280 tlx.642286 
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EXIDY ING. ¢ istic cise cews Sit in Sauk West 44—51 
390 Java Drive 
Sunnyvale, CA 94086 
408-734-9410 


FERNCREST DISTRIBUTORS......... C-21—22 
66 Illinois Avenue 
Warwick, RI 02888 
401-738-5065 


FORT LOCK. CORP. ..........66. 6000006008. C-73 
3000 North River Road 
River Grove, IL 60171 
312-456-1100 


J.-F. FRANTZ MANUFACTURING East 191—192 
DIVISION OF JOHNSTON PRODUCTS 
627 Fifteenth Avenue 
East Moline, IL 61244 
309-755-5021 


GAME-A-TRON CORP. ............... C-61—62 
931 W. Main Street 
New Britain, CT 06051 
203-223-2760 


GAME PLAN, INC.......... West 37—38, 57—58 
1515 Fullerton Avenue 
Addison, IL 60101 
312-628-8200 


GDI. UNG bie Bice heehee FE ESSER ORS N-1, 2 
5945 N. Rogers Avenue 
Chicago, IL 60646 
312-286-6722 


GLOBAL BILLIARD 
MANUFACTURING, INC.......... East 112, 113 
13875 Artesia Blvd. 
Cerritos, CA 90701 
213-926-0585 


GOODS MANUFACTURERS 
INTERNATIONAL «:.... ....00.0600 00 e ee West 97 
801 South Raymond Avenue, #34 
Alhambra, CA 91803 
213-283-0349 


D. GOTTLIEB & COMPANY .......... C—81-86 
165 West Lake Street 
Northlake, IL 60164 
312-562-7400 


GREEN DUCK CORP. .................... C-52 
255 South Elm Street 
Hernando, MS 38632 
601-368-9033 
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GREMLIN/ 
SEGA... . 4.0. East P-14—17, West 70—72, 88—90 
8401 Aero Drive 
San Diego, CA 92123 
714-277-8700 


HAMILTON CHANGERS 
(Hamilton Scale Corp.) ................. West 43 
3350 Secor Road 
Toledo, OH 43606 
419-535-7667 


HOEI INTERNATIONAL INC. ......... C-17, 18 
9000 Sunset Blvd. 
Los Angeles, CA 90069 
213-278-7090 


IMPERIAL BILLIARD 
INDUSTRIES 3 oisbé00s5is Gcwe anew East 109, 122 
550 Industrial Road 
Carlstadt, NJ 07072 
201-935-9330 


INTERMARK INDUSTRIES, INC. ..... East P-12 
8625 North 19th Avenue 
Phoenix, AZ 85021 
602-944-9315 


INTERNATIONAL GAME 
TECHNOLOGY (Sircoma)............. C-47—51 
520 South Rock Blvd. 
Reno, NV 89502 
702-323-5060 


IREM CORPORATION ................ C-36—37 
Osaka Kokusai Building —2-30 Azuchicho 
Higashi-ku, Osaka 541 
Japan 
(06) 264-0767 


J-S SALES COMPANY, INC. ...... West 40—41 
24 South Third Avenue 
Mt. Vernon, NY 10550 
212-324-3830 


JENSEN TOOLS, ING. .... 6.8554 5. West 91-B 
1230 South Priest Drive 
Tempe, AZ 85281 
602-968-6241 


JUKEBOX JUNCTION .................. West 9 
First & Station 
Cumming, IA 50061 
515-981-0245 


IRVING KAYE COMPANY, INC. . East 158—165 
48 Union Street 
Stamford, CT 06906 
203-348-1800 
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MIDWAY’S COPYRIGHT INFRINGEMENT POLICY 


FAIR 
WARNING! 


WILLFUL COPYRIGHT INFRINGEMENT IS A FEDERAL CRIME! 


Title 17 of the United States Code contains the following provisions: 


“Section 506. Criminal Offenses 


(a) CRIMINAL INFRINGEMENT. -- Any person who infringes a copyright 
willfully and for purposes of commercial advantage or private financial gain shall be fined not 
more than $10,000 or imprisoned for not more than one year, or both: Provided, however, 
that any person who infringes willfully and for purposes of commercial advantage or private 
financial gain...the copyright in a motion picture...shall be fined not more than $25,000 or 
imprisoned for not more than one year, or both, for the first such offense and shall be fined not 
more than $50,000 or imprisoned for not more than two years, or both, for any subsequent 
offense. 


(b) FORFEITURE AND DESTRUCTION. -- When any person is convicted of any 
violation of subsection (a), the court in its judgement of conviction shall, in addition to the 
penalty therein prescribed, order the forfeiture and destruction or other disposition of all 
infringing copies or phonorecords and all implements, devices, or equipment used in the 
manufacture of such infringing copies or phonorecords.” 


Although the United States Customs Service has for some time enforced copyrights in 
original audio-visual works embodied in video games such as GALAXIAN™, PAC-MAN", 
and RALLY-X™, and the Federal Courts have recognized the validity of such copyrights, 
there are some manufacturers, distributors and operators who continue to flaunt the law by 
dealing in infringing games. These companies undermine the creativity which is essential to the 
life of this industry. 


Because of the serious nature of this problem, Midway now gives notice that it intends to 
seek criminal prosecutions against such companies in cases of willful infringement of its 
copyrights in GALAXIAN”, PAC MAN”, RALLY- X", GORF", WIZARD OF 
WOR™, OMEGA RACE ™, GALAGA”, BOSCONIAN"” and all other video games 
manufactured and released. Midway will also continue its activity to obtain enforcement of its 
copyrights by the U.S. Customs Service and the International Trade Commission, and by 
civil actions against infringers for injunctions, damages and profits At present Midway is 
actively engaged in such civil actions in the U.S. District Courts against numerous defendants. 
In some of these actions the defendants’ games and circuit boards have actually been seized by 
the U.S. Marshal pursuant to the impoundment provisions of the Copyright Act Every 
available legal action is being taken to protect Midway s proprietary rights in its original and 
highly successful video games. 


MIDWAY MFG. CO. 


A BALLY COMPANY 
Franklin Park, Illinois 60131 


© 1981 MIDWAY MFG. CO. All rights reserved. 


KIDDIE RIDES U.S.A. ............. West 67—69 
604 Main Street 
Davenport, IA 52803 
319-326-6467 


P.O. Box 322 
Mentor, OH 44060 
216-255-7757 


KLOPP INTERNATIONAL, INC......... West 97 
4501 63rd Circle North 
P.O. Box 708 
Pinellas Park, FL 33565 
813-522-2545 


KONAMI INDUSTRY CO., LTD North N-15—18 
11-1, 2-;Chome Sakaemachi, Syonai Toyanaka City 
Tokyo 561 
Japan 
(06) 345-2456 


M. KRAMER MANUFACTURING.......... C-58 
1113 Tiller Avenue 
Beachwood, NJ 08722 
201-349-1780 


KURZ-KASCH ELECTRONICS............ C-66 
P.O. Box 1246 
Dayton, OH 45401 
513-299-0990 


MERIT INDUSTRIES, INC. .............. C-7—8 
630 Woodland Avenue 
Cheltenham, PA 19012 
215-379-1000 


MEYCO GAMES, INC. ................ C-10—11 
650 Vaqueros Avenue, #D 
Sunnyvale, CA 94086 
408-245-1603 


MICRO MAGNETIC INDUSTRIES......... C-27 
4083 Transport Street 
Palo Alto, CA 94303 
415-321-5520 


MIDWAY 
MANUFACTURING CO.......... East 151—153 
10750 West Grand Avenue 
Franklin Park, IL 60131 
312-452-5200 


MIRACLE RECREATION 
EQUIPMENT CO wes di oecoe ey sek eh Reed West 53 
P.O. Box 275 
Grinnell, IA 50122 
515-236-7536 


M.H.I. MANUFACTURERS, DIVISION OF 
MOVIE HUT, INC. ........................ C-74 
100 North Crittendon 
Marshfield, MO 65706 
417-468-6111 


NAMCO-AMERICA, INC. .West 81—83, 98—100 
343 Gibralter Drive 
Sunnyvale, CA 94086 
408-745-7600 


NATIONAL MERCHANDISE CO. ......... C-92 
P.O. Box 600 
Merchanicsville, VA 23111 
804-788-4377 


Here you can discover: the innovation of yesterday is an oldie today. 
Here you can find an extensive offer with sensational novelties in amusement 


machines. 


Here you can see how additional turnover is achieved with vending machines. 


Here you can learn what service vendors actually accomplish. 


All novelties and information of the coin machine industry on more than 17.000 


sq. m. exhibition space under one roof: 
Fair Grounds Frankfurt, hall 1. ° 


IMA ’82-If you want to succeed — you ought to participate. 


We are looking forward to your visit: 
Heckmann GmbH, Fair Management IMA ’82 


Kapellenstr. 47, D-6200 Wiesbaden, Tel. 06121/52 40 71, Telex 04186 518 


® 
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21.-24. January 1982 


Frankfurt/Main,Fair Grounds 
3. International amusement and vending trade fair 
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Over the years, 
cage has created 
some of the greatest 
coin phonographs in 
the business. 


But now that 
Seeburg and us are 
partners: ‘You ain't 
heard nothin’ yet. 


Available at: 


“All Seeburg 


Phonograph 
Distributors 
Throughout the 
World.” 


SEEBURG, a Division of STERN ELECTRONICS, INC. 
1725 Diversey Parkway, Chicago, Illinois 60614, (312) 935-4600 


. 
. 


NEVADA GAMING SCHOOLS............ C-30 
3100 Sirius Road 
Las Vegas, NV 89102 
702-873-2345 


NICHIBUTSU U.S.A. 
CORP Ms i505 ettich ieee a North N-22—25, N-34-37 
1815 W. 205th Street, Unit 302 
Los Angeles, CA 90501 
213-320-5855 


NINTENDO OF AMERICA, 
DING ch orreaiecadteca sl at eae ne sot eetes North N-26—33 
18340 Southcenter Parkway 
Seattle, WA 98188 
206-575-8191 


O.BA. ING. hos hod asa eens West 11—12 
2522 Irving Blvd. 
Dallas, TX 75207 
214-630-8004 


OMEGA PRODUCTS ..................... C-13 
6241A Yarrow Drive 
Carlsbad, CA 92008 
714-438-7714 


PACE UNG. n03 io ibs haan Medes d aes North N-13 
9893 Brewers Court 
Laurel, MD 20810 
301-490-9860 


Now We're 


PACIFIC NOVELTY 
MANUFACTURING, INC....... North N-19—21 
4094 Glencoe Avenue 
Marina Del Rey, CA 90291 
213-822-0399 


PENN-RAY 
INTERNATIONAL CORP......... East 103—105 
1705 Winchester Road 
P.O. Box 390 
Bensalem, PA 19020 
215-638-4720 
PLAY METER MAGAZINE ................ C-57 


P.O. Box 24170 
New Orleans, LA 70184 
504-838-8025 


PRIORITY CIGARETTE 
SERVICE. INC. 2. 2 ..05c ccs bce ce crews West 70-A 
3628 Prospect Avenue 
Cleveland, OH 44115 
216-431-4100 


R.J. REYNOLDS TOBACCO CO. . West 54—56 
401 North Main Street 
Winston-Salem, NC 27102 
919-777-6101 


TWICE a month with 
TWICE as much information 
TWICE as fast 


The complete Play Meter Magazine 


Complete with the top-notch feature articles, game reviews, technical 
topics, and industry news reporting that has made PLAY METER the 
World’s Leading Coin-Op Amusement Machine Trade Publication. 


See us at our booth, C-57 at the AMOA Show! 
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PLAY MELTED __ The Complete 
PLAY METER 


Industry 
Magazine 
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he answer to all 
Joy-stick Tis 


problems -* — : 


a 


Special for production 

— Easy to assemble 

— The same model can be 
used for all positions 

— Easy to changein 

2,4 or 8 positions, 

by means of a separate 

bottom part, which 

can be bought 

separately 


906 
10060 
COO | tke 
oe) 
were 
GOOg 
OOo 


Available in . [ ah nn \ 
2 way 
4 29-0194 SW 2 
oy ae al si? TRADING COMPANY BV 


3024 CS Rotterdam 
Holland. Tel. 010 - 766399 
TELEX 24392 


‘ Pieter de Hooghstraat 40 
8 way 29-0198 | 


positions AMOA Booth C24 
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ROCK-OLA MANUFACTURING 
CORP sic tip eese ee West 98-A—100-A, 100-B 
800 N. Kedzie Avenue 
Chicago, IL 60651 
312-638-7600 


ROWE INTERNATIONAL, INC. ....... C-38—39 
75 Troy Hills Road 
Whippany, NJ 07981 
201-887-0400 


SCAN COIN: ING. 2422545 eh iss ees East 110 
201 Elden Street 
Herndon, VA 22070 
703-471-6510 


SKEE-BALL« INC css 5s.wels tego dee ise East P-13 
8th & Maple Street 
Lansdale, PA 19446 
215-362-0300 


STAMBOULI 
BROTHERS—BEIRUT....... C-79—80, C-93—94 
International Liaison Office 
102 Avenue Jean Jaures 
93500 Pantin, France 
(33) (1) 843-4300 


STANDARD CHANGE 
MAKERS: INC. 3343 sae veninetoted East 119—120 
422 East New York Street 
Indianapolis, IN 46202 
317-639-3423 


STERN ELECTRONICS INC...... East 141—145 
1725 West Diversey Parkway 
Chicago, IL 60614 
312-935-4600 


SUMMIT DISTRIBUTING CO. ........ C-53—56 
8435 Canoga Avenue 
Canoga Park, CA 91304 
213-988-7711 


SUN ELECTRONICS CORP. ........... East P-4 
38, Mizuho, Kochino 
Konan City, Aichi-Prefect 
Japan 
Konan (05875) 5-2201 


SUZO TRADING COMPANY B.V.......... C-24 
Pieter De Hoochstraat 40 
3024 CS Rotterdam, The Netherlands 
010-766-399 


TAITO 
AMERICA CORP........... West 63—66, 73—76 
1256 Estes Avenue 
Elk Grove Village, IL 60007 
312-981-1000 
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THIRD WAVE 
ELECTRONICS COMPANY, INC. .......... C-6 
4021 N.E. 5th Terrace 
Fort Lauderdale, FL 33334 
305-564-0521 


TOMMY LIFT GATE 
MANUFACTURING CO............... East 111 
Bus Brown 
P.O. Box 8 
Woodbine, IA 51579 
712-647-2050 


TRU—CHECK COMPUTER 
SYSTEMS. INC: 0c .ceiuteaeyasetice tes West 52 
6 Nursery Lane 
Rye, NY :10580 
914-967-9300 


TWELVE SIGNS, INC. ................ C-64—65 
3369 South Robertson Blvd. 
Los Angeles, CA 90034 
213-553-8000 


U.S. 
BILLIARDS, INC. ...... East 169—172, 180—182 
243 Dixon Avenue 
Amityville, NY 11701 
516-842-4242 


UNITED BILLIARDS, INC. ....... East 173—178 
51 Progress Street 
Union, NJ 07083 
201-686-7030 


UNIVERSAL U.S.A., INC. ......... West 91—96 
3250 Victor Street 
Santa Clara, CA 95050 
408-727-4591 


THE VALLEY 
COMPANY ........... West 106—108, 123—125 
333 Morton Street 
P.O. Box 656 
Bay City, MI 
517-892-4536 
VAN BROOK OF LEXINGTON, INC....... C-87 


P.O. Box 5044 
Lexington, KY 40555 
606-255-5990 


VENDALL MACHINES LTD. .............. C-88 
110 Isabella Street 
Ottawa, Ontario, Canada KIS 1V5 
613-237-6650 
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“Coinco builds the world’s most 
complete line of Coin Equipment 
today, to serve you better tomorrow.” 


All this equipment...just a sampling of 
the 146 different kinds of Acceptors and 
52 different types of Changers, 5 kinds 
of Pushbutton Switches, 99 different 
Timers, 41 kinds of Front Plates and 33 
different Game Doors for the United 
States market and for 21 foreign coun- 
tries. Through the years, Coinco engi- 
neers have designed the finest, most 
advanced coin equipment available. Dur- 
ing the past year, Coin Acceptors in- 
vested more than $3 million in research 
and development. Coinco engineers 
have never been content to rest on their 
laurels. Always striving to develop better 
equipment to serve your needs today, 
Coinco places extreme importance on 


et ee te ne ne tee ee — 


i | 
wy ~~ 


ea | lubcked 
j 
ii 


le IE Coa & om #£g . uN designing equipment that 
7 > ~~’ wherever possible can be in- 
expensively converted to sat- 
isfying your needs tomorrow. 


When you stick with Coinco, you have 
the coin equipment Leader working 
for you. 


@ coin 


Coin Acceptors, Inc., 4946 Daggett, St. Louis, MO 63110 
In Canada: 868 Progress Avenue, Scarborough, Ontario 


For more information about 
Coinco Changers 

and equipment, 

m= write today or 
x call Toll FREE 


1(800)325-2646. 
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SURES WITH 
S VENTURE 


Enter the Dungeon 

You cautiously descend a stairway in quest 

of treasures. Armed only with a bow and 

arrow, you enter the hall of a dark, multi- 

level dungeon. In the darkness you see 

terrifying green Hallmonsters™ roaming the 
hallways, seeking out intruders. One approaches. 
You shoot him with an arrow, but he keeps on 
coming. Quickly you flee through the maze of 
hallways, noticing the passages to mysterious 
chambers. As the Hallmonsters™ increase in 
numbers, you slip into a doorway of what appears 
to be an empty room... 


Chambers of Dread... and Fortune 
Suddenly you are engulfed in the chamber! 
Dreadful creatures approach, defending the 
priceless chamber treasure. Your arrows 
now have power in the rooms, as creatures 
fall to your aim. But hurry and grab the 
treasure! Lingering invites final doom! 
Should the Invincible Hallmonster™ break 
through the chamber walls, escape is your 
only hope! 


The Treasures of Venture™ 

Your growing wealth of treasures are 
displayed on a Treasure List between each 
turn, tempting you deeper into the dungeon. 
Each treasure is guarded by a variety of 
deadly creatures, each with their own 
unpredictable traits. The further you go, 

the quicker you must react to dungeon 
perils. You must collect all the treasures 

on one level before advancing to the next. 


TREASURES: 


FCRMER 1 GET READY 


A Bonus for Quick Wit 
Exidy’s Venture™ features a new bonus, 
never before seen in a game: the Bonus 
Multiplier. A timer slowly counts down 
~~. the time you take to collect all the treasures 
on one level. Once a level is complete, this 
number (the bonus multiplier) is multiplied 
-, Wa and added to your score. So the quicker 
you capture treasures, the higher your 
bonus. All the more incentive to play 
Venture™! 


SCORE Hes CeVEC 
‘a BONUS MUCTEP LATER «7 
ay TOTRO BONUS fe 


‘s : * | ‘eV, ure™ has 3¢ 6 treasures i in all... the 37th is yours to keep. Profits. 
+390.) ive, Sui CA 94086, Phone (408) 734-9410. Telex 357-499. 
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DISTRIBUTORS WANTED 


Bowanza EnTererises, Lto. 


Bonanza Bldg, 7-18, 3-Chome, Shin- Yamashita-cho, Naka-ku, Port P.O. Box 111, Yokohama, Japan Tel: (045)623-5711 Telex : (WIKIWIKI) J4790 | 


The city that rebuilt on ashes 


A Visitor's Guide 
to Chicagolan 


[Photos courtesy Chicago Convention and Tourism Bureau] 


Architecture in the Windy City is eye-grabbing. Edifices shown here 
[clockwise from the above] are the Museum of Science and Industry (where 
a coin-op jukebox exhinit opens during AMOA show week); the twin towers 
of Marina City, a complex of housing units, garages, offices, and more: the 
night skyline as seen from John Hancock Center; and Sears Tower, the 
world’s tallest building at 110 stories, by day. Hold your hat! 
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Chicago: high, wide, dynamic... 
inventor of the skyscraper, nation’s 
air capital, world’s leading 
convention center, where you'll find 
the hustle and bustle of industry, 
traffic, and the “Ls” contrasted by 
the tranquility of a lakefront that 
reaches in nearly unbroken beauty 
from Indiana to Evanston. 

The city’s skyline of skyscrapers is 
set against an expanse of greenery 
preserved in Grant Park along the 
shore of Lake Michigan. 

Chicago architects were given a 
unique opportunity to rebuild after 
the fire of 1871 and today the city 
contains some of the world’s finest 
examples of urban architecture. All 
over town, you can find works by 
Frank Lloyd Wright, Louis Sullivan, 
David Burnham, and Miles van der 
Rohe. 

Sears Roebuck, one of the pioneer 
merchandisers that made Chicago 
the nation’s mail-order headquar- 
ters, owns skyscrapers from two 
eras of Chicago’s architecture—the 
Sears Tower, the tallest building in 
the world, and a State Street depart- 
ment store designed by William 
Lebaron Jenny. 


Sightseeing—Drive along Lake 
Shore Drive, connecting the north 
and south ends of the city along Lake 
Michigan’s_ shoreline, for breath- 
taking views of Chicago’s famous 
skyline. On summer days, thou- 
sands gather at beaches on the lake 
which is also popular for sailing. 
There’s fishing here too, since the 
introduction of salmon and trout into 
the Great Lakes. 
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The lake’s “Gold Coast” was once 
the home of the millionaires who 
built the rich Chicago legacy. Today, 
many of the city’s elite continue to 
live there in mansions resembling the 
Italian villas, French chateaus, and 
turreted Tudor castles of yesterday 
or in the elegant apartments and 
condominiums that have replaced 
them. 

The north shore city of Evanston, 
one of the oldest and most revered 
suburbs of Chicago, owes much of 
its development to Northwestern 
University. Nearby, the suburb 
Oakbrook is headquarters for more 
than 15 large corporations. 

The New Town district of Chicago 
is a Midwest version of Greenwich 
Village. Restaurants, book stores, 
art galleries, antique shops, and 
musical entertainment there attract 
many curious visitors and young 
people. 

The suburb of Oak Park, once the 
home of Frank Lloyd Wright, has the 
largest concentration of Wright- 
designed buildings in the world. The 
house that was Wright’s home and 
studio is open for tours on Tuesday, 
Thursday, Saturday, and Sunday 
afternoons. 

Cultural treasures are every- 
where in Chicago, but the heart of its 
cultural attractions is Grant Park. 
The Art Institute there is a treasure 
house of Rembrandts, Renoirs, Van 
Goghs, Cezannes, and Seurats. 

A few blocks south is the Field 
Museum of Natural History where 
the story of man and his world is told 
in hundreds of displays. The 
museum’s 10 acres of exhibits 
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include primitive arts, botanical 
displays, halls of jade and gems, and 
animal dioramas. 

But Chicago’s cultural attractions 
only begin in Grant Park. At the 
University of Chicago, discover the 
mysterious Middle East at the 
Oriental Institute, or play in a 
wonderland of gadgets at the nearby 
Museum of Science and Industry. 
Walk through a full-size working coal 
mine and a captured German sub- 
marine at this famous museum. 

For a change of pace, visit the 
Lincoln Park Zoo with its working 
farm and conservatory—or Brook- 
field Zoo with its natural environment 
for one of the world’s greatest collec- 
tions of wild and exotic animals. 


Music—As_ the world’s leading 
convention center, Chicago is ex- 
pert at entertaining visitors with 
everything from brassy New Town 
disco to the concerts of the world- 
famous Chicago Symphony. The 
Lyric Opera is notable and Chicago 
offers exciting theater too. Old-line 
theaters are Midwestern outposts of 
New York’s Broadway and other 
theaters, like Second City, have 
established national reputations. 


On the town— Chicago can 
accommodate almost any taste in 
dining or nightlife. There are 
hundreds of authentically flavored 
ethnic foods at reasonably-priced 
neighborhoods restaurants. If you’re 
feeling Italian, it may be a choice 
between Doro’s, Tufanos or La Fon- 
tanello. Or choose the glamorous 
Meson del Lago or one of the little 


eo 
eS 


Heh akasenade- hi 


Se meee eee 


i 
fe ox 
pe nll 
yet Le 
Pe 
And = 
SS eee cw 
pa # Shae ee 
‘ Baas inde 
eee idl 
"Vere i | 
tae, Aol 
7 eae Stir 
Pare ep RR, 
clare FRR, 
; CEES | 
rr Pann “iu iS) a 
a. a Ht ta: 
ius leetthed 
Meena, Seu E 
wetEtE ew ee 
oT an hn) oe 
+ 9 PU OP ee, 
ie el 5 POE Pes tae 
ee EO RvG 
2 & Ge hau toa 
, Slee 4 RES 
me tte! i a | 
i a | 
eee t 
i om | 
AR 0M 
2 a a 
; Chuva 
a i i | 
ams 


! 
Hit) Wo. eth s 
HH ' ptteis 
' viet] files 


jut a 


81 


Good Buys In Time for the Season 


ATARI 

SERS CS 10) | Ue En en a $595 
BattlezGne WHR: cc ois 3. < hacscdessundiaskecs 1,395 
Battlezone, ‘Cabaret: i... occ. dicts evesecveees 1,295 
OOM FU deh Sains 8c: 0 esd hob he eRe Mabe cen 295 
ROOD APS eis cis tall ava. eo Shi dd daaes mead 695 
Missile Command, Cabaret.................. 1,695 
SOCCER cornet girlie d cin wa's Kad So ne GARR ee OEE 995 
WWATIOTOS, oe. ctia ees we Re kore wee Fae Ue a cas 2,195 
CINEMATRONICS 

Stat Castle s.24)< uncer patede navawens-aesanes $1,795 
EXIDY 

INCI Ons tx ai sla viernes Ot Sa mmeens anak Gen $795 
SPECI, oss 65-554. 46 chee $A e's bine Hed wretc Bare 1,695 
spectar, C/T (INEW) oscar o'b55 we ces waey saceas 1,795 
| 1 «ae oS ee 895 
GOTTLIEB 

NO-Mains: Laing 25. i.0ccae acon dees sw wa erie $1,695 
GREMLIN 

ASO: PIQIMMCN yok oer oNus oa Laaeteesaa eae $1,495 
IAVINGO: .nccce nus 6c RGd RUA Sees we ede Deh ee 895 
IWIOOH GIES ¢ ¢ ioc cbs oa valhace woreda vac oabas 1,495 
SPACCEMEOUO 6 he ink.v dosed eeedalcceaeweneses 1,595 
MACE TAGHICS: 5.556 Aes oes eae Odeo ce ws 3,395 
MIDWAY 

Alaa Nike vas anand svaren xed aoadacedaaceeecs $1,695 
RONW Xs cyst are cra Baty w oie ng Oa tole ae Pua lone fae 1,895 
SEF WVOIL: ec cate owns baeeaode ae eke caer eee te pas 295 
Space Encountens WAR boos eds dies ccc exec av des 695 
space Encounters, Mini.............cs0ssese8 00. 645 
Space Invaders U/R 6 6c cdi de cee sdetsewes 1,095 
SPaCS Lap WAR) acids acswidddakattab wanes 1,095 
DAC Zap GIVE nisin Fine LAaaw eR a Sw gates 1,045 
NINTENDO 

PIOUS WAR yp cirases Bed vans deca 4 okekkeees $1,495 
RAGAISCODE TI Re iseiciises ida daa vnccoiecewes 1,695 
RaGarsCope, KOT sos wierean dilutes Sedeacesieeas 1,645 


TAITO 

Crazy -CUMDER 5:24:¢5 siete dn eos eseu ed bOMs was $1,895 
Crazy Climber, Minit. oscc\e.so.00% 03.00 0005 abet. 1,795 
WWMAN RESCUE. 25 cs x wide cede en adve tesaade 1,095 
PONAUISiS ft on icky ws Go arated Saw x wee xe ea oe tak 1,595 
SUNAtOVON: csiisie es o0ikdr2 i cateldand wewn 6S aeee 1,495 
BALLY 

EVGIRGIGVE! chistes bint o 4s i.odat enlee reac cada $295 
Flash GOrGON: desis <<a 96-0 0k skied cam «mb0e, Te 1,695 
ASS) oh Restos srt OS wie ancl Gaeigbath ate a. Dhar eus aes ak nnenmard bao ate 595 
Pala SOM esd sccusvavnscud eis Zarate ehewicte stein ie a big Siarahen eee 645 
Ge MIO D-Mass oss sa ces '< 0849 whce-a0rs. sie Bios, shots 545 
GOTTLIEB 

AStETOIGHANIMIG s:0< ised overs am o Nowa lee cote avtea dk $895 
Chatlie SuAngelSici..n os is vcwweee Gives oeuts ave 495 
Panthetiar(N@W)! iotsic sok cee 0esees os% Seedec we eek 895 
James Bond. (INGW) <o:¢..0% 5:5. bocce else 4d Sabo welenie 895 
ORCI sao, Basi dees Soe arden aw dive oate wba ne kook 795 
WOUCIW Es anna Sah Paatewsealed- none ele ocd cand eke 595 
STERN 

Big Games eich pence cesses et Same ews $895 
GAR Fads sei Re Pave thet teseedmiéeakeateas 695 
OU aNGis ok ia coe Leas Nala loonie 545 
MICINOEYI LANG 2:65 eis oak an tae pe ano ns Coaches 495 
INVQTO OR « Bissens: ea Byars wit eras ts. oudie Merete racing ols aibods, Has 645 
NUBENE auc tele Gh dae Se eh ebe ew cheep eRewen Ss 495 
StaniGaze tnd, srseastvadescte Sierarosae ss a/o erst erates eens Mins 745 
Wi EYRe scare cela chown dann ahe dhe sO aaes 495 
WILLIAMS 

Blache Kimight nesses deebtes Bete cet ae wteidae $1,795 
RAS ae cele be eidh eae Poth FRR a eaae 545 
CORBA 5s. So pean nee dee Reseed alans 745 
DOSER Da sdck4.50k tbe oe ied lads See ee eee RAS 795 
SEONDION 6 sisn sGaee-nnenneabaldie Leads ees otbes 895 
VIO WBNS i653. dais ievies aie amne Rae Suteee crea anes 595 
TRZONC 6 io bs aah sce lees LAS Reeds eet 545 


Cashier's checks in advance or one-third down, balance C.O.D. 


Music-Vend Distributing Co. 


1550 Fourth Avenue South 


Seattle, WA 98134 © (206)682-5700 
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Cable Address: Musivend 


Sell a token, 
you’ve made the sale. 


Just because you’ve made change 
doesn’t mean you've made a sale. 
Your profits can walk right out the 


door — in your customer’s pocket. 
But as soon as you sell a token, you’ve sold 
your customer. He’s committed. And if he happens 


to leave with a couple of tokens, chances are he’ll 
be back. 

Let Roger Williams Mint show you how easy it 
is to get into tokens. Just choose from our selec- 
tion of stock tokens. Or, for a more personal 


touch, we'll custom design a token 
with your own logo. Either way, you 


get competitive prices and trouble- 
free service. Call or write us today. 
You'll see how easy it is to put the 


profits back into your pocket. 


Roger Williams Mint" 


Northwest Ind. Park, 79 Walton St., Dept. A-1, Attleboro, MA 02703 
800) 225-2734. In Massachusetts call (617) 226-3310. 


places in the Mexican enclave on the 
mid-north side. 

Chicago’s restaurants are part of 
the entertainment scene too. Three 
of the most engaging shows in town 
are the sytlish Franz Benteler and his 
violinists at the Consort Room, the 
gypsy show at Miromir’s Serbian 
Club and pianist Norman Wallace at 
Mon Petit. And the Greek restaur- 
ants lead the way in ethnic shows. 

Discos are plentiful and can be 
found at some of the most expensive 
restaurants, such as Maxim’s de 
Paris. 


Shopping— Chicago offers some 
of the most exciting merchandise in 
the world. Take a walk along 
Michigan Avenue past its stunning 
shops and explore the shops and 
boutiques of Oak Street. At the 
shops near and in Water Tower 
Place, you'll find Finnish fabrics, 
clothes, imported gourmet kitchen 
accessories, and F.A.O. Schwartz, 
the world’s best known toy store. 

The famous Chicago Loop 
continues its tradition for renowned 
department stores like Marshall 
Field and Carson Pirie Scott. 


Venturing Out—You don’t have 
to go far from the city for sightseeing 
and shopping. Drive north to 
Wilmette to see the world famous 
Baha’i House of Worship, open to 
everyone from 10 a.m. to 5 p.m. 
daily. Its nine entrances symbolize 
the unity of religion and the oneness 
of mankind. 

For family fun, head for Marriott’s 
Great America in Gurnee. Its five 
theme parks—Orleans Place, 
Yankee Harbor, Hometown Square, 
Midwest County Fair, and Yukon 
Territory—include rides, restau- 
rants, theatres, shops, and 
boutiques. 

For a glimpse of the past, there’s 
Long Grove with a covered bridge 
and charming antique shops just 
north of the city. Galena in 
northwestern Illinois is a once 
boisterous boom town now filled 
with antique shops and historic sites 
such as the home of President U.S. 
Grant. 

Just west of Chicago in Union, 
Illinois, visit the Illinois Railway 
Museum, a historic collection of 
steam trains and street cars. Also in 
Union is Seven Acres Museum and 
Village with the nation’s largest 
display of antique phonographs. 


Eventline—For information on 
entertainment, theater, special 
events and sports, call the Visitor 
Eventline—operated 24 hours a day, 
seven days a week by the Chicago 
Convention and Tourism Bureau. 


—Delta Air Lines 
PLAY METER, December 1, 1981 


Atari video game gets first UL 
product safety certification 


Underwriters Laboratory (UL) has 
issued certification to Centipede in 
the upright model, and its 
manufacturer, Atari, Inc., thereby 
became the first video game 
producer to produce a UL-approved 
product. 

The UL, established for 85 years, 
is known worldwide as an 
independent, non-profit, and non- 
government-related organization 
devoted to development and 


enforcement of product safety 
standards. UL approval means that a 


video game complies with most local 
government safety regulations. 


Product approval requires two 


steps: First, a prototype of the 


product is submitted to UL for 
meets UL 
requirements in the category under 


inspection. If it 


which it would be sold, then it is 


“listed” by UL. After the product has 
been listed, then it must be produced 
according to UL-prescribed 


standards. 

Atari received that approval and 
began applying the UL certification 
stickers (see illustration) on July 10, 
it was announced recently by Atari. 


LISTED 
AMUSEMENT 
MACHINE 


1265 Borregas Avenue 


ATARI Sunnyvale. CA 94086. USA ~~ 


SUITABLE FOR INDOOR USE ONLY 
USE GROUNDED OUTLET 


037485-22 © A Werner Gonmtantemione Coan 
UA 0050 


UL certification sticker 


UL approval is UL’s guarantee to 
the operator and player of a certified 
electronic game that it is safe against 
shock or fire hazard, that the 
tempered glass on the game will not 
shatter, and that there is no inherent 
safety problem in the design or 
manufacture of the game. 

Many cities currently require a UL 
listing for any consumer products 
entering the marketplace. All 
aspects of the product are 


considered as they relate to 
consumer safety including areas 
such as sharp corners or edges, 
electrical wiring, or glass objects 
appearing on or within a product. To 
ensure consistent quality and 
adherence to standards, a UL 
representative will periodically 
inspect the production procedures 
of any product given UL approval. 

Atari’s Cabaret and cocktail table 
versions of Centipede were being 
tested by UL for final approval, 
which was expected to be issued 
also. 

“Atari is concerned and devoted . 
to producing consumer-safe 
products,” said Frank A. Ballouz, 
the company’s vice president/ 
marketing for the Coin-Operated 
Games Division. “Therefore, we 
sought to gain the approval of UL, 
because they are an independent, 
third-party organization with a 
reputation the consumer can count 
on. We look forward to proving 
Atari’s high standard of quality by 
submitting all future games for UL 
approval and also hope to set an 
industry precedent.” 


Trade fair sited in Brussels 


A coin-op trade first for Belgium, the 
Brussels International Trade Fair will 
host amusement fair equipment as 
well as automatic machines in the 
exposition BRUFOREX, December 
17 to 20, 1981, in the Brussels 
Exhibition Centre. 


Directed toward the markets of 
Belgium, The Netherlands, northern 
France, and part of West Germany, 
BRUFOREX will display a variety of 
novelties. Simultaneously with the 
trade show, Brussels’ Great Winter 
Amusements Fair will take place, 
enabling manufacturers and 
exhibitors to test their attractions on 
the consuming public. 


Coin-op equipment will be among 
the range of games, including lottery, 
shooting gallery, gaming, and maze 
types. Children’s attractions such as 
merry-go-rounds will also be 


PLAY METER, December 1, 1981 


featured, as will large-scale railway 
and scooter rides. 

For the amusement fair trade, 
caravans, fair vehicles, hoisting and 
handling devices, and repair/ 
maintenance gear will also be shown 


HAMEG 


15mhz Scope 
with built-in 


component tester. 


Tests: Transistors @ Diodes 
ICs ¢ Capacitors ® Resistors ® etc. 


at BRUFOREX. 

For more information, contact: 
Brussels International Trade Fair, 
Parc des Expositions, B-1020 
Brussels; Telex 23-643; telephone 
02/478-48-60. 


SELECT SERVICE SYSTEM 


3547 West Beaver St. 
Jacksonville, Florida 33205 
(904) 384-8585 


Owner: Bob DeClementi 
Manager: Ken Zimmerman 


*Note: above prices do not include all parts 
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Sharpe’s Windy City Tour Notes 


Once again I have the opportunity 
to do something I look forward to 
each and every year: talk about my 
home city and offer some tips and 
suggestions for those traveling to the 
Windy City and not wanting to feel 
totally strange amid the rising 
skyscrapers of “The Loop.” 

Also, for many of you, Sunday 
might well become more of a free day 
than it has been in the past and you 
should try to take advantage of some 
of the City’s sights, especially if you 
haven't been able to do so 
previously. Chicago is indeed an 
incredible city, even for someone as 
biased as me, and you should really 
try to savor what it has to offer. 


Getting there 

As | try to do annually, let me 
retrace some of the logistics in 
getting around to the show as well as 
to many of the parties and hospitality 
suites that will undoubtedly be filling 
your calendar. To begin with, in 
terms of getting your bearings, 
remember that the lake is always to 
the east and that most of your 
traveling will be north to south and 
south to north between hotels, and 
usually along Michigan Avenue. 

If you’re renting a car and want to 
drive to the show, there’s advice | 
always give and will again. Since 
most of you will be traveling from the 
Continental Plaza, Ritz Carlton, 
Knickerbocker, or many of the 
“northern” hotels: drive down 
Michigan Avenue and around the 
Art Institute you’re going to see 
some entry ways for underground 
parking—use them and go to the 
southern most tip. Not only is it a 
short walk to the Hilton, but it’s also 
much cheaper and less hectic than 
those two lots behind the hotel which 
are always packed, cost anarmanda 
lung for parking, and always keep 
you waiting for what seems like more 
than you’ve spent on the convention 
floor. 

For those of you having to travel 
back and forth by cab, you’re going 
to be faced with some basic rush 
hour traffic coming and going as well 
as some log jams around the Water 
Tower and Chicago Avenue that 
tends to set the meter ticking and 
your bill rising unnecessarily. Rather 
than sitting and fideting, you might 
want to tell your driver to try the 
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Outer Drive, which normally isn’t 
too bad since there are four lanes, or 
to go the back door via Wabash 
Avenue. 

Lastly, there are some regular 


running buses, which might be the ~ 


best way along Michigan Avenue, 
that will drop you off right in front of 
the hotel. So consider this option, if 
for nothing else than just getting to 
the show in the morning on 
Thursday and Friday. Saturday 
should prove to be less of a problem 
for car travel in the morning at least. 


Night spots, sports, and culture 

In terms of those long evenings 
when everything has broken up and 
you feel the urge to go out and party, 
the closest area and the single’s 
swinging spots are just a block or two 
in from Michigan Avenue heading 
west over from Rush Street and 
Oak. There are any number of bars 
and clubs and eateries such as 
Sweetwaters, which used to be the 
sight of the old Mr. Kellys. If you’re 
more adventuresome, travel up to 
New Town which is around Clark 
Street and over on Lincoln at about 
2000 northeast. There are any 
number of places to hit for music, 
good food and, without trying to 
sound too chauvinistic, some of 
Chicago’s finest (and I don’t mean 
the police). 

The beauty with getting around in 
Chicago is that the layout is pretty 
straightforward, with not many 
winding streets, so that if you want to 
get to the Stern plant on West 
Diversey: you just head north along 
the Drive up to 2800 and then turn 
left and head west until you see it. 
The same holds true for either of 
Williams’ offices on Kedzie or 
California, just go north until around 
3400 or 3600 and then head west 
until you see the streets. As for 
Gottlieb or Bally, the traveling is 
more in the direction of the airport 
(O’Hare) but is once again fairly 
simple once you get the instructions 
from whomever youre visiting and 
find your way on the expressway 
heading northwest. 

If your urge for sports has gotten 
the best of you, although Chicago is 
hard pressed to come up witha team 
as good as the NASL champion 
Sting, you can check the schedule 
for the Bears, Bulls or Black Hawks 


By ROGER C. SHARPE 


for football, basketball or hockey 
action, whether you can go in person 
or decide to catch it on the tube. 

In addition, there are a wealth of 
museums, really nearby to many, 
such as the Art Institute on Michigan 
Avenue or the Hayden Planetarium 
and Museum of Natural History on 
the Outer Drive, just south of the 
Hilton. And if you really want to 
enjoy the sight to behold, head 
further south along the Drive to 
about 5500 for the one-of-a-kind 
Museum of Science and Industry 
‘which is a marvel. Even the Lincoln 
Park zoo is something special for an 
inner city variety, being newly 
renovated and only about 2200 
North just off the Lake. 


Food and souvenirs 

The State Street Mall in the 
“loop” or downtown area of Chicago 
just north and a few blocks west of 
the Hilton is an urban experiment 
that has succeeded, offering theater, 
movies, department stores, and 
some of the Second City’s landmark 
restaurants such as The Bergdorf 
where prime rib is just that and much 
more. A personal favorite of this 
home-town boy is a Chicago 
specialty called “deep-dish” pizza, 
with the finest served up at Uno’s or 
Due’s on Wabash Avenue near 
Medinah Temple and only a few 
blocks south and in from the Water 
Towers. Try it and see if you don’t 
think it’s an experience to be enjoyed 
and savored. 

Lastly, for souvenier hunters, a 
visit wouldn’t be complete without a 
stroll down Michigan Avenue’s 
Magnificient Mile bordered by the 
Wrigley Water Tower Mall, next to 
the Hancock Building and around 
the corner from the Ritz Carlton, not 
only offers Chicago’s own Marshall 
Fields, but also innumerable stores 
in this unique vertical structure that 
is worth a visit even if you’re not in 
the mood for shopping. 

All in all, the important thing is to 
feel comfortable and at home when 
you hit into town, while trying to get 
as much in as you possibly can, since 
the whole idea behind the 
amusement business is to have fun, 
as well as make money. So have 
some fun and see if you don’t agree 
that Chicago is everybody’s kind e! 
town. See you there. 
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Case sets grounds for operators 
to maintain firm location pacts 


A set of Florida court cases have 
affirmed an operator’s right to make 
exclusive location contracts and 
have overturned “restraint of 
trade” charges-made by a competing 
operator which attempted to place 
vending machines in the contracted 
locations. 

Suit brought by Paramount 
Vending of Florida, Inc. in Broward 
County, Florida, in July charged six 
location owners and the competing 
vendor, All-American Vending 
Corp. of Orlando with breach of 
contract. Paramount charged that 
All-American induced the locations 
to take its machines on_lease- 
purchase agreements while Para- 
mount had a route contract with the 
locations. 

All-American filed several 
countersuits charging Paramount 
had acted in restraint of trade, in 
violation of Florida law, by making 
the exclusive written contracts. 

The principle which emerged 
when suits filed by All-American 
were dismissed, was Paramount’s 


attorney Ira Marcus’ contention that 
“the law allows for restraint of trade, 
although the law does not allow an 
unreasonable restraint of trade.” 

Judges’ preliminary injunctions in 
Broward County circuit courts 
upheld Paramount in finding that the 
location contracts were not 
“obnoxious to the public welfare” or 
in unfair competition with other 
vendors. In three of the six 
countersuits by All-American, the 
circuit judge dismissed the restraint 
of trade claim by All-American. 
Three countersuits remained 
pending in October, and Paramount’s 
original suit was still on the calendar, 
with $1 million damage in each case 
asked by Paramount Vending from 
the locations and the Orlando 
vendor. 

In part, the Paramount Vending 
contract upheld thus far in courts, 
stated that if jukeboxes and/or 
amusement games were located on 
the premises by Paramount, “then 
no other coin-operated amusement 
games (or music machines) of any 


kind shall be used, operated, or 
permitted to operate upon said 
premises.” 

Paramount, through its attorney, 
seeks restitution in the amount of 
revenue that would be lost in the 
period of time remaining in the five- 
year contracts after the lease- 
purchase machines were accepted 
from All-American Vending. 


In court arguments against the 
charge of restraint of trade, and in 
the absense of supportive precedent 
cases arising in Florida, attorney 
Marcus was allowed to cite a “sister 
state” application of the law in 
Louisiana for a similar case (New 
Orleans Cigarette Service Corp. vs. 
Sicarelli; Louisiana Appeals Court 
Decision of 1954) as “persuasive 
authority” before the Broward 
County court, he said. 


Operators in these and other 
states may find supportive legal 
precedent, similarly, in both these 
cases when defending their own 
location contracts against breach. 


Bally to acquire Six Flags parks 


Bally Manufacturing Corporation 
and Penn Central Corporation have 
announced their agreement in 
principle for the purchase by Bally of 
Six Flags, Inc. 

Six Flags, a Penn Central 
subsidiary is composed of six theme 
amusement parks, two wax 
museums, and approximately 40 
electronic game amusement 
centers. The purchase price in the 
transaction, scheduled to close in 
January 1982, would equal the net 
worth of Six Flags, Inc. at that time, 
expected to be about $140 million. 

Terms call for payment of $75 
million in cash in January and the 
balance by a 16% subordinated Bally 
note maturing in three years. The 
transaction is subject to execution of 
a definitive agreement, approval of 
the boards of both companies, and 
compliance with customary regula- 
tory requirements. 

Richard Dicker, chairman and 
chief executive of Penn Central, said 
that “the present sale was in line with 
Our recent announcement that Penn 
Central intends to sell certain 
operations such as theme parks, real 
estate and community develop- 
ments, and a small refinery.” 
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Robert E. Mullane, chairman and 
chief executive of Bally, stated that 
“the purchase of Six Flags is a very 
good fit with our total package of 
amusement activities and should 
provide a solid base for our dynamic 


O/N 


growth businesses in the leisure time 
field. We look forward to the 
consummation of this acquisition 
and Six Flag’s important contri- 
bution to a greatly expanded Bally 
group of companies.” 


ECHAN/ISMS Nc. 


817 Industrial Drive, 
Elmhurst, Ill. 60126 - 1184 


Manufacturing Coin Mechs, Domestic And Foreign, for 
the Coin Operated Amusement Machine Industry 


@ Complete Door Systems 


© Face Plates 
e Midget Channels ® 


Customer Service 
(312) 279-9150 


® Coin Boxes 
Anti-Flip Kits 


Ray Nicholson 


e Anti-String Kits 
@ String Cutters 


Ron Rollins 
Frank Schubert 
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Shuffleboards 
will be great 
in the ’80s! 


Write or call for details on our 
complete line of shuffleboards 


SUN eg 1028 
And ask about our revolutionary iran 
THE AMERICAN CLASSIC II SHUFFLEBOARD Co. 


210 Paterson Plank Rd 
Union City. New Jersey 07087 


“See us at the AMOA in Booth Numbers 126-129” (201) 856-6633 


ELECTRONIC REPAIR SERVICE 


by:SELECT SERVICE SYSTEMS «2 ).....02'% since 1976 


“Quality service at reasonable prices in a timely manner” 


WE SPECIALIZE IN SEEBURG REPAIRS: 
DTP-1 BLACK BOXES. ........ $24.00 * 
DRD-1 Grey Boxes............ $24.99 * 


We service and repair all types of electronic 
amusement machines and components 


SELECT SERVICE SYSTEM 


3547 West Beaver St. Owner: Bob DeClementi 
Jacksonville, Florida 33205 Manager: Ken Zimmerman 
(904) 384-8585 *Note: above prices do not include all parts 


What smart operators 
in Virginia, North Carolina, 
and South Garolina know: 


_ Brady Distributing brings back the best from the 
AMOA Show so.their customers can get it first. It’s that jump 
on the competitors that sets Brady’s 
operator/customers apart. 


BRADY 


DISTRIBUTING CO. 


1900 W. Morehead St., Charlotte, N.C..28266, P.O. Box 668263 
(704) 373-1211 Telex 572-452 


Blair Norris 


bso p | ors eee ee 
ade Sets ‘ 
Fe anne 


Jim Frye Tom Kiel 


After January 1, 1982, look for us in our new location: 
54308 Wilmont Rd., Charlotte, N.C. 28919; (704) 525-8130 
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Dynamo signs for 
national pool league 


Dynamo Corporation has announced 
that the company had entered into 
an agreement with Anheuser-Busch, 
Inc. to co-sponsor a national pool 
league. 

Sanctioned by the American 
Poolplayers Association (APA), the 
Busch Pool League will feature team 
play—five members to a team— 
competing in a unique handicap 
version of 8-Ball. The handicap 
system allows all players—new or 
seasoned veterans—to play against 
each other. Winning teams qualify 
for annual, higher level tournaments 
on both the local and regional levels, 
with winners traveling to the 
National Championship in St. Louis 
to compete for more than $33,000 in 
cash and prizes, Dynamo an- 
nounced. 

Dynamo’s Big D coin-operated 
pool table was selected by Anheuser- 
Busch and the APA as the official 
league and tournament table for the 
Busch Pool league. 

“We are very enthusiastic about 
participating in this exciting program 
with Anheuser-Busch and the APA,” 
said Bill Rickett, president of 
Dynamo. “We feel that this program 
offers a unique opportunity for 
everyone in the coin-operated 
amusement industry—operators 
and locations alike—to benefit from 
the popularity of pool through 
increased revenues from pool tables, 
as well as other amusement games 
and jukeboxes,” Rickett said. 

“And,” Rickett concluded, “the 
weekly matches provide the players 
with an opportunity to enjoy their 
favorite sport.” 

Players interested in participating 
in the Busch Pool League should 
contact the American Poolplayers 
Association at 314/726-1505 or their 
local Anheuser-Busch wholesaler. 


Miss the Crank? 


“Frank’s Cranks,” absent from these 
pages for several issues, will be 
appearing in subsequent numbers of 
Play Meter. Seninsky reported from 
his Edison, New Jersey base that 
during recent months of intense 
seasonal activity by his firm, Alpha- 
Omega Amusements, he has been 
taking notes for upcoming games 
analyses in the “Cranks.” Seninsky 
said he will make the AMOA Expo 
and will be scouting the products 
carefully, to report back in the 
column. —ed. 
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NEW GENERATION 
MULTI-STAGE ve 


7 
SPACE CHALLENGE’ 


New twists, new turns, new 
special effects including the 
intriguing ‘tractor beam will 


have players standing in line 
to play GALAGA". 
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Excitingly different GALAGA” 
is a1 or2 player, full color 
video game that also features 
Midway’s‘Increase Price of 
Play at the Players Option.’ 
GALAGA" is manufactured by 


Midway under license from 
Namco, Ltd. 


<> As LF 
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MIDWAY 


VIDEO IS OUR GAME 


a 


AFG. CO. All rights reserved. 
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New Generation 
Multi-Stage, 1 or 2 Player 
Full Color Video Game! 


Stage 1: Galaga aliens fly in various form- 
ations to form a troop line at the top of the 
screen. In the beginning of this stage, the 
aliens are harmless and the player has an 
easy opportunity to score. Once the troop 
line is formed the aliens separate and 
attack the fighter. 


Stage 2: More points are scored for hitting 
attacking aliens with different values for 
solo, duo or trio formations. The top line 
‘Boss’ Galaga must be hit twice to be de- 
stroyed. 


Stage 3 - Challenging Stage: New non- 
attacking formations appear for another 
chance to score points without opposition. 
The Dual Fighter is especially valuable in 
this stage. (3,11,15 etc. are the Challenging 
Stages, after which a special score is posted 
showing number of hits and points made.) 


Stages 4 and on: The game continues 
at an increasing pace of alien attacks with 
more and more deadly bombs. 


Bonus Features: Bonus Fighters are 
awarded at 20,000, 70,000 and every 
70,000 points thereafter. Midway’s ‘In- 
creased Price of Play at Player’s Option’, 
enables player to get standard number of 
fighters for one coin (adjustable), and double 
the standard number plus a bonus fighter 
for two coins. 


Available in 3 Midway Models: 


INSTRUCTIONS 


*SEE SCREEN FOR SCORING 


Sent pemgees MOVE - FIRE start game 


iW) | 


*TO START PRESS 1OR2 
PLAYER BUTTON 


*CONTROL STICK MOVES 
$ *S RIGHT OR LEFT 


* TO FIRE: PRESS BUTTON 


Beta SN 4d 
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Special Action Features: 


@ Standard Arcade - 
Height: 73” (185cm) 
Width:27” (68cm) 
Depth: 34” (85cm) 

@ Mini Myte” - 

Height: 59” (148cm) 

Width: 20” (50cm) 

Depth: 24” (60cm) 

Cocktail Table - 

Height: 29” (73cm) 


SCORE 

6352790 

46900 

43610 
HIT-MISS RATIO 33.6 % 


46960 


Tractor Beam Dual Fighters Special Scoring 5 Top Scores 
A ‘Boss’ Galaga lf player hits this Indicates number Player's initials 
randomly shoots ‘Boss’,thefighter of shots fired, hits, programmed onto 


a Tractor Beam descends into and Hit/Miss ratio screen for all to Width: 32” (80cm) 
trying to capture tandem team with to show accuracy challenge. De th: 22” (55cm) 
player's fighter. double firepower. percentage. pin. 


MIDWAY MFG. CO. 


A BALLY COMPANY 

10750 West Grand Avenue 
Franklin Park, Illinois 60131 
Phone: (312) 451-1360 


WIBEO! is our GAME For Service information— 
call toll free 800-323-7182 


© 1981 by Midway Mfg. Co. All rights reserved. PRINTED IN U.S.A. 


PRODUCT COMING FROM ELK GROVE VILLAGE 


Coin Controls establishes in the U.S., 
appoints Happ as its top officer 


David Bellis, director of England’s 
Coin Controls, Ltd., manufacturers 
of coin acceptors mechanisms and 
coin door assemblies, has appointed 
Frank L. Happ president of Coin 
Controls, Inc. 

Happ is a veteran of 14 years 
experience in the coin operated 
machine industry, having spent the 
last seven years with WICO 
Corporation, most recently serving 
as director of marketing, manu- 
facturing, and international 
divisions: 

In announcing the appointment, 
Bellis said, “It has been Coin 
Controls’ intention to have a 
permanent presence in the United 
States for some time, but we felt that 
it was important that we waited until 
such time as we could make a major 
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POKER 


gS SALES DEPARTMENT 

Wer Y —- Tuni Electro Service, Inc. 

PN Sa 1716 W. 4th Street 

é Tempe, AZ 85281 

a 800-528-1409 -TOLL FREE- 

@ 

5 Outside US phone 602 - 968 - 7257 
" Telex 165 819 
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Frank L. Happ 


THE NATURAL LOOK 


Extra sturdy birch veneer cab- 
inetry e 13” color monitor e 
90 day limited warranty « many 
adjustable operator options e 
“double up feature” e Jacks 
or better option e Battery 
back-up ¢ built in diagnostic 
circuitry ¢ authenic card gra- 
phics e ante up to 50 coins 


FOR AMUSEMENT ONLY 


INFORMATION 


For further information contact: 


impact in this market with the right 
amount of financial commitment and 
U.S. inventory stocks. 

“A further consideration was to 
find a key man to head up the 
organization, and! am confident that 
Frank Happ is a first-class president 
for Coin Controls, Inc,” said Bellis. 

Accepting his new appointment, 
Happ stated: “I am very pleased to 
offer to the United States coin 
operated machine industry the very 
fine coin handling products of Coin 
Controls. It is my hope that our 
Chicago area location will provide a 
convenient central U.S. distribution 
point for our products.” 

The new Coin Controls, Inc. offers 
is located at 1701 Carmen Drive, Elk 
Grove Village, IL. 60007, (312) 228- 
1810, Telex 254708. 
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NOW 
AVAILABLE 


For sales and service in the 
Northwest US please contact: 


Tuni Electro Service, Inc. 
12004 N.E. 95th St. - Bldg. 8 
Vancouver, WA 98662 

800 - 426 - 4790 
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COMPUTER PORTRAITS". personalized technology 


Finally a device that will live 
forever and dispense a product 
that all of us want. A picture. 
Better yet, an interesting per- 
sonalized picture. As the customer 
you step into the cabinet, insert 
coins or cash, select one of four 
different picture modes, then key 
in your name or a brief message. 
That's all there is fo it. Affer a few 
moments of spaceage technology, 
you have your very own con- 
versation piece, gift, or souvenir. 


Of course, everyone also lilkes 
to feel wanted. So we've also pro- 


vided a lifelike “wanted poster.’ 
Your picture plus name or crime 
and you're really wanted. 

Or x a ay 


JEANNIE 


But if you're a little more tradi- 
tional or not as brave, you can try 
the “standard portrait” with your 
name or message. 9" x 12/2" 


; 
H 


in one’ mode. For that same price, 
you get four smaller personalized 
portraits. 9" x 12%" 


If you want to enhance and expand 
your roufe, this is the device. 
Something a little different, built 
and designed with the operator in 
mind... COMPUTER PORTRAITS. 


SPECIAL FEATURES 


* Formica and plywood 
construction 


¢ No curtain to maintain 


* Non-mechanical Lexan 
keyboard 


¢ Adjustable seat 


* High impact Lexan instead of 
plastic or glass 


* Dollar bill acceptor 
¢ Double coin mechanism 


¢ Entire works on rollout door for 
easy service 


¢ No chemically treated paper 
* No ribbons to replace 
¢ Theft resistant locking system 


SPECIFICATIONS 
ee) ix oi" W x72" H 


©Pacific Novelty Manufacturing, Inc. 1981 
Trademark registered. 


or have a lot of fans, try the ‘four 


Pacific Novelty 
Manufacturing, 


Inc. 4094 Glencoe Avenue 
Marina del Rey CA 90291 


(213) 622-0399 


The trade warms to ATE ’82 


Exhibits booking at the Amusement 
Trades Exhibition in the National 
Exhibition Centre, Birmingham, 
England, for January 18-21 is 
expected to break all previous 
records for the major U.K. coin 
show. 

ATE organizers recently reported 
that, although 110,000 square feet of 
Space is provided in the Centre— 
compared to 71,000 square feet at 
Alexandra Palace and 95,000 square 
feet at Olympia last January—the 
show directors were able to allocate 


What's ina 


In most locations, a new video 
game must compete with established 
machines for players’ quarters. An 
unusual and evocative name which 
challenges players is an important 
asset in this competition. 

NameLab Inc. is acompany which 
gives names to new products like 
video games by means of a scientific 
technique called to ‘‘semantic 
matrix.” 

To build a name which evokes the 


® Color video 

® Realistic sound effects 
© Music 

e On-screen accounting 


A 


97 percent of the available area as 
soon as booking was opened, in 
September. 

Matching the 1981 Olympia ATE 
figure, 170 exhibitors were 
accommodated at the first allocation, 
equaling the record number. The 
stands will occupy markedly greater 
area than the same number of 
exhibitors took at Olympia, 
indicating that many companies plan 
expanded stands. 

A later count of exhibitors totalled 
180 for ATE ’82, and the total space 


offered was booked. 

ATE’s Alan Willis told the 
trade press that “the size and 
versatility” of the Centre allows the 
ATE “greater flexibility in arranging 
the layout, and it will still be possible 
to accomodate a few late appli- 
cants.” 

Carriers such as British Airways 
have shown aninterest inthe ATE by 
offering special arrangements for 
group travel at special rates—” and 
the ATE 1982 promises to be the 
biggest ever,” Willis said. 


name? Product identity 


desired response, NameLab first 
compiles an “input statement” which 
defines the messages to be conveyed 
in linguistic terms. 

The result is anumber of potential 
names which project the desired 
messages in varying degrees. 
NameLab further processes these 
for impact, motivational power, and 
trademark potential. The system 
finally yields an “output statement,” 
a list of trademarkable names ranked 
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® Credits — Tickets — Tokens 


® Skill models available 


® Full graphics or large symbol cards 


® Matching base available 


fe MANUFACTURING 


-1190-South Little Creek Road, Dover, Delaware 19901 


(302) 678-9063 


and analyzed for their probable sales 
impact. 

NameLab has named automobile 
models, consumer and_ business 
products, and new companies. A 
booklet on how names work (or 
don’t work) in the marketplace and 
how NameLab develops and tests 
product names is available free from 
NameLab Inc., 2229 Beach Street, 
San Francisco, California 94123; 
telephone: 415/565-1639. 


See us at Booth #39 
AMOA Show 
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Frustrated artists will be even more frustrated as they try to paint a pattern around six 
life-like scenes of trouble-making characters who lie in wait for the opportunity to put their own 


individual and comical touch on the freshest, most clever video game you’ve ever seen! 


Roll ‘em over at the overpass! 


The player takes up his paint brush, (4-position joystick), to paint a blank pattern. On 


each pattern, 2 tail-swishing jump out of an aquarium and chase 


the brush, trying to get the player to paint himself into a corner. As play progresses, 


the goldfish get smarter and trickier, anticipating every move! They give chase, turn and 
run away and even plot to close in on the brush from opposite ends of the path! The player must 


outmaneuver them or make it to 1 of the 2 overpasses, grab the roller waiting there and roll 


over the goldfish, sending them wriggling back into the aquarium and earning a score 


that doubles progressively for each fish. 


Take an exit for temporary relief! 


To briefly escape the goldfish, the player can leave through 1 of 6 exits, only to reappear 
on the opposite side of the pattern. But, he must beware! The devilish fish can follow the brush 


out the exit and right back on to the paths again! 


Give ‘em the brush off! 


Other problems soon arise to test the patience of the painter. A different mischief-maker 


Makes Trax through the wet paint on each pattern: a playful kitten, ae 


arunaway tire, 


and an invisible man 


who leaves only his footprints! To stop them dead in their trax, the player must catch and paint over 


the characters, thereby earning 1,000 points. To complete the pattern, the player 
must now go back and repaint over all the crazy trax they made. To make the game fun and 
exciting for both the amateur and professional painter, 3-6 fresh brushes per game, (Operator 


adjustable), are supplied, with a much-needed extra brush awarded at 10,000 points. 


« 


Willian WW 
® 
ELECTRONICS, INC. 
3401 N. California Ave., Chicago, IL 60618 
Cable Address: WILCOIN, CHICAGO 


AVAILABLE FOR IMMEDIATE DELIVERY 
THROUGH YOUR WILLIAMS DISTRIBUTOR 


: ow 
f Toole 
For the service back-up 
that keeps you out-front, 
lliams toll-free at 800/621*4765. 
In Illinois, call toll-free at 800/972-7898. 


~ COCKTAIL TABLE: 
_ Width: 30” 


~ COCKTAIL TABLE 


1 or 2 player 
UPRIGHT: 
Height: 70” 
Width: 26” 
Depth: 30” 


1 or 2 player 
Height: 28” 
Depth: 27” 
1 or 2 player 


WITH BASE: 
Height: 3742” 
Width: 30” 
Depth: 27” 


On a roll: 


The Industry’s in 


We can by coy. We can be cute. 
We can be evasive. But if we are 
really honest, we, the coin machine 
industry, must candidly admit: what 
a year we've had! 

1981 is the year that coin operated 
amusement games entered the 
mainstream of world entertainment. 
No question of it. It may not have 
been as momentous a leap as Neil 
Armstrong’s moon walk, but for those 
of us who labor for a living in this 
unique business, it was a firm step 
forward in the right direction. 

Hey, folks, I hate to belabor a 
point, but you and | are part of a hot 
industry..We are hot! We are the 
McDonalds of ten years ago. The 
Wendy’s of a few years back. A 
Radio Shack, an IBM, a Xerox. | 
mean, I’m talking hot! 

The Wall Street Journal has 
reported on us. ABC’s “20/20” has 
reported on us. NBC, CBS, both 
have featured the game industry in 
news and prime time shows. Sunday 
supplements and local papers have 
done numerous profiles on the 
games that people are playing. And 
everybody is talking about us. We’re 
getting more exposure than Bo 
Derek. 

It’s great. It’s exhilirating. It’s also 
very profitable. 

C’mon, be honest. Quarters are 
pouring into the slots of those video 
games like corn in the grain bin onan 
Iowa farm this fall. Sure this is a tight- 
mouthed trade where dollar figures 
are hard to pin down, but loosen up 

and smile. We’ve never had it so 
good. Quit your beefing about the 
expense of equipment, parts, 
gasoline, labor. Admit it. Location 
demand is up, arcade traffic is up, 
quarters over-floweth our cups. It is 
“Fat City” indeed. 

Credit where credit is due. All our 


good fortune is the result of a 
combination of factors, and for the 
pioneers in this business who 
labored through the sleazy bar, 
backroom entertainment reputation 
days, this breakthrough into the big 
time must be especially sweet 
vindication for their perseverance, 
but two developments turned the 
trick. Not immediately. It took a little 
time. However, two things were the 
key that opened the door of 
respectability and general ac- 
ceptance: the shopping mall arcade 
and the video game. 

The shopping mall arcade took 
games out of the dives and bars and 
roadhouses and into everyday life. 
They presented games in attractive, 
clean, and colorful settings with 
supervisory personnel. The arcades 
were up front and visible, easily seen 
and recognized by the average 
shopper just as much as a shoe 
store, a clothing emporium, or a food 
market. Or a movie theatre. The 
arcades were accepted. And so was 
their product, the games. 

Which brings us to point two: the 
video game. 

It’s really not an accident or just 
clever imagination, Japanese or 
American, that has made the video 
game the neatest package since God 
re-fashioned a rib into Eve. I believe 
that in the video game, we have 
lucked into, at just this precise 
moment in time, the perfect 
conjunction of psychological 
programming and electronic 
engineering. The result is the 
phenomenon we are witnessing. 

Let me explain that jargonese. 

Televison, the first primitive sets, 
first emerged during the 1940s. The 
general public, however, probably 
never came into contact with the 
new wonder medium until the ’50s. 


Clover! 


By Dick Welu 


To say that television has been a 
success is like saying the Pacific 
Ocean is big. Television has changed 
our families, our life styles, our 
society, our world. It has been the 
dominant—I said, Dominant—force 
in all phases of American life over the 
last 30 years. 

What percentage of our game 
machine customers fall in the 30 and 
under bracket? Chew on that fact for 
a minute. This industry has been 
given, on a video platter, a major 
portion of the general population 
which is pre-trained, pre-pro- 
grammed, psychologically addicted 
to daily use of a televison set, often 
for extended periods of time. Is it any 
wonder that people who have had 
television sets used as their baby 
sitters and pacifiers in their formative 
years now turn to them in droves asa 
major entertainment release in the 
form of the video game machine? 


Happy marriage 

Parallel with this mind-set which 
we exploit has come the sophisticated 
explosion of integrated circuit. 
Arriving in a happy circumstance is 
the technology to put on video 
screens those games which are 
attractive, entertaining, skillful, 
fascination—yes, even mind 
boggling at times. But they are here, 
they are here at the right time, and 
we are the benefactors of this 
marriage of good fortune. 

Needless to say, everyone wants 
to get a piece of the action. 
Immediate proof: In 1978 there were 
about six companies actually 
building video games with any 
degree of regularity. Today, just four 
years hence, somebody is going to 
have to manufacture a computer just 
to keep track of the number of 
manufacturers. 


It wasn’t a breeze getting to this position. For the pioneers of coin-op, it took 
perseverance. Caution is advised to those who want a quick, easy slice of action. 
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Operators? | drove into my quick- 
stop gasoline station just recently to 
find three brand new video pieces 
stacked side by side with a cash 
register in an area so small a 
customer has to step outside for 
room to sign a credit card slip. And 
nobody stays there long enough to 
play a game! You guessed it. New 
Operating company in town. 

And every gadfly in the world 
wants to open an arcade. Since this 
is my branch of the business, I know 
whereof I speak, quite literally. It is a 
rare week when I am not accosted in 
my mall room by some poor soul 
wanting to know how to get into the 


. 
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union of arcade operators. I have 
ceased being amazed by their gall. 
Often they want me to tell them how 
to set up an arcade, contact a 
distributor, fix machines, so that 
they can go into business in direct 
competion with my room. I am 
always polite with such requests. 
About as polite as Billy Martin is to 
home plate umpires. 

Recently a pleasant young lady 
approached me with the usual 
curiosity about game machines. It 
seemed, | learned, that she and her 
husband had decided to move to 
Arizona and open a business of their 
own. In her hands she clutched an 


“YOU 
WIN THE 


FEATURING 

* Poker Hand 
* 21 

* Video Roulette 
* Chuck-A-Luck 


WITH THIS PAT HAND 


STATUS GAME CORPORATION 
45 SPRING ST., NEWINGTON, CT 06111 
CALL IRV JEFFRIES (203) 233-5581 


investment periodical which 
reviewed a number of particularly 
successful business enterprises one 
could enter with a modicum of cash 
and almost dead certainty of 
immediate wealth. The lady gushed 
how she and her husband had 
weeded through the articles and 
decided to either open a jeans shop 
or an amusement arcade. 

I asked to read the section on the 
arcade business. I was nice. (At least 
the lady was planning to go to 
Arizona, a long way from Iowa.) The 
article, it turned out, was a thumbnail 
sketch in glowing terms of the quick 
money to be made in amusement 
arcades. Among the statements 
made was one which said, “The 
Operator can purchase game 
machines for $1,800 and he can pay 
them off in a 4—6 week period.” 

The article went on to invite 
interested parties to send in $9.% for 
a book which would give them the 
complete picture on opening an 
arcade. Heck, for that money I'd do it 
myself. 


Chilling effects 

I hated to pop the lady’s heady 
bubble of optimism, but I quickly 
pointed out to her that the average 
price per machine in my arcade 
hovered in the $2,700 area and that | 
never considered a machine paid off 
til 14—18 months had elapsed. This 
had a sobering effect on her. 

Furthermore I advised her to save 
the $9.% if the latter information was 
indicative of the whole. Additionally, 
I supplied some chilling statements 
as to how present operators in 
Arizona had probably already 
Snapped up any decent mall 
locations making her late and 
amateurish entry one of very high 
risk. (See, I didn’t forget you guys in 
Arizona.) The lady left, I’m sure, 
strongly inclined to the products of 
Gloria Vanderbilt, Calvin Klein, and 
good ol’ Levi Strauss. 

That’s how hot we are here in this 
watershed year of 1981. How long 
can it last? I believe strongly in cycles 
and the wheel coming around. Right 
now though, I’m optimistic for the 
immediate future. 

The games that I’m receiving late 
in the year are great and clever and 
worthy follow-ups to the Pac-Mans 
and Defenders and Berzerks, etc. | 
am especially encouraged by pieces 
like Taito’s Qix, Exidy’s Venture, 
and Atari’s Centipede as these 
games break into new themes and 
out of the space mode. The games 
continue to look super. This industry 
is on a roll so let’s all keep 
stroking. @ 
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No. 3 in the Series 


Business Mvth of the Month 


The Myth: 


“We have a large tax bill this year. So let’s spend money so we don’t have to pay so much tax.” 


This myth arises from a mis- 
understanding of the tax system and 
how it works. There are actually two 
types of expenditures a business can 
make that could help their tax load. 
A business can spend money for 
assets, which of course are things 
they plan to own longer than one 
year or they can spend money on 
expenses, which are items that will 
benefit only the current year. 

First let us assume the operator 
has the idea that he is going to spend 
the money on assets and reduce his 
tax load. Let us see just how he will 
save money. If we spend $10,000, 
and then the expenditure does 
nothing to save taxes until it comes 
tax time—then there are two ways 
the expenditure saves money. 

One, he will receive investment 
tax credit on the expenditure which 
will vary depending on the life of the 
asset. If he acquired assets with a 3- 
year life, then the investment tax 
credit would be $333, for a 5-year life 
$666, and for assets with a 7-year life 
or more, $1,000. (For a full dis- 
cussion of investment tax credit, 
consult your accountant or local IRS 
office.) 

The second way he saves taxes is 
through depreciation. However, 
since the expenditure occurred at or 
close to year end, the tax savings 


from depreciz tion would not be that 
large. For simplicity, Ihave chosen to 
ignore the small tax savings 
associated with the depreciation 
deduction. 

Does it make sense? The operator 
spent $10,000 in an attempt to save 
$1,000 at most in taxes. Since the tax 
saving is sO small compared to the 
investment, the operator has madea 
major mistake. You don’t spend 
money on assets to dodge taxes but 
you spend money on assets to get a 
good return on the assets! 

He is spending money for the 
wrong reasons, and if he continues 
to budget his capital expenditures in 
this manner he will not have a tax 
problem for long. If you have a good 
investment opportunity, then take 
advantage of it and let the tax saving 
associated with the depreciation and 
the investment tax credit be a side 
benefit to the investment, not the 
determining factor. When spending 
money for assets always look at the 
profits and returns it will generate 
first, then the associated tax 
implications. 


Expense spending vs. tax load 
If the operator was wrong by 
spending money on assets to reduce 
his tax load, he is even more wrong 
to spend his money on expense 


By Charles C. Ross 


items to reduce his tax load. This 
myth arises from the deductibility of 
business expenses. 

To fully understand this myth, let’s 
look at a mini-income statement of 
P&L and see the impact of a 
deductible expense. 

Income statement #1 is before the 
expenditure was made and income 
statement #2 is after the expenditure 
is made. (For the sake of simplicity, 
let us assume that the expenditure 
does not change the company’s tax 
bracket.) 

Now let’s study the two income 
statements. Note the changes that 
have occured from income state- 
ment #1 to income statement #2. The 
$10,000 of additional expenses in 
statement #2 was the last ditch effort 
at the end of the year to save on 
federal income taxes. 


It did work. By spending $10,000, 
we save $3,000 in taxes. Now think 
about that a second: we _ spent 
$10,000 to save $3,000! Does that 
make good business sense? 


Of course, so far we have ignored 
One important factor. What did we 
spend the money for? 


If we did spend the $10,000 on 
something we needed, then that may 
make the expenditure OK, but if we 
just spent the money to reduce our 


Mini-income statement: impact of deductible expense 


Income Statement #1 


Revenues $250,000 


Expenses 175,000 
Net Income $ 75,000 
Income Tax $ 16,750 


Net After Tax $ 58,250 
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Income Statement #2 


Revenues $250,000 


Expenses 185,000 
Net Income $ 65,000 
Income Tax Or Log au 


Net After Tax $ 51,250 


a2 


tax load, then our business judge- 
ment is in question. You have 
committed the same financial crime 
people commit when they brag 
about how much money they saved 
by spending money on sale items. In 
others words, the purchasing of 
items on sale, or else you have saved 
nothing. You have spent money on 
items you don’t want or need. Again 
the operator has made an error in 
judgement. 

You should not spend money just 
to save taxes but spend money 
because it is cost-justified. In other 
words, spend money because the 
expenditure is needed or it will 
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benefit the company. The spending 
of money just to save taxes is 
foolhardy. 

There is a handy little formula to 
calculate tax savings and the after- 
tax cost of any expenditure. To 
calculate tax savings associated with 
any tax deductible expenditure: 


Before tax expenditure X_ tax rate 
= Tax savings 


$10,000 X .30 =$3,000 


The before-tax expenditure is the 
dollar amount you plan to spend. 
The tax rate is the marginal tax rate 
for the company, that is, the tax rate 
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you will pay on the last dollar of 
income the company earned. 

To get the after-tax cost of any 
expenditure which is tax deductible 
you can use the following formula: 


Before tax expenditure X _ (1-tax rate) 
= After tax cost 
$10,000 X (1-.3) = $7,000 


The after-tax cost of any expen- 
diture is $7,000. So you spent 
$10,000, saved $3,000 in taxes, and 
had a true after-tax cost of $7,000. 

Now, while I have put down the 
idea of spending money just for the 
sake of tax savings, one thing is quite 
apparent. If you are going to make 
the expenditure anyway, try to 
justify it and make a business related 
expense which is tax deductible. 

For example, let us assume you 
have always wanted to take a trip to 
Chicago. You estimate it will cost 
you $2,000 to go, and your are in the 
40% tax bracket. Why not wait until 
the Amusement Operators Expo in 
March of 1982 and go to Chicago and 
write off the trip as a business 
expense? If you do that, then the trip 
has a true cost of $1,200. ($2,000 
x.60). And you have an associated 
tax savings of $800 ($2,000 x .40). 
Not a bad deal. In other words you 
got an $800 government subsidy to 
go to the Amusement Operators 
Expo. | 

It also becomes quite apparent 
that the higher your tax bracket, the 
higher the tax savings. So the higher 
your tax bracket, the more money 
you save and the smaller the after- 
tax cost. If you were in the 50% tax 
bracket then you save $1,000 in 
taxes and the trip costs $1,000. 

But remember, you should only 
spend money on those items you 
want or need for the company; 
otherwise, the expenditure is 
foolhardy. 

Now when you get close to the end 
of the year and you have determined 
you owe alarge tax bill, look for good 
qualified investments with high 
returns, and try to find expenditures 
which you want, or need, and will be 
tax deductible. 

For example, have a sales meeting 
in Hawaii. These are the ways you 
can make dollars and sense of 
spending money to save on your 
taxes. 


Charles C. Ross is a partner in the 
firm of Innovative Management 
Consultants, Fayetteville, 
Arkansas, which specializes in 
consulting to the coin industry. 
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Why parents want to restrict 
video game play— 
and wnat the industry can do 


(When Play Meter correspondent 
Mary Claire Blackman began 
researching an article for an 
upcoming Supreme Court case with 
important implications for the 
industry, she came across anumber 
of common reasons for opposition to 
minors playing coin-op games. The 
following is her report including 
Suggestions on what operators and 
the industry might do to counteract 
this trend. —editor). 


Later this year, when the Supreme 
Court makes a decision on the 
merits of an ordinance from the city 
of Mesquite, Texas, the entire 
industry could be affected. The case 
involves the city of Mesquite which 
wants to keep minors away from 
coin-operated amusement games 
and the local Aladdin’s Castle, part 
of the Bally arcade chain, which 
obviously disagrees with that idea. 

The trouble in Mesquite, a 
suburb of Dallas, erupted in 1977 
when the city decided to reinstate an 
ordinance that would prohibit 
anyone under the age of 17 from 
playing coin-operated amusement 
games unless accompanied by a 
parent or guardian. At that time, 
Aladdin’s Castle had already built a 
unit in Mesquite’s Town East Mall, 
and the operators were none too 
pleased when the city denied it an 
operating license. After several court 
battles, Aladdin’s is open for 
business, having won its case in the 
Fifth Circuit Court of Appeals earlier 
this year. 

The Mesquite ordinance is not 
unique. Similar laws or resolutions 
are popping up in Manchester, New 
Hampshire; Union City, New 
Jersey; Coral Gables, Florida, and 
Oakland, California. 

While the industry may want to 
blame this trend on uptight parents 
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By Mary Claire Blakeman 


or legislators, it is important to 
understand the reasons behind 
these ordinances—as well as to look 
at ways of coping with them. A basic, 
underlying problem is one of 
perception. Much of the public 
equates coin-op games with smoky 
old pool halls rather than silicon chip 
electronic wonders. Besides the 
changes in technology, another 
ghost hovers over the perception of 
the coin-op business. 


As one observer in Mesquite 
explained, “Part of the problem was 
the insistence of the police 
department that there were 
connections to the underworld— 
they still maintained that even after it 
was determined in state court that 
the charges were totally unfounded.” 


Again, such views are not limited 
to the Mesquite case. In Oakland, an 
ordinance similar to Mesquite’s has 
undergone three re-writings, and 
citizens’ groups and the industry are 
currently in a stalemate over the 
proposal. Henry Perry, of the 
Neighborhood Commercial Revitali- 
zation Committee, in the low-income 
area of East Oakland, explains, “You 
have to understand that we have to 
look at these things suspiciously— 
sometimes they are a front for 
something else.” Not too far from 
Perry’s neighborhood, blatant 
prostitution and drug dealing was 
occurring in an arcade which, not 
Surprisingly, was closed when 
citizens complained to city council 
members. 


Obviously, this kind of problem 
could be solved most easily by 
reputable operators—obey the law 
and create an atmosphere that is 
conducive to good business. In 
discussing the Mesquite case, Ira 
Bettelman, of C.A. Robinson, 
distributing company in Los 


Angeles, touched on some ideas 
Operators can use in promoting a 
positive image. “Of course game 
places should be beautiful, well- 
supervised, clean, and open to 
scrutiny,” he said. “It’s not a matter 
of what operators can do, because’ 
good operators do an awful lot. 
Ninety percent of my customers, 
when they open, find out if there’s a 
little league team or a football team 
and immediately sponsor it. Or if 
there’s a school or church fair, often 
the first person to offer a prize, 
perhaps a used game, is the arcade 
operator. That’s just good business.” 


Revenues are the problem 

Another of the main problems 
between arcades and parents is the 
amount of money kids are spending 
on video games. When parents hear 
of young people spending $10 a day 
or going without lunch because they 
have blown their money on the 
games, they become upset. While 
parents call them “addicting,” 
popular video games are only 
fulfilling their design function when 
they encourage repeat play. 

As one California game designer 
explained (Play Meter, August 15), 
games may be getting more 
complex, and take more quarters to 
learn, since part of their appeal is in 
the player figuring out its intricacies. 

Perhaps the only thing operators 
could to do assuage parental fears 
would be to offer cards for tokens up 
to a limited amount. Play Meter’s 
arcade operator’s survey (May 15, 
1981 issue) revealed that one out of 
every three arcade operators is 
already using tokens. Depending on 
how the token cards are presented, 
parents and teens could reach their 
own agreements that when the 
tokens are used up, the child 
cannont spend any more in the 
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arcade that week. 

Of course, this idea may only work 
for a limited number of patrons, but if 
tokens cards were available to 
parents, those who wanted to 
enforce a spending limit on their 
children could do so. Operators 
have to remember that in these 
inflationary times, it is difficult to 
instill the idea of saving money in 
teenagers when parents themselves 
may not be able to have a savings 
account. By making token cards 
available for arcade play, parents 
may have the feeling that they have 
regained some control on the 
current economic roller coaster. 

Video game operators do have 
another powerful factor in their favor 
which they could use to improve 
their relationship between parents 
and the community. That factor is 
education. Not only has the U.S. 
military announced plans to use 
video games in training soldiers, but 
legislation has been proposed in New 
York state to prohibit cities from 
banning arcades because of their 
“educational purposes.” Recently, a 
division of Imperial Chemical 
Industries at Harrowgate in England 
tested applicants for jobs as 
computer terminal operators using 
their scores on video golf to assess 
the applicant’s hand-eye coordina- 
tion. 

In an interview with Science 
magazine, anthropologist Edward T. 
Hall explained the connection 
between video games and education. 
“To acquire a necessary skill, you 
have to get pleasure from practicing 
it over and again. That’s why play is 
one of the most important forms of 
learning. Kids have to play with 
computers to learn how to use 
them,”said Hall. 

Just as operators sometimes use 
instant photo machines to attract 
customers, why couldn’t a small 
computer be installed in one area of 
the arcade with educational game 
program on it? Operators could 
charge a small fee for use or offer 
time on the computer as a 
tournament award to players who 
get highs cores on the other games in 
the arcade. (See Steven Czetli’s 
article on coin-op computers, this 
issue. ) 

Besides public use, perhaps the 
computer could serve double duty 
and handle various business 
functions for the arcade itself. At the 
present time, according to Play 
Meter’s arcade operator poll, only 16 
percent of U.S. operators use 
computers. But with the price of 
Owning or renting business 
computers becoming lower all the 
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time, many more operators may 
begin to find them useful. 


The next generation 

It may be difficult for long-time 
operators to envision their arcades 
as some kind of education center, 
but the industry has to recognize the 
growing connections between 
games and home computers. Mego’s 
Video Voice System has a game 
console and voicesynthesis micro- 
processor, and the games columnist 
for Video Review magazine called 
the system “another cross betweena 
video game system and a home 
computer.” 


Besides good public relations, 
having an in-house computer 
available to arcade players could pay 
off in unexpected ways. Looking at it 
ideally, having a computer at the 
local arcade in lower-income areas 
could spark interest and teach skills 
to disadvantaged youth and perhaps 
offer a way out of the ghetto. At 
Nicolet High School in Wisconsin 
where video games were installed in 
a game room, students are also 
programming their own video games 
on the school’s computer. What 
better breeding grounds for the next 
generation of game designers than 
kids who play in an arcade and use its 
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computer? 

On a less futuristic level, one 
major parent complaint about games 
is centered on kids being unsuper- 
vised when they play them. Bill 
Blackwood, a city council member in 
Mesquite, Texas, where the 
Supreme Court case originated, 
says that when groups of teenagers 
congregate outside convenience 
markets, grocery stores or other 
locations, they sometimes intimidate 
older patrons. 

“We've had a real problem at 
supermarkets with throngs of kids 
hanging around harassing people,” 
says Blackwood. “When you have 


Interlogic. 


three, four, or five kids together, 
when they get in groups, they get 
loud and rowdy and do things they 
wouldn't do ordinarily.” 

Arcade and route operators may 
have to live with the fact that 
communities may restrict the 
number of machines in a locaion to 
cut down on these problems. In 
arcade sites, behavior rules and 
responsible employees can do a 
great deal to eliminate this situation. 
“We’re a great babysitter when 
parents drop their kids off here to go 
shopping,” says Ian Bulloch, who 
owns Gametown U.S.A. in Oakland, 
and I’ve told parents that if their kids 
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are in trouble or someone is trying to 
pick a fight with them on the street, 
that they can run in here.” 

Many of these problems and ideas 
may be familiar to operators who 
have already figured out ways of 
coping with their neighbors in the 
community. Good business prac- 
tices and communication with 
parents, officials and others who 
may be unfamiliar with coin-op 
games can go a long way toward 
avoiding restrictive ordinances and 
laws. 


If the worst happens 

But what if the unthinkable 
happens? What if Mesquite, Texas 
wins its case in the Supreme Court? 
The industry, perhaps primarily the 
video sector, will have to undergo a 
major re-thinking of its basic 
assumptions. It will have to stretch 
out and come up with games that can 
attract more than just 15 years olds. 

Nolan Bushnell, who started the 
whole thing rolling with the invention 
of Pong, once expressed regret that 
his innovative idea was picked up 
primarily by adolescent boys. 
Games with more complex logic 
problems or games designed with 
more appeal to women—which 
means breaking out of the space 
battle fixation of recent years—may 
need to be developed at an 
accelerated pace. The increasing 
number of professionals playing 
video games, as well as the attraction 
of Pac-Man to women, are already 
pointing in this direction. 

Perhaps game developers can 
benefit from Victor Walling’s 
distinctions between toys and 
games. Walling, a business 
consultant at the research firm of 
SRI International in Menlo Park, 
California, explains that games 
present rules and a person plays by 
those rules, such as in Monopoly, 
but with a toy, like a doll, that person 
makes up their own rules. 

“Computers are shifting from 
being games to being toys,” Walling 
says. “They are presenting kids with 
choices. So if you don’t like the 
games in the repertoire, you can 
make one up.” 

“That kind of skill is going to be 
very important,” Walling adds. “And 
the more people there are in 2001 
who understand that, the better off 
we'll be.” | 

Whether the Supreme Court rules 
to take video games from American 
kids or not, the industry could take 
this crisis of challenge from local 
governments and use it as an 
opportunity to expand and develop 
its untapped potential. e 
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1981, 
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and begins a revolution 
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In 1876, Alexander Graham Bell, 
after years of frustration, 
invented the telephone, 
creating a communications 
revolution that would lead to 
the voice link-up of the 

entire planet. 


In 1879, The Wizard of Menlo Park, 
Thomas Alva Edison, invented the 
first incandescent light bulb bringing 
man out of the dark and forging the 
way for a new industrial revolution. 


1903, Kitty Hawk, North 
Carolina, Orville and 
Wilbur Wright complete 
the first successful | 
powered flight creating a 
transportation revolution 
that would eventually 
bring man to the moon. 


A crowd of onlookers watch as runner-up players battle each other in the finals of the $10,000 National Pac-Man Tournament, 


held at Putt-Putt Golf & Games in Fayetteville, North Carolina on August 30. Three finalists earned the right to compete at the 
national finals for $10,000 in prize money by winning at both the local and regional levels. Steve Hair, a 17-year old high school 
student from Columbia, South Carolina, earned $5,500 for his first place victory with a winning score of 372,600. Second place 
went to Chris Johnson, 16-years-old, from Memphis, Tennessee. Chris earned $3,000 with his score of 366,960. The third 
place finisher, 18-year-old Mark Spina from Liverpool, New York, took home $1,500. Putt-Putt Golf & Games will be offering 
in excess of $50,000 in prize money during 1982 with a series of $10,000 tournaments on popular games. Tournament 
competition will be held in over 85 of its gamerooms in the United States. Over 49 additional gamerooms are in various stages 
of construction and lease negotiation. By the close of 1982 Putt-Putt Golf & Games will have approximately 150 affiliated 


gamerooms. 
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Part Two: 


The Need and Reasons for Using Contracts 


The Location Contract 
and the Industry Today 


By Walt Bohrer 


Reprinted with permission of the Wisconsin Music Merchants Association 


As all things do, our industry is 
changing. The pace and the 
magnitude of that change in our case 
is literally stupendous. Manu- 
facturers are introducing new and 
better games every month, it seems. 
Location demand for equipment and 
their awareness of what is available is 
ever increasing. The markets open 
to us are in constant expansion. 

As those markets expand and 
change, so does the type of location 
being served. These new locations 
have new needs to be met. Many of 
us are operating multiple-location 
chains accounts. Additionally we 
find ourselves in roller rinks, 
universities, and hotel game rooms 
where the number of pieces required 
is extremely high. 

We also are faced with having to 
employ specialized styles of 
equipment such as the cabaret and 
cocktail model, which inherently 
have a limited utility. Indeed the 
earning life cycle of equipment has 
become contracted. Every one of 
you is all too painfully aware of the 
horrendous price escalation in 
equipment costs that we’ve been 
forced to live with. 

In equipment outlays alone, new 
account acquisition, as well as the 
retention of existing business, 
becomes a major investment. 
Meeting account demands and 
providing an adequate and 
acceptable level of service, has been 
made an extremely expensive 
proposition with the ever-rising costs 
of labor, personnel training, parts, 
vehicles, supplies, and fuel. 

It is totally inconceivable and 
incomprehensible that any sound 
thinking businessman would 
undertake these kinds of respon- 
sibilities, with their attendant 
costs, without the protections and 
Guarantees provided by a written 
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contract. 

If our industry is to survive as we 
know it, individual operating 
companies must wake up, come of 
age, and begin to do business in a 
modern-day business fashion. 


Protections, responsibilities, and 
advantages provided by con- 
tracts 

A partial list of the many 
advantages that accrue to yourself 
and the location, will now be 
detailed. 

1. Protection of your investment 
in the location by acquiring the right 
to operate the location for a 


/f our industry is to survive, 
as we know it, operating 
companies must wake up, 
come of age, and begin to do 
business in a modern-day 
fashion.’ 


minimum period of time, say one 
year, providing you faithfully fulfill 
your responsibilities. 

2. A significant improvement in 
the worth and value of your route. 

3. Securing the ability to do 
better fiscal planning by knowing 
that certain amounts of income can 
be positively projected. 

4. Soundly establishing the rates 
of commission you'll pay and the 
minimums, guarantees, or rentals 
youll receive. This will avoid having 
to deal with any location leveraging 
for a better rate after installation, and 
conversely, it affords him the same 


protection. 

5. Provides for a cooling off 
period. Occasionally when rela- 
tionships break down, the force of 
the contract can provide you with 
enough time to restore the 
relationship. 

6. Protection from unscrupulous 
competition that would steal a 
location by tendering some type of 
superficially better deal. 

7. Security from direct sale 
companies. [Ed. note: See a case in 
point, “Location Contract Stands 
Court Contest,” Play Meter, June 1, 
page 45. | 

8. Allows you and/or the location 
to collect damages in the event of a 
wrongful breach. 

-9. Guarantees to the location the 
provision of equipment and service 
for the duration of the term. 

10. May well serve to avoid the 
possibility of charges of collusion. 
When the routes and locations of a 
tightly knit assocation of operators 
are protected exclusively via 
contracts, the question of a 
reluctance or willingness to openly 
compete or collude cannot be raised. 

11. Setting up a sound and 
orderly business arrangement that 
defines the responsibilites and duties 
of everyone involved. This 
advantage can save many atrip toa 
location to put out a fire or 
re-negotiate a deal. 

12. Gives you a significant tool 
that can be an aid in securing 
financing for your business. 


Selling the contract 

Selling new and existing accounts 
on the concept of working with a 
contract is not a difficult task. You 
may wish to incorporate some of the 
following reasons into your sales 
presentation. 

With new or existing locations, 
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selections. of a 


contract is essential to your success. 
For accounts already on the books, 
the presentation can best be made at 
a time when the location is looking 
for something from you— such as 
newer games, more equipment, or 
even a pool table recovery. 

Make an appointment and go to 
the location personally, but never at 
a time when the owner will be busy. If 
at all possible, make it a time when 
you can be alone with him or her so 
that there will be no distractions. 
You may possibly want to do this 
with a luncheon invitation. 

Use the approach of one business 
person to another. Don’t be afraid to 
discuss your costs. Explain the 
substantial investment that you have 
or will make in their business, and 
indicate that you will continue to 
make that investment via game 
changes and good service. Ask your 
location owner if he would make that 


timely and 
appropriate opportunity for a 


kind of commitment without some 
assurance that he would be able to 


derive some kind of return on it. 


Point out that you are a good 
ins TE his 


businessman, and 


‘You might want to suggest 
that someone not seeking 


a contract is not a good 
business person, therefore 


someone not to deal with...’ 


necessary that you operate 
accordingly. You might want to 
suggest that someone not seeking a 
contract is not a good business 
person and for that reason someone 


not to get involved with. 

Pinpoint the advantages the 
location owner gains with a contract 
which I mentioned earlier. Make an 
issue out of the fact that, in effect, 
what you are doingis leasing space in 
his tavern, or that he is leasing 
equipment in exchange for a portion 
of receipts. Inquire if he was able to 
rent his tavern, cash register, 
icemaker, or some other leased item 
without a written commitment. 

Tell him that what you are seeking 
is amutual commitment in exchange 
for a mutual sharing of dollars. 
Indicate that the contract can put 
you in a more favorable position to 
secure needed business financing. 

Above all, don’t be afraid to ask; 
your survival may depend on it. @ 


The two-part article on contracts, 
concluded above, was originally printed 
in. the Wisconsin Music Merchants 
Association newsletter and is published 
here with permission of WMMA and the 


author. —-ed. 


Australian operators’ association on guard: 


Numerous barracudas 
prey on the industry 


Some tunes sound the same all over 
the world. In this case, it’s “Waltzing 
Matilda” burning the eyes and the 
pockets of the amusement industry 
in the land Down Under. 

Amusement Machine Operators 
of Australia reported in its recent 
“Muse Letter:” 

“That blight on the amusement 
industry—the seller to ‘investors’— 
is back on the scene looking for more 
suckers. The same old names and 
faces crop up. But now they’re 
peddling over-priced, outdated, or 
just plain shoddy video games to the 
gullible. And, of course, they’re 
smooth talking as ever,” stated the 
AMOA newsletter. 

The Aussie operators’ association 
relays the content of typical sales 
pitches by what might be called ’roos 
in blue suede shoes: 

—“We’ve got eight latest model 
videos available including Space 
Invaders and Galaxian. Space 
Invaders you can get for $3,500; the 
others are around $4,800.” 

— “You will see your investment 
back in six months, but as the 
machines have alife of five years, you 
can see what a fantastic return you 
will get.” 


112 


[By way of comparison of fast 
pitches by salesmen carrying 
suitcases, see Play Meter, June 1: 
“Court Action Taken Against On- 
Location Games Sellers (for Income 
Misrepresentation)” and September 
1: “Operator Gets Burned; He 
Bought from the Man with the Blue 
Suede Shoes.” The tune is familiar in 
the States. ] 

The Aussie AMOA newsletter 
stresses: “It is in the interest of the 
industry to actively fight those 
‘shonky’ deals. Where an operator 
gets firm evidence of an ‘investor’ 
being taken, he should pass it on to 
his state association. Every unhappy 
‘investor’ is another critic of the 
amusement machine industry.” 


In other association business Down 
Under, the AMOA reports that the 
media—radio, television, and 
press—have “come round to looking 
at the amusement machine industry 
with a more objective attitude,” 
whereas problems of image had 
existed for the coin operator. 
Results were particularly noted in 
Victoria and New South Wales, 
where state associations had 


retained pro public relations 
consultants to present the industry’s 
viewpoint to the public, press, and 
politicians. 

Otherwise in Australia, “Muse 
Letter” reported: 

® Government officials have 
expressed concern about “the 
possible social effects of amusement 
machines,” especially on young 
children. Community responsibility 
on the part of operators was called 
for, said one government leader ina 
Melbourne seminar. Licensing of the 
games may be in the offing unless the 
industry practices self-regulation. 

e A committee representing the 
amusement industry was formed to 
Campaign for a review of the 
Australian coinage system. The 
nation may be on the way to a one- 
dollar coin, following on the recent 
British decision for a one-pound 
coin. 

@ Operators are being urged to 
increase play pricing. Hit machines 
were being increased to 40¢ play by 
one large operating company, anda 
coin mechanism conversion to allow 
a range of pricing options was 
reported to be developed by the firm 
of B.C. Amusements in Sydney. 


PLAY METER, December 1, 1981 


“Blue-sky” expose’: 


The new wave _ 
in game fraud 


“Video madness is sweeping the 
country with flashing colors...Movie 
theatres, convenience stores, 
bowling alleys, and even cocktail 
lounges are pulling in players of all 
ages and types...A popular video 
game grosses about $200 a week and 
may gross as much as $400 a week in 
its early stages.” 

—Wall Street Journal 


And so, unwittingly, the Wall 
Street Journal gives credibility to a 
new round of fraudulent attempts to 
exploit a hot industry and an 
ignorant public. 

Behind the usual “get rich quick” 
promises, this newest wave of 
exploitation is taking hold on an 


industry often under attack for its. 


scams and scandals. 

Although there are several 
‘COmpanies’”’ participating in 
suspiciously similar movements to 
sell machines at inflated prices with 
inflated promises to wide-eyed 
consumers, one has been brought to 
a halt recently by the U.S. District 
Court in Colorado. (Others are 
currently under investigation both 
by the Federal Trade Commission 
and by Play Meter and will be dealt 
with here and in subsequent issues.) 

Marketing Associates, Inc. a/k/a 
Return On Investment, Inc. a/k/a 
William Beilman has ceased doing 
business, at least for now, in Denver, 
where a preliminary injunction has 
been issued to keep Marketing 
Associates from running its alleged 
scam any longer. 

The injunction was granted when 
the company, headed by Beilman, 
defaulted on a chance to answer 
Federal Trade Commission allega- 
tions that they had misrepresented 
sales, lied about delivery dates, 
overstated earnings potentials, and 
failed to perform contracted 
warranty obligations. 


¢ 


While the court action effectively 
ousted Beilman from doing any more 
damage in Denver, it was too late for 
Gustav Gagne of Colorado Springs, 
who accused Beilman of taking him 
for nearly $20,000 before closing up 
shop and slipping away for parts 
unknown. 

And not just Gustav. Court 
papers say Bill Beilman clipped 
Coloradoans and some of. their 
neighbors for more than a half a 
million dollars in 1980 and was well 
on his way to a big 1981 before the 
FTC rained on his parade. 


Gustav J. Gagne is a self- 
employed entrepreneur of sorts. He 
deals primarily in real estate— 
apartment houses and such—and 
enjoys reading the “Business 
Opportunities” section in the 
Colorado Springs Telegraph. 


One afternoon, in the midst of his 
perusal, he spied an ad offering a five- 
location coin-operated machine 
business for under $20,000. He 
called the number in the ad and was 
sent a packet of information which 
included copies of an article from 
the Wall Street Journal (quoted 
above) and one from TV Guide 
expounding on the profit potential of 
video games. The packet also 
contained a projected income/ex- 
pense statement froma CPA, an “A” 
rating from the Better Business 
Bureau, and a contract—suspiciously 
similar to the one used by several 
other companies which Play Meter 
has been given indications of shady 
video deals. 

What Gustav didn’t receive—and 
should have, according to the 
FTC—was a disclosure document 
which is supposed to include some 
twenty types of information 
pertinent to an investor’s decision to 
invest. Among the _ information 
Beilman should have given Gagne 


By Mike Shaw 


was a list of current franchisees, 
information about judgements or 
settlements of claims by any current 
or former franchisees, financial 
information about the company, and 
any criminal background of the 
officers or directors. 

It is easy to understand why 
Beilman was less than anxious to 
supply this information to Gagne. 
According to sources in Colorado, 
Beilman has had several disagree- 
ments with the law, including a felony 
conviction for fraud. 


So Gustav took the BBB rating as 
an endorsement of Beilman and 
within a week was swallowing lunch 
and whatever else Beilman had to 
serve up during a two hour meeting. 
The very next day Gagne was 
signing a check for $9,925 and a 
contract (the contract didn’t include 
many of Beilman’s promises, such as 
earnings guarantees) to pay another 
$9,925 when he received five 
machines, which was supposed to be 
within two weeks. 


In return Beilman promised 
Gagne that he would have those 
machines located for him, they 
would gross in the range of Wall 
Street Journal figures, they would be 
serviced quickly and properly when 
necessary, and that Gagne would 
live happily—and_profitably—ever 
after. 

But there is more of what Beilman 
did not tell Gagne. Beilman was 
simply a middle man. He would 
buy—if it had to come to that—the 
machines for much less than Gagne 
could have bought the machines 
himself. 

One of the five machines would be 
a composite of discarded parts from 
various used machines—an Atari 
door, a Midway CRT, etc.—and so 
poorly assembled it would never 
earn a quarter before its demise. 


—----—————————————— eee 


[Ed. note: In forthcoming issues Play Meter will continue to track this new wave of game 
industry fraud with the hope of contributing to its eventual demise and keeping the current 
good reputation of our industry in the nation’s view. | 
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Beilman would also cheat on his 
location service promise. What was 
supposed to be a _ sophisticated 
“location survey” of Gagne’s 
“region” came to an afternoon’s 
outing for Beilman and Gagne in 
search of anyone who would take the 
machines. 

What Beilman also didn’t tell 
Gagne was that he would have one 
helluva time even getting his video 
games at all. 


Games C.O.D. 

Although Gagne presented his 
first check on January 23 and 
surrendered the remaining fifty 
percent on February 19, he did not 
receive any machines until 
April 27, when two of the videos 
showed up at his house with C.O.D. 
charges of $5,000. 

Gagne was infuriated by now. He 
had hassled with Beilman over 
delivery of the mchines frequently 
over the three month waiting period. 
He had even picketed in front of 
Beilman’s office carrying a sign that 
said Marketing Associates was 
engaged in deceptive business 
practices. And now, after Beilman 
had neatly tucked away Gagne’s 
$20,000 he was being hit for another 
$5,000. No way. 

Beilman must have coughed up 
the cash for the machines, because 
almost a week later the two 
machines were again delivered to 
Gagne, this time with no charges 
attached. But the three subsequent 
machines were nowhere in sight 
when, on June 25, Gagne gave up 
trying to deal with Beilman and 
turned his case over to the FTC. 

Just as Donald Joiner of Colorado 
Springs did when his machines 
turned less than a quarter of the 
profits promised by Beilman. 

dust as William Beglinger of Fort 
Collins did when he tired of trying to 
secure the location services 
promised by Beilman. 

Just as Ralph Kronkow of Fort 
Morgan did when he failed to receive 
any machines at all from Beilman. 

Just as John Roach of Topeka, 
Kansas did when he failed to receive 
any of the machines or a requested 
refund of his money. 

Beilman’s operation included 
dealings with operators and 
distributors, and those relations 
were no more satisfying than his 
dealings with laymen. 


Reputations 

At first, it was simply a matter of 
bad checks. But even after the 
companies learned to get cash up 
front from Beilman they were not out 
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of the proverbial woods. His dealings 
with his customers tarnished the 
reputations of all those associated 
with him. 

“He arranged for us to service 
some of the machines he sold,” saida 
spokesman for Automated Amuse- 
ments of Denver. “But he put our 
name as service reps on all the 
machines he delivered.” 

As was consistent with Beilman’s 
modus operandi, it became 


impossible to collect for the service 
that was done, and the two factors 
combined to make it imperative for 
Automated to discontinue all 
servicing for Beilman. The owners of 
the machines were now angry with 
Automated Amusements. The 
association with Beilman had 
created a real mess for the company. 

Distributors who dealt with 
Beilman soon grew aware of his 
instability, but they also found 


Marketing Associates, One. 


99 S. Downing St., Suite 302, Denver, CO 80209 Telephone (303) 777-9225 


Equipment Purchase Agreement 


1, Parties to this Purchase Agreement, hereinafter referred to as “Agreement”. z 
The Parties to this Agreement are Marketing Associates Inc., hereinafter referred to as “Company, 


and 
hereinafter referred to as “Purchaser.” 


2. Terms and Conditions: 


and 


Company hereby sells and Purchaser hereby purchases the following described merchandise subject to the terms and 
conditions as set forth herein. Purchaser agrees to pay all sales or use taxes, if applicable, as a result of the purchase of 


said merchandise from Company. 


All prices are subject to change without notice, based on increase in the U.S. Government Wholesale Price Idex. No 
prices of merchandise covered by this agreement may be guaranteed for more than a miximum of six (6) months. 


QUANTITY DESCRIPTION 


RETAIL PRICE TOTAL 


__-—————————————————————— ee 


eee 


3. Delivery: 


Merchandise described in this Agreement shall be shipped within 30 days of acceptance of this Agreement b 


Company except where delay may be caused by strikes, 


be effected without undue delay by Company. 
4. Warranty: 


fire, material shortages, or Acts of God. Delivery in all cases will 


The merchandise purchased herein is covered by the Manufacturer’s Warranty and no other warranty. 


5. Freight Charges: 


All prices are F.O.B. Denver, Colorado. If payment in full accompanies Agreement, Company will prepay surface 


freight charges. 


6. Acceptance-Cancellation: 


Unless this agreement is disapproved by an officer of Company, it shall be ingns upon both Company and Purchaser 
| 


and is noncancelable. Purchaser further agrees to promptly accept delivery of a 


shipments described herein, and to 


pay all shipping costs, C.O.D. charges, or other monies due, if any. 


7. Ethics: 


It is understood that this is not a franchise offering nor a security offering, and the Purchaser shall operate as an 
independent contractor. Purchaser agrees to conduct his business in an ethical manner and not damage the name or 


reputation of Company in any way. 


8. Clarification: 


This Agreement contains the entire understanding between Purchaser and Company, may be amended in writing 
only, and must be approved by both Purchaser and Company. Company has not guaranteed minimum or maximum 
earnings. All funds accompanying this Agreement must be in the form of cashiers check, certified check, or money 


order drawn in favor of the Company. The entire A 
are made payable to any other party, or in any ot 


9. Company Approval: 


h 


reement is void, and Company disclaims all responsibility, if funds 
er fashion. 


Acceptance of this Agreement shall be made at the home office of Company and shall not be binding upon Company 
unless approved by an Officer of the Company; said approval may be by letter, or at Company’s option, by approving 
one (1) copy of this Agreement and returning same to Purchaser by mail. 


10. Addendums: 


Addendums, if any, must be dated the same as this Agreement, signed by all parties to this Agreement, and listed by 


title under SPECIAL INSTRUCTIONS. 


an Bae et i 
ADDRESS 

City STATE SZzIP 

HOME PHONE OFFICE PHONE 

SHIPPING ADDRESS: | SAME ,OR: 


eer SSS 


FORM OF PAYMENT: 
APPROVED BY: 


PURCHASER: 


PURCHASER: 


RECEIVED FROM 


the sum of 


DATE: 
DATE OF APPROVAL: 


the Purchaser herein, 


dollars ($___— (sin the form of cashier’s check, 


as a deposit on this agreement, to be applied in full to the purchase price herein. The balance of 


dollars ($ 


) is due and payable at the time of delivery, in the form of cashier’s cheque. _ 


Beilman’s contract and location agreement appears as almost exact 
copy of those used by known ‘scam’ companies. 
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themselves in a difficult stance. To 
refuse further association was just as 
harmful to the customer as it was to 
Beilman. The people had already 
paid for the machines, so they 
deserved to get them—but Beilman 
often excused his tardiness by 
pointing an accusing finger at the 
distributors who, he would maintain, 
should already have delivered the 
goods. 

Other apparent scam companies 
Operate somewhat differently from 
Beilman’s Marketing Associates, 
Inc., but the substantial pose is the 
same: A hot industry can mean big 
profits for very little time and effort 
on the investor’s part. 


But the profits are never what they 
are promised to be, the location 
service is not fulfilled satisfactorily if 
at all, the contracted services are not 
forthcoming, and the machines, if 
they are delivered at all, are not 
always the top names promised. 


In the end, the weary consumer 
learns another sad lesson about 
getting rich quickly, and because the 
wheels of justice grind so 
exceedingly slow—if they grind at 
all—the blue sky salesmen are 
somewhere far away, bounty in 
pocket, and setting up for another 
round of video game fraud. 


In his case, Beilman did not get 
away altogether unscathed, 
however. A Denver television news 
reporter “pulled a regular 60 Minutes 
number on him,” a Denver operator 
told Play Meter. “The reporter 
approached Beilman like an 
interested investor. He used a 
hidden camera and taped Beilman’s 
entire presentation. He made all 
those bloated promises on camera.” 

Apparently, Beilman became 
somewhat of a star in Denver. The 
television interview was followed by 
several newspaper accounts of his 
broken promises and the subse- 
quent court action. 

Said the operator, “If you 
could find him today, I’m sure he’d 
tell you his side of the story very 
convincingly. He’s smooth, but he 
also really believes he was right in 
doing business the way he was.” The 
FTC’s temporary injunction against 
Beilman’s Colorado operation may 
soon become permanent. But 
Beilman has slipped out of business 
without a dime’s worth of 
satisfaction to Gagne and friends. 

All the time, Gagne would have 
been better off to remember his 
father’s advice: “You can’t believe 
everything you read,” the senior 
Gagne would say, “even if it’s in the 
Wall Street Journal.” ® 
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5-Location Coin-Op Business 


Pro-Forma Income/Expense Statement 


INCOME 


5 Locations @ $200.00 gross per week* $ 1,000.00 
Less: share to location owner 500.00 
Gross operating income, weekly 500.00 


x 
Gross operating income, annual 26,000.00 


LESS EXPENSES, ANNUAL 


Maintenance: $30.00 per location 


per month, parts and labor $1,800.00 
Insurance: Zurich Insurance CO 

all risk, no deductible 473.00 
Licenses: $25.00 per location 

per year 125.00 


Net annual income before debt 
service, $453.00 weekly 


‘23,602.00 


DEBT SERVICE, 1003 Financing** 
ae RV EN Sy FS Financing 


$19,850.00, 3 years, 183 
$720.00 monthly P&I 


NET ANNUAL INCOME AFTER DEBT SERVICE 


$14,962.00 


* On August 13, 1980, The Wall Street Journal published an 
article on the coin-operated game machine industry in which 
they stated, "In a choice location a popular video game grosses 
about $200 a week and may gross as much as $400 a week in its 
early stages." The income projection in this pro-forma is 
based on the low end of the income range stated in The Wall 
Street Journal, but is not guaranteed. 


** Company does not offer financing: 503 of $19,850.00 invest- 
ment is made when we enter into an agreement to establish an 
Operator; the remaining 50% of the investment is made when the 
Coin-Op Business is established and the Operator has received 
his coin-operated game machines. 


Pro forma offered by Beilman looks appealing to the layman in search 
of an investment. 


“Visit us at Booth C-52 at the AMOA Show” 
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Direct from the factory to you! 


255 S. Elm Street 
Hernando, Mississippi 38632 
(601) 368-9033 (800) 647-61 68 


‘Family oriented’ games 


give an option 


to arcade operators 
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‘A family attraction that fits into almost any 
existing space,’ the layout can be custom-fitted 
to an arcade. A cockpit view of the game (top 
photo, right-hand page): backdrop and props 
can be supplied, or construction details will be 


provided. One hundred square feet are 


required to accommodate the wheeled racers; 


up to 1,000 sq ft. for boats. 
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Look out videos! Give up pinballs! 
A relatively new mode of coin- 
operated, remote control, amuse- 
ment equipment—individually 
controlled from within a driving 
console—from Alter/Enterprises 
has potentially universal appeal to 
reach all ages, both male and female, 
with patron participation individually 
Or as a group, long longevity, and 
virtually no downtime. 

Anthony Razzano who operates 
Casino Pier, gave this comment on 
the driving units: “One thing about 
the Alter/Tornado cars, they are 
family-oriented games. They appeal 
to the family or groups—father and 
son like to play against mother and 
daughter—whether its a family 
group or a couple, it’s like 
competition amongst themselves,” 
said the Seaside Heights, New 
Jersey operator. 

Bill Alter, president of Alter 
Enterprises gave this reason why he 
thought it has appeal as a true family 
attraction or group game: “When | 
say ‘true group game,’ meaning that 
a group of four or five people can 
come in and all four or five can play at 
the same time, it differs from a video 
game where you may have three or 
four players and somebody has to 
wait until the person is finished 
before their scores can be 
challenged. It’s a true family game 
and it appeals to the youngest child 
in the family right up to the 
grandfather. 

“The one thing that I think that it 
has—and the one thing that is 
missing in the arcade market 
today—is true group or family 


By Sharon McCall 


attraction games and there is a need 
for what we have.” 

Another reason for its universal 
appeal, Bill Alter said, is: “Since 
there is no degree of skill involved 
you do not need any real proficiency 
to operate and enjoy the games. 

“For the arcade market we are 
talking primarily about the cars, and! 
know the cars are successful in an 
arcade. 

“The cars can be fitted into almost 
any existing space—meaning it does 
not have to be square, rectangular, 
or whatever the case may be. We 
can freelance any track or make any 
track to fit around the corner, 
around the pole, or whatever the 
need might be. The cars are free- 
running; they can run on any track 
any shape or size as long as the 
minimum area is approximately 8 by 
12 feet or approximately 96-100 
square feet for four cars, increasing 
by 30-40 square feet for each 
additional two cars.” 

Alter continued: “In an arcade it 
gives the arcade owner the ability to 
change the layout of his arcade so 
that he doesn’t have row upon row of 
video screens all stacked five or six 
feet high.” 

Bob Lundquist of Pizza Time 
Theatres, San Jose, California, 
clientele is family oriented, operates 
the Alter/Tornado remote control 
race cars since last October “in four 
different locations across the 
country” finds the present mix “very 
compatible” thinks, “It is a good 
diversion for the people who are not 
into video games.” 

Formula Racers, the 1980 winner 
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of the Leonard Thompson Award for 
best exhibit of arcade and coin- 
operated devices at the November 
IAAPA Show in New Orleans, are 
realistic, precision engineered model 
Cars produced in two sizes. The 1544 
inch, 1/12th scale model car caters 
to the operator with limited space 
and the 23-inch, 1/8th scale model 
car can be operated at ground level 
both indoors and outdoors providing 
there is adequate protection from 
wet weather. 

Both models have rear wheel drive 
with front wheel servo assisted 
steering to give complete maneuver- 
ability. 

An interchangeable choice of tops 
is available—including Formula 1 
and Stock Car racers. 

The unit simulates an individual 
sound for every playing position with 
a separate volume control for each 
station to provide realism of a race 
track through the Rev-matic solid 
state sound system. 

Bill Alter said,“The other Alter 
equipment available is primarily used 
in outside locations, only because of 
the size limitations—the boats and 
others take up considerably more 
space than what the cars do—the 
cars taking up 100 square feet and 
the boats take up 1000 square feet. 

“We have boats in arcades but 
there are so few arcades that can 
give up 1,000 sq. ft. for one 
attraction,” he explained. 

Every unit of Alter/Tornado 
equipment is supplied with a spare 
parts kit, from the most complicated 
transmitter to the basic nuts and 
bolts—designed in a modular form to 
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Simply by changing the props, a minimal investment keeps the game alive with player appeal. 


reduce down-time to an absolute 
minimum, said the manufacturer. 

“Down time on that equipment is 
almost obsolete,” said operator 
Anthony Razzano. “If one unit is 
down you still have other units to 
take over. It’s not like the whole 
piece is down. If you have 12 
units,and one unit goes out, you still 
have 11 running. A video game, if it is 
down, it is down—unless you have 
ten video games of the same thing,” 
noted Razzano. 

Ken Garrett, who operates 
Kennywood Park, in West Mifflin, 
Pa. said, “maintenance is minimal.” 
Both Anthony Razzano and Bob 
Lundquist said either “no service 
problems or very little service 
problems.” Any faulty parts returned 
for repair will be turned around the 
same day when possible, said the 
manufacturer. Service contracts are 
available to owners also. 

On installation, an Alter/Tornado 
engineer instructs on the day to day 
operation—start-up procedures, 
close-up procedures, and mainte- 
nance of the equipment. A service 
and operating replacement parts 
identification manual is supplied with 
every unit. 

The service center is manned ona 
24-hour telephone request basis for 
spare parts and, perhaps most 
important of all, for advice. The most 
expedient shipping methods, 
including air and Express Mail, are 
used to assure the minimum of 
down-time on any equipment. 

Bill Alter said, “All the equipment 
will need a cabinet which can be 
supplied by Alter. The reason it is not 
pre-built or pre-assembled is so that 
the arcade manager or owner can 
take advantage of existing odd-sized 
or -shaped spaces in the arcade. If we 
can go right in the center of the 
arcade, sure we will be able to put up 


118 


an eight-by-twelve cabinet. Some 
people will say, ‘No,I want to go back 
in the corner in the little cubbyhole,’ 
or whatever the case may be in the 
arcade. The cabinets are custom 
built by Alter to fit existing space. 

“Frontage—for 4 cars a minimum 
of 9 feet—for the playing consoles is 
necessary.” 

Installation of consoles, cabinets, 
tracks, landscaping, props such as 
pits, flags, backdrop,and special 
themes can be supplied or 
construction details will be made 
available on request, said the 
manufacturer. 

The individual location pays for 
the cost of site development. 

Earl A. Heller, sales manager for 
Alter Enterprises said, “Simply by 
changing the props with a minimal 
investment keeps the unit alive,” 
and that contributes to the longer life 
span of the equipment. 

The individual location pays for 
the cost of site development. 

Consoles are wall mounted or 
supplied with stands. They have 
direction levers, right and left, 
forward and reverse, as well as start 
and finish lights, with a bell indicator 
when playing time is expired. Each 
console is fitted with a timer which 
pre-determines the amount of time 
for each play. 

With safety in mind, the units are 
designed to operate from a 12-volt 
power supply unit. This unit is a 
custom-designed transformer/ 
rectifier which converts 110 volts AC 
input to a 12-volt DC output. 

A solid state battery charger is 
supplied with each unit has been 
designed to charge the batteries 
safely. Each battery has an individual 
charger with a charge state indicator 
that switches off automatically on 
completion of charge, preventing 
any danger of overcharging. The unit 


has two batteries per model, allowing 
one set to be on charge while the 
other isinuse. Changing batteries 
is simple and should be required only 
once during a busy day. A battery 
lead is supplied to be operated froma 
heavy duty auto battery in the event 
of a failure. 

The units are pre-set at the play 
time of 1 minute 40 seconds. A 
variable master allows the site 
operator to vary the length of play up 
to 3 minutes. 

The coin acceptor is housed ina 
stainless steel door which allows 
access to a lockable steel cash box, 
and a non-reversible coin counter 
accepts only the predetermined 
amount of coins—the coin rejector is 
an integral part of the coin 
mechanism. All equipment has non- 
resettable meters to verify the 
number of plays. 

Alter Enterprises’ primary 
business is leasing or going on a 
shared revenue program—“That’s 
Our primary business,” said Bill 
Alter. “We would go in and set up for 
a minimum of three years on a 
shared revenue type basis. 

“The cars on an individual basis 
gross equal to top grossing video 
games in direct proportion with the 
average cost of play at 50¢.” 

A new step is being undertaken by 
Alter Enterprises, Bill Alter said: 
“We are going to sell to the arcade 
market, but the people who have 
leased from Alter or have gone on 
shared/revenue have gotten 
involved in what I call a real program 
rather than just leasing a piece of 
equipment. They are leasing an 
entire program. If there’s some 
change that has to be made in the 
equipment, we make the chance. If 
we come up with a new prop we 
make the change. An automatic part 
of the program is continous update.” 
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Lupin, that merry madcap, is after all the gold coins and riches scattered on the Available in 4 or 2 
pathways of the maze! As he runs about to pick up the loot, 4 Super Detectives are in 

constant pursuit! Lupin can escape their clutches by clever manipulation of the 4-way player upright. 
joystick and of the lock button which can temporarily bar their way and even lock the 

Detectives between bars or by exiting the maze and returning on the opposite side! He 

must also beware of the gates that open and close randomly to block his path! 


When Lupin has picked up all the coins, he must exit the maze to go on to another and *Engineered & Designed by 
again try to outwit the detectives who are now hot on his trail and even more devious in _ Data East & Manufactured by 
the chase! Collecting the hat, crown, valise and telephone in successive mazes earns Taito America Corporation 


bonus points, with points doubling for each money bag Lupin snatches! 


COPYRIGHT © 1981, TAITO AMERICA CORP., ALL RIGHTS RESERVED 
® 


For technical service, call the hot line toll-free (except in Illinois): (600) 323-06 
TAITO AMERICA CORPORATION ® 1256 Estes Ave. ® Elk Grove Village, IL 60007 © (312) 981-1000 ® Telex 25-3290 


Busch Pool League operators are 
racking up big money on BIG D. 
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he Busch Pool League is really rolling. It’s already operating 3 ip , 

in eight states. And participation is growing fast. One of the ae S2@ 
reasons for the league’s growth is quality. Quality national . ; 
sponsorship by Anheuser-Busch and Dynamo. And quality a) \ 
equipment. Like Dynamo’s “BIG D” coin-operated table, 
recognized as one of the best tables in the sport. 

Busch Pool League franchises are still available. And 

qualified pool promotion enthusiasts are still needed 
to administer the league in a number of areas. That 
means you have a great chance to pocket some great 
returns. So act quickly. Here are a few reasons why: 


** Affiliation with a national organization. 


** Standardization of league policies and game rules 
making possible a true National Championship. 


* 1982 National Championship is May 22 & 23 in 
St. Louis—Guaranteed $33,000.00 CASH. e 


* Tried and proven effective Handicap system. 
** Membership in the Busch Pool League includes: 
membership card, league patch, official 
player’s manual, quarterly newspaper, discounts 
on quality products and free entry into the 
higher level tourna- 
ment structure which 
includes the National 
Championship. BUSCH 
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Stop by the Dynamo Booth 
at the October AMOA Show in Chicago. 


AMERICAN |__ BUSCH. _ 


For more information about 

the Busch Pool League write or call 
The American Poolplayers Association 
567 North & South Rd., Suite 3 

St. Louis, MO 63130 (314) 726-1505 


c¢ Anheuser-Busch, Inc. St. Louis. Mo 


4 


| 
| 


POOLPLAYERS 
ASSOCIATION | POOL LEAGUE 


ShowBiz mixes food & games 


The bear serves 
pizzas while 
Coin-ops play 


(85 SPORTS ROOM 
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“Billy Bob  Brockali” hosts birthday 
parties and generally adds cheer to the 
atmosphere. In the background, a part 
of the large component of games is seen. 
Tokens for play are offered with a meal. 


If you’ve never been entertained 
by a gorilla playing the piano, a dog 
on the drums, or a bear on the guitar, 
then it’s obvious that you’ve never 


eaten at a ShowBiz Pizza Place. 


ShowBiz is a highly successful new 
concept in fast food and enter- 
tainment. 

In the main dining room, 
computerized animal characters 


entertain you as you eat. (The pizza 
served at ShowBiz has gained 
Superior ratings from independent 
surveys.) You can also choose 
sandwiches, or concoct a salad from 
the salad bar. While you eat, the 
animal rock band called “Rock-Afire 
Explosion” performs center stage for 
your enjoyment. Members of this 
band include Fats, the King Kong 


ROCK AF IRE 


; A Ad 


; — 
EXPLOSION =o 7, 


av 
a # 


On stage at ShowBiz: Computerized characters to delight the kids include Mitzi 


Mozzarella, mouse vocalist top left, and the band of “Fats”—King Kong on the 


vibes, bottom photo. 
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of the piano; Duke Larue, the dog on 
the drums; Beach Bear, strumming 
his guitar; and Mitzi Mozzarella, the 
female mouse vocalist. Popping up 
from his tree stump in front of the 
stage is Looney Bird, described as 
the heckler of the whole perfor- 
mance. 

The next show, performed on a 
stage left of center stage, is Rolfe 
DeWolfe. He does a stand-up 
comedy routine assisted by his 
puppet named Earl Schmerle. The 
third and final act, right of center 
stage, is Billy Bob Brockali and the 
Birthday Bird to play you a tune on 
the guitar. 

In addition to being in the show, 
Billy Bob (this time impersonated by 
an actor in costume) circulates 
around making everyone feel 
welcome. Billy Bob also serves as the 
special host at birthday parties, 
carrying out the cake while the 
characters on stage all sing “It’s Your 
Birthday.” 

These enchanting characters 
were brought to life through an 
invention by Aaron Fechter called 
“Electronimation.” Fechter gradu- 
ated from the University of South 
Florida at the age of 19 and built his 
first Electronimated show at the age 
of 21. The 27-year old inventor/busi- 
nessman’s Orlando, Florida 
company—Creative Engineering, 
Inc.—designs and builds all of the 
shows for ShowBiz Pizza Place. 

His staff ranges from computer 
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experts to costume designers. 


Recently featured on the TV show, 

p F | C : ¢ T a T E “PM Magazine,” Fechter showed a 
genuine enjoyment and enthusiasm 

for what he does and admitted that it 


was fun. 
Fechter has had an interest in 


electronics since age four when he 
took his first radio apart. At age five 
g he was putting them back together 


and at age eleven he repaired TV 
sets but was hampered because he 
could not lift the sets! 


The Dependable Supplier with a complete inventory 5 
; ames component of ShowBiz 
for the Coin Machine Industry In addition to the entertainment in 


the main dining room, a main 


et ee ee 
Perens 


From Billiard Supplies and Game Parts to Electronic Repair attraction of ShowBiz is its huge 
game room complete with over 50 of 
Equipment and Solid State Replacement Parts the lastest video and pinball game 


offerings. Free tokens are given with 

: each food order. 

Now, more than ever, dependable service, and quality There is a special section desianed 

merchandise, at competitive prices. for smaller game fans, with scaled- 
down pinball games, various kiddie 

Ry, cates rides, a slide, and a magical cave. 


1040 Boulevard,S.E. = = {fii a. While waiting for a food order 

: eae a. number to appear on a television 
Atlanta, Georgia 30312 REHA screen, the moms, dads, and kids 
(404) 622-4401 ay can dodge asteroids, shoot missiles, 


climb buildings, race cars, or tackle 
the galaxians. At the shuffle alley, 


Toll Free: 1-800-241-1346 (except in Ga.) 
popular with the younger set, tickets 
are awarded for winning scores 


BS fi. | 
eee 2 -——- which can be redeemed at the 


~~ << =<. gift/souvenir shop. 
FLE( i RONIC There is also a Sport Room 
j j f featuring rustic decor and a wide- 
screen IV. The walls are decorated 
es sO AMUSEMENT with pictures of local and famous 
sports figures. And, if you want 
SERVICE peace and quiet...yes, they even 
ES GEE have a special room for that, called 
the “Quiet Room”...and is it quiet! 


The Repair Center for the Games Industry However, even on the busiest of 


nights, the Quiet Room is more often 


EAS is a complete service agency organized to help the video games operator than not, empty. 

and distributor solve the service problems that plague many of todays ShowBiz Pizza Place is a co- 

sophisticated electronic games. EAS provides you with: development of Brock Hotel 

¢ a fast. reliable. and inexpensive alternative to buying expensive test Corporation (80%) and Creative 
equipment Engineering (20%). The investors 


announced a decision not to 
franchise ShowBiz Pizza Places yet, 
in order to insure a quality reputation 


e repair and testing of all monitor. video and pin ball logic boards. 
e a 24 hour turnaround on video logic boards and monitors. 


e a 60 day warranty program on al! work. and orderly development. 
e free telephone consulting on chronic service problems — we are here to help Brock Hotel Management, 
you at any time headed by its founder, Robert L. 


Brock, operates 56 six hotels and 
resort properties in 22 states. The 
firm was started from a_ single 
Holiday Inn in Topeka, Kansas, 
developing into one of the nation’s 
largest, most successful food and 
lodging chains. 


Tip Of The Month 


Omega Race: New cocktail tables with no coin door or control panel lights 
harnesses are sometimes incorrect. White and green wires should be in Pin 14, 
yellow and green wires in Pin 11 of the 15-pin connector on the 
power supply board. 


Looking forward to serving you, a = ELECTRONIC There are, at the present time, 
ame Somos ome, ANI ISEMENT twenty-two ShowBiz Pizza Places 
/ | / I SERVICE around the country with plans for 
future expansion. 
8134 Capwell Drive * Oakland. California 94621 + 415-282-9900 —by Valerie Cognevich 
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“Bangs Junction House” 
—a location sliced from the past 
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By Bill Kurtz 


‘Bang’ Meyer: ‘I wanted something different from the other bars. That’s why I’ve 
got it decorated like a 20s bootleg joint.’ His older games attract customer loyalty. 


There aren’t too many places 
around anymore where you can play 
counter-top games like Zipper Skill 
and Pike’s Peak. 

Or where the jukebox, a Rock-Ola 
from the late 1940s, plays music from 
Tommy Dorsey and Benny 
Goodman for 10¢ a song. 

Or where you can still play arcade 
machines like Genco’s Invader for a 
nickel. 

Banaq’s Junction House, located in 
Oxford, Ohio, about 40 miles 
northwest of Cincinnati, is a 
throwback to the past. Owner 
William “Bang” Meyer describes his 
place as an “antique tavern.” 

“I wanted something different 
from all of the other bars,” he says. 
‘“That’s why I’ve got it decorated like 
a bootleg joint from the ‘20s.” 

While not everything in the 
Junction House is from the 1920s, 
walking inside the old building for the 
first time gives you the feeling that 
you're looking at a half-century of 
history compressed into a room the 
size of a small game room. 

The walls are covered with 
yellowing political posters declaring 
“America Needs Wendell Wilkie” 
and “Vote (Franklin) Roosevelt for a 
Better America.’’ Crumbling 
newspapers thumbtacked on the 
dark, wooden walls are illuminated 
only by three 75-watt light bulbs 
dangling from the ceiling. These 
papers tell you “Dillinger Captured” 
and “WW II Is Over.” 

Posters telling of events like 
Buffalo Bill’s appearance in a local 
parade, and a frame filled with 
ribbons from a 1908 “Grandparents 


Day” celebration cover most of the 
wall space. Filling in the gaps are 
photos and clippings of Bang and his 
father talking with politicians like 
Harry Truman and Richard Nixon. 
There’s even a bumper sticker 
hanging on the wall reading “Bang 
Meyer For (State) Senate,” from his 
unsuccessful 1972 campaign. 

Politics has been a part of Bang’s 
family for generations. In the center 
of the Junction House is a table 
which Bang proudly says vice- 
presidential candidate Franklin 
Roosevelt used in 1920 when he 
visited the Junction House, at that 
time owned by Bang’s grandfather 
but in a different location. 

An old, broken grandfather clock, 
a large antique bathtub, and an 
original movie poster advertising the 
Marx Brothers in “Cocoanuts” add 
to the bar’s aura. Even the cash 
register is an antique, a large, 
ornately carved gold machine that 
has a space for silver dollars in the 
drawer. 

Three split logs—sanded, 
varnished and mounted on legs— 
replace conventional barstools next 
to the 20-foot-long wooden bar. The 
logs can each accommodate two or 
three people, and blend with the long 
oak beams crisscrossing the ceiling. 
And in the main area of the room are 
six tables, with about 20 mismatched 
wooden chairs. 

The floor is covered with plastic 
tile, with many broken or missing 
squares; the matching replacement 
tiles which Bang laid down last year 
look out of place. 

An old carousel pony guards the 
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side door leading to the pool room, 
which features two tables still set on 
quarter play, surrounded by several 
unplugged jukeboxes. 

This room is also where the 
Junction House’s “new” games are 
kept. Chicago Coin’s Twin Rifle 
shooting game, along with flippers 
like Suspense, Honey, Solids and 
Stripes, Air Aces, and Flicker fill one 
corner of the room. 

And there are some show pieces 
here, too, which still get noticed even 
if they don’t work, like an old 
Grandma fortune teller and a nickel 
kinetoscope on “How to Kiss A Girl” 
from the 1920s. 

It’s these old games that attract 
most of the attention in the Junction 
House. While some of them, like the 
poker/slot machines from the 1920s 
and the old Exhibit claw digger from 
the 30s aren’t operated because of 
local gambling ordinances, others 
like Bana’s old 5¢ player piano need 
such extensive repair after years of 
abuse that the out of order signs 
hang on them permanently. 

The Junction House itself is 
isolated, located about a mile from 
town on a state highway. There’s a 
large field on the left of the place, and 
a small lake on the right, both owned 
by Bang. Behind the Junction House 
is another field, which Bang also 
owns. 

The words “Bang,” “Junction 
House,” “bar,” or even “pinball” are 
nowhere to be found on the building. 
The place’s only marker is a ring 
about six feet in diameter of bliriking 
yellow light bulbs over the entrance, 
illuminating the small gravel parking 
lot. 

Bang says the Junction House, 
which is nearly 100 years old, was 
previously a minster’s weekend 
retreat until 1964, when Bang took 
over. 

He is usually the center of 
attention inside the Junction House. 
Friendly, outgoing, and often loud, 
Bang is bald, heavy-set man in his 
late fifties, about 5’10”, with bushy 
eyebrows anda small, gray beard. 
And he’s a casual dresser, usually 
wearing an old sport shirt, wrinkled 
slacks and work boots. 

Bang says it was his vigor and 
“explosive personality” that earned 
him his nickname years ago, because 
he was like “a pinball hitting off a 
thumper bumper.” It’s a nickname 
that Bang has hung onto for more 
than 30 years “because most people 
can remember a four-letter word,” 
he says. 

Bang has no employees at the 
Junction House. He’s helped by his 
wife Mary, who is a secretary in the 


Are you 
experiencing 
plexiglass 
scratches and 
Static problems? 


For plexiglass protection 
you need Touchdown 


To eliminate static problems 
you need AS-27 


anti-static 
spray 


NET HT 16.02 (0 37 \itero 


AUTION Keep our of reeck at 
“iden See other cosnons @ 


oe) pone! 


See us at our Booth #42 
at the AMOA Show 


CHEMICAL 
COMPANY 


Contact your local distributor or 


WILDCAT 


CHEMICAL COMPANY 


1349 E. SEMINARY DR. 
FORT WORTH, TX 76115 
817/924-8321 


PLAY METER, December 1, 1981 


The Industry's 
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#1-selling pinball 
playfield cleaner 
in the world 
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plastic damage 


| || 
ZR 
= 4 


CHEMICAL 
COMPANY : 


SUPER 


CONTACT CLE AME 
‘~ AMAL Y “a OE 


pcasne 


a 
EXCELLENT RESUL TSD¥ 


PINBALL & PHONOGRAPH 


See us at our Booth #42 
at the AMOA Show 


S 
SCAT 


CHEMICAL 
COMPANY 


Contact your local distributor or 


WILDCAT 


CHEMICAL COMPANY 


1349 E. SEMINARY DR. 
FORT WORTH, TX 76115 
817/924-8321 


PLAY METER, December 1, 1981 


Spanish department of nearby 
Miami University, and sometimes by 
his daughter Marty, a lawyer living in 
Columbus. 


Antique collection 

Bang recently installed an 
expensive burglar alarm system in the 
Junction House because of the value 
of the items inside. Some of Bang’s 
prized games are locked in a back 
room of the Junction House. 
Gottlieb’s Bingo of 1931 and Rock- 
Ola’s Worlad’s Fair Jig Saw from 1933 
are two games he keeps there. 

Bang has even more games stored 
in sheds behind the Junction House, 
machines like Gottlieb’s Subway 
and Bank-A-Ball. And he has even 
more games—about 200 of them—in 
a warehouse he owns in nearby 
College Corner, Indiana. There 
Bang keeps old slot machines and 
arcade pieces, most of them from the 
1930’s and ‘40s. 

Bang estimates that he owns more 
than 300 machines, including pinball 
games, jukeboxes and vending 
machines. Most of these machines 
aren’t for sale. Bang says he thinks of 
himself more as a collector than a 
dealer, although he admits that he 
probably would part with some of his 
pieces if he were offered “the right 
price.” 

Bang inherited many of his games 
from his father, who Bang says 
bought out a distributor back in the 
1950s. Bang says he himself started 
operating pinball games in 1948, 
about the time he graduated from 
college. 

He began by placing two pinball 
machines in a local bar. Bang 
remembers that these games took in 
$150 to $200 a week, in which, he says, 
was “unbelievable” in those days. He 
bought a vending route in the early 
‘50s, servicing primarily Oxford-area 
restaurants and bars. 

In the early “70s, Bang opened his 
own arcade in uptown Oxford, called 
“Bang’s Big Top.” The place sold 
pizza, sub sandwiches, and 
“Bangburgers,” as well as featuring 
pinball and arcade games. The “Big 
Top” closed in 1975 because “there 
just wasn’t enough volume for an 
arcade to survive uptown,” 
according to Bang. 

Today Bang still operates 
machines in a couple of Oxford 
locations including a restaurant, and 
he also services a bar about 15 miles 
from town, as well as a nearby sports 
camp. He spends most of his time, 
however, in the Junction House. 

Bang acts as bartender there, 
which consists entirely of selling 3.2% 
beer, all he’s been allowed to sell. 
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control panel wear and 
it's new from 
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See us at our Booth #42 
at the AMOA Show 


Contact your local distributor or 


WILDCAT 


CHEMICAL COMPANY 


1349 E. SEMINARY DR. 
FORT WORTH, TX 76115 
817/924-8321 
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However, 
passed last year permits 6% beer, 
wine, and alcoholic beverages to be 
served. Although he says his new 
liquor license is on the way, Bang 
admits he doesn’t know much about 
mixing drinks. 

He says he makes “practically 
nothing” from the games in the 
Junction House, which take nickels 
and dimes, and in some cases, 
pennies. Most of his income comes 
from the carry-out shop he owns and 
operates adjacent to the Junction 
House, and from the machines he 
operates in the game room of Miami 
University’s student center. 


| (i 


e when to rotate equipment 
@ which locations produce 
high net profits 

@ when to add machines to loc- 
ations 

e the cost of operating every 
machine and every location. 


details or call collect 501/521-0868. 


Name 


City 


Number of machines you operate 
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a new city ordinance. 


There’s a great new game in 
town, but your customers 
won't play it...YO 


Now youll know 


@ when to pull out of a location 
@ which machines have a high 


The Operator's Investment Analysis Computer Program designed for the Radio 
Shack TRS-80 series of computers is the most advanced management information 
tool available to the operator. Not an accounting system, it will add concrete reasons 
to your decision-making and remove all the guesswork. 

The Operator's Investment Analysis Computer Program is complete with 
instructional books and cassette tapes. You can buy the Computer (from your local 
Radio Shack store) and the program—all for less than the cost of one video game! It 
should be the highest earning piece you'll ever own. Send the coupon below for free 


Please send me more information on the Operator's Investment Analysis Program 


INNOVATIVE MANAGEMENT CONSULTANTS 


2040 Lisa Lane 
Fayetteville, Arkansas 72701 


Bang began operating games in 
the student center where it first 
opened in 1958. He’s had the 
location ever since. His machines 
include Pac-Man and Deluxe Space 
Invaders videos and Eight Ball, Kiss, 
Phoenix, and Mata Hari pinballs. 


Pinball operating 

Bang is conserative in his pinball 
operation. All his games in the 
student center are set on quarter 
play and five-ball games, as are his 
Power Play and Harlem Globe- 
trotter pins in other Oxford 
locations. All his machines are set for 


U WILL 


~~ 


ROI 
e your high and low revenue 
producers 

@ when to dispose of low profit 
producing machines 


Zip 


two replay levels and most of them 
match. 

Bang admits he is still not used to 
operating the solid-state machines, 
although he realizes the necessity 
of the development in the games. He 
says he understands basic mechani- 
cal principles and can read 
schematics, but..is still not 
accustomed to the variety of game 
adjustment possible with the solid- 
state games. 

“l’m used to just moving one plug 
in the backbox when I want to go 
from a three-to a five-ball game on an 
electro-mechanical machine,” he 
says, “not fooling around with the 
coin door buttons and backbox 
switches.” 

And Bang still doesn’t own any 
wide-body games. He says he 
doesn’t think they’re neccessary on 
a route as small as his. His largest 
pinball location, the student center, 
has only four pinballs. Bang says 
most customers play there “just to 
kill time” and aren’t too selective 
about the games they play. 


He says he buys new games 
whenever he can afford to, often in 
the spring so he can put them into 
the student center for Little Sibling 
Weekend, one of his most profitable 
times of the year. 

Bang has managed to survive for 
more than 30 years as a local 
independent operator. He says one 
reason he’s been able to keep his 
local route is that Cincinnati 
operators service the other Oxford 
machines, and by his living in town, 
he can offer faster service on the 
games. 

However, being a local indepen- 
dent operator has also hurt him in 
that he doesn’t have the money or 
the time to expand his route, even if 
he wanted to, which he says he 
doesn't. 

But Bang adds that if he could find 
the right location, he might consider 
going back into business in uptown 
Oxford. “I'd like to open up a place 
with carry-out food, a bar—and, of 
course, pinball machines,” he says. 
Bang says he loves pinball and 
intends to stay in the business. 
“Pinball is glamorous for me,” he 
says. “It helps keep me young.” 


Probably the best way to describe 
Bang can be found in his 
advertisements for the Junction 
House. Mixed in among phrases like 
“Mature Students Invited” and “The 
Best Pizza in Town” is a sentence 
which sums up Bang and _ his 
business: 

“Tf You Want Something 
Different, Give Us A Try.” 
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VENDING 
TALK &S 


History 


Did you know that 
vending machines date back 
more than 2,000 years? In 
215 B.C. holy water was dis- 
pensed at the drop of a 
drachma coin in Egyptian 
temples. 


In the U.S., vending ma- 
chines multiplied fast during 
the 1950’s, especially after 
the invention of the coffee 
machine. Today the average 
American buys $65.59 
worth of products from ma- 
chines every year. 

Every minute consumers 
drop 190,000 coins into 
merchandise vending ma- 
chines. That’s 11,400,000 
coins per hour. Soft drinks 
are the most popular vended 
item. Thirsty Americans 
bought more than 16 billion 
200 million drinks from ma- 
chines last year. 

Microwave ovens, placed 
next to vending machines, 
have expanded the menu. 
Yotr cakes: ~corr’” -of 


VENDING 
TALK 


Man Behind The Machine 


Just as there’s no Man in 
the Moon, there’s no little 
man inside those vending 
machines which sell candy, 
soft drinks, cigarettes or 
sandwiches. But there are 
lots of men, and women, 
BEHIND the more then 6 
million merchandise vending 
machines which dot the U.S. 
landscape. 


Up at the crack of dawn 
each day, vending service 
people deliver fresh prod- 
ucts, cups and other supplies 
to the machines on their as- 
signed routes. 

Their job is to replenish, 
clean and test the machines, 
collect the money and make 
quick repairs, if needed. 
More than 5,000 profession- 
al companies own and ser- 
vice merchandise venders in 
the U.S. A few are large 
firms but most are small and 
locally owned. 

Their machines sell more 
thar “15 bh*"' +n wort’ 


NAMA publicity 
boosts vending 


A publicity campaign for the vending 
industry, launched recently by the 
National Automatic Merchandising 
Association, may serve as a useful 
model for the games and music 
sector—and pose food for thought 
for an amusement industry. 


A series of articles under the title 
“Vending Talk” was place in 
nationwide circulation by NAMA to 
communicate positive information 
about vending to the general public. 


The three articles, entitled 
‘History,’ “Man Behind The 
Machine,” and “New Technology,” 
are being distributed to suburban 
and weekly newspapers through the 
North American Precis Syndicate on 
a paid basis, said Walter W. Reed, 
NAMA director of public relations. 
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The syndicated service is targeted 
at 2,800 weekly and 1,000 suburdan 
newspapers, all having circulation of 
less than 25,000, Reed said. 

The stories, accompanied by 
cartoons, were written by the 
NAMA staff and stress the services 
performed by vending operators, the 
variety of products available, the 
application of vending in different 
locations, and the development of 
new equipment in recent years. 

Launched in June and July, the 
three-part series already has 
resulted in clippings from news- 
papers in many states, Reed said. “It 
is one of several services offered by 
NAMA to and for its members in 
order to communicate positive 
industry information through news 
media,” he said. 


‘Memberships’ 
push game play 


A special membership card has been 
designed by Business Builders for 
game center promotions. “The club 
card concept has proven to increase 
the regular weekly player traffic in 
game centers. Our cards are made 
to add value to the membership by 
offering a regular plastic card that 
will fit in the players’ wallets and 
remind them to go to the game 
center each week,” noted Carol 
Kantor, president of this coin-op 
industry promotion agency. 

The cards are usually sold for $2 to 
$5 and entitle the member to 2 free 
plays per week for a year (a $13 or 
more value to the player). 

Each card has numbers 1 to 52 
around the edge that are coated with 
a write-on panel so they can be either 
marked out or punched as the weeks’ 
free plays are redeemed. This quality 
plastic card is customized with the 
game center’s name, logo and/or 
address. It is standard wallet size 2,” 
x 3%”, made of plastic vinyl .015” 
thick. 

The front of the card has a write- 
on panel for the members’ signature 
printed with “not valid until signed” 
with the center/club name on it; the 
back copy says: “This membership 
card is good for 2 free plays per week 
for 1 year at: (insert game center 
name). This verbage can be 
changed on request. 

The cost for the card is less than 
25¢ each. The base price for 1 color 
printing—2 sides—on white viny] for 
a minimum of 2500 is $231.60 per 
thousand. Colored plastic is extra 
per thousand. 

To help advertise the membership 
cards in a game center Business 
Builders is also offering posters, 
banners, buttons, and pins. “The 
membership program can be 
expanded easily into a larger 
promotion,” explained Kantor. “A 
membership mailing can be used to 
promote special events or offer other 
special deals, like ‘4 free plays if you 
get a friend to join’ and will help build 
the club and member participation at 
the game center.” 

For further information contact 
Business Builders, 10381 S. DeAnza 
Blvd; Suite. 209, Cupertino, 
California 95014; (408) 446-4400. 
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Manufacturers, 
let us be 
your 


sales force 


Pete Petropoulos 


My 36 years of sales and 
marketing expertise with a 
proven record and image 
second to none for vending, 
soft drink bottlers, military 
bases world wide, music, and 
games, parks, malls, shopping 
centers, attractions, depart- 
ment stores, OCS, fast food 
outlets, hotels and motels, and 
all phases of the coin-operated _ 
industry speak for themselves. 


International 


Sales Marketing 
& Management 
Consultants 


EXECUTIVE OFFICES PENTHOUSE 
TWO: 

1340 South Ocean Boulevard 
Pompano Beach, Florida 33062 

(305) 942-8054 


EUROPEAN BRANCH 
MARKED COMMUNICATIONS 
Geleitsstr. 10—Apt. 601 

6000 Frankfurt/Main 70 
Germany 

Tel.:0611/617216 


SOUTHEASTERN OFFICE 
203 The South Chace 
Atlanta, Georgia 30328 
(404) 252-8371 


EASTERN OFFICE 
P.O. Box 1002 
Ellsworth, Maine 04605 
(207) 667-7467 
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Game revenue down 50% 


U.K. moves toward 
monitoring revenues 


From Play Meter’s London Desk 
The amount of cash being slipped 
into coin-operated amusement and 
gaming equipment in the United 
Kingdom might well be as much as 
50% down on this time last year, but 
government plans to monitor all 
transactions within machines look all 
the more likely to become reality 
with the introduction of a new, well- 
tested “black box.” 

The Gaming Board, without ever 
specifically recommending any 
particular model or manufacturer, 
has signified its approval of such 
devices. In its 1980 report issued 
earlier this year by the Home Office, 
it stated: “During the year, with the 
help of our consultants, we 
produced outline proposals for a 
monitoring device which incor- 
porated standard mass-produced 
components and which was capable 
of recording virtually all that 
happened toa machine over a period 
of up to twelve months.” 

The Gaming Board formed this 
view that it was not necessary to 
build such a monitor into every 
machine, but it should be capable of 
being plugged into a machine when 
and as required. 

Leading the way with this new 
device is Newtek Electronic 
Products, part of the internationally 
recognized Coin Controls Group. 
However, the company does not 
take too kindly to its device being 
labelled a “black box.” It is, they 
point out, a highly sophisticated coin 
data system that has been designed 
and already has been produced for a 
number of U.K. operators. 

Such is Newtek’s success in this 
important new field that it has 
already been forced to secure larger 
factory accommodation, expecting 
to reach an estimated 1,000 monthly 
production rate of coin data system 
units by October this year. Newtek 
firmly asserts that it has come up 
with an efficient, not over-expensive, 
and portable system which cuts 
down paperwork for both the 
operator and his collection staff. 

Newtek’s Jim Boucher said the 
comapny first realized the need for 
such a system after talks with major 


operators, breweries, and the 
Gaming Board. Newtek originally 
drew up a form of specification and 
agreed what the function of the 
apparatus should be. A period of 
design and development ensued 
before the Newtek coin data system 
was made available to operators and 
breweries who had taken part in the 
project. 

There were initial teething 
problems but evaluations in the field 
now enabled Newtek to report the 
apparatus was able to record 
transactions to an accuracy of 10pin 
£250 and to give security information 
unavailable before. 


The works in the ‘box’ 

A small electronics device is 
fitted in the game machine. The 
collector has a briefcase about the 
size of a small attache case which 
plugs into the device; the device in 
the machine being the programmed 
part of the computer and _ the 
suitcase equipment the readout. 

Some equipment of this nature 
has appeared to be aimed at the 
senior management of the opera- 
tions or other interested parties. 
Newtek’s equipment is for the use of 
collectors and provides details of the 
input and output of coins into the 
machine, the money in the box, the 
amount to go to the brewery and the 
landlord, and even an acceptable 
receipt of Value Added Tax. 

The sytem is designed around 
collections from between 30 and 60 
machines but it can be customised to 
the user’s equipments. Newtek’s 
coin data system has been put 
through about 125,000 hours of site 
testing and, apart from the obvious 
validity of security, it can also show 
whether a drop in takings is due to a 
landlord not switching the machine 
on for the requisite number of hours. 

It can be used in either electronic 
or electro-mechanical equipemnt 
and in no way does it interfere with 
the proper operation of the machine 
to which it has been fitted, said the 
manufacturer. 

Its information can also be sent 
down a telephone line to users’ 
computers. 
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Multi-Lane Change™ 
Exclusive 


The right button moves the 

1, 2, 3 lights to the right and 
the left button rotates the 4, 5, 
6 lights to the left, with the top 
number being lit before the 
bottom number! Lighting 1, 2, 
3 advances the value of the 
eject hole 30,000, 60,000, 
90,000! Lighting 4, 5, 6 
advances the value of the 
bulls-eye target 20,000, 
40,000, extra ball, with 4, 5, 6 
Carrying over from ball to ball 
until extra ball is made! 
Making 1, 2, 3, 4, 5, 6 lights 
top eject hole arrow! Eject 
collects cumulative bonus 
and bonus multiplier! 


Multi-Ball™ 


Making B-A-RR drop target 
bank lights lower eject hole; 
making A-C-O-R-A bank 
lights top eject hole! Light 
both, enter top and then 
lower eject for 3-ball 
Multi-Ball™! Enter lower eject 
hole first for 2-ball 7 
Multi-Ball™! 


Height: 69%"; Depth: 52” 
Width (cabinet): 22V2” 
Width (backbox): 30%" 
Weight: 260 Ibs. 
Instruction manual 

in game. 
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INTRODUCING 


AFFORDABLE, RELIABLE 
.. . AND FULLY LOADED! 


THE 1982 WILLIAMS 
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For the service back-up that keep 
call Williams toll-free at 800/621-1 
In Illinois, call toll-free at 800/572-1324. 


Flipper 


me LANE CHANGE™ 


Drop Targets 


Making either B-A-RR or | 
A-C-O-R-A bank in sequence 
earns bonus multiplier! 
Making both banks earns 
multiplier and a “super” 
multiplier that carries over 
from ball to ball! 5X “super” 
multiplier lights both outlanes 
for special! 


Each drop target corres- 
ponds to 1 of 8 lights in the 
tunnel, each light earning a 
bonus advance! Making 
either bank in sequence 
lights the spinner for up to 10 
seconds of extra high 
scoring! 


Target Bonus 


Hitting the left bulls-eye 
advances the score 5,000, 
10,000, 15,000, 20,000, 
25,000! The right bulls-eye 
advances the target multiplier 
2x, 3x, 4x, 5x, 10x! If, when 
going thru the horseshoe to 
collect, the left and right 
values are aligned, the 
scores are tallied and the 
values are held for another 
chance to collect! 


s you out-front 
243. 


ELECTRONICS, INC. 
_ 3401 .N. California Ave., Chicago, IL 60618 
Cable Address: WILCOIN, CHICAGO - 
AVAILABLE FOR IMMEDIATE DELIVERY 
THROUGH YOUR WILLIAMS DISTRIBUTOR 


Marantz’s traditional-styled player piano holds a computer. 


Coins can fall for the ivories 


Paying the player to play 


Restaurants, hotels, clubs, and 
arcades can now provide “live” 
musical entertainment for their 
patrons, via an “invisible piano 
player” who doubles as a profit- 
maker. 

The coin-operated Marantz 
reproducing piano, introduced by 
Marantz Piano Company, Inc. of 
Morganton, North Carolina, 
employs a hidden computer to 
recreate a “live” piano performance 
when a customer inserts a quarter. 
Unlike old-fashioned players which 
use paper rolls, the Marantz piano 
utilizes long-play digital tapes for 
easy operation and maintenance. 
When the playback mechanism is 
not is use, the piano functions 
normally. 

Each eight-track tape plays 
approximately 65 selections, a total 
three hours of music before the tape 
automatically repeats. A variety of 
ragtime tapes are available with 
selections by Scott Joplin, Eubie 
Blake, Fats Waller, James P. 
Johnson, and other favorites. 

For those establishments wanting 
to surprise their guests with a theme 
song or special request number such 
as ‘“‘Happy Birthday,’ ‘‘The 
Anniversary Waltz,” or “Auld Lang 
Syne,” the Marantz reproducing 
piano comes equipped with a switch 
that will interrupt the regular musical 
program to play the requested song. 
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Custom tapes for this unit are 
available. 

The coin-operated piano features 
a unique plexiglass front which 
enables patrons to watch the inner 
and outer movements of the 
keyboard and computerized 
mechanism. 

Musical selections are _ listed 
numerically on an attractive display 
card. A lighted numeral on the piano 
lets listeners know which song is 
being played. 

Marantz’s traditional-style 
console piano, #PSC-25, is 
constructed of top-quality hardwood 
with walnut veneer. The operator’s 
price is approximately $4100, 
including delivery, setup, and 90-day 
service. An old-fashioned upright 
model is also available. Long-play 
three hour tapes sell for $54.95. 

For more information on the coin- 
operated reproducing piano, contact 
Marantz Piano Company, Inc., P.O. 
Box 460, Morganton, North 
Carolina 28655, or phone toll-free: 
800/438-7023. 

Marantz Piano Company, Inc., a 
subsidiary of Superscope, Inc., also 
manufactures a non-coin-operated 
reproducing piano for home and 
restaurant use, and the Pianocorder 
reproducing system, a retrofit kit to 
convert any existing piano into a 
“player” that performs without 
music rolls. 


Gremlin sets up 
Convert-A-Game training 


Gremlin Industries, Inc. has 
launched a special distributor 
training program relating to the 
company’s new Convert-a-Game 
system. 

The program began in August with 
a series of one-day sessions in five 
key U.S. markets conducted by 
executives from Gremlin, the San 
Diego-based subsidiary of Sega 
Enterprises, Inc. 

Explaining the cost-saving 
advantages claimed for the Convert- 
a-Game system and demonstrating 
the ease with which a Convert-a- 
Game can be converted into a new 
game, were Bob Harmon, national 
sales manager; Bob Klinefelter, 
customer service manager; Jack 
Gordon, sales director; and Steve 
Margolin, field service supervisor. 

The sessions have been designed 
to show how distributors and their 
customers can easily and economi- 
cally transform Convert-a-Game 
using ConvertaPak game conver- 
sion kits supplied by Gremlin. 

The regional orientation sessions 
are one element in Gremlin’s long- 
term program to establish Convert- 
a-Game and ConvertaPak as 
economical alternatives to the costly 
industry problem of game obsoles- 
cence. 


New coins for the U.K. 


Britain will issue a new 20p coin in 


June 1982. A £1 coin will follow 
next April. 
The 20p coin will be a seven-sided 


cupro-nickel piece that weighs five 


grams. The £1 coin, which will 
circulate—like the Susan B. 
Anthony “buck” in the U.S.A.—‘“‘so 
long as this is considered desirable,” 
said Britain’s Finance Secretary 
Nigel Lawson, will be 9.6 grams, 
circular, and of yellow alloy. 

British operators—through their 
associations—were involved in 
discussions with the Royal Mint and 
The Bank of England over the new 
coins when they were proposed this 
year. 

While the amusement games 
industry may welcome the advent of 
the British 20 pence coin, reduced in 
nickel content from 25 percent to 16 
percent, in order to be more easily 
recognized by electronic coin 
acceptors, the £1 coin could present 
problems. Coinmen say “it is too 
thick,” there being no other coin 
extant of such thickness. 
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* Cinematronics * Dynamo * Exidy * 
* Gottlieb * Gremlin * Midway * Stern * 


from all 3 Southwest offices: 
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WE CAN SHOW 


SOUTHWEST 


VENDING SALES COMPANY 


The best equipment - 


Southwest Represents 
All Top Manufacturers: 


* Atari * Bally * Centuri * 


* Taito * Williams * Universal * 
* US. Billiards * Valley * 


The best 
service and parts backup 


Oklahoma City 
720 NW 4th Street 
Oklahoma City, OK 73125 
(405) 232-0253 


Dallas 
2455 Irving Blvd. 
Dallas, TX 75207 
(214) 638-7002 


San Antonio 
4520 Tejasco Street 
San Antonio, TX 78218 
(512) 824-9223 


Modified pins 
give vet patients 
equal footing 


A little-publicized development by a 
Long Island, New York firm has 
provided for modified pingames to 
be in use in a number of Veterans 
Administration hospitals since 1973. 
Equipped with four mouth-operated 
air switches activated through two 
ordinary drinking straw, a modified 
pingame can be played by injured 
veterans who have lost control of 
their arms and legs and are very 
limited in their recreational outlets. 

The engineer, Burton Birnbaum, 
who oversaw the development of the 
device, which was described in 1975 
in the publication Electromechanical 
Design, said he believed that it could 
also find use among amputees and 
persons with birth defects. “The 
VA,” he pointed out recently, 
“intended to use these machines for 
psychological therapy to bring the 
‘ndividuals ‘out of their shells’ while 
they were being physically retrained 
for a life without the use of their 
arms.” 

This “sip and puff” modification to 
pingames, he went on, “at no time 
hampered the normal manual pinball 
machine playing capacity. Para- 
plegics, playing via mouth control, 
were able to play on the same 
machine or even in the same game 
against their family and friends who 
had complete use of their arms.” 

Modification was made by the 
medical division of Computer 
Instruments Corporation, Hemp- 
stead, New York, to Bally’s Twin 
Win, Sky King, and Nit-It, and 
Williams’ Upper Deck Baseball. 

A similar sip-and-puff modification 
was developed for paraplegics’ play 
on electronic pinballs since 1977 by 
Gary Marince of Pennsylvania. 
Through the use of Marince’s device, 
a third annual pin tournament will be 
held September 17 in Pittsburgh with 
major national sponsorship. 

Marince explained recently that 


he did not have direct knowledge of 
Birnbaum’s development when he 
made the modification for electronic 
pingame play. “I just made use of 
technology, I did not invent the 
technology,” as Marince put. it. 
“Fortunately, perhaps, because | 
didn’t copy him. We had similar 
problems.” Bell Telephone Com- 
pany is now donating modified 
games, using Pinball Lizard pins, to 
go into the homes of handicapped 
persons, Marince said. 

Under Computer Instruments’ 
contract with the VA, more than two 
dozen sip-and-puff modified 
pingames were supplied to ten 
Veterans Administration hospitals, 
including the Long Beach, California 
facility where the units were 
reported still to be in use. 

As explained by Birnbaum, the 
modification (further described in 
the accompanying schematic) 
employs four commercially available 
air switches to detect “sip” and 
“puff” actions on each of two 
drinking straws. An intake of air on 
one straw engages a motor, and 
when this “sip” ceases, the motor 
disengages and the pinball machine’s 
plunger releases a ball. 

A “sip” on the other straw resets 
the machine or allows a second 
person to take over play. “Puffs” on 
the two straws operate the flippers. 

Birnbaum said that other 
machines modified by his firm 
incorporate additional features such 
as the ability to operate a third flipper 
by a “puff” on one of the straws. 

Play Meter’s technical staff has 
reviewed the plan for Birnbaum’s 
development on electro-mechan- 
icals. Frank Seninsky replied, “If the 
air switches work, it looks good.” 

VA spokesman have said the sip- 
and-puff pins boost patients’ morale 
in allowing them to compete with 
non-handicapped visitors. 
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Straws 


Gator 
Grabber 
Reset Flippers 
ee ee a ee ee $&—e 0°00. — —_——— EEE —_-_——_—_—— 
Bracket Saliva Trap Saliva Trap 
Pull Back 
Plunger 
e 
3 4 
Air Switches 
Flipper bleed Plunger 
Flipper ; 
Relay Relay Relay 
Players 
Relay 
“Gator Grabber’ pinball machine, modified 
to operate orally, allows play by quadri- 
plegics. ‘’Sips’’ on straws generate plunger aes ao Plunger 
operation and machine reset. ‘‘Puffs’’ operate Clutch eae 


two lower flippers and a third ‘gator grab- 
ber’’ flipper. 


Reprinted from Electromechanical Design March 1975 © Benwill Publishing 
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Patients at ten veterans hospitals in the U.S. have made use of the mouth- 
operated pinball games. 


You saw itin 
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Gearing for video, arcade piece production; 


Gottlieb tags team for market raid 


D. Gottlieb & Co. of Northlake, 
Illinois, to make far-reaching 
changes in the amusement 
industry in recent years, has laid the 
groundwork for developing its own 
video game product as well as 
stimulating the pinball market, 
Gottlieb executives said in pre- 
AMOA Show announcements. The 
theme of its corporate realignments 
is: “The amusement world is about 
to see new action worth waiting for.” 

Gottlieb & Co. recently an- 
nounced a sweeping series of 
organizational changes to meet and 
effectively deal with these new 
challenges. Robert W. Bloom, 
president, recently commented, “A 
little over a year ago when! assumed 
my present position as President, my 
staff and I began to formulate long 
term strategies which we knew 
would be needed to effectively deal 
with this rapidly changing market. 
Obviously, first and foremost on our 
minds was the exploding demand for 
video games. There are many ways 
to approach this explosion of 
opportunities, but we felt that in 
order to be a major force in the 
market in the long run, we would 
have to begin to develop our own 
games.” 

Bloom brought Howie Rubin, an 
industry veteran, on board as vice 
president & general manager/Video 
Division. The engineering staff at 
Gottlieb’s video facility has grown 
many-fold since then, and work is 
progressing, the manufacturer 
reported. 

Bill Jacobs joined Gottlieb in June 
of 1981 as staff principle engineer 
and will be guiding the development 
of Gottlieb’s video software. Rubin 
said, “The addition of Bill to our 
video design staff gives it the kind of 
experience, depth, and originality 
which is so essential for success. We 
are well on our way to a working 
prototype of our first in-house 
game.” 

Kon Waxman, Gottlieb’s new vice 
president/engineering, has also 
devoted his efforts to helping 
develop Gottlieb’s own computer 
hardware system. Ron commented, 
“Although we’ve got a leviathan job 
in front of us, we’ve got all the 
necessary pieces here and, in 
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addition, there’s a great working 
atmosphere that exists. It makes the 
job a satisfying one.” 

In addition to these changes, a 
score of new engineers, pro- 
grammers and technicians has been 
added to the engineering staff, and 
an enormous amount of pro- 
gramming and development 
equipment has been installed. Bloom 
said, ““The time necessary to 
originate, develop, engineer, and 
market an original video game can 
easily stretch out to well over a year. 
However, with the massive infusion 
of new professionals, support 
personnel, and equipment we have 
made, we’re confident we can 
accelerate our entry into the video 
market.” 

Bloom continued, “While a major 
part of Gottlieb’s strategy has 
focused on the video game market, 
we have also kept our eye on the ball 
(pinball, that is; pun intended). We 
felt that the drop in the popularity of 
pinball was due to several factors, 
one of the most significant being that 
pinball had fallen behind video in 
providing the player the most 
excitement for his dollar and, 
therefore, R.O.I. for the operator. 
Consequently, we took steps to 
correct that situation.” 

Gil Pollock, nine-year veteran, 
was promoted to vice president & 
general manager/Pinball & Arcades 
Division. The move seems to have 
paid off. Gottlieb’s last three pinballs, 
Mars, Volcano, and Black Hole, are 
“top earners, ranked high in every 
poll,” Bloom said. “Gil certainly 
deserves congratulations for the last 
three hits we’ve introduced and the 
rest of the pinball engineering team 
effort under Gil’s leadership 
deserves a great deal of credit.” 


Pin engineering 

A number of changes have also 
taken. place in Gottlieb’s_ pinball 
engineering department. Al Gabrius 
recently joined Gottlieb as director 
of pinball product design, and 
longtime Gottlieb regular Bob 
Malvasio was recently promoted to 
manager of pinball engineering. 
Additionally, several new playfield 
designers have been added to the 
design team, and the whole pinball 


engineering staff is now waiting to 
occupy a new 4,000 square-foot 
addition to their department. 

Bloom also credited the contribu- 
tions of the newly-created art 
department. “Richard Tracy, as art 
director, and his staff have given us 
some of the best artwork in the 
history of the industry. Take a look 
at Mars, god of war, and] think you'll 
agree.” 

Along with the series of changes 
and additions to both Gottlieb 
engineering departments, Bob 
commented that changes in the 
Operations area have also been 
made. The promotion of Art 
Strassenberg to vice president of 
manufacturing was a prize move. 

Marshall Caras, vice president/ 
marketing, also announced several 
changes in his department. “Bruce 
Minus has been promoted to 
director of technical marketing 
services, and since we felt that 
technical assistance for operators 
and distributors was more of a 
marketing service than an engineer- 
ing function, Bruce will now be 
reporting to me directly,” he said. 

Several new research positions 
have also been created, with Dr. 
Dave Berte assuming the position of 
director of market research and Rich 
Klupchak working for Bloom as 
business analyst. Caras noted, “The 
industry today is changing so fast 
that using old methods and answers 
is no longer feasible. Dave and Rich 
will be providing us with up-to-date 
information on the facts, figures, 
pace, and direction of the industry as 
a whole.” 

Caras said, “The months of 
planning and work that have gone 
into the rebuilding and realignment 
of our management and engineering 
teams is really beginning to gel now, 
and the results are beginning to 
show. The next year should not only 
see Gottlieb becoming a major force 
in the video market while meeting 
the needs of the pinball market, but 
also exploring new horizons in the 
amusement industry.” 

Caras concluded, “We are also 
deeply grateful for our fantastic 
distributor network and the support 
they’ve given us. They are the real 
pros of the industry.” 
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New U.K. video 
system coming 


A new British video system was 
reported ready: for launch in early 
October from a company new to the 
industry, A.W. Electronics Ltd. of 
Bridlington, England. 

The company, headed by Andy 
Walker, had been formed for more 
than a year, manufacturing 
computer boards for a number of 
companies in the British industry, 
but not until now in the amusement 
trade. 

Walker told the press that 
everything but the chips in A.W.’s 
games has been assembled in the 
United Kingdom. “All the hardware 
and most of the software is British- 
built, most of it by ourselves,” he 
said. 

He predicted, “Our system is the 
fourth phase”—beyond the change- 
a-game systems recently debuted. 
“It will be the next big development 
in the evolution of video games,” said 
Walker. 

A.W. Electronics is located at 
Lancaster Road, Carnaby Industrial 
Estate, England. 


Bender passes 


Robert (Bob) Bender died 
September 29 at his home in 
Decatur, Georgia at age 59. He 
had served as director of 
operations for Araven Services 
Co. Inc. since joining the 
Philadelphia firm in 1976. He 
had suffered from a_ heart 
ailment for several months. 

Cremation services were 
held October 2 in Atlanta. 

Mr. Bender was a well- 
known figure in the coin 
industry in both manufacturing 
and operations and with 
Araven had coordinated over 
400 operator accounts for 
games and vending over the 
US. 

He had worked since 1962 
for Rowe/AMI, later joining 
Wurlitzer as its southern 
regional manager. “He was a 
veteran coin-machine figure, 
who contributed much to our 
industry,’ said Fred Pollak at 
Araven. 

His survivors include his 
wife, Ann, two children, and 
grandchildren. 
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Employees of Williams Electronics’ Gurnee, Illinois video manufacturing 
facility posed recently around a special gold-exterior Defender: it was the 
50,000th model of Williams’ first video, trimmed in gold to mark this 
landmark on the assembly line. Introduced at the 1980 AMOA Show and 
winner of the 1981 Play Meter Award, the game was still in full production 
this October. 


Sega files first Japan rights 


Sega Enterprises Ltd., Tokyo, 
announced that it has been 
authorized by the Agency for 
Cultural Affairs to become a 
transferee of a copyright concerning 
the video game Astro Blaster and 
that “registration of transfer” was 
effected as of August 8, 1981, in 
compliance with the Japanese 
copyright law. In Japan, this is the 
first successful step forward toward 
the stable establishment of video 
game copyrights. | 

Astro Blaster was originally 
developed by Gremlin, Inc., of San 
Diego, and as “a form of movie” its 
copyright had been registered in the 
U.S. Copyright Office. Gremlin 
transferred the copyright to Sega, 
and on July 1 Sega filed an 
application with the Agency for 
Cultural Affairs for registration of 
transfer—a stipulation in the 
Japanese copyright law. 


Qwik Count 


e Portable ¢ Lightweight 
eFast ¢ Accurate 


MANUAL $49590 
ELECTRIC $6959° 


SELECT SERVICE SYSTEM 


3547 West Beaver St. 
Jacksonville, Florida 33205 
(904) 384-8585 


*Note: above prices do not include all parts 


Different from the U.S. copyright 
law that employs a “formal system”, 
the Japanese copyright law 
employs a “non-formal system” that 
requires no registration. In some 
cases, however, it requires 
registration in the Agency for 
Cultural Affairs, including registra- 
tion of transfer. 

In addition, since in the U.S. Astro 
Blaster was registered as “a form of 
movie,’ Sega stressed it. The 
Agency for Cultural Affairs accepted 
Astro Blaster as covered by the 
copyright law whose registration of 
copyright transfer can be authorized 
legally. 

Encouraged by this. success, 
Sega/Tokyo announced that it 
intends to set about eliminating 
video copiers more vigorously than 
before. 

—Amusement Press 
Osaka, Japan 


90-day warranty 


Owner: Bob DeClementi 
Manager: Ken Zimmerman 
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New D.C. firm develops 
industry promo products 


The VideoBabies, Inc., a newly 
formed company located in 
Washinton, D.C., is specializing in 
the development of promotional 
products for the video game 
industry. 


David Rabiner, partner in 
VideoBabies with Brian Fechtel, 
explained: “Our product line will run 
from the standard video game T- 
shirts to a variety of more 
unconventional ideas. We are 
currently designing ‘miniature video 
games’ that will serve as desktop 
decorations and paperweights.” 


The assortment of promotional 
player-oriented products is designed 


* Don’t gamble when you're sick or 
over-tired 

* Don’t gamble more than you can 
afford to lose 

* Decide on a losing limit before you 
begin 

* Drop out or bet minimums when 
you're losing 

* Increase your bets when you're 

* winning 

* Gamble for a winning streak 

* Don't stop when you’re winning 
Don't set a limit for your winnings 

* But — don't let a winning streak give 
you a disregard for money! 

* Don’t gamble when you're drinking 


POKER HAND 
SWENLYOONE 


* NEW SCORING 

* NEW BONUS PLAYS 

* NEW PERCENTAGES 

* EASY TO MOVE 

* WARRANTY 

* STATIC CONTROLLED 

* BATTERY BACK-UP 

* MICRO-PROCESSOR CIRCUITRY 

* COLOR 

* VIDEO MONITOR SHUFFLES & 
DEALS 

* FUTURISTIC CABINETRY 


CALL — IRV JEFFRIES 
203-233-5581 


45 Spring St. 
Newington, CT 06111 
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to increase the appeal and the play of 
current popular games, said 
Rabiner. “We are currently working 
with Exidy, Stern, Midway, and 
Centuri to design products that will 
promote their games. We expect to 
be working soon with Cinema- 
tronics, Nintendo, and Gremlin/ 
Sega,” he added. 

VideoBabies is also conducting an 
extensive survey of video game 
players designed to answer 
questions that will be helpful to 
operators. “For example, our survey 
will examine the attitudes of players 
towards participating in video game 
tournaments, as well as the 
demographics of players who enjoy 


specific games,” This information 
will be available to operators at the 
AMOA show, where a number of 
Fechtel and Rabiner’s products will 
be on display. 


In addition to developing products 
current leading games, The 
VideoBibes specialize in products 
that promote in individual arcades. For 
example, the firm will customize any 
of its products to include the name 
and location of individual arcades. 
Interested arcade owners were 
invited to contact: The VideoBabies, 
Inc., 4820 43rd St. NW, Washington, 
D.C. 20016; telephone 202/244- 
714i. 


Kiddie rides’ market: the world 


R.J. Newborough & Co., English 
manufacturer of kiddie rides and 
other children’s coin-operated 
amusements at Spilsbury, sees its 
home country asa “dead” market for 
its product. 

Export is the bread and butter of 
the company, in business since 1970 
and manufacturing since 1974. It 
now produces 14 models and has 
molds to make another 30 different 
rides. 

The latest ride from RJ. 
Newborough & Co. is the Hydraulic 
Jet, ride, and Newborough 
announced in the British trade press 
its intent to bring out anew hydraulic 
machine each year. 

Roger Newborough, managing 
director of the company, explained 
the philosophy of dealing through 
distributors in foreign countries. In 
America, for instance, operators 
buying the quality European rides 
product would rather deal with an 
American so as to “speak the same 
language,” he said. Secondly, it is 
easier to contact a domestic 
distributor than to deal with the 
manufacturer abroad. Further, 
service and parts are easier to be 
acquired in the buyer’s own country. 

R.J. Newborough ships a 
container of product to North 
America every six weeks, but its 
managing director reports, “We 
can’t produce fast enough”—nor does 
it have the staff to fill the orders 
reportedly has, that would justify a 
container shipment every three 
weeks. Export orders account for 70 


percent of its product, he said. 

The company has begun oper- 
ating its machines itself, mainly the 
cartoon kiosks for which they have 
operating license. 

The films last for about 2% 
minutes, with 250 different stories in 
English titles such as “Tom and 
Jerry’ and “Deputy Dawa.” 
Newborough said these have fair 
popularity in arcades and are 
operated in five major store chains in 
England. The films require an 
amount of maintenance but the 
company reports its plan to develop 
a self-lubricating film which will 
reduce the amount of needed 
maintenance. 

Other than kiddie rides and the 
cartoon theaters, only roundabout 
rides are manufactured by R.. 
Newborousgh. It exports, in addition 
to the U.S.A., to the markets of 
Sweden, Denmark, Holland, France, 
Germany, Australia, Mexico, and 
several Middle East countries, with 
distributors in each of those country. 

The company began manufacture 
of kiddie rides in 1972, having started 
in the coin machine industry by 
operating vending machines in 1970. 
It first imported rides from Italy, then 
progressed into manufacturing in 
England in 1974, moving two years 
later into facilities at Spilby where all 
its work is done on the premises. 

Its managing director predicted 
that, given a continued peppy export 
market, R.J. Newborough & Co.’s 
future prosperity—and that of its 
distributors—is ensured. 
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Shefras Group Is taken over 


Philip Shefras, one of the oldest 
established names in the British coin 
machine industry, is preparing to call 
it a day. 

With a large and comprehensive 
parts service, a worldwide 
distribution company, a financing 
facility, and an executive operating 
division, the Philip Shefras Group 
has been taken over by Chalwest, a 
subsidiary of the massive Labroke’s 
horse race gambling empire. 

Chalwest has also secured the 


Vending sales up, 


Although 1980 sales volume was up 
compared to 1979 for 65 percent of 
U.S. vending companies, higher net 
profits were reported by only 35 
percent of the firms, with nearly 48 
percent reporting lower net profit. 

These facts were revealed in the 
annual “How’s Business?” survey of 
the National Automatic Mer- 
chandising Association (NAMA), 
based on responses from 407 vending 
service company members of 
NAMA. 

Predictably, the figures varied 
regionally, with companies in the 


a 


purchase of seven prestigious 
arcades from the Trust Houses 
Forte group in recent weeks and, 
with a virtual open check book from 
Ladbroke’s is obviously maintaining 
its purchasing campaign throughout 
the United Kingdom. 


To ease Philip Shefras into 
retirement later this year former 
Streets Automatic director Gerry 
Bowyer has joined the organization. 


—Play Meter International Desk 


Dut fewer profit 


Great Lakes region showing the 
effects of layoffs and economic 
difficulties at client factory and office 
facilities, said G. Richard Schreiber, 
NAMA president. 

The 65 percent of companies 
which reported sales increases 
compares with 85 percent in the 
previous year’s survey. Companies 
in New England, the West and the 
Southwest exceeded the national 
average, while in the Great Lakes 
states only 49.6 percent of those 
reporting experienced increased 
sales in 1980. 
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Universal Research Laboratories, Inc. (URL), a subsidiary of Stern Electronics, 


Inc., Chicago, recently celebrated the grand opening of its new manufacturing 
plant in Elk Grove Village. More than $1 million was invested in URL’s relocation 
to the new 42,000-square-foot facility at 700 Chase Road. Operations supervisors 
gathered for the occasion included (above, left to right): Grace Merkel, Darlene 
Rodriguez, James Seknevich, John Bush, Stan Schneider, Jerry Tofel, Jean 
Dosen, Art Gross, Ben Williamson, and production manager Ron Polkow. 
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Ideas. Sometimes they seem to 
appear as in a vision. Other times 
you have to work to achieve them. 
Or, then again, you could be like me 
and stumble upon one when you’re 
not even looking. Those, I believe, 
are the best. It’s like looking for 
something you’ve misplaced and not 
being able to find it. Then, when you 
least expect it...BINGO!!! That’s 
precisely how this new improved 
format for my reviews came to me. | 
think it’ll better serve everyones’ 
purpose and it’s fun doing it this way. 


Y.O.U.—Grand Funk Railroad— 
Full Moon/FMS49823 

They are back with two thirds of 
the original group...the sound is still 
straight-ahead rock & roll played 
from the gut...familiar lead vocals 
from Mark Farner lend a_ nice 
nostalgic touch and besides, it’s just 
as good, if not better than some of 
the stuff on the radio today...9 out of 
10 possible. 


You’re My Favorite Star— 
Bellamy Brothers—Warner 
Brothers/WBS49815 

A strange combination of 
musical genres highlights this 
one....find out what happens when 
Country meets—are you ready for— 
Reggae???....you’'d best be! These 
guys have an enviable hit list of 
Country gold and you can bet this 
Two Step specialty will follow 


cai tend 


Reviewer whistles new tunes 


suit...cute lyrics, too (in English and 
some South American tongue)...10 
out of 10 Country. 


Smile Again—The Manhattan 
Transfer—Atlantic/3855 

Can lightening strike twice for 
this multi-talented group? I say 
yes!!...tempo has changed to an ultra 
slow ballad and what results is a 
beautiful love song...and the world 
could definitely use a little romance 
about now...crossover hit, for 
sure...Pop and MOR...possibly R & 
B...10 out of 10 on highest chart. 


Every Little Thing She Does Is 
Magic— The Police—A&M/2371-S 

There was a time when these 
guys couldn’t get arrested...now it’s 
a case of “the sky’s the limit”...froma 
long awaited new album, this initial 
single from the Ip features more 
piano than before, typical raw vocals 
and more of a move away from their 
trademark reggae sound...] think 
you'll like what you'll hear and so will 
their fans....10 out of 10, easy. 


Wired For Sound—Cliff Rich- 
ard—EMI America/P-A-8095 
Here’s another talented 
musician who couldn’t “buy” a hit 
record in America until a couple of 
years ago...but since that first one 
(“We Don’t Talk Anymore”) it has 
been non-stop hits...except for 
corny lyrics, this one is another one 


a i a el al A Sas Nis oid 35d NWN ON 


by Pat Matthews 


of those “perfect” tunes—loaded 
with hooks—we’ve come to expect 
from Richard...9 out of 10 or better. 


A Lucky Guy—Rickie Lee 
Jones—|!Warner Brothers/WBS- 
49816 

The album (Pirates) has been 
critically acclaimed and scooped up 
by the hundreds of thousands by the 
record buying public and now it’s 
time for the first single....it has that 
patented jazzy sound of Ms. Jones 
which has carried over from her 
debut self-titled Ip from a couple of 
years back....the simple backup 
instrumentation builds and then falls 
off again....nicely done and sung 
from the heart as only Rickie Lee 
an....9 out of 10. 


More Stars on 45—More Stars— 
Radio Records/RR 3863 

Here we go again....who thinks 
of this junk anyway??? Yet, youcan’t 
argue with success....what the last 
record by these people did to the 
Beatles (be careful not to say “for the 
Beatles”) they’ve done to the classic 
hits, from Motown to America to 
The Mamas & The Papas....pretty 
soon everyone will be turning over 
in their graves.....pure drivel, but 10 
out of 10anyway. Hrummmmmmph! 


Slip Away—Pasto Cruise— 
A&M/2373 S 

“Cool Love” was just the tip of 
the iceberg.. 
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this is pure Pablo _— : 


COCKTAIL 

HT 22% in. (580mm) 

WTH 33% in. (860mm) 
DPH 22 in. (560mm) 

NET WT 129.8 Ibs. (59kgs) 


CABARET 
HT 55 in. 
(1400mm) 
WTH 20% in. 
(520mm) 
DPH 23% in. 
(600mm) 


NET WT 123.2 Ibs. 


(56kgs) 


in hot pursuit of you this very moment.” 


Mario tries desperately 
to climb the mighty for- 
eam tress of steel, to save 
the lovely lady from 


Mario must dodge all 
m manner of obstacles— 
fireoalls, plummeting 
seme OCAMS and a barrage of 

me exploding barrels fired 
at him by Donkey Kong. 


beautiful girl to live happily ever after. “SIGH. SIGH.” 


anything but the original Donkey Kong. 


UP-RIGHT 
HT 67 in. 
(1700mm) 
WTH 23% in. 
(600mm) 
DPH 33% in. 
(850mm) 
NET WT 220 Ibs. 
(100kgs) 


Donkey Kong ©1981 Nintendo of America Inc. 


Nintendo 


Nintendo of America Inc. 
18340 Southcenter Parkway, Seattle, Washington 98188 
Tel. (206) 575-8191 


EVERYONE'S GOING APE OVER DONKEY KONG! 


“HELP! HELP!” cries the beautiful maiden as she is dragged up a 
labyrinth of structural beams by the ominous Donkey Kong. 
“SNORT. SNORT.” Foreboding music warns of the eventual doom 
that awaits the poor girl, lest she somehow be miraculously res- 
cued. “But, wait! Fear not, fair maiden. Little Mario, the carpenter, is 


Throwing fate to the wind, risking life and limb, or worse, little 


Amidst the beautiful girl’s constant pleas for help, your challenge is 
to maneuver little Mario up the steel structure, while helping him to 
avoid the rapid-fire succession of hazards that come his way. 

As little Mario gallantly battles his way up the barriers, he is 
taunted and teased by Donkey Kong, who brazenly struts back and 
forth, beating his chest in joyful exuberance at the prospect of 
having the beautiful girl all to himself. It is your job to get little Mario 
to the top. For itis there, and only there, that he can send the mighty 
Donkey Kong to his mortal doom. Leaving litthke Mario and the 


So, if you want the most exciting, most fun-filled, most talked 
about family video game on the market, don’t monkey around with 
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Cruise...it’s what I call their unique 
sound of acoustic funk....this song 
has all the earmarks of an instant 
smash—it certainly left its mark on 
my ears!!!10 out of 10, for sure. 


No Reply At All—Genesis— 
Atlantic /3858 

Well, I guess it’s official, Phil 
Collins has introduced this 
orchestral rock group—which, at 
One time, relied heavily on the 
“spaciness” of it all—to horns!!! Can 
you believe it???? Just what we 
needed...a British Earth, Wind, & 
Fire...9 out of 10 anyway......I give it a 
90, Dick, you can dance to it, but I 
don’t know if I'd buy it. 


Guess Who—Larry Graham— 
Warner Brothers/WBS49833 

Obviously, you’ve guessed 
it...this one’s a real soulful belly 
rubber...get close to your love and 
see if you can guess who he/she is! 9 
out of 10 on highest chart. 


Physical—Olivia Newton John— 
MCA/51182 

From the first bass note, there is 
an obvious change in musical 
direction for this lady who has 
suddenly emerged from being 
everyone’s lily-white sweetheart to a 
sex kitten looking for a place to 
pounce...interesting lyric and a great 
record to exercise to...guarantee 
you'll lose a few pounds...and, no, | 
don’t think the Village People should 
record it!!! 10 out of 10....1, 2, 3, 
4,...stretch.... 


Love Me—KC & The Sunshine 
Band—Epic/Sunshine Sound/14- 
02545 

Well, old KC has finally decided 
he was better off not attempting a 
solo career.....however, has the 
layoff hurt?...let’s examine: H.W. 
Casey’s (KC) Sunshine Sound label 
has found a national distribution 
vehicle through Epic—that’s always 
helpful...Epic must feel strongly 
about the group’s potential to score 
big once again...and most impor- 
tantly, for some, the sound is pretty 
much intact...it may take awhile to 
regain a mass audience, but the song 
should score plenty of points on R & 
B charts...10 out of 10 on the highest 
and “Dance Across The Floor” one 
more time. 


Sausalito Summernights— 
Diesel—Regency/RY 7339 

New group in the spirit of The 
Steve Miller Band...as a matter of 
fact, if I didn’t know better....good 
sound in all the right places...8 out of 
10 is possible. 
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AMOA members pick their 
jukebox top-ten winners 


The votes are in, and AMOA 
members have voted “Elvira” by the 
Oak Ridge Boys (MCA Records) as 
the number one tune in popularity 
for 1981. 

The country standard by the Oak 
Ridge Boys is followed closely by 
“Bette Davis Eyes,” Kim Carnes’ hit 
in EMI/American records. 


Winning artists in the AMOA’s 
revised to ten (irrespective of 
categories this year) can take home 
their awards from the banquet, 
topping off the expo and convention 
at the Chicago Conrad Hilton. 


The top ten continues, in 
descending rank of popularity on 
phonograph operators’ equipment: 

—“Lady,” Kenny Rogers (country 
singer who copped four prizes last 
year under the previous category 
awards system) on Liberty UA 
Records; 

—“‘Another One Bites The Dust,” 


Queen, on Elektra Records; 

—“9 to 5,” Dolly Parton, RCA; 

—“Hit Me With Your Best Shot,” 
Pat Benatar, Chrysalis; 

—“Celebration,’ Kool and The 
Gang, De-Lite/Polygram; 

—“The Tide Is High,” Blondie, 
Chrysalis; 

—‘“Sailing,” Christopher Cross, 
Warner Bros.;: 

—“Slow Hand,’ The Pointer 
Sisters, Planet/Elektra. 

Seven of the AMOA’s top ten 
were given hit-bound ratings 
previously in Play Meter by house 
music reviewer Pat Matthews, who 
selected “Bette Davis Eyes” as “hit of 
the year” in his Music Programming 
column. Pat loses points only on 
“Elvira,” “9 to 5,” and “Another One 
Bites The Dust. 

The AMOA’s banquet and stage 
will be held Saturday, October 31, 7 
p.m. to midnight at the Hilton Grand 
Ballroom, featuring Patti Page. 


Play Meter Picks 
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Cross—Warner Brothers*** 


START ME UP—Rolling Stones—Rolling Stones Records 
PARTY TIME—T.G. Sheppard—Warner Brothers/Curb 

STEP BY STEP—Eddie Rabbitt—Elektra 

TAKIN’ IT EASY—Lacy J. Dalton—Columbia 

SHARE YOUR LOVE WITH ME—Kenny Rogers-Liberty*** 
SHE’S A BAD MAMA JAMA—Carl Carlton—20th Century Fox 
ENDLESS LOVE—Diana Ross & Lionel Richie—Motown*** 
HERE I AM—Air Supply—Arista 

ALIEN—Atlanta Rhythm Section—Columbia*** 

MIDNIGHT HAULER—Razzy Bailey—RCA 

ATLANTA LADY—Marty Balin—EMI America*** 

HE’S A LIAR—Bee Gees—RSO*** 

BURNIN’ FOR YOU—Blue Oyster Cult—Columbia 

ON NO—Commodores—Motown*** 

ARTHUR’S THEME (BEST THAT YOU CAN DO)—Christopher 


C1 YOU SAVED MY SOUL—Burton Cummings—Alfa*** 

CL) WHEN SHE WAS MY GIRL—Four Tops—Casablanca 

L1 HARD TO SAY—Dan Fogelberg—Full Moon/Epic*** 

CL) LOVE ALL THE HURT AWAY-—Aretha Franklin & George Benson— 


Arisia*** 


POOL Lee ao 


Philadelphia International 


PLL NEED SOMEONE TO HOLD ME—Janie Fricke—Columbia 
PRIVATE EYES—Dary]l Hall & John Oates—RCA*** 

WE’RE IN THIS LOVE TOGETHER—AI Jarreau— Warner Brothers 
SAY GOODBYE TO HOLLYWOOD-— Billy Joel—Columbia*** 
JUST ONCE—Quincy Jones—A&M*** 

THE NINGHT OWLS-—Little River Band—Capitol*** 

THE VOICE—Moody Blues—Threshold/Polygram*** 

IT’S ALL I CAN DO—Anne Murray—Capitol*** 

FANCY FREE—Oak Ridge Boys—MCA*** 

I CAN'T LIVE WITHOUT YOUR LOVE—Teddy Penderarass- 


[] NEVER BEEN SO LOVED (IN ALL MY LIFE)—Charley Pride—RCA 
LU TRYING TOLIVE MY LIFE WITHOUT YOU—Bob Seger—Capitol*** 
CL] PVE DONE EVERYTHING FOR YOU-—Rick Springfield—RCA*** 

CL] ARTHUR’S THEME (BEST THAT YOU CAN DO)—Christopher 


Cross—Warner Brothers*** 


CL] SUPER FREAK—Rick James—Gordy 


***denotes reviewed previously in Play Meter 
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Coin-op arcade gives 
job experience setting 


When Ken-Crest Centers, a 
non-profit corporation offering a wide 
variety of services to the mentally 
retarded, went looking for 
employment opportunities to offer 
its clients last summer, the arcade 
trade was not exactly what they had 
in mind. 

Though coin-op is an obviously 
healthy industry, questions loomed 
large of whether the clients, who 
range from mildly to profoundly 
retarded, could contribute anything 
more than janitorial services to the 
running of an arcade or maintenance 
of the machines. 

Could they be taught to make 
changes, deal with the spirited and 
sometimes abusive teenagers, and 
avoid being taken advantage of? 
Could they be trained to perform 
some of the basic repair functions? 

These questions became even 
more crucial when Ken-Crest leased 
a vocational training facility in the 
economically depressed borough of 
Pottstown, Pennsylvania, to serve 
the western portion of Montgomery 
County. 

Pottstown itself, an industrial town 
located on the banks of the 
Schuylkill River about 40 miles west 
of Philadelphia, had lost two major 
employers in recent years and jobs 
were in short supply. Since Ken- 
Crest’s training aims at preparing its 
clients for integration into 
competitive employment, the 
prospects for success in Pottstown 
at first appeared bleak. 


Steve Kaplan, director of 
vocational training at the facility, said 
the first approach was to try and sell 
the products coming out of its own 
workshops—items like silk screened 
T-shirts, mugs, and ashtrays. 
Another alternative was to open a 
retail outlet in a portion of the facility 
which was not being used. 


. . “We needed to create employ- 
The client learns to give —and to receive— respect, through employment. ment,” said Kaplan. “We were 


committed to placing people in jobs 
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By Steven N. Czetli 


Contributor Czetli is a free-lance writer 
based in Wayne, Pennsylvania 


for the handicapped 


when the jobs weren’t there. The 
avenue we had to take was to try and 
create those jobs.” 

The idea of an arcade first 
occurred to Mik Gregoire, executive 
director of Ken-Crest. 

“The executive director had 
mentioned to me, ‘How about an 
arcade?’ But I was so involved in 
other things that I put it on a back 
burner,” said Kaplan. 

What revived the idea was an 
inquiring entrepreneur who stopped 
by to see if Ken-Crest would be 
interested in subletting a portion of 
its facility for an amusement center. 

The site seemed ideal The unused 
portion occupied about 3,000 square 
feet on two levels and was located in 
a shopping center in the borough’s 
residential north end, within 
convenient driving distance from 
three high schools. 


Answers from the industry 

Faced with finding jobs in an area 
where able bodied and mentally 
normal people couldn’t find work, 
the idea became increasingly 
attractive. 

Enter David Rosen, one of the 
pioneers in coin-operated amuse- 
ments and one of Philadelphia’s 
largest distributors. 

Gregoire was vaquely aware of 
Rosen, having met him once through 
the Variety Club, a charitable 
organization providing aid to the 
handicapped. Encouraged by the 
interest in the Ken-Crest site as an 
amusement center, Gregoire again 
mentioned the idea to Kaplan and it 
was agreed that Rosen should be 
contacted. 

“I knew he was interested in the 
handicapped because he was active 
in the Variety Club,” said Gregoire. “ 
knew it was his business and so we 
could take advantage of his long 
experience and his interest in these 
people.” 

What Gregoire found was more 
than interest. “He was very, very 
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Client of retardation center, on job at arcade, makes change for a customer. 
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The center aims to refurbish older machines, for sale at a commission through a 
cooperating local distributor. A mechanic from the handler will teach needed skills. 


a 


interested, I would say enthusiastic 
to help us set something up,” 
recalled Gregoire. “He was out there 
the next day.” 

What the Ken-Crest administra- 
tors also found were answers to alot 
of their uncertainties about the 
capability of mentally retarded 
people to provide useful services to 
the arcade industry. 

Rosen, who boasts 50 years in the 
coin machine business and holds the 
distinction of providing coin 
operated photo machines to most 
national five-and-dime chains 
including Woolworth’s and New- 
berry’s, also says he pioneered the 
concept of game rooms in shopping 
centers when he placed amusement 
devices in Two Guys department 
stores as far back as 1957. 

His experience in employing the 
mentally retarded dates back even 
further. 

Rosen’s first handicapped charge 
was the brother of a boyhood friend. 
“This boy was an orphan, living ona 
farm school. He was 16 and | took 
him under my wing,” Rosen recalled. 
“IT taught him how to drive, he got 
married, raised a family, became 


very skillful as a mechanic. He- 


turned out to be a very successful 


mechanic and until his dying day he 
was still with me.” 

When Kosen himself married, he 
brought a mentally retarded relative 
into his business. Based on these 
successes, today seven of his 
125 employees are retarded 
individuals who work in a variety of 
positions from loading trucks to 
supervising arcades. 

“Given the opportunity, some of 
them can and some of them can’t do 
the job,” Rosen said. “You have to 
see what they are adaptable for.] 
have one working for me in 
Allentown (about 50 miles northwest 
of Philadelphia) and he beeen with us 
20 years. He’s one of our best 
employees.” 


Problem is with the public 
The chief problem Rosen has 

encountered has not been with the 
retarded themselves, but the people 
with whom they must deal. 

“People will take advantage of 
them when they know they have 
their limitations,” said Rosen. 
“These are not strong people by 
nature. Unless they get the respect, 
you could have a problem.” ; 

For the jobs the retarded are 
qualified to handle, however, Rosen 


is convinced they make superior 
employees and can learn to lead 
productive lives. 

“As long as no one pokes fun at 
them and ridicules them, they live a 
very useful life and make their 
contribution to the organization,” 
said Rosen. 

It was with that kind of 
commitment and enthusiasm that he 
visited Ken-Crest and got the project 
rolling in record time. 

“The quickness with which it 
could be set up also made it (the 
arcade) a very attractive option,” 
said Gregoire. 

Ken-Crest moved into its 
Pottstown facility July 6, 1981. 
Within three weeks they had 
contacted Rosen and met with him 
July 20. The amusement center 
opened August 10 with 35 machines 
including three pool tables, 13 pinball 
machines, seven types of video 
games, three cocktail type video 
game, and one Air Hockey table. 

“Dave Rosen said, ‘You get the 
place painted, I'll get the machines 
in,” recalled Gregoire. “We were still 
painting when the machines 
arrived.” 

Initially, the center provided 
employment for two clients, one to 
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The Ken-Crest administrators found answers to a lot of uncertainties about the 
capability of mentally retarded people to prove useful in an arcade operation... 


monitor and another part-time 


worker to keep it clean. A normal 
attendant is also on duty and will 
remain until the retarded worker has 
learned to operate the center by 
himself. 

But that is just the beginning, 
according to Gregoire. 

“Another of our ideas is to set up 
in the workshop an area devoted to 
refurbishing of machines,” he said. 
“Once refurbished, we can sell them 
in our retail outlet—which we still 
have hopes for—and share the 
profits.” 

In support of this idea, Rosen has 
agreed to send a mechanic to the 
center once weekly to work with the 
Ken-Crest clients and teach them 
repair skills. 

“Now that they’re open, we will be 
sending them some equipment to 
work on and we’re sending a trained 
mechanic along with my son to 
spend a day a week up there and get 
them to completely reprocess games 
which we will then put into a retail 
showroom to sell for the holiday 
season,” said Rosen 


Aiming for a normal life 
' Profits, though, are not the 
primary incentive. Though the 


center strives for self-sufficiency and 
seeks to make clients independent of 
public support, training is still 
the main goal. And that training is in 
areas that most people setting out to 
supervise an arcade and maintain its 
equipment would take for granted. 

“They must learn to deal with the 
public, and these people have had no 
opportunity to role model,” said 
Kaplan. 

“They must learn to deal with the 
public, and these people have had no 
opportunity to role model,” said 
Kaplan. “They must learn to make 
change. Supervision—they have to 
have enough confidence in 
themselves to tell someone they 
can’t stand on the pool tables, that 
there’s no smoking in the arcade. 
Normally, people are telling them 
what to do.” 

Still others have to learn such 
basic skills as dressing in an accept- 
able manner and upgrading their 
personal hygiene. 

“Kids are real cruel and if we find 
someone making rude comments to 
the handicapped person, we’ll have 
to deal with that,” said Kaplan. “But 
that is part of real life. The mentally 
retarded people have to learn to deal 
with that. We can only shelter them 


for so long.” 

Still, early results suggest that the 
program warrants some risk. 

Keith, 24, a severely retarded 
client was described by Kaplan as 
having a number of skills, but no 
opportunity to work outside of a 
sheltered environment. He was hired 
to clean and maintain the game 
room. He receives minimum wage 
for a 30-hour week, and works a 
regular 9 a.m. to 3 p.m. schedule five 
days a week. 

For the first time in his life, he is 
earning an independent income and 
according to Kaplan, his self- 
confidence has skyrocketed. 

“They take their duties very 
seriously,’ observed Rosen. “Once 
they know there is a need for them, 
they really begin to feel like they are 
someone.” 


Editor’s Note: Arcade operators 
who desire further information 
about the Ken-Crest experience in 
utilizing the handicapped in game 
room employment may contact Mik 
Gregoire, director, or his staff at 
Ken-Crest Centers, Room 619, One 
Plymouth Meeting Building, 
Plymouth Meeting, Pennsylvania 
19462. C) 
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The market ‘invader’ — 


Taito America builds 
on the shoulders of a Giant 


ind 


Jack H. Mittel, president and chief exec 
officer of Taito America: sales have risen 
thirty-fold under his leadership. 
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The company that in 1978 
captured the imaginations of game 
players around the world with the 
creation of Space Invaders, is well on 
its way to capturing a slice of the 
American market through shrewd 
and timely domestic moves. 

Taito Corporation, based in 
Tokyo and the parent company of 
Taito America Corporation, its 
wholly-owned subsidiary, has 
through a series of industry “firsts” 
developed a strong foothold in the 
country. 

First came Space Invaders, the 
video game that revolutionized the 
industry and quickly became the 
most successful game of it time. 
Next, Taito recognized the 
importance of the U.S. market, and 
became the first Japanese company 
in the industry to set up shop here. 
And, before long, Taito opened its 
own manufacturing facility in Elk 
Grove Village located outside of 
Chicago—another first. 

The trend-setting continued when 
recently the company produced its 
first all-American made video game, 
Qix (pronounced “kicks”), freeing 
itself of the uncertainties inherent in 
relying on manufacturers outside the 
States. 


Mittel at the helm 
The company’s 1980 coup had 
been in hiring Jack Mittel away from 
D. Gottlieb & Co., giving him free 
rein to bring in his own team and run 
the American Taito subsidiary. 
Mittel had risen through the ranks, 
holding key positions at Automatic 
Canteen, Williams Electronics, and 
Gottlieb, and being involved in 
virtually every facet of the business 
from operating to distributing to 


Special to Play Meter Magazine 


manufacturing. 

Since Mittel took the helm of Taito 
America, the company’s sales have 
jumped from 1.5 million to $10 million 
while profitability has increased in 
proportion. 

“T have the greatest respect for 
Tokyo’s way of doing things. They 
act with determination and skill of 
execution after carefully examining a 
new market,” Mittel explains. 

Taito was founded in 1953 as an 
import/export company. The 
company, through a series of 
evolutionary steps, became an 
operator and distributor. In 1960, 
Taito began manufacturing mechan- 
ical arcade games in Japan while 
getting more involved in the 
operation of arcades in that country. 
In 1972, Taito Brazil and Taito 
Australia were formed and in March, 
1973, Taito America opened its 
doors. 

Taito America Corporation then 
began licensing a variety of video 
games such as TV Basketball and 
Speed Race to U.S. companies while 
Taito Corporation (Japan) con- 
tinued licensing games such as 
Western Gun and Missile X to 
American companies. 

In 1978, Space Invaders was 
created by Taito Corporation and 
the game quickly made industry 
history. More people are believed to 
have played Space Invaders than 
any other coin-operated game. 
Space Invaders has inspired books, 
several songs, fan clubs, and 
numerous tournaments. A Japanese 
investigation into a national shortage 
of 100-yen coins concluded that the 
coins were being used to play Space 
Invaders. 

Until the time Taito introduced 
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Space Invaders, no pinball or video 
game’ company had ever manu- 
factured more than 40,000 units of a 
particular game. Today there are 
more than 300,000 Space Invaders 
machines throughout the world. In 
1981, according to Taito, approxi- 
mately four billion games of Space 
Invaders have been played—about 
one game for every person on Earth! 


Illinois production capacity 

Taito America began manu- 
facturing in 1979 and moved to the 
current Elk Grove Village facility in 
September of that year. 

Today, parent Taito Corporation 
claims the premier position as 
manufacturer, distributor, and 
Operator in the coin-operated 
amusement industry. 

This year, Taito America has 
successfully completed its first all- 
American made video game, Qix, 
designed and built in Elk Grove 
Village—a game that marks an 
important milestone in its operation. 
This move makes Taito America 
vertically integrated in another 
important aspect of the business. 

In order to fill all of the advance 
orders for Qix, Taito America is 
working a full seven-day week 
producing this innovative coin- 
operated product. 

The entire in-house team, all hand- 
picked by Mittel, is excited about the 
innovativeness of Qix, said the chief 
officer. “It’s certainly not a me-too 
game, although our competitors will 
quickly get on the bandwagon,” said 
Mittel. 

“Qix explores new terrain in the 
video industry. Its conception and 
the literally trillions of variations of 


play make it very unique,” Mittel 
added. 


Opens outlets 

In addition to producing its first 
native American product, Taito 
America has ventured into the retail 
facet of the business, by opening 
Games America, the first of a 
number of planned Taito retail 
facilities throughout the country. 

The first unit in Palatine, Illinois 
was to open October 9 for sales or 
lease of games (local ordinance in the 
suburban community does not 
permit amusement arcades as such). 
Players play via use of tokens, also, 
and the unit is utilized for on-site test 
of 50 games from various manu- 
facturers. 

In other communities, Games 
America arcades per se are 
projected, according to a Taito 
spokesman. House rules will enforce 
good conduct on players—not to 
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A Taito philosophy: ‘Treat all employees as you would want to be treated’ —has 
worked, according to a factory survey indicating workers’ satisfaction with their jobs. 
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Workers at Elk Grove Village have been geared to a seven-day work week due 
to high demand for the newest Taito game, Qix, shown here in rows for distribution. 
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Taito America’s Illinois factory and office facility is a modern, cleanly-kept 60,000- 
square-foot building with 300,000 square feet of adjacent land for expansion. 
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Component soldering at Taito plant (left photo) is part of the full production required to ship the new Taito offering Qix. 
At Taito’s Games America arcade-test location (right photo): Monitoring new game play on site. 


smoke, shoes required, and other 
good image qualities, he said. 

Mittel aims for opening an 
additional Games America unit 
every four months, the spokesman 
told Play Meter. (The second one is 
nearing start-up in Watertown, 
Wisconsin.) 

“The American market offers 
many opportunities to explore new 


game locations, from supermarkets 
to luxury hotels and restaurants,” 
Mittel said. “It is amarket looking for 
the creative, challenging game, 
where something new is often more 
quickly accepted than the tried-and- 
true formulas of the past. 

“We are going to experiment ina 
number of areas and explore as 
many profitable aspects of the 


business as possible,” he added. 

Mittel expects Taito America will 
close the 1981 books with near $50 
million in sales and projects a 25% 
increase in 1982 sales. 

He concluded, “We have the best 
of both worlds. We are now masters 
of our own destiny, but with the 
sizeable backings of a giant— Taito 
Corporation.” 
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FOR AMUSEMENT ONLY. The operation of these 


games and the features therein may be subject to various state and local laws and regula- 


tions.-It is not intended therein to solicit the sale of such games in any jurisdiction wherein the same may notbe lawfully sold or operated. 
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Royal Flush... 2 Pair... 


Straight APair... Stand 
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ofa Kind... Draw... 
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Flush... LUCK 


LI 82 word vocabulary O Clear human voice 

LI Microprocessor design L] Tested components 
L] Play One to Ten coins Play credits 

L] Attractive cabinets 


WHEN “SPEAK EASY” TALKS, IT LEAVES 
THE OTHERS SPEECHLESS! 


For more information, write or call now: 
Arnie Franklin 

Nevada Novelty/BBF 

P O. Box 610 

Reno, Nevada 89504 (702) 322-7000 
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By Steven N. Szetil 


Designing and Locating 
A Goin-Operated Computer 


When William H. Zimmerman, 
president of Copy Systems Inc. in 
Philadelphia came up with the idea of 
a coin-operated computer, he was 
quite sure the idea was ahead of its 
time—certain enough to keep it 
relegated to a back burner. 

“My wife asked why I had shelved 
it and I said it just wasn’t the right 
time,” Zimmerman recalled. 

The idea, however, was too 
appealing to stay shelved for long. 
Zimmerman, whose firm was among 
the first to supply coin-operated 
copy machines to libraries in the 
1960s, kept thinking about the 
possibilities and getting positive 
feedback from his library clients. 

“Initially I put the whole thing 
together three years ago,” he said. “I 
didn’t think it would ever go over, to 
be honest with you. I thought we 
were five to ten years ahead of our 
time. I really didn’t think there would 
be a need there.” 

Nonetheless, Zimmerman brought 
a Tandy TRS-80 computer into Il 
his office from home where his 3 00 : EE LL —— 
son has used it for school work. For te woe. | pause —— 7/ i 
the next two years, Zimmerman and | ge |» BEteaae ne — at 
his staff worked intermittently | aaa | on > | 
designing a coin base for the 
machine. Completed about a year 
ago, he placed the unit in a small 
suburban library where it has been 
gobbling up quarters ever since. 

The prototype offers its mostly 
youthful operators 24 different 
programs, including tic-tac-toe, 
blackjack, backgammon and “Space 
Taxi,” a game-like exercise in 
aeronautical skills. For the more 
serious minded, the machine can 
also teach BASIC (a computer 
language), improve skills in 
arithmetic and algebra, and offer 
study in synonyms and antonyms 
and practice in analogies. 

More to the point, Zimmerman’s 
prototype has won quick acceptance 
and produced enough revenue to A patron learns computer operation on coin model prototype at Trendyffrim 
prompt the 40-year-old entrepreneur Public Library, in suburban Philadelphia. 
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Ardac’s 
Wiest 
doliar bill 
changer. 


Compact. 
Low cost. 
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® Loose coins are loaded directly 
into hoppers where they are auto- 
matically aligned for payout. 


@ Ardac’s unique design virtually 


to form Compuvend Computer 
Systems, Inc., with fellow Phil- 
adelphia businessman Ralph J. 
Weed. 

The new firm, which threatens to 
eclipse Zimmerman’s offset printing 
business, his photo copier supply 
and repair firm as well as his original 
Copy Systems Inc., has recently 
begun offering two different vending 
bases which Zimmerman says will 
interface with any computer on the 
market. 


Alternative operating item 

The effect on the arcade industry 
is still uncertain, but judging from 
numerous inquiries he has received 
from owner-operators, the idea of 
vending computers is understandly 
stirring up considerable interest in 
the trade. 

Whether the vending computers 
end up in the bustling arcade or the 
halcyon setting of a library, they offer 
a promising new alternative for the 
enterprising operator. 

“T think these computers will 
eventually enter the arcade; it’s a 
logical direction for it to go in,” said 
Walter Spanagel, executive vice 
president of Barrel of Fun in Atlanta. 

Spanagel was seeking information 
from Compuvend on the vending 
computers to occupy space in an 
upscale merchandise specialty 
center. 

Zimmerman said the call was 
typical of many he has been 
receiving. “More and more, “I’ve had 
people in the game business call. 
about this,” he said. 

The possibilities are almost 
limitless, but the basic market is for 
anyone needing access to in- 
formation, accomplish a task, or kill 
some idle moments. 

Possible scenarios: 

—A man_ takes his family 
shopping at the local mall, but 
instead of second-guessing his wife’s 
bargain hunting, or hanging over 
his son’s shoulder at the local 
arcade, he completes work brought 


Uses expanding 

“When I sit back and think about 
it, there are just more and more 
applications for the vending 
computer,” said Zimmerman. “It just 
has tremendous potential. We’re on 
the threshold of a whole new society 
and the proof is that the younger 
generation will march right up to 
these units and get involved. Adults 
are a little more apprehensive.” 

That apprehension, however, has 
not been enough to dampen the 
spirits of numerous entrepreneurs 
who have contacted Zimmerman 
with ideas on applications for the 
vending computer. One individual 
called with an idea built around 
giving consumers access to 
wholesale prices so they can 
immediately determine the rate of 
mark-up on a product. Another 
plans a word processing system for 
office buildings. Other potential sites 
include airports, schools, and even 
apartment buildings. 

Zimmerman himself plans to 
populate libraries in and around 
Philadelphia with the vending 
computers, much as he did with 
copying machines. The libraries will 
have access to in-house programs as 
well as each other and data bases, 
private sources of information which 
can be utilized on a subscription 
basis. 

“In the next five years, probably 
every library in this country will have 
a microcomputer—every one of 
them,” said Zimmerman. “Right now 
about three precent of them have 
their own microcomputer terminal. 
In the next two years that number 
will jump to 20 to 30 percent. 

Though libraries have long 
recognized the growing expense of 
books—especially reference books 
which must be updated annually— 
no convenient way of offering the 
public an access to a computer 
existed before the vending device. 
Though time-sharing has been 
around for a long time, it required 
careful control of patron use and 


eliminates the possibility of coin jams. 


# A dollar bill stacker automatically 
stacks bills in a neat column. 


® Simplified electronics for greater 


home from the office on one of 
Zimmerman’s computers. 

—A traveling salesman is stranded 
at an airport during off hours. He 


costly monitoring by staff. The main 
objective of libraries, tying up staff, is 
eliminated with the vending 
computer, says Zimmerman. 


reliability. feeds a microprocessor dollar bills to Another trend which should make 
® Modular construction for servicing work up bids for customers, and the vending computer even more 
ease. retrieves and answers messages marketable is the rapidly declining 


® Capacity up to $800.00. 


ARDAG 


Ardac, Inc., 4860 East 345th Street, 
Willoughby, Ohio 44094 
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from his home office thousands of 
miles away, even though the staff 
has long since departed. 

—A homemaker, undecided on 
which appliance to buy, plunks in her 
money, dials up a consumer buying 
service, and gets an objective 
appraisal of the products she is 
considering. 


cost of hardware. 

‘Computer equipment has 
reached its peak as far as pricing 
goes,” said Zimmerman. “We’re 
waiting for the influx of the Japanese 
product to hit the market and when 
that happens, the cost of equipment 
iS going to start coming down.” 

Also on the decline in cost as they 
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increase in variety will be 
commercial data bases, according to 
Zimmerman. One such base—and 
there are many—offers access to 
more than 2,000 types of information 
which range from UPI news reports 
to consumer buying services. Cost 
for these now, however, is 
prohibitive—as much as $30 per 
hour with a minimum usage 
required, plus an initial hookup fee. 
Long distance rates are added when 
the data base is outside the local 
area. 


Competitive with home computer 
That cost is the reason 
Zimmerman feels his vending 
computers have a future despite the 
burgeoning home computer market. 
“For a home computer, you would 
have the initial connect fee, the time 
used, and then you would have to 
commit to a certain number of hours 
per month,” he explained. “On a 
vend basis, many could use their 
services. I’ve seen them. You can 
dial up the New York Times, dial up 
the weather service. And each 
service is charged at a different rate.” 
Though an operator would 
probably want to offer a certain 
number of in-house programs of his 
own, such as basic math function, or 


perhaps instructions on computer 
programming, the real usefulness 
and the exotic appeal of the terminal 
would come from its ability to get 
outside its setting and interact with 
other data bases, says Zimmerman. 

That would entail the two major 
costs already mentioned: Charges 
from the specific commerical data 


On a vend basis, many can 
use computer services, 
from data bases to the 
New York Times to the 
weather service, each to be 
charged at a different rate. 


base and long distance telephone 
time required to reach the data base. 
To accomodate those charges, 
Zimmerman has integrated a 
microprocessor into his vend unit 
which will compute the telephone 
charges, add them to the data base 
charges, and then tack on the 
owner's predetermined profit. 


ARTIC 


International Inc. 


P.C. Boards 


Game Parts 
Speed-up Kits 
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“Our unit will detect where the 
operator is going, whether it’s a data 
base in California or here in 
Philadelphia,” said Zimmerman. 
“The unit will also accumlate time, so 
if anyone wants to sit down at my 
unit and dial up The Source (a 
commercial data base), the unit 
would automatically adjust itself to 
the hourly fee plus the telephone 
time and charge the customer 
accordingly up front. 

“So if it comes down to costing 
him 25 cents per minute, he would be 
notified through the computer that 
it’s going to cost him 25 cents for 
each minute he’s on the line,” 
Zimmerman continued. “Now, if he 
decides he’s going to be on the line 
for five minutes, he can stick in five 
quarters and the unit would give him 
that amount of time and disconnect 
him. The unit would also signal the 
operator a minute before shutdown.” 

Compuvend’s initial offering will 
include two types of vending units: 
One to handle coins, the other for 
dollar bills. By early 1982, 
Zimmerman hopes to introduce a 
unit to accept credit cards. 

Marketing will be through 
computer dealers, says the 
entrepreneur. “I don’t want to get 
into the retail end of it. | want to 


We can supply your 
need 
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strictly work through the computer 
dealers.” He is currently establishing 
a nationwide network of such 
dealers to handle distributing the 
device. 

The costs of getting started in 
computer vending will vary greatly, 
depending on the scale and the 
software packages one chooses. 
Zimmerman says his vending device 
will retail for about $1,000 (coins) to 
$1,300 (dollar bills). A terminal with 
minimum software and only an in- 
house capability could be set up for 
about $3,000, he said. 

Owners with more capital might 
consider establishing their own main 
frame, a data base with extensive 
software. Such a main frame might 
include a selection of game programs 
as well as informational material. 
Smaller operators would then set up 
their own terminals and_ provide 
whatever software they could afford, 
then tie into the more elaborate data 
bases for a fee. 


Changeable games’ capacity 

If the computer is to be used 
mainly for games, one advantage it 
holds over conventional arcade 
games is the facility with which the 
games could be changed. 

“You’re talking about just sticking 
a disk in, something you can carry in 
your pocket,” said Zimmerman. 

Zimmerman claims routine 
maintenance on the machines is 
minimal, though the computers can 
not tolerate rough handling. “One 
fist down on the keyboard and that’s 
the end of the computer,” he said. 
“However, there are keyboards that 
are available right now that are 
tamper proof.” 

When handled appropriately, 
Zimmerman says, breakdowns are 
rare. “My experience with micro- 
computers is that they’re very 
reliable,” he said. “Even so, I would 
have at least one or two of my people 
trained on that particular type of 
equipment, but I still wouldn't do 
any repairs out in the field. These 
things are small enough that they can 
be thrown in the trunk of acar, anew 
one put on the table, and the old one 
taken to the shop for repairs.” 

The most important question is 
how much can be earned with a 
vending computer and since 
Zimmerman’s experience is limited 
to the single unit, no adequate data is 
available. 

“lye made a fair amount of money 
at Strafford,” he said, declining to tell 
exactly how much. “I’ve made 
enough to know there is a market for 
it or I wouldn’t be committing myself 
to the manufacture of them.” co) 
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Operator Bacon at Cleveland arcade. 


Method for enforcing house rules, 
stimulating arcade promotions... 


The First Game Room 
‘For Members Only’ 


By Bill Kurtz 


“Club Exosphere” sounds like it 
could be the name of a posh 
Manhattan night club. It’s not. 

It’s an exclusive game room “for 
members only,” located in the 
Tanglewood Mall in the Cleveland 
suburb of Bainbridge. After being 
open for only three months, it had 
more than 2,000 members, and it’s 
still growing, report its operators. 

The 50¢ “lifetime” membership fee 
not only admits players into the 
game room but also gives them a 10 
percent discount on the hand-held 
electronic toys and video games that 
are sold. As the membership card 
declares, “‘Club Exospere’’ is 
“dedicated to the pure enjoyment 
and progagation of electronic toys, 
games, and devices.” 

Club Exosphere is owner Bob 
Bacon’s first venture in the coin-op 
business, and he says he doesn’t 
know of any other membership 
game rooms anywhere. Together 
with his partner Ron Guarnieri, 
Bacon has 21 electronic video and 
pinball games, two pool tables and 
two foosball tables. Bacon says he hit 
upon the membership idea to keep 
the location from becoming a 
hangout. 

“I had heard about all of the 
negative images of arcades,” he says, 
“and I was concerned about the 
behavior problem. This (member- 
ship) system is an effective way for us 
to control behavior.” 

Before joining the “Club,” Bacon 
has each customer read. the posted 
list of rules, including “rowdiness and 
swearing not allowed’’ and 
“unacceptable behavior results in 
expuslion.” Then the customer signs 
his name and address in anumbered 
blank on a membership list and is given 
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a membership card with the same 
number. And for his 50¢ initiation 
fee, he also gets a free game token. 

Bacon keeps these membership 
lists in case a member loses or 
forgets his card. And he plans to use 
the list for mailings and promotions. 


&6 


“We'll send out information on 
tournaments and giveways, like 
concert and movie tickets, which we 
awarded during our grand opening,” 
Bacon says. 

While the membership fee is 
nominal, Bacon says there are 


yh " . 
a —- jonzes 


Tied-in are home game sales—which haven't yet taken off with appeal to coin-op 


game players in the arcade. 


& 2 B2 


New members ‘sign in’ —and by doing so, see the rules of the house in writing. The 
resulting address list also aids promotional mailings. 
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always a few people who don’t want 
to pay it. “We lose maybe a half- 
dozen people a day who are afraid to 
join,” Bacon says. “I don’t know. 
Maybe they’re just afraid to put their 
names on paper or something.” 

Tokens are distributed near the 
center of the game room by an 
attendant (often Bacon himself), an 
arrangement which he said is 
working well so far. When 
membership reaches 4,000, Bacon 
says, he might consider getting a 
token changer and having the 
attendant simply check membership 
cards as customers come through 
the door. 

Bacon doesn’t always check each 
player’s card every day, because he 
says he recognizes about 1,300 or 
1,400 “regulars.” But he predicted 
that by the end of the past summer, 
the membership lists would top the 
3,000 mark. 


No abuses 


And there’s been no “significant” 


vandalism in Club Exosphere. Bacon 
says he hasn’t kicked anyone out for 
abusing the machines, although he 
has caught a few people trying to 
sneak in by claiming that they’d lost 
their membership cards, not 
expecting Bacon to check his 
membership records. 


od 5 ia ol aan een — 


CLUB 


FYOSPHERE 


Rules of ‘membership’: prominent display 


Bacon says that most Club 
members are from the Bainbridge 
area and run the gamut of all ages. 
“We get whole families coming in 
here, with each person having his 
own membership card, and there are 
some businessmen, about 20 or 25 or 
them, who come in here consistently 
every day about lunchtime,” he says. 

The other unique aspect of Club 
Exosphere, the home video games 
that Bacon sells, hadn’t yet attracted 
much attention. 


“Tve noticed a nautural relation- 
ship between the hand-held game 
and the coin-operated machines,” 
Bacon explains “so I thought I’d get 
involved in the retail aspect.” 

He says the sales of home games 
have been “building.” Although he 
now averages only about one sale 
per day on the devices, he predicts 
that by around Christmas time, 
these game will account for about 
one-third to one-half of Club 
Exosphere’s volume. 

Bacon says he buys a few games at 
a time from distributors, and with the 
10 percent discount he offers to club 
members, believes most of his prices 
are “competitive” with discount 
stores. 

Bacon says he loves the coin-op 
business, and it shows. He greets 
each club member with a “How are 
you doing today? or “Glad you 
stopped by.” 

He says he expects membership 
soon to increase more quickly 
because of the radio advertising he 
began recently. 

With federal, state, and local coin- 
op laws getting tighter and the ever- 
increasing need for the industry to 
maintain a good public image, 
membership game room like Club 
Exosphere may just be a viable 
alternative for operators. 
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The good, the bad, the ugly 


Coin-op in the news: 
Some observations on current events 


By Roger C. Sharpe 

Well, rather than do_ things 
piecemeal, which is often the case 
just by the nature of how they 
happen, this time around I felt it 
would be better to give you some bits 
and pieces about many of the 
subjects I’ve been covering over the 
past months. 


To start off on a high note, there 
was one item I found to be quite 
comical, yet indicative of just how far 
the industry has come. In the New 
York Daily News sports section 
recently, Russ Harris’ regular 
column featured the following 
headline: “Pinball at Belmont Park — 
not a screwball idea,” and opened 
with the following account. 


“Yes, Virginia, they do have 
pinball machines at Belmont Park. 
The pinball room is on the first floor 
of the grandstand, past the 
barbershop and the ‘hot snacks’ 
stand. When the announcement was 
made that there would be a pinball 
room at Belmont, one oldtimer said 
acidly: ‘The pillars of the turf are 
spinning in their graves.’ 


“A New York Racing Association 
employee said: ‘I can’t see why they 
put them in, but they must have a 
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You'll be ahead of the race when you use pro 


for the amusement industry, this agency knows h 
ideas and everything needed to implement pro 


., [BUSINESS 
BUILDERS.. 


reason.’ 

“A veteran newspaperman, 
inspecting the site, which is marked 
by green and white silks, er awnings, 
found the reason for the pinballs. ‘It’s 
simple. If you take the kids to the 
races and they get bored, they can 
go to the pinball room.’ 

“When the third race was being 
run yesterday, shortly after 2 p.m.,a 
visit to the pinball room revealed 
each of adozen pinball attractions all 
in operation, the small room packed, 
mostly by teenagers, none of whom 
looked up when the track announcer 
said: ‘They’re at the post.” 


Needless to say it’s an interesting 
story and one that shows the 
potential of the coin-machine 
industry to invade new areas, while 
becoming an accepted part of the 
many things we do. All it takes is the 
vision and, obviously, a_ lenient 
attitude toward the games to let 
them in. 

Anyway, these things aside, 
there’s a current issue that might 
pose problems if it is allowed to get 
out of hand. More and more I’ve 
been hearing and reading a variety of 
reports on video games, given the 
fact that they’ve been so successful 
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PROMOTION & MARKETING SERVICES 
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of late and in the public’s eye. And 
a major article in the New York 
Times tended to confirm some of the 
fears that I have had and have 
mentioned in the past... 

“Teenage and younger children 
are feeding more and more quarters 
into such electronic video games as 
Asteroids, Space Invaders, Gorf, 
Defender, and Pac-Man as _ the 
machines proliferate in arcades, 
supermarkets, restaurants, and 
movie lobbies. And parents are 
wondering whether games are 
harmful to children or in any way 
addictive. 

“In interviews, researchers, 
medical authorities on addiction, and 
experts on complusive gambling 
expressed concern about the 
addictive or obsessive potential of 
the games among some children. 
They stressed, however, that they 
do not want to alarm parents 
unnecessarily about an activity that 
IS, as one of them put it, good clean 
fun for most youngsters.” 


The fact that so many “pro- 
fessionals” have already been called 
in to even look at the games, should 
be concern enough for those who 
have already seen the growing 
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occurrence of legislation being 
considered for video games, that 
would prevent children under the 
age of 18 from playing them. This 
movement has begun in many areas 
and brings the problem full circle for 
the industry. 

Success breeds contempt and no 
matter what the machine of the hour 
is, it’s bound to attract those on the 
outside who would try to put 
limitations of the availability or even 
production of such equipment. It 
happened with pinball, pay-out 
machines—and now video. 

The time and opportunity might 
well be right for the newly formed 
ADMA to get involved and show 
whether it can be an effective force. 
Obviously, there is a need for some 
positive publicity surrounding the 
games to ease those who might feel 
they are the second coming of a plot 
to subvert the nation’s youth. After 
all, it is an issue that effects everyone 
in the business and might even shape 
the eventual future and acceptance 
of coin-op equipment, which always 
seems to be welcomed with 
something less than open arms. 

My greatest concern is that video 
is at a point where the potential 
problems can be nipped in the bud, 
especially given the fact that the 
games are in the spotlight and 
gaining so much attention from the 
media. Because no matter what 
anyone may think, the troubles just 
won’t go away and in the long run it 
just isn’t worth it to let them get out 
of hand so that business suffers. 

Hopefully there is concern enough 
to combat those who would attempt 
to burst the bubble and lay to rest 
any doubts those in the outside 
world might have about the validity 
of the games as amusement devices 
that vend entertainment, and their 
right to exist in a free marketplace. 

Maybe the time has even come to 
change the stigma that has always 
followed the coin-machine industry. 
Admittedly, there are enough large 
corporations around as well as 
growth never imagined before, so 
that it is in everyone’s best interests 
to not sit back and hope for the other 
guy to do something, but rather to 
band together and form a solid front 
that can best represent everyone’s 
livelihood. 

Who knows, maybe we can finally 
learn from history and the evolution 
of the business so as not to make the 
same mistakes twice. Obviously, no 
matter how lightly we might take 
some of the negative attitudes, they 
are real and the stakes this time 
around are far greater than they ever 
have been before. ® 
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1981's answer to streaking... 


They play for hours, 
and hours, and hours 
to beat the high score! 


By Valerie Cognevich 


Everyone, at one time or another, 
has used or heard the expression, 
“Rules were made to be broken.” 
Another similar phrase manifesting 
itself throughout the coin-operated 
amusement machine industry is, 
“High scores were made to be 
broken.” Just as swallowing goldfish, 
streaking, and stuffing telephone 
booths and Volkswagens with as 
many friends and relatives as 
possible has enthralled the masses in 
the past, so topping an existing high 
score On acoin-op video game seems 
to be a fad sweeping the country 
now. No sooner does a_ person 


\ 


PLAY METER, December 1, 1981 


im } 


Craig Steele of Columbus, Ohio, in the process of setting a record on Star Castle: 
43 hours of play and 5,702,000 points. 


achieve the title of high scorer, than 
another enthusiast strives to seize 
the title away. 

There has been a myriad of 
hopefuls, ranging from kids to adults 
endeavoring to become the high 
scoring champion on a video game. 
Thirteen-year-old Robby Hegemann 
of Columbus, Nebraska is a self- 
professed Asteroids expert having 
played the game for 18 hours on one 
quarter. It was finally sleep, not 
asteroids, that ended his marathon 
at 7,297,400. Hegemann said that a 
good Asteroids player must have 
good concentration, coordination, 
and a quick eye. His tip for beginners 
is, “If you want to be good, keep 


$ 

$ wt 
Cie . H 
2 
& \ ; 
ies @ » ‘ : 
pvt} J “ 
ee a 


playing.” 

Fourteen-year-old Mark Manzo of 
East Eddington, Maine, watched a 
television show about a fellow who 
scored 14,000,000 points on an 
Asteroids game and decided to top 
that score. Plunging his quarter into 
an Asteroids machine at Murphey’s 
General Store, he proceeded to play 
Asteroids for 29 hours, 35 rninutes. 
He finally declared he was “dead 
tired” and left the controls with a 
score of 14,232 200. 

According to Atari, the high score 
earned as of March 1981 was made 
by Greg Davies, of Fresno, 
California, who played Asteroids for 
31 hours for a high score of 
15,449,950. This record high was 
outshot by Wayne McLemore, 25, of 
Nederland, Texas in July of this year. 
McLemore achieved the high score 
on Asteroids with 25,930,690 points 
by playing for 50 hours on one 
quarter. 

McLemore’s record marked the 
high score for the most points scored 
On a single quarter, and for the 
longest time played. But he soon got 
competition. In early August a 
Marrero, Louisiana resident, Lonnie 
Cancienne, made an attempt to beat 
the McLemore high score. The 
machine was thoroughly checked 
out by TAC Amusement Company, 
New Orleans operator, and the coin 
box was emptied. 

Cancienne marked his quarter 
with red and inserted it into the 
machine. Thirty-one hours later the 
machine succumbed to the pressure 
by overheating and quit, leaving 
Cancienne with a score of over 
16,000,000 and more determined 
than ever to beat McLemore’s score. 

The high scoring man will earn a 
place in the Guinness Book of 
Records. “I don’t feel like | wasted 
my time,” Cancienne declared, “I’ve 
already proved that I can do it. It was 
the machine, not me, that quit.” He 
said afterwards he would make 
another attempt. “This time,” said 
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Warren Sciortino of TAC, “the 
machine will be monitored better. 
We will improve the venting of the 
machine to prevent overheating.” 
The owner of Mr. Ice Cream, where 
the undertaking was, Henry 
Milligan, said that he would once 
again keep his store open all night to 
see Cancienne achieve his goal. 
“Things like this are so encouraging 
for the kids,” Milligan stated. “It gives 
them something to look forward to 
and gives them a feeling of 
accomplishment.” 

Other games having had 
competition for that elusive high 
score are Star Castle, Crazy 
Climber, and Missile Command. 

The official record holder for 
Missile Command, according to 
Atari, is George Pimms. Playing 
for 28 hours at Bumpers, Inc., 
Spokane, Washington. Pimms 
scored 51,952, 110 points. 

The Game Room in Biloxi, 
Mississippi proudly announced their 
high score earner on Nichibutsu’s 
Crazy Climber. Kim Rodoflich, 12 
year old son of the owners, made it to 
the top of the fourth building and half 
way up the next, attaining 231,000 
points. 

In June of this year, Craig Steele 
broke the record for points scored 


Player Cancienne, above, padded the 
play board to cushion his hands, took off 
his cap—and didn’t put the cap onagain 
for 31 hours. 


on Cinematronics’ Star Castle. 


Hosted by Campus Amusements at 
its Silver Ball Arcade on the campus 
of the Ohio State University in 
Columbus, Ohio, Steele played Star 
Castle for 43 hours with 5,702,000 
points scored. 

What makes seemingly ordinary 
people become monomaniacs about 


beating the high scores on games? 
Says Craig Steel after his winning 
score on Star Castle, “Everyone 
needs to be best at something, and | 
am good at playing Star Castle, so 
that was what I could be best at.” 
Lonnie Cancienne, aspiring to 
earn that spot in the Guinness Book 
of World Records, reflected, “I’ve 
spent a lot of money on Asteroids, 
and having a high score on the game 
is one way for me to feel that I’ve 
gotten my money’s worth.” Having 
gotten a lot of publicity from local TV 
stations and newspapers, he says 
that his family is very proud of him 
for his determination. It makes him 
very proud of himself. ) 


Fditor’s Note: Since the writing of 
this article the record high score and 
time has been topped twice on 
Atari’s Asteroids. Jay Howell, 18, of 
Monterey, California, played the 
game for 54 hours, seven minutes 
and posted a score of 25,932,800. 
This beat the record of Wayne 
McLemore of Nederland, Texas. 
Then, Lonnie Canncienne was finally 
able to achieve his goal, after two 
failures, of beating the current 
record holder by playing Asteroids 
for 52 hours and one minute for a 
total score of 30,000,000 points. 


You know we can handle 
your coin-op needs 


Video gaming — slot machines — video amusements 
— pinballs —juke boxes — you name it we have it 


We've been covering the coin machine needs of the world for years now — in Africa, Asia, 
Australia, Europe, Central and South America, the Caribbean, as well as Canada (on bcth a 
direct and non-exclusive basis). 


We're the import/export headquarters serving buyers in the U.S.A. and abroad. 


Call, cable, or telex for our prices and inventory list. 


ARJAY EXPORT CO.I 
SS 
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Bob Jones 


(617) 771-6088 
Telex: 94-0532 


ARJAY Company 


300 Barnstable Road 
Hyannis, Massachusetts 02601 


Answer back: Arjay Hyis 
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Don’t trust 
adding machine tape 


Defenses against 
skulduggery by 


dishonest employees 


or delivery men... 


By Joseph Arkin 
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There are many persons who 
automatically accept the total shown 
on an adding machine tape, more so 
than they compare the printed 
amounts on the tape with listing of 
the same set of figures appearing on 
independent documents. 

Should you accept such reliances? 
It is my boast that with most (but not 
all) adding machines, you can give 
me a column of figures, and starting 
with an asterisk (*) or T, and ending 
with * or T, I will give you any total 
you want. That is, I'l! give you an 
under-add or even an over-add. 

To get a clearer picture of what I 
mean, refer to Figure 1 and you'll see 
that acolumn of four 10s printedona 
tape has answers ranging from 30 to 
50. And, a column of odd amounts 
which could represent net amounts 
of payroll actually adds to $967.41 
but was intentionally over-added to 
$1067.41. 

Just how could the work of an 
“adding machine jockey” affect your 
business and how could you be the 
victim of a rip-off? 

Petty cash: 

You are presented with a batch 
of valid petty cash vouchers with a 
true total of $77.49, but an attached 
tape shows $87.49. You sign a check 
for $87.49 to replenish the fund and 
youve lost $10 to a thieving 
employee. 

Cash sales or service fees: 

The carbon copies of invoices or 
customer (or client) receipts 
amounts to $286.46, but the adding 
machine tape shows only $256.46. 
Your dishonest employee will 
deposit and record only $256.46 in 
your record and pocket $30 for just a 
partial or full-day rip-off. 

Payment of payroll in cash: 

Your payroll book has the usual 
columns, gross payroll, deductions for 
FICA tax, withholding, possibly city 
or state withholding, etc. You are 
shown a tape of the net payroll 
column (after deductions) of 
$1067.41 and you sign a check for 
withdrawal of cash to have the 
bookkeeper, or assistant book- 
keeper or payroll clerk put the 


withdrawn cash into payroll 
envelopes. The $100 over-add is 
pocketed and you’ve been cheated. 

Yes, the columns in the payroll 
book must crossfoot, but it is 
relatively easy for our adding 
machine jockey to over-add another 
column and thus still get the columns 
to crossfoot. Adjustments are made 
to individual summary sheets to 
cover the juggling of the actual 
figures. 

The figure used above is for a 
relatively small firm, but operations 
with payrolls in the thousands of 
dollars weekly also make payments 
in cash and can be cheated out of a 


lot more than the amount shown in 
the example. 
Outgoing merchandise: 

Your shipping clerk packs an 
order and actually ships 100 cartons 
and furnishes a shipping memo to 
the billing department with a tape 
showing 90 to 95 cartons as being 
shipped. The recipient is a friend or 
confederate who now has 5 or 10 
cartons without charge and splits the 
ill-gotten gain with your shipping 
clerk. 


Incoming merchandise: 

Here we have areverse situation. 
You receive an invoice for 100 
cartons and actually received only 90 
ot 95. But the receiving clerk 
furnishes an adding machine tape 
attaches to the incoming packing slip 
with an intentional over-add. 

It is quite costly to pay for 
merchandise not received. 

These are just a few areas wherein 
you can be treated. They should 
alert you to other areas in which you 
rely on adding machine tapes and 
now realize that you could be a 
victim of this form of dishonesty. 


By now the tapes and figures 
shown in Figure 1 should have 
piqued your curiosity. How is it 
done? The answer is so simple that if 
you haven’t figured it out, you’ll be 
angry with yourself. 

To over-add. The machine is 
cleared and first amount punched 
out to start with * or T to show that 
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the machine was indeed cleared. 
Four tens are punched out (or any 
set of numbers for that matter). Next 
step is to roll the paper two inches or 
so and punch out another 10. Now 
the machine is rolled back to the 
fourth ten printed out, the total key is 
pressed and presto, you'll have 50 as 
your total. The printed ten used to 
create the over-add is torn from the 
tape and tossed away. 

To under-add we follow the same 
procedure, but after tape is rolled 
forward we punch out a 10 witha 
minus. After again rolling back, press 
total key and total is now 30. Again, 
the printed minus-10 figure used to 
create the under-add total is torn 
from tape and discarded. 

This skulduggery will work with 
machines using either red/black or 
all black ribbons for total line. 

And, the beauty to the dishonest 
employee, or to the dishonest 
location ripping you off with a 
jockeyed tape, is that the operation 
is sO simple. 

Even when confronted with the 
falsified tape, a dishonest location 
manager can take refuge in the 
argument that it was the fault of the 
adding machine, not due to 
dishonesty. Even when there is a 
pattern shown it is usually difficult to 
win a lawsuit or effect a prosecution 
for commercial fraud or grand theft. 


Thus it is with employees too. 
They feign ignorance of any 
dishonesty and actually try to shift 
the shortage of money to you. 

How can you protect yourself? 
What are defenses? 

1—The cardinal rule is the title of 
this article: Don’t trust any adding 
machine tape! 

2—When you're given an adding 
machine tape to back up a sheaf of 
documents (petty cash slips, daily 
cash receipts, etc.) remove the tape 
and put it into your pocket or into a 
locked drawer. Run your own tape 
and compare totals. 

3—Diversify the duties of your 
employees so that it will be more 
difficult for any one person to have 
enough control to manipulate figures 
and be ina position to steal from you. 

4—Small operation with few 
employees? Involve yourself in some 
duties (or seemingly so) to show 
employees that you have your pulse 
in everyday operations. 

5—Get rid of old-fashioned 
manual or electric adding machines 
that have “advance” or “turn-back” 
tape buttons atop the machine. New 
electric adding machines that 
add,subtract, multiply, divide, and 
do other calculations can be bought 
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for under $100 with tape print-out. 
Most of these new machines do not 
have the ability to be rolled forward 
or back. Isn’t it worth $75 or $100 
(less value of your trade-in) to give 
your office or shipping departments 
less opportunity to steal? 

6—Insist that all incoming packing 
slips be independently added and 
have your tape stapled to the 
vendor’s tape for comparison. 

Special note should be made that 
even those machines with a “no-roll” 
feature can be ‘“jockeyed” by 
persons with a lot of expertise. 
However, it is difficult for a person 
working in any but a one-person 
office to take the time to perform all 
of the chores necessary to produce 


falsified tapes without being noticed. 

One-or two-person offices and 
shipping department can be kept in 
line by either you or your accountant 
running spot checks at varying 
intervals. 

Rising costs and player resistance 
to high pricing is making it 
aitticult to earn a decent living. Thus 
every dollar not stolen adds to your 
profit picture. e 


Joseph Arkin earned a BBA from St. 
John’s University and an MBA from 
Pace University. He is licensed by 
the states of New York and Florida 
as a certified public accountant and 
has written extensively for trade and 
professional journals. 


Figure 1 
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These tapes have been ‘jockeyed.’ 
Intentional over-add: 
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Operators! Mechanics! 


Are you searching for a painless way to upgrade your ability to repair 
the Electronic games you operate...the games you depend on for 
your livelihood? 


RANDY FROMM’S ARCADE SCHOOLS 
offers 46 hours of comprehensive, practical training in electronic 
amusement repair for mechanics and operators. 


YOU DON’T NEED AN OSCILLOSCOPE... 

to be successful at repairing Solid-State games. The course 
stresses the efficient use of test equipment like the Logic Probe and 
Digital Multimeter; relatively inexpensive equipment that operators 
and mechanics can easily afford. 


Here is what some recent Arcade School graduates 
have to say about the training they received at 
Randy Fromm’s Arcade Schools: 


“Doubt if we will ever accumulate as much practical knowledge 
in one week as we did with you.” 

D. W. Thorpe 

Montrose Music Co., Montrose, CO 


“This (logic board) used to be the ‘boogie man’. Now Im not 
afraid of it anymore’. 


David Reid 

Nif-T Amusements, New Brunswick, Canada 1981 CLASS SCHEDULE 

“San Diego Arcade School is tops! | can fix just about everything September 21-26 Dallas, TX 

| come up against now. | even do repair work for other operators, October 5-10 Dallas. TX 

as well as keeping my own games working’. 

Bill Lutes October 12-17 San Diego, CA 

Rules aainor Vand) ae October 19-24 Philadelphia, PA 
, oe November 2-7 Chicago, IL 

“Beyond my wildest expectations. 

Paul Spiegel November 9-14 San Diego, CA 

Active West Bowling and Recreation Centers, Los Angeles, CA November 16-21 Philadelphia, PA 


. Nov. 30-Dec. 5 Dallas TX 
“1 wish to commend you on your class. It was very helpful and 
well put together.” December 7-12 San Diego, CA 


Brandon H. Steele December 14-19 Philadelphia, P 
Executive-Suite Services, Northridge, CA elphia, PA 


Randy Fromm’s Arcade Schools 6123 El Cajon Blvd. San Diego, Ca. 92115 (714) 286-0172 
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‘The Arcade School 


by Randy Fromm 


Locating short circuits 
on a logic board 


One of the neat things about the 
digital integrated circuits that we use 
in electronic games, is the way the 
power is connected to all of the ICs 
on the computer board. All of the 
integrated circuits are laid out in neat 
columns, with wide, printed board 
“traces” running down both sides. 

One of these traces carries the +5 
volts dc that the integrated circuits 
require as a power supply. The other 
trace is the ground connection to all 
of the ICs. Since two of the corner 
pins of the integrated circuits are 
normally used for the +5 volts and 
ground connections, getting power 
to anIC is asimple matter of running 
a connection between each of the 
corner power pins of the integrated 
circuit and the traces that parallel the 
row. (These power traces are also 
given the name power “rails”’.) 

This method of connecting the 
power and ground to each of the 
integrated circuits is so simple, the 
power connections for most [Cs are 
not even shown on the schematic 
diagram. When reading a “logic” 
schematic, you are only looking at 
the paths of the digital “signals”. You 
assume that the integrated circuit is 
getting its power from the power 
rails. 

There is, however, a drawback to 
this system of power distribution. 
You might eventually have the 
opportunity to work on a logic board 
where one of the hundred or more 
integrated circuits on the board has 
completely shorted across the 
power rails. Or one of the myriad of 
“despiking” capacitors that are 
connected across the power rails to 
keep the system free from the 
“noise” induced by switching 
integrated circuits will become 
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dead short. Tantalum capacitors are 
notorious for this! 

If there is a short across a power 
rail anywhere on the logic board, the 
entire board is shorted. All of the 
power rails are connected together, 
and there is no way to easily isolate 
each of the power rails to identify 
which rails are shorted. 

It is now your job to figure out 
which one of the 200 or more 
components that are connected 
across the power rails has shorted! 


Diagnosis 

Before we get started on the 
shorted logic board, let’s see how 
we diagnosed the board as being 
shorted in the first place. A video 
game whose computer has 
developed a short across the power 
rails will obviously not be working at 
all. The screen will be blank. You will 
not even see “garbage” on the face of 
the picture tube. 

Whenever I approach a video 
game with no picture, the first thing I 
want to verify (after checking to make 
sure that the game is plugged in and 
turned on) is whether the problem 
lies in the computer system or the 
monitor. This can be done easily, 
even before you open the back of the 
game to check the fuses. 

Simply press the start button, and 
listen for the game’s sounds. If the 
game makes all of its normal sounds, 
chances are extraordinarily good 
that the computer and its +5 volt 
power supply are functioning 
normally. This would point to a 
probable monitor problem. 

But if you coin the game and it 
does absolutely nothing, chances are 
pretty good that you have a problem 
with the +5 volt power supply that 


powers the computer. Once you 
have determined the most likely 
cause of the problem, open the game 
and check the fuses and the +5 volt 
power supply. 

Always check the +5 volt power 
supply on the computer board itself, 
not at the power supply. The easiest 
way to test the +5 volt supply on the 
board is to place your meter leads 
across one pair of the power rails 
that run along each side of the rows 
of integrated circuits. If you check 
the +5 volts at the power supply unit, 
you have not verified that the +5 volts 
actually is getting to the computer 
itself. 

Bad connectors, cold solder 
joints, and voltage losses in the wire 
harness can all prevent the full 5 volts 
of the power supply from reaching 
the computer. 

When you check the +5 volt power 
supply across the power rails of the 
shorted computer board, you will 
read 0 volts or a fraction of a volt. 
This certainly tells you that you have 
a power supply problem! But you still 
don’t know exactly where the 
problem is. 

The problem could be caused bya 
shorted board as it is here, by a bad 
+5 volt power supply, or by a broken 
connection between the +5 volt 
power supply and the computer 
board. How can you determine 
which of the three failures have 
caused the problem? 

A broken connection between the 
power supply and the computer can 
be found by checking the +5 volts at 
the power supply after you have 
determined that it’s missing at the 
board. If you read the full power 
supply voltage at the power supply 
unit’s output, but not at the 
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computer board itself, your problem 
is a broken connection between the 
power supply and the computer. 

If, on the other hand, the voltage at 
the output of the +5 volt power 
supply is 0 volts or a fraction of a volt, 
the problem is in either the power 
supply or the board. It’s important to 
determine which unit is defective 
before going any further. Otherwise, 
you might spend an hour or more 
trouble-shooting a perfectly good 
power supply when the problem is 
really a shorted computer board! 

So how can you tell which unit is 
bad? The obvious test would be to 
disconnect the computer board from 
the power supply, and retest the 
output voltage of the supply to see if 
it has popped back up to +5 volts. 
But this is not a reliable test. There 
are some types of power supply 
failures that will allow you to 
measure a normal output voltage 
with no load, but the output will drop 
to zero with anormal load connected 
to it. 
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We're Getting There-- 
In Gaming and Amusements 


GAN G a mM E- ‘m -TRO N (A public company) 


931 W. Main St. 


GAME:-A‘TRON 
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Technical Editor Randy Fromm is director of 
coin-operated games service schools in San Diego and Dallas. 


As a general rule, you never test 
any power supply without some kind 
of a load connected that will draw 
current from the supply. 

A fast and accurate way to 
determine whether the problem is in 
the power supply or the computer, is 
to disconnect the computer board 
from the power supply, and use your 
meter to check the resistance across 
any pair of power rails. 

The resistance of a good 
computer board will vary between 
different systems, but generally 
speaking, it will measure at around 
200 ohms or more. 

But what you’re really looking for 
is a short circuit of a fraction of an 
ohm, or perhaps just a few ohms of 
resistance. This test will tell you 
exactly where your problem lies. If 
the board is shorted, there’s no 
sense wasting your time working on 
the power supply until the board is 
repaired. 

If the shorted board has also 
caused damage to the power supply 


New Britain, CT 96051 


(not very likely, as there is usually a 
circuit in the power supply that 
automatically shuts down the power 
supply if a shorted load causes 
excessive current to be drawn from 
the supply), repairing the shorted 
board first will keep the power 
supply from failing again when it is 
repaired and reinstalled in the game. 


Locating a shorted part 
Now that we have figured out 
that the board is shorted, how are we 
going to find the shorted part? 
Remember, all of the power rails are 
part of the “printed circuit” itself, and 
cannot be easily disconnected to 
isolate which pair of rails is shorted 
together. But that’s what most 
technicians will do to find the short. 
They will use a razor knife to cut the 
traces that carry the +5 volts and 
ground to the ICs on the board. 
They will first cut the board in half 
to see which half of the board has the 
shorted part. Then the shorted half is 
cut in half, and so on until the short is 


For Amusement Only 


The operation of these games 
and the features therein may 
be subject to various state and 
local laws and regulations. It is 
not intended herein to solicit 
the sale of such games in any 
Jurisdiction wherein the same 
may not be lawfully sold or 
operated. 


Teléphone (203) 223-2760 


See us at our Booth #C-61, at the AMOA Show! 
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localized down to a single pair of 
power rails. Then the pair of power 
rails is cut in half, and in half again, 
until the short has been localized toa 
single IC or capacitor. 

Needless to say, this is a time- 
consuming process. Not to mention 
the fact that, if not done properly, 
cutting a large number of traces can 
really make a mess of the board! But 
there is an easier and faster way to 
find a short on a computer board— 
much easier and faster! All you need 
is a digital multimeter, a 6-volt 
“lantern” battery, and two clip leads. 
You don’t even need the rest of the 
qame! 


SPLIVVSECDONO! GETS LETTERS: 


‘Aver 


“I initially bought four SPLIT/SECOND games and was as- 
tounded by the results. Shortly thereafter | purchased 25 more 
and am currently operating 29 games. The gross receipts have 
been averaging over $100 per week per game. The pay-back is 
sensational! Have anyone that is interested in buying these 
games give me a call and I'll be happy to tell them what | 
know.” 


DISTRIBUTED BY— 


anatowy bnienistiowl, inc. 


8053 Bloomington Freeway, Suite 121, Minneapolis, MN 55420 
(612) 884-5922 
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aging over 
$100 per week... 


Pay-baCch IS __ 
sensational! 


You cannot use the resistance 
function of a meter to find the 
shorted component on the board. 
Because all of the power rails are 
connected together, the short 
appears to be everywhere on the 
board. Mezesuring the resistance of 
the power raiis from one side of the 
board to the other, you will read the 
same short circuit everywhere. But 
you can easily find the shorted part 
by using the dc voltage function of 
the digital multimeter. 

Set the meter to the lowest dc 
voltage range, and connect the 6-volt 
battery to the board at the same 
points the +5 volt power supply and 


{ 


Sincerely, | 


AP Oefoa— 


John C. Aufderhaar 
(414) 593-2328 


The ORIGINAL 
electronic 


reflex game! 


ground are usually connected. Be 
sure to observe the polarity of the 
battery connections and connect the 
positive terminal of the batter to the 
+5 volt input of the board. Because 
the shorted board will draw a 
substantial amount of current from 
the battery, be sure to use a heavy 
duty clip lead that has a fairly thick 
wire. 

With the battery connected to the 
shorted board, measure the voltage 
at the middle of each pair of power 
rails. Start with the rails that are 
closest to the battery connection, 
and move across the board checking 
each pair of power rails in turn. You 
will not be reading anything like 6 
volts, of course! The short circuit will 
usually drag the battery’s voltage 
down to 200 millivolts (.2 volts) or 
less, as the voltage is dropped across 
ihe resistance of the clip leads and 
the traces on the printed circuit 
board. The voltage will show a 
definite and noticeable drop as you 
get closer to the pair of power rails 
that are connected to the shorted 
component. When you find the rails 
with the lowest voltage across them, 
slide your leads along the rails from 
the middle to one edge of the board. 
If the voltage goes up, slide the meter 
leads along the rails in the opposite 
direction. Where you encounter the 
lowest voltage, you have found the 
shorted part. 

That’s all there is to it! Without 
cutting a single trace or lifting the 
legs of dozens of suspect capacitors, 
you can easily locate the short on 
any board. With just a little practice, 
the short can be isolated in less than 
a minute. Try it for yourself and see 
how it works. Have someone else 
solder a wire across a despiking 
capacitor or IC (on the bottom of the 
board where you can’t see it), and 
see how long it takes you to find the 
short. You will not cause any 
damage to the board. 

This method works by _ taking 
advantage of the voltage drop across 
the small resistance of the traces of 
the board. Under normal operating 
conditions, this voltage drop is 
negligible. But the large current flow 
caused by the short circuit causes a 
substantial voltage drop that you can 
measure with your digital multimeter. 

You can use this method for 
locating just about any short circuit. 
A shorted general illumination lamp 
socket in a pingame can be a real 
hassle to find under normal 
circumstances. But, by connecting 
the string of lamps to the battery and 
looking for the point where the 
voltage is lowest, shorted lamp 
sockets can be found easily! 
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Manufactured under the license of Sigma. Venture Line will protect its 
proprietory rights against infringers of ‘‘Spiders”’. 
Invasion from the profound cosmos. 
Aliens ecormously growing and ominously propagating, Spiders! 
‘*Spiders’’ offers magnificient screen pictures 
by adopting full graphic (full Bit Color) hardware. 
It is never possible by conventional video game. 
Now coming new era of video game-Sigma’s ‘Spiders’ '! 


SPIDERS 


AVAILABLE UP-RIGHT/COCKTAIL TABLE (19”) 


How to play 

@1 game...1 player- 25¢ /2 players-50¢ 

@Press the button of 1 player or 2 players 

@Move player's gun right and left by 
control lever and destroy Spider's 
web (cocoon), repeatedly attacking 
Spiders and super web. 

@ Upon hitting white Spider, bonus point 
is awarded-It becomes higher as 
pattern progresses. 

@At 15000 points, one player's gun is added 
(Adjustable) 

@When all player's guns are destroyed or 
16 (adjustable) Spiders make landing on 
the earth, the game is over 
(Every time one Spider makes landing, 
green Spider's belt is formed) 

@Every time one super web is hit, 
one Spider's belt is vanished. 


Giant Spider appearing offensive and defensive “Space Mona-Lisa’’ 
upon game start battle in full graphic appearing upon end of 
magnificient screen 3 patterns Imagine what 


is it in next pattern! 


2207 S. 48th Street / Suite H / Tempe, AZ 85282 / Ph. (602) 967-5914 
Toll Free No. 800-528-1442 / Telex 165-800 
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Silco-West stirs interest 
with major video tourney 


Silco-West, Inc., Van Nuys, Cali- 
fornia operating company, recently 
completed its first major video 
games tournament, staged in Los 
Angeles at the Sheraton Plaza La 
Reina Hotel. 

Silco-West’s Promotional D1- 
rector Johnny Lott explained that 
“in order to make the idea of a video 
tournament more receptive to 
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everyone—the players, the media, 
and the general public—we felt we 
should tie it in with a well-known 
charity. This resulted in the decision 
to donate 100 percent of the money 
raised at the finals to the Muscular 
Dystrophy Association.” 

This tie-in and the excitement of 
the tournament itself, he said, 
brought excellent media coverage 
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prior to and during the promotion. 
L.A. radio station KIIS-FM provided 
on-the-air promotional time which 
featured a Silco video T-shirt 
giveaway, plus a special drawing for 
an Atari home computer system. 
Pre-tournament coverage was also 
provided by L.A. radio talk shows 
and major newspapers. 

Qualifying rounds were held from 
July 1 through August 22 in over 300 
Silco-West locations, with each 
location sponsoring the players to go 
to the state finals on August 29. 


The finals competition began at 12 
noon with video game fans and 
spectators packing the luxurious 
Sheraton Grand Ballroom—all with 
the common desire to see who would 
claim the title of California State 
Champion. The tournament was set 
up on single elimination, with players 
competing in match play to decide 
who would advance in each round. 
Play was on Atari’s Asteroids, with 
players allowed two games each 
match and each game restricted toa 
three-minute time limit. Consolation 
events were played on Midway’s 
Pac-Man and Williams’ Defender. 


From combined pledges and 
revenues raised through the 
tournament, Silco-West donated 
$4,300 to the Muscular Dystrophy 
Association. Silco-West President 
Clyde Love and Promotional 
Director Lott appeared on the “Jerry 
Lewis Telethon,” Sunday, Sep- 
tember 6 to present the check and 
show a video tape of the tournament. 


Lott explained, “The tournament 
was designed to be more than just a 
competition. Our goal was to put on 
an event which would be fun for the 
public as well as the competitors. 
Our list of activities included a 
celebrity competition, featuring 
Matthew Laborteaux, co-star of the 
popular TV show, “Little House on 
the Prairie.” Matthew, who is 
quite a player himself took on all 
challengers on Atari’s Missile 
Command and was defeated only 
once in three hours!” 

Matthew also competed and won 
a celebrity match against popular 
KIIS-FM’s Rick Dees. Dees and the 
KIIS-FM Prize Van pulled right into 
the tournament ballroom and 
distributed various free gifts and 
prizes to the players and specators. 
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E M e IR E MANUFACTURING CO. 


MANUFACTURERS OF THESE AND 
OTHER VIDEO GAMES UNDER LICENSE ONLY 
UNIWARS e MAY-DAY ec SPIDER e KONG 


Check these features: 

e Sturdy doweled cabinets with graphics 
Wells-Gardner 19” slide-out color monitor 

e Coinco coin door 

e Super strong joysticks and controls 

e Heavy duty power supply 


Our six years experience serving 
the electronics industry assures highest quality. 
e Completely new 
e Convertable system 
90 day factory warranty 


OPERATOR-DISTRIBUTOR INQUIRIES INVITED 


CALL (212)451-0117, 1221 UTICA AVE., BROOKLYN, N.Y. 11203 


AMUSEMENT SUPPLY CO. 


JOYSTICKS—SUPER STRONG—4-WAY—8-WAY 
Leafswitch style 50 
Cherryswitch style $29. each 

e Replacement color & B & W monitors 
e Overlays ® Control button 


ACT NOW! 
HEAVY DUTY VIDEO BAR HASPS $9.°° each 


send for sample or quantity order = : an 
\ ; a 


x LOW PRICES ON PINBALL EN ah eee 


</Y es a 


CALL US FOR HARD TO FIND PARTS 


AMUSEMENT SUPPLY CO. —= oe 


1221 Utica Ave. Brooklyn, N.Y. 11203, 212 451-0117 
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DATA EAST 
COPYRIGHT INFRINGEMENT POLICY 


WARNING 


WILLFULL COPYRIGHT INFRINGEMENT 
IS A FEDERAL CRIME 


Data East Inc., U.S.A. and Data East Corp. Japan, the 
exclusive original owners and designers of their 
DECO CASSETTE SYSTEM“ hereby give notice that 
they intend to seek criminal prosecutions and will 
take action against infringers of their copyrighted 
video games, LOCK ‘N’ CHASE, SUPER ASTRO 
FIGHTER, ASTRO FIGHTER, ASTRO FANTASIA, 

as well as their newest PRO GOLF and 
TOURNAMENT PRO GOLF and subsequent video 
games regardless whether above games are cassette 
type or conventional. 


Anyone who violates Data East’s exclusive copyrights 


will be subject to significant penalties of the copyright 
laws. 


DATA EAST CORP. 


aa DATAEAST INC. 


9-5 3-Chome Minami-Ikebukuro & Si 470 Gianni Street 


Toshima-Ku, Tokyo 171, Japan Santa Clara, CA 95050 
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Coin Industry 
Calendar 


November 7-10 
Automatenschau, Zurich, 
Switzerland 


November 19-21 
IAAPA, Parks Show, Bartle Hall, 
Kansas City, Missouri 


November 25-27 
Incomat Exhibition, Salzburg, 
Austria 


November 26-28 
SADA ’81, Palacio De Congresos 
Torremolinos, Malaga, Spain 


November 30-December 1 
Scottish Preview, Renfrew 


December 9-12 
Forainexpo, Paris, France 


December 17-20 
BRUFOREX, Brussels International 
Trade Fair for amusement equip- 
ment, Exhibition Centre, Brussels 


January 18-21, 1982 
ATE, Birmingham, England, 
National Exhibition Centre 


January 19 
Music Operators of Minnesota, 
annual convention, Holiday Inn, 
Minneapolis 


January 21-24 
IMA, Frankfurt, Germany 


February 16-18 
Northern Show, Blackpool, 
England 


March 3-5 
Australia's AMOA Convention, 
Hilton Hotel, Melbourne 


March 26-28 
Amusement Operators Expo ‘82, 
Hyatt Regency, Chicago 


March 31-April 2 
Coin-Op ’82, Irish Amusement 
Trades exhibition, Racecourse 
Centre, Leopardstown 


April 14-23 
Milan Fair, Italy 
May 7-8 
Ohio Music & Amusement 
Operators, annual convention and 
show, Columbus 


June 3-5 
Amusement and Music Operators 
of Texas, Americana Hotel, Ft. 
Worth 
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Industry growth continues 


10,000 Play Meters soon 
will inform the trade 


As of October 1, the paid circulation 
rolls of Play Meter totalled over 7,000 
and that number was still climbing— 
a reflection of coin industry growth 
and the growing number of new 
operators in particular. 

Play Meter Publisher Ralph C. 
Lally II commented, “Play Meter 
continues to be the widest-read coin 
industry trade publication, but the 
readership increase in_ recent 
months is truly remarkable. It does 
show the operators’ trust in Play 
Meter as the vehicle of the best and 
most accurate information on the 
industry. 

“Beyond that vote of confidence in 
this magazine,” he said, “the solid 
growth of the industry is borne out 
by our paid circulation figures.” 

Play Meter saturates the industry 
with a total of 8,500 copies 
distributed of each issue, twice a 
month, including some 1,250 
complimentary sample copies 


mailed. Lally projected that total 
number will reach 10,500 copies of 
each issue within six months “at the 
latest,” he explained: “The rate of 
new paid subscribers signing up is at 
300 per month. The paid circulation 
had topped 5,000 in July 1981. In 
September alone, however, our 
circulation department logged 800 
new subscribers! So, the outreach to 
10,500 can be calculated to come 
about, conservatively, within § six 
months’ time.” The magazine is now 
in the process of applying for a 
Business Publications Audit, an 
independent circulation auditing 
firm, for verification of its circulation 
figures. Presently, Play Meter is 
waiting for an official audit by that 
organization which monitors trade 
publications. 

Lally said a second audit is being 
considered, for another independent 
agency to certify Play Meter’s 
market penetration. 


We've moved to be 
more convenient to you 


Authorized Rowe-AMI Jukebox Distributor 
for New York, New Jersey, Connecticut 


Atari ¢ Centuri ¢ Cinematronics @ Exidy 
Game Plan e Gremlin e Kaye e Midway 
Universal e Valley 


COIN MACHINE 
DISTRIBUTORS, INC. 


425 Fairview Park Drive, Elmsford, NY 10523 
(914) 347-3777 
New York City (212) 538-1285 
Long Island (516) 222-4540 
New Jersey & Connecticut (800)-431-2112 


TECRMICAL VOrico 


.C. LOGIC DESIGN COURSE 
PROGRAMMED TEST No. 4 


Boolean Algebra and Theorems 


[Note: Lesson 4, associated with this test, appeared in Play Meter, November 15 issue] 


Editor's Note: The material below is a serialization of the Kurz Kasch correspondence course for electronics, de- 
signed specifically for the coin-operated amusement industry. This course Is copyrighted and owned by Kurz Kasch 
of Dayton, Ohio and its reprinting Is being sponsored jointly by Kurz Kasch and Play Meter magazine. This material 
is authorized for publication exclusively in Play Meter magazine. 


INSTRUCTIONS: The purpose of this test is to guide you step-by-step thru actual circuit design problems. 
Also, many of these tests will provide you with additional design technique. Most important, these tests will provide 
you with a gauge to establish your degree of understanding of the material covered in the text. The test is programmed. 
Start at block one and then follow the numbered instruction associated with your answer. 


l 


Indicate what the output will be for the following circuit 
and write the Boolean expression which describes the 
circuit. aV 


2 GO TO BLOCK 7 
The truth table is as follows: 


Truth Table 


Notice that the output is one when A = 0 and B = 17 or 
A = 1 and B = 0. Observing that we can get an output of 
one when A is AND’ed with B and a one when A is AND'ed 
with B. If we OR these two functions, we have an output at 
the proper combination. This is shown in the truth table 
columns. 


Using simple switches show thatA+A-B=A. 


3 GO TO BLOCK 12 
X = A Output 
A+iA = A. Boolean 


Did you get the same results? {f not, do not go on but 
check. 


172 


Indicate what the output will be for the following circuit 
and write the Boolean expression that describes the circuit. 


sof) ex 


4 GO TO BLOCK 16 


The circuit for A - (A + B) 
A A 
BR | Xx 


As before, the switches marked A always open and close 
simultaneously. (They are really the same switch). There- 


fore, it can readily be seen that X is completely dependent 
on A. 


Using a truth table, show that A + A-B = A+B. 


QO Output 


5 GO TO BLOCK 6 
X = 
A- A = 0 


Boolean 


Did you get the same results? /f not, do not go on but 
check. 


Indicate what the output will be for the following logic 
circuit and write the Boolean expression that describes 
the circuit. 
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6 GO TO BLOCK 9 


The truth table forA+A-B=A+Bisas follows: 
Truth Table 


Since the last two columns are equivalent, we have proven 
the identity. 


This completes the test for Lesson Four. However, before 
going on you should review any area in this lesson you do 
not fully understand. 


‘i 


X = 1 Output 
A+1 = 1. Boolean 


Did you get the same results? If not, do not go on but 
check. 


Indicate what the output will be for the following circuit 
and write the Boolean expression that describes the circuit, 


GO TO BLOCK 19 


8 


The circuit for A + BC is as follows: 


A + BC 


B-C 
Using a truth table, prove the Boolean theorem. 
Ati 4S = Aly (Bt C). = (A 4 Bia 
GO TO BLOCK 17 


= A Output 


= A Boolean 


>Il \O 


Did you get the same results? Jf not, do not go on but 
check. 
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Give an equivalent, but simpler, Boolean expression for 
each of the following: 


7) AB+AC 
2) (A+B)-(A+C) 
3) A+A-B 


4) AsA-B 
5) A-(A;+B) 
GO TO BLOCK 171 


1Q 


In order to prove equivalence, the truth table is drawn. 
Truth Table 


Since the columns marked (A + B)-(A+C)and A+ BC are 
identical, the twoexpressions may be considered equivalent. 


Did you get the same result? /f not, do not go on but check. 


Draw acircuit for A . BC. 


I] 


GO TO BLOCK 8 


c) Ae (Ba 0) 


2) A+xB-C6 
3) A 

4) A+B 
5) A 


Did you get the same results? /f not, do not go on but 
check. 


Simplify the following logic circuit, eliminating al! un- 
necessary gates. (Use algebraic reduction.) 


GO TO BLOCK 18 


}2 


The circuit for A + AB is shown below. 
A 


A B 


“Sesto 
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However, the switches marked A are the same switch Indicate what the output will be for the following circuit 
and they close and open simultaneously. It can be easily and write the Boolean expression that describes the circuit. 


seen that X is always 1 when A is closed and zero when A 
is open irregardless of switch B. A of je X 


Using the same method, show thatA-(A+B)=A GO TO BLOCK 5 


GO TO BLOCK 4 15 
13 X = 0 Output 
A-0=0 Boolean 
X =A Output 
A: = A Boolean 


Did you get the same results? If not, do not go on but 


. check. 
Did you get the same results? If not, do not go on but 


check. Indicate what the output will be for the following circuit 


| and write the Boolean expression that describes the circuit. 
Indicate what the output will be for the following circuit 


and write the Boolean expression that describes the circuit. 
A 


Xx 
16 GO’ FO BLOCK. 74 
= x =f Output 
14 GO TO BLOCK 15 A-A-1 Boolean 
X =A Output Did you get the same results? If not, do not go on but 
A-A = A_ Boolean check. 
Did you get the same results? If not, do not go on but Indicate what the output will be for the following circuit 
check. and write the Boolean expression that describes the circuit. 


etc.) altar a ow nauies of ie. To use the ROM Test 
Hl, you simply install one of our low-cost “personality 
boards” (approximately $35.00 each) which is compatible 
with the device to be tested. Now you can insert memory 
chip after memory chip in the ’personality board” and 
check each device in two seconds or less by reading 
only one signature. And there’s a built-in self test. 

Each “personality board” displays a certain signature 
to let you know that everything is working before 
testing. For further verification of the ROM Test Il, a 

test board is included with each unit. 


pe Pes eT 
push 
rest 
The ROM Test II can check any read-only 
h, inc. memory up to 128K. Testing of ten 128K 
z-Ka SOON uxt A devices would normally require 
ETRONICS & 7 age probing 80 data lines and reading a 
signature for each line. With the 
ce ROM Test Il, there’s no probing 
: and only one signature per 
device need be noted for 
memory verification. You'll reduce 
your service call costs and perform 
incoming chip inspection with ease. 


For full specifications on the ROM Test Il, 
write or call Kurz-Kasch, Inc., 2271 Arbor 


(x) Kurz-Kasch, Inc. _ Biva., Dayton, OH 45439, 513/299-0990. 
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+V 


GO TO BLOCK 13 


17 


The truth table is as follows: 
Truth Table 


NO 7 8 OD HBO 


If we compare the columns for A +B+C, (A +B)+C, and 
A +(B+C), we see that they are identical. 


Make a truth table for an exclusive OR gate with inputs 
A andB. Then, write a Boolean expression for this function. 


GO TO BLOCK 2 
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STEP 71: From the circuit given, we write the Boolean 
expression. 


(A+B)-(A+C) = X 


STEP 2: From the theorems, we see that this is equivalent 
to: 


A4tB:«C = X 


STEP 3: The resulting circuit is: 


Did you get the same results? If not, do not go on but 
check. 


Prove that the two circuits above are equivalent. (Hint — 
Use truth table. ) 


GO TO BLOCK 10 


X =A Output 
Boolean 


Did you get the same results? /f not, do not go on but 
check. 


Indicate what the out put will be for the following circuit 
and write the Boolean expression that describes the circuit. 


sof) ex 


GO TO BLOCK 3 


Videos to rid ‘math anxiety’ 


“Angles that creak and groan when they open and 
close,” is not a product description of the latest video 
game from one of the leading manufacturers, but a 
description of a game-like video program that teaches 
trigonometry, that is being researched and developed by 
Swarthmore College Math Professor Eugene A. Klotz. 

The National Science Foundation funded a $150,000 
grant, and using Atari home computers that are 
inexpensive, Klotz and his colleagues are designing the 
programs to be similar to video games in order to teach 
trigonometry. 

The word “trig,” which is usually followed by a pained 
look, “is generally at the top of most people’s lists of 
disasters in high school,” Klotz said. 

The video-trigonometry design will utilize joy sticks, 
for maneuverability of “colorful, animated, geometric 
displays of circles, triangles and trigonometric functions, 
which are still being developed, and controls used for 
positioning of the geometric displays. 

“We plan to have spectacular color displays and 
graphics, and if the student didn’t get it the first time, he 
or she will be able to back up and try it again,” Klotz said. 

“The use of color and animation will clarify 
complicated figures, allow added emphasis in figures and 
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text, and contribute significantly to visual interest. And 
we think an entertaining, visual, video-game approach 
will help get rid of ‘math anxiety,’ a common problem 
today,” he said. 

In addition to trigonometry’s innate complexity as the 
first “entry into higher-level thinking for many high 
school students,” trigonometry furthermore gives 
problems “for some groups of people,” Klotz said. 

“Minorities and inner-city kids, for example, who may 
be less verbal in standard English and more visual, are 
very likely to be familiar with video-arcade games and 
would find control of this equipment familiar and 
comfortable for them. And women often have a lot of 
‘math anxiety’ because a lot of girls are pushed into 
believing that math is one of the areas not traditional or 
appropriate for women to study,” he said. 

Also, the handicapped may find the joystick and 
controls easier to manipulate than “textbooks and 
pencils.” 

Programs will be perfected in 10 months to a year, 
Klotz said, for any teaching institution that has a need for 
them, even colleges for recommencement-type courses, 
but will not be available for home use. 


—by Sharon McCall 
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When is the game 


fun — 


and when, tiresome? 


Moon Shuttle, Megatack on view 
By Robert Karp 


Welcome to the third of our series of video game 
reviews. Before I review the machines, I would like to 
make a few comments about sound effects. Any devoted 
video enthusiast has probably at one time or another 
found himself in a large arcade with thirty or more video 
and pinball machines blasting out levels of noise which 
evoke comparison to the proverbial boiler factory. 

While sound effects do sometimes contribute to the 
joy of video sport, they often are more of an ordeal thana 
joy. One of my most enjoyable game experiences took 
place in a quiet bar with a Defender machine with the 
volume turned all the way down. I watched the soundless 
explosions and imagined | was in outer space,where the 
vacuum transmits no sound. 

I will now gingerly step down from my soapbox and do 
some reviewing: 


Megatack/Game Plan 

This color video machine is very similar to many 
others already on the market. The player controls a 
ground based ship which he moves to the right or left 
with a joystick. He also has a fire button which launches 
projectiles. 

The innovation in Megatack is that during one of the 
two phases of play, the ship shoots in three directions at 
once. One projectile goes straight up, another 45 
degrees to the left of vertical, another 45 degrees to the 
right of vertical. This gives the player a three-pronged 
attack, or “Megatack.” A good player will utilize the 
diagonally firing guns to pick off opponent monsters 
without putting himself in jeopardy of being hit by the 
bombs the monsters drop. 

In the second of the two phases of play the ship shoots 
only one gun, in a vertical direction. During the phase 
the targets are spinning rings which move in an erratic 
fashion around the screen, growing larger as they 
approach the ship. These rings do not drop bombs as do 
the monsters in the first phase, but they will engulf and 
destroy the ship if given the opportunity. After all the 
rings have been shot down, the machine reverts to the 
first phase. Play proceeds through the two phases over 
and over until the player’s three-ship allowance is used 
up. 

Other than the three-pronged attack and the spinning 
rings, this machine offers nothing we haven’t seen 
before. Moreover, there is very little strategy involved. 
Basically this is a fancy shooting gallery, which is amusing 


continued on facing page 
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Omega Race: a second opinion 
By Mike Bucki 


[Ed. note: Reviewer Robert Karp set his sights on Omega 
Race in the Viewpoint column, November 1 issue.] 


Am I having fun? That’s the question that every game 
player, pinball or video, asks himself sooner or 
later...probably not just after the first quarter has been 
spent, but certainly before the second dollar has 
disappeared. The graphics, the sounds, the challenge of 
the game and the responsiveness of the controls—all 
play a part in determining how a player will answer that all 
important question. But the key element is time. 

For those who weren’t with me in the previous edition 
the video corner, I’ve devised a three pronged ratings 
system, heavily weighted toward, but not exclusively 
based on, time. Each game reviewed will be given three 
ratings: ITA (Immediate Turn-Away), measured 
negatively, 0 to -10; CB (Come Back), measured 
positively, 0 to +10; and the MO (Max-Out), measured 
negatively, 0 to -10. 

If a game easily and consistently beats novice players 
in less than a minute, its ITA factor will, in all likelihood, 
be too high. If a player can, within four or five plays, 
extend his playing time beyond one minute, the game’s 
Come Back—or repeat play—rating will get a big plus 
vote from me. If, however, a game is too easily mastered— 
if an expert player can extend his playing time to a point 
where it cuts into an operator’s profit unreasonably — 
then its MO rating might be too high. 


Midway’s Omega Race comes close to striking that 
delicate balance between maximum fun for the player 
and maximum profit for the operator. The game’s 
objective is easily fathomed, it’s not too difficult to rapidly 
improve one’s initial scores, yet the progressive 
demands at higher levels present an addictive challenge 
for the expert player. 

PLAYFIELD: The motif is outer space “in the year 2003.” 
To protect their star colonies against Android forces 
over the city of Komar, the Omega System developed 
a method of training its “warriors” called Omega Race. 

With a Guidance Control Knob and a thrust button, 
the player steers his Omega Fighter around a 
rectangular race course. The rectangular infield, at 
center screen, displays his score, the score of the 
previous game, the credits remaining, and how many 
ships are left in his force. Too much thrust and the player 
discovers that his ship will not disappear off one side of 
the screen and reappear moments later from the 
opposite direction; no, instead elastic energy walls 
suddenly appear and bounce the Omega Fighter back 


continued on facing page 
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Karp’s review/continued 
when first encountered, but soon becomes tiresome. 


Moon Shuttle/Taito 

This color video machine again plays with two 
phases. In the first phase the player attempts to 
manuever his spaceship through a meteor shower. This 
is accomplished by blasting away at a wall of moving 
meteors, blasting a horizontal hole, and _ steering 
through the opening. 

At the player’s disposal are his controls, a Fire button, 
and a joystick control. The joystick moves the spaceship 
up or down and also controls to some extent the rate of 
forward progress. In my opinion, a separate thrust 
button would have been better than the “meteor thrust 
control” provided on the joystick, which is pretty 
sluggish. 

The second phase of play involves shooting at various 


rather odd opponents which fly towards the player’s 
ship. Among these are “Expander,” “Electric Jelly,” and 
“Plasma Jacks.” These have different flight patterns, 
thus they require different approaches to sucessfully 
shooting them down. 

The real innovation in this game is the meteor shower. 
Steering through this provides quite a challenge. 
However, I found this task far too difficult. Most players 
will, I feel, soon get frustrated with their failure to 
successfully negotiate the meteor shower and go to a 
machine more rewarding of their efforts. 

Graphics used on cabinet and screen are good. The 
cabinet was designed by a talented comic book artist. 
The screen features a backdrop of stars moving by at < 
constant rate. The opponents are certainly and, some 
would say, very imaginative. 

Sound effects are adequate. a 


Bucki’s review/continued 


onto the race course. (I personally like this feature; one 
of the frustrations of Asteriods & Asteroids Deluxe is 
having your ship destroyed off-screen in that mysterious 
void. ) 

As the player races and bounces around the course, 
he employs the fire button to destroy enemy targets. 
One, two, three, or four shot bursts are possible and, like 
Asteroids, there’s a delay for reloading after a four-shot 
burst. There are five enemy targets: Photon Mines and 
Vapor Mnes (stationary), Droid Ships (slow moving), 
Command Ships (faster moving and capable of firing 
back), and the ever-to-be-dreaded Death Ship (the 
fastest). 

The hyper-accelerated attack by the Death Ship is 
announced with special sound effects. The Droid Ships, 
while slow moving and incapable of return fire, do 
occasionally give birth to Command Ships, Death Ships, 
Photon, and Vapor Mines, so the player must destroy 
them rapidly. 

Clearing the screen of all ships earns continued play 
with the same fighter. A brief victory march announces 
the player’s success and is followed by calming sounds 
which will fool some players. In this brief changeover 
mode the Photon and Vapor Mines remaining on the 
screen are still alive, and they can destroy the newly 
victorious Omega Fighter even though the sounds 
suggest safety. Expert players, of course, will be tricked 
only once. 

Bonus fighters are earned by the player when he 

scores 40,000, 150,000, and 250,000 points. One credit 
and two credit games provide the option of three or 
seven fighters. 
PROS AND CONS: The game’s initial simplicity is 
deceivingly attractive. From the upper right or upper left 
starting position, the player thrusts (gently, please) his 
fighter down to the lower half of the race course where 
the enemy targets await. The one active command ship 
fires a few bursts through the field, disappears around a 
corner, and begins circling the upper left of the race 
course. 

Hurry now, quickly destroy the mines and the droid 
ships before the command ship circles behind you, 
another is born, or a death ship launches its hyper- 
accelerated attack. Try to keep going forward, clearinga 
path as you go, but keep your rear end covered and 
watch out for those droid ships that begin to flash. A 
death ship or a second command ship is about to be 
born. 
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The action of Omega Face in its early stages isn’t 
anywhere near as frantic as say, Asteroids or Defender. 
But the demands on the player increase dramatically as 
he develops skill. The Novice won’t be turned off 
immediately, and intermediate and expert players will 
find a continuing challenge. There’s a delicate balance 
here that’s great for the player and the operator. 

After three of four warm-up games, I kept track of my 
score and my timing for 20 consecutive games. My 
lowest score with three ships, a one credit game, was 
32,000. It lasted only one minute and eleven seconds 
(1:11). My highest score was 121,650, and prolonged play 
to a very satisfying (for Me) 3:33. 

But it wasn’t a straight line progression. It was a zig-zag 
with more drastic swings in the first set of ten games than 
in the latter. Although my two highest scores came in the 
first set of ten, my average was 71,700 and my average 
length of play was 2:20. In the second set of ten I was 
more consistent and my average rose to 73,800 with an 
average time of 2:18. 

I also kept track of four games played in the 2-credit, 7- 
ship mode. My scores and times were: 111,600 at 3:32, 
179,050 at 4:30, 137,400 at 3:45, and 174,050 at 4:20. 

Omega Face, by the way, retains two sets of the 
highest scores, for one credit and two credit players. 
Entering one’s intials is also a fast and easy process. The 
entire alphabet is displayed on the screen; turn the 
Guidance Control Knob and move an underline dash 
until you find the letter you want, press the fire button 
and lock it in. 

But what do all my scores and stopwatch timings mean 
to you, the operator? Big profits I’d say. Ranking myself 
somewhere between intermediate and expert on this 
kind of game (having spent five years as a top 40 disc 
jockey, eye to hand coordination with buttons and dials 
comes quite naturally) I believe the average player’s 
average length of play on Omega Race will be around a 
minute and a half. : 

Sure, there’s a Max-Out factor to be considered. Put 
this game on a college campus and there’ll be some 
players getting five or six minutes for one quarter. But 
that’s when the crowd gathers, a crowd of the not so 
quick and not so astute. 

In short, Omega Race is areal winner; bet it across the 
board. 

IMA 0 (Immediate Turn-Away rating) 
CB +9 (Come Back or repeat play rating) 
MO -4 (Max-Out rating) 
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Critic’s Corner 


By Roger C. Sharpe 


The third shot 


Gottlieb’s BLACK HOLE 
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Well, it’s that time of year again, 
which we all seemingly look forward 
to as the highlight of what the 
industry is about and where the 
manufacturers never fail to pull out 
all the stops in attracting attention 
and gaining momentum for the 
upcoming year. This AMOA should 
prove no exception to the rule and 
may even be more anticipated only 
because of the many rumors 
circulating about some new types of 
equipment that may just try to bridge 
pinball and video, as well as the 
heavy line-up of both types as the 
technology continues to be tapped 
and expanded. 

However, as of this writing, my joy 
is directed more—not toward the 
show, which I am looking forward to 
attending for the seventh straight 
year—but rather to the birth of anew 
Sharpe—Zachary Nathaniel, who 
entered into the world on October 
6th weighing 6 pounds, 12 ounces— 
and a public thanks to my wife Ellen 
who didn’t go to term knowing that it 
would have conflicted with my going 
to the AMOA. All that remains is to 
see how Joshua Lucas, now 22 
months old, will accept the notion of 
another body in the house when old 
Zack hits home in two days. 
Admittedly, the joy of two sons is a 
bit overwhelming, but I'll try to keep 
my mind on the matter at hand and 
get out at least one review before | 
try to catch up on some much- 
needed sleep. 

Last issue I| rattled off a slew of 
names of games to be on the lookout 
for at the show, which was really only 
a sampling of some of the pins you'll 
undoubtedly be encountering. 
However, one company in particular 
has managed to fly into the face of 


is a charm 


adversity with a run of models that 
are truly unique. 

Three strikes in bowling is so 
special that it has its own term: 
“turkey” and, in fact, three of 
anything in a row has been a rather 
difficult accomplishment no matter 
what the endeavor, but this 
company has managed to forge 
ahead with three distinctive games 
that are not only some of the best and 
most innovative in Gottlieb’s history, 
but also an indication of its 
commitment to the present and 
future of pinball. Not that the other 
companies have lagged behind, but 
to think of where Gottlieb was and is 
now approaching, is a startling story 
unto itself, given the nature of the 
market and many people’s feelings. 

However, there’s no denying that 
Mars, Volcano, and now Black Hole 
have made a strong impact that 
benefits everyone. And more is on 
the way not only from this company, 
but also from the other three major 
manufacturers. Because of this, I’m 
excited about the prospects for the 
show and the continued develop- 
ment of pinball and its potential 
capabilities. But on to Gottlieb’s 
newest and acloser look at this novel 
approach to the utilization of space 
and design on a playfield. 


Gottlieb’s Black Hole 

Here, finally, is the much touted 
game everyone has been waiting for 
and hearing about. You could call ita 
new level in pinball with its playfield 
underneath a playfield, which should 
Open even more avenues for game 
design to travel down. 
PLAYFIELD: The actions begins, on 
this longer than normal big size 
game, simply enough with three top 
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PLAYER 4 HIGH-SCORE  PLAVER ' 3 PLAYER 4 HIGH-SCORE § PLOVER HIGH-SCORE PLAYER 2 
DODGE OVM466 000200 ooonoD Pettit 


Super Excitement... 
Super Player Appeal... 4 
Super Revenues... Gu y= 


You're at the controls of your highly mobile armored tank, your mission: 

to locate and destroy the enemy’s SUPER TANK. Your tank, which can 

move in any direction, including backwards, must first navigate a danger- 
ous minefield, clearing all the mines while avoiding or destroying the 
enemy's red tanks. Brief periods of super armor protection are obtained 
by rolling over the glowing diamonds located at various positions on 
the minefield. 

Score points by clearing the mines, score additional points by destroy- 
ing enemy tanks. When you have cleared the entire screen, you are 
ready for your confrontation with SUPER TANK. SUPER TANK is your 
most dangerous adversary, which can only be destroyed by 
a direct hit on its nozzle. Quick reflexes and skillful 
maneuvering ability are all that can protect you 
from SUPER TANK’s explosive firepower. 
Destroying SUPER TANK transports you in- 
to another more intricate screen and 
each screen cleared presents you with 
ever more challenging minefields and 
enemy tanks. 

For extra excitement and double revenue 
potential, two players can match skills by 
playing simultaneously, competing against 
SUPER TANK and each other. 


The SUPER TANK game is manufactured by Computran under 
license from Video Games GmbH. Lich W. Germany 


© Computran 1981 


DEPTH WIDTH HEIGHT 


UPRIGHT 30” 25" 68” 
COCKTAIL 23/2" 35" 31” 


TEL. NO. (201) 295-2777 TELEX NO. 132168 


lanes that lead down to an area of 
three thumper bumpers with a left 
side five bank of drop targets (B-L-A- 
C-K) and a right four bank (H-O-L- 
E). There’s a lane behind the four 
bank, while next to the left bank is an 
access to the top lanes as well as a 
spinner over on the left side that’s 
the entry for a little loop around, 
which we'll get into later. 

Move down the field and it’s fairly 
open until you get to the left side with 
its flipper and sightly recessed kick- 
out hole for locking up a ball when lit. 
Meanwhile, over on the right is a four 
bank of targets for activating the 
possibility of a captive ball. The 
bottom features a short lane on the 
right side and a gate as well as a 
double flipper set-up, with the left 
side offering a lower thumper 
bumper, slightly opening down and 
out, short kicker, anda single flipper. 

However, that’s not the end of the 
game, which brings us back to that 
top left spinner and where the ball 
travels once it gets there. The final 
destination is a lower playfield, 
visible from the top by aclear portion 
of the board and lighting the layout of 
a spiral drop down to an inverted 
direction game-within-a-game_ that 
has flippers at the top (really the 
bottom of this field) which shoot the 
ball back up toward the player anda 
field that offers a three and four drop- 
target bank as well as a captive ball 
On area and aé single thumper 
bumper. And once the ball “drains” it 
pops out on the right side through a 
tube placed near the bottom right 
flippers topside. 

ANALYSIS: Black Hole is 
obviously a different type of pinball 
machine. The top playfield action 
features bonus multiplier from the 
upper lanes as well as extra ball and 
special possibilities via that interior 
left side lane leading to the top. In 
addition there’s increased spinner 
value and that right side top lane 
value tied into the drop-target banks 
in spelling out the game’s name. 

But it’s the underneath portion of 
the board where the values can really 
increase as displayed by an on field 
digital display just above and 
between flippers. The shots are long 
and balanced from right to left, 
although the real rewards come from 
playing the lower playfield where the 
objective is to lock up a ball and 
complete a drop target bank so that 
the right side gate is opened for the 
ball to stay in play once it’s propelled 
back to the top. In a way the game is 
even set up to the point where you 
cant have one without the other. 
The need for increased scoring is 
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only satisfied by getting to the lower 
playfield and maximizing the amount 
of play in order to keep the ball in 
action and accumulate out-hole 
bonus. 

GRAPHICS: The first thing you 
notice about Black Hole is its 
spinning disc in the back glass with 
its floating space travelers and 
Gottlieb’s continued back light 
display and surrounding lights that 


Black Hole is obviously a 

different type of pinball... 
It’s the underneath portion 
of the board where scoring 
values can really increase. 


brighten up a distinctive black and 
blue motif that’s neatly carried 
through on the field. It is more than 
enough to enhance the total effect 
successfully while catching the eye of 
passersby. 

PLAY: Once again Gottlieb is locked 
into its six-digit displays, although 
there is acontinued attempt to utilize 
this my making the scoring more 
difficult on recent machines. Black 


My suggestion is to add a 

small post just above the 

right-side out-hole...just so 

the player can stay involved 

and be able to retreive the 
ball into play... 


Hole is no exception and tends to be 
a strong six-digit game with limits for 
extra ball that should be okay at about 
200,000 and 600,000 points. For free 
play you might want to add about 
200,000 points to both of these levels 
depending once again on your 
percentaging and the caliber of your 
players. 

PROS & CONS: When I first saw 
Black Hole I was impressed by what 


the company had accomplished in 
terms of maximizing space and 
adding a new dimension to multi- 
level play. And I know the game is 
and will be a strong attraction in 
almost any location, but there are 
some problems | have with it purely 
from a playing standpoint. First is the 
inclusion of multi-ball, which is nicely 
incorporated with the two playfields 
in terms of how the action begins for 
three-ball play. The point to make, 
however, is that I’ve always been a 
firm believer that accomplishing 
multi-ball should have a reward in 
increased points or something else 
that gives the player an added 
incentive to get it. Here it’s really just 
a throwaway only because it hasn’t 
been incorporated into, ‘for 
argument’s sake, 2X scoring or 
some other amplification of point 
totals. 

In fact, a player needn’t get it to 
gain a good score, which loses some 
of the impact of this feature. There 
are also some angles | think could 
have been better served, such as the 
shot access from the top left flipper 
over to that rear lane behind the right 
drop target bank: it’s not as smooth 
as it could be or as useable as, say, 
the top right of Stern’s Big Game 
where you could go up and down toa 
live area. 

Also the roll down from the right 
top lane falls into a rather soft path of 
possibly not hiting anything hard 
enough for that immediate bit of 
action. But the real point is with the 
lower playfield and the fact that the 
gate will open on top only when the 
player has completed a drop target 
bank on the lower field, otherwise 
the ball just shoots up through the 
tube at the right and out. 

My suggestion to Gottlieb which | 
hope will be followed, or even 
something operators can do, is to 
add a small post just above the out- 
hole on the right side, similar to Bally’s 
Xenon just so the player can stay 
involved and have a chance to 
retrieve the ball back into play. 
Otherwise, we’re talking about a real 
good piece that’s going to earn 
money and get the play just because 
of what it is and how it looks. 

RATING: ### % 


And that, funseekers, is it for this 
time around. Hoepfully, with the 
next issue my mind will be more on 
the games and a continued look at 
those models being introduced 
before or at the show. Until then, let 
me hope that Zachary is resting well 
tonight and that now, so too can his 
daddy. Be well, one and all. prosper. 
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A GAME THAT COMES WITH 
CAN MAKE $200.00 TWO PROMOTIONAL KITS 


e one and two players — 25¢/player 
| te for both total d 
e players can compete for both total score an 
SHOULD COST ... round by round victory 
. « .-$2;500-00 e accomplishment scale is back lighted and 


true —but not this one indicates success level at the end of game 
90 day total warranty 

1 year board warranty 

all metal cabinet 


$4,500-00 no learning period — everybody is a player 


getting closer 
hard to master — natural incentive to 


$995.00 keep playing 
Once more can be carried by your route salesman 
creates additional earning space — does not 


$495.00 pull from the other equipment 


creates additional customers — appeals to 
RIGHT!! 


3 
try again 


DISTRIBUTOR for this $495.00 WINNER 


ARACHNID, INC. ¢ 208 N. Madison, Rockford, IL 61104 815-962-3919 


Centaur: man 
or machine? 


Bally Pinball Division announced the 
release of Centaur, the first black 
and white pinball machine and “the 
first real equitable multi-ball game 
on the market.” 

Centaur has five main features 
that are all tied together through color- 
coded lights. Before the game 
begins, there is an instruction phase 
that is triggered by either flipper 
button. Each feature’s lights flash as 
a voice calls them out. 

Centaur has two strategies, multi- 
ball and high scores. Multi-ball is 
achieved by a set of 4 orb drop 
targets; hit in order, they add one ball 
to the under playfield multi-ball 
storage and release one onto the 
playfield. Hit in any order, they also 
add one ball to the storage. The 
stored multi balls are released at 
once through one of two release 
targets. 

The sequence drop target feature 
scores from 10,000 to 80,000 points 
and from one to eight bonus 
advances if hit in order, and still 
scores points if not hit in order. 

Another challenging feature is the 
Chamber in-line drop targets, 
guarding a release target, that are lit 
with a boot-a-ball. An extra added 
skill shot is the “power lane” that 
doubles these scores if the boot-a- 
ball is hit by going through this lane first 

An extra competitive touch is the 
Guardian feature. Balls are released 
one at a time if the Guardian feature 
lanes are lit and completed. 

Centaur’s bonus features begin 
with top lanes that have lane change 
capability; the bonus begins to build, 
and further advances are achieved 
through any unlit sequence drop 
target, any orb drop target, or any 
stand-up target. These lanes also 
multiply the bonus 2x through 5x. 

Bally has added a reverberation 
unit to enhance the voice and add an 
extra dimension to the sound 
package. 
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Satellite 
skirmishes 


Stern Electronics, Inc. has 
announced production of its latest 
fast-action video game, Moon War, a 
solid-state one- or two-player game. 

In a race against time, Moon War 
challenges the player to navigate his 
spacecraft through enemy territory, 
deflecting missiles fired from enemy 
fighter ships, bombers, satellites, 
strafers, and tracers. Object of the 
game is to successfully destroy 
enemy craft and sustain play action 
by avoiding attack and replenishing 
fuel and protective shield supplies at 
a series of refueling stations. 

The player maneuvers his craft 
with a Warp Drive control wheel, an 
innovation that replaces the 
standard joystick control. 

Other play features include: 
Bonus spacecraft awarded when a 
mystery ship (appearing after every 
10 fueling stations) is destroyed: level 
of difficulty increases after player 
docks at each fueling station; the 
player destroys enemy attackers and 
wins points by pressing Fire Missile 
button, and deflects enemy missiles 
by pressing Shields button; and 
player controls “instant reverse 
action” by pressing Hyperflip button. 

A special feature of Moon War’s 
electronic system is a diagnostic self- 
testing process with game power up. 
The sophisticated system was 
developed by Universal Research 
Laboratories, Elk Grove Village, Ill., 
a Stern subsidiary. 
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Williams Electronics, Inc. has 
debuted Barracora “an affordable 
pingame that challenges today’s 
inflationary economic climate.” 

Barracora, a fast-moving multi- 
player, pingame, premiers several 
creative new features. With 
Barracora’s Multi-Lane Change and 
fast reflexes, players can control and 
rotate the double row of three lamps 
above the top three rollover 
lanes with the right flipper button. By 
skillfully manipulating these lamps 
and propelling the ball through the 
rollover lanes, players can activate 
playfield features for possible extra 
ball and up to 90,000 points. 

Barracora also introduces 
Williams first Super Bonus 
Multiplier. Zeroing in on Barracora’s 
two sets of resettable drop targets is 
the way for players to advance two 
sets of bonus multipliers for possible 
25X cumulative bonus. Barracora’s 
drop targets are also the key for 
multi-ball play. Making the three 
bank lights the lower eject hole for 
lock; making the five bank lights the 
top eject hole for lock. For,three ball 
multi-ball, players must hit the top 
eject hole first and then the lower 
eject hole. Making the lower eject 
hole first will result in two ball 
multi-ball play. 

Commenting on “the introduction 
of a new philosophy in pinball,” Ron 
Crouse, director of marketing, said: 
“Williams has prided itself on the 
innovations it has introduced— 
talking pinball games, multi-ball, and 
multi-level games are just a few of 
these innovations. Barracora is a 
different kind of innovation. 

This game introduces exciting 
play features and ultra reliability at a 
price that should be very attractive in 
today’s market. Barracora clearly 
demonstrates Williams’ commit- 
ment to provide games with the 
high quality, reliability and play 
appeal operators need, at a price 
they can afford,” said Crouse. 
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Midway Manufacturing has _intro- 
duced its “new generation” multi- 
stage space combat video game 
Galaga under a license from Namco 
Ltd. of Tokyo. Midway holds 
exclusive manufacturing and sales 
rights in the U.S., Canada, and 
elsewhere in the Western Hemi- 
sphere, announced the Franklin 
Park, Illinois manufacturer. 

In stage one, the Galaga aliens fly 
in formations from all parts of the 
screen—in circles, arcs, and varied 
patterns to form the troop line at the 
top of the screen. In this stage, the 
aliens do not drop their bombs and 
the player has an easy opportunity to 
fire, destroy, and score points. 

The action stage begins once the 
troop line is formed. Galaga aliens 
commence their swooping attack, 
dropping deadly fire in an attempt to 
destroy the player’s fighter. A special 
feature of Galaga is the Tractor 
Beam, which emanates from one of 
the “Boss” aliens. It is designed to 
capture the fighter and carry him to 
the top of the troop formation. When 
the player has reserve fighters, he 
elects to be captured. 

If the Boss with the captured 
fighter is hit, the fighter is released 
and joins the fighter on the line to 
form a tandem team with double fire 
power. These tandem fighters are 
especially effective in the challenging 
stage, where various formations 
appear and swoop to give the player 
an opportunity to score points 
without opposition. 

After this stage, a score is posted 
showing the number of hits and 
points awarded. If the player 
achieves 20,000 points, a bonus 
fighter is awarded. A bonus fighter is 
also awarded at 70,000 points and an 
additional fighter will be given every 
70,000 points thereafter. 

The game continues with the 
Galaga aliens flying and swooping 
faster and faster, dropping more and 
more deadly bombs. Fighters 
maneuver and dodge the alien 
bombs, firing constantly to destroy 
the enemy. The Boss Galaga has to 
be hit twice to be destroyed. He 
starts out gray-green and turns blue 
after the first hit. Different types and 
shapes of aliens appear in the higher 
stages of Galaga. When all fighters 
are destroyed the game is over. 
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Longer millimeters 


Federal Machine Corporation’s new 
21-column cigarette vending 
machine handles the new 120MM 
and popular 100MM cigarettes. The 
cigarette vendor gives the owner a 
wide range of selling prices; it can 
vend at any 5¢ increment from 25¢ to 
$1.50 and any combination of 
quarters, nickels and dimes can be 
used. Cigarettes may also be vended 
at two different prices. 

Other features of Federal’s new 
2l1-column cigarette vending 
machine include: Storage in lower 
part of the cabinet, dimensions of 51” 
height, 38” width, 21%” depth and 
325 pounds weight, and piano hinged 
door for easy loading. 

More information about Federal 
Machine Corporation automatic 
merchandising machines can be 
obtained by writing Federal Machine 
Corporation, Box 1713, Des Moines, 
Iowa 50306. 
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Tempest bows 
at ANIOA Show 


Atari, Inc. will introduce its new 
Tempest video game at the AMOA 
Show, and with it the first color X-Y 
monitor from the Sunnyvale, 
California producer. 

The game’s play simulates a 
“black hole in space.” Its three- 
dimensional effects project inter- 
stellar objects rushing out of the 
hole. The player’s object is to zap 
them before they crash his vehicle 
overlooking the outer-space void. 

The pace of the game is rapid and 
‘like nothing else seen before in a 
video game,’ said an Atari 
spokesman. 

Tempest was introduced in an 
Atari upright cabinet. 


For the game room or amusement 
park, changeable letter boards from 
Bulletin Board and Directory Mfg. 
Co. provide for posting house rules, 
admissions, high scores, etc. 

Depicted here, the letter board is 
20 by 30 inches, with white 1-inch- 
high letters. High score is in 2-inch 
yellow type. Smaller and _ larger 
boards, both in black and white and 
various other colors and styles are 
available, in either closed glass door 
letter board or open-faced. At extra 
cost, colored vinyl or felt is available 
in the boards. 

BD Manufacturing is located at 
2317 W. Pico Blvd, Los Angeles. CA 
90006; phone 213/382-1147. 
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A riddie within 
a video game 


Enigma II, the latest game from 
Game Plan, Inc., is aspace-trip video 
licensed from Zilec Electronics, Ltd., 
of England, for manufacture and 
distribution in the North American 
market. 

The players on Enigma II have 
three to six ships which have to get 
to the mother ship at the top of the 
screen for refueling. The basic 
problems are that monsters, little 
bugs and big bugs, work to devour 
the spaceship on the way to safety. 
The ships have to keep moving 
toward the refueling area or the ship 
is sunk. And, the player never knows 
when or where the monsters are 
going to attack. Skill comes with the 
player’s ability to dodge the destruc- 
tion from the skies with bugs always 
attacking. And, there’s no way to 
refuel while maneuvering. 

The game is set ona 19-inch, color 
upright monitor which gives straight 
up visibility. As with other Game 
Plan video units, Enigma II has 
sound and other adjustable features 
for operator control such as one or 
two coins, one or two players, 3 to 6 
space ships, 6 skill levels, and a 
speed up lock level. Enigma II 
features a bonus set up for a 10,000 
point score. 

Enigma II was designed by Zilec 
Electronics, Ltd. and has had 
extensive field testing in the United 
States, said Game Plan, Inc. at the 
point of full production of Enigma II. 
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The art 
Of extermination 


Williams Electronics, Inc. offers 
players a new concept in video 
games with the introduction of Make 
Trax. Frustrated “artists” may be 
even more frustrated as they try to 
finish painting each pattern around 
six life-like scenes of trouble-making 
characters who patiently lie in wait 
for the opportunity to put their own 
individual and comical touch on the 
“masterpiece.” 

The player’s only defense is a paint 
brush, two rollers, and a joystick. As 
colorful paint flows off the fast- 
moving brush in the rush to finish the 
painting job, two goldfish form 
quickly in the aquarium and chase 
madly after the brush. If they catch 
the brush, their playfulness destroys 
it and another brush must be 
utilized. 

The only way to delay their 
nuisance-making activity is to push 
the rollers directly over them, 
collecting extra points and putting 
them out of commission. But it’s only 
temporary, as soon more little fish 
will form in the aquarium to chase 
the hard-working brush over the 
screen. To briefly escape the fish, the 
painter can leave through one of six 
exits, only to reappear on the 
opposite side of the pattern. 

Other problems soon arise to test 
the patience of the painter. A playful 
kitten who has been watching all the 
activity can’t resist the temptation to 
jump out and play in the paint, 
leaving little kitty tracks all over the 
newly painted trim—this all has to be 
repainted. 

On the second pattern, a little 
nose-twitching mouse runs all over 
the paint, looking for cheese and 
tracks; on the third pattern, a “dirty 
bird” flies quickly out of his tree and 
leaves droppings all over the fresh 
paint; in the fourth picture, a passing 
automobile loses a tire which tracks 
up the canvas terribly. 

Players will have to paint fast in 
order to undo the damage of these 
amusing playful characters. By 
maneuvering the brush quickly, they 
can each be caught before they do 
too much damage 

Make Trax combines simple 
controls and easy initial pattern to 
attract the novice player, with 
sophisticated and much faster later 
patterns to challenge the pro. 
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Because of widespread and growing violations of U.S. copyright laws, 
Play Meter is now reserving the right to refuse advertisements which, in 
its opinion, are for unauthorized copies of legally copyrighted games. 


BUY * SELL * TRADE 


Pinballs, Video Games, Slot Machines, 
Jukeboxes, Arcade & Vending equipment 
‘A’ AMUSEMENTS 


WANTED! 
SEEBURG: LS-1; LS-2, USC-1; USC-2; 
and Showcase Jukeboxes. 


THE GAME COMPANY 


ELECTRONIC REPAIRS 
VIDEO & PINBALL 


“Anything you send, I can fix!” 


2316 Stevens Creek Road 
San Jose, California 95128 


(408)287-4884 504/455-9935 


6601 Veterans Blud., Metairie, LA 70003 


On site repairs made in Kansas 


GOLD STAR ELECTRONICS 
2548 Sunny Lane, Wichita, KS 67205 


Do You Know Me? 
’m The... 


price guide 


“Don’t ever be 
without one” 


Constant research of price trends makes our DRA PRICE GUIDE 
an invaluable source of information. With our new easy to read 
and more complete quarterly, you have pages of vital information 
at your fingertips. 

The convenient price guide lists all the products of top 


manufacturers in the coin amusement and vending machine 


industry. For 15 years, Distributors Research Associates has been 
publishing the latest prices on trade in and reconditioned 
machines. Market quotations, wholesale and retail, are the basis 
for compilation by our local and national staff. 


NDING 
hot drink VE . | Candy- 
MOYER DIEBEL se ~ pastry VENDING 
, 19% ei . AeTomaric PRODUCTS (Cang 
andy) 


VIDEO - GUNS & ARCADE 


MIDWAY VIDEO 


MIDWAY VIDEO 


For complete information and a free mini booklet, mail us this 
coupon TODAY! 


DISTRIBUTORS RESEARCH ASSOCIATES 
6595 N.W. 36th Street, Suite 109B, Miami, FL 33166 
Telephone (305) 871-4980 


Company Name 
Name 

Address 

City 
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(316)945-7246 


FOR SALE 
UPRIGHTS 


Ready For Location 
Crazy Climber....... 1895 
Rallu-A. fiestas 1895 
Star Castle .......... 1895 
Call Brent Garson 

Vendors Exchange 

4020 Payne Ave. 
Cleveland, Oh. 44103 
Toll Free: 800/321-2311 
Ohio: 216/432-1800 (collect) 


i ag a epee 
WE HAVE A LARGE SELECTION OF 
NEW & USED arcade equipment. Also 
jukes, pool tables, shuffles & 
cigarettes. We deliver and_ accept 
trades. COIN MACHINE DISTRI- 
BUTORS, INC., 425 Fairview Park Dr., 
Elmsford, NY 10523 (914)347-3777. 
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FOR SALE 


USED COCKTAIL ! 

VIDEO GAME ’ 

Astro Fighter........ $950. \ 
Moon Cresta......... 950. 

4 

- 


Asteroids............ 1150 
Missile Command....1050 


313/695-2970 
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MILLS-JENNINGS OF OHIO 


DRAW MOPOKER > 


Distributors for 


The world top 
money earning coin 
operated, credit 
only amusement 
machines! 


Featuring the all 
new Draw 90 Poker 


and Over and Under 
machines by IGT. 


Formerly Sircoma of Reno, NV. 


PLUS 


Exclusive distributor for the all new solid state 
Five liner quality built for the amusement market 


The operation of these games and the 
features therein may be subject to 
various state and local laws and 
regulations. It is not intended herein 
to solicit the sale of such games in any 
jurisdiction wherein the same may not 
be lawfully sold or operated. 


CALL OR WRITE: 


TW ills- Jeuntnge of Oko me 


271 EAST 156th STREET, CLEVELAND, OHIO 44110 
AREA CODE 216/ 486-7412 


PLEASE VISIT US AT OUR HOSPITALITY SUITE 1402-04 AT 
ESSEX HOUSE AT THE AMOA SHOW. 
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6.50 


$26. 
Model 125 


Quantity Discount 


Will fit in 
cocktail tables 


NEWPORT 
MODEL 125 


STRONG, RELIABLE JOYSTICKS 


Made in the U.S.A. for the needs of the American 
Market. Will replace joysticks in imported and domestic 
machines. Interchangeable gateplate for two, four, or 
eight positions. Engineered and built to last. All parts 
easily replaceable. FAST SERVICE. 
IDEAL FOR PAC-MAN GAMES 
Call today Satisfactin Guaranteed 
NEWPORT MACHINE DESIGN 


P.O. Box 418, Bishop, CA 93514 USA 
(714)873-4431 


SERVICE 
EXPERTLY & RELIABLY 
done on all coin operated 
games. Boards repaired, 

games converted, kits installed, 
contract rates available. 
Arcades a specialty 
Call or Write: 


JACK GUARNIERI 
SERVICE COMPANY 
Box 155, Brooklyn, NY 11236 
(212)531-1557 


NEW! BELITA 


LIGHTWEIGHT PORTABLE 
COIN COUNTER 


NEW! BELITA 


LIGHTWEIGHT PORTABLE 
COIN COUNTER 


Manual or Electric 


Automatic Stop 
Inexpensive 


Coin Tray Support 
Bag Holder 

Fast 

Only 9 pounds 
Long Lasting 


R.H. BELAM CO., INC. 
1 Delaware Drive 
Lake Success, N.Y. 11040 
Phone: 516/488-5600 
Telex: 221568 or 7978093 
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REPAIRS 


All American & Foreign 
Game Boards 


All American & Foreign 
Color and XY Monitors 
Video, Pinball and 
All Game Repairs 
Rebuild & Refinish Cabinets 
Prompt Service with 
lst quality parts only 


‘Mike Munves Corp. 


30 Horton Ave. 
New Rochelle, N.Y. 10801 


1 914/636-5000 
G 


ia ne en ns en sk os a a ne 


212/279-6677 


FOR SALE: Stock Markets, Ticker 
Tapes, and Hi-Flyers. We also carry a 
complete line of Bingos and Uprights. 
We are also Distributors for Amstar's 
Hold & Draw. Antique Slots for legal 
areas. Call WASSICK NOVELTY CO., 
473 Hite St., Morgantown, W.VA. 


26505 (304) 292-3791. 


SCHOOL FOR ELECTRONIC GAMES. 
Electronic pinballs—one week, video 
games—one week, by SCHEMATICS! 
Our 11th year! CAL’S COIN COLLEGE, 
P.O. Box 810, Nicoma Park, OK 73066. 
Telephone (405) 769-5343. 


FOR SALE 


MIDWAY 
Pac-Man: (upright) «2.0.0.6 6 0064.5 $1750 
Pac-Man (cocktail) ....: 20008 $1400 
STERN 
Scramble (cocktail)........... $1550 
Astro Invader (upright) ....... $1350 
ATARI 
Missile Command 

(cocktail & uprights) ....... $1250 
DattleZOne: iia hoes sso es $1595 
EXIDY 
Spectar (upright) ic...) .5..<«. $1250 
TAITO 
Stratovox (upright)........... $1350 
GREMLIN 


Carnival (upright) ss. <.h.%056< 


MANY MORE—CALL FOR LIST 


Will consider trades 
CALL: 201/539-1214 


OR WRITE: c/o Play Meter 
Dept. Hd, 
P.O. Box 24170 
New Orleans, LA 70184 
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INGREASE GAME PLAY... 
BY THE PUSH OF A BUTTON. 


Players 

can identify 
Rapid Fire™ 
equipped games. 


Obviously, the more the 
players like a machine, the 
more they play it. The more they 
play a machine, the more you 


on a renewed interest in games 
like Space Zap and Rip Off 
when they are Rapid Fire ™ 
equipped. 
It makes your game special. 
The kit, including the circuit 
board plus front glass and fire 
button decals, (which identify 
your game as being Rapid 
Fire™ equipped), is a low cost 
investment that should pay for 
itself in increased game income 
every few days, over and over 


findinthe cashboxattheendof again. 
the week. On cocktail tables or games 
The Rapid Fire™ continuous with two separate player 
fire conversion kit will make controls like Armor Attack or 
any game you install it on more Wizard of Wor, two kits are 
liked and more played. required. 
Every week Yes On location 
hundreds of F/I», installation. 
games in Japan C7 The circuit board 
and comes complete with 
Taiwan are all necessary leads 
being and connectors. 
converted to AZ It installs on 
continuous fire — Operator most video games 
type play and it’s adjustable ysing a fire button, 
paying off daily in circuitry quick and easy . 
increased cash box counts. even the person who wrote this 
A proven idea. ad installed one in less than 
What Rapid Fire™ does is 10 minutes! 
enable the player to get Service is a snap too. The unit 


continuous fire action when he 
holds the fire button down. It 
gives players of Defender, 
Space Fury, Asteroids, 
Phoenix and other popular 
games an added thrill, anda 
tangible reason to come back 
and play your games again and 
again. 

Rapid Fire ™ also makes the 
single shot games like Space 
Invaders and Galaxian more 
exciting to play, especially 


when the action gets close to the 


laser base. . . similar to the 
automatic fire feature on Atari 
Centepede, and you can count 


is proven to be virtually trouble 
free and comes with a 60 day 
full replacement warranty 
against defects in materials and 
workmanship. 

Why delay? ... Order today. 
0%] az] I Se OS a ee 
Rapid Fire kits $18.95 each. 
Send check or money order, no 
COD orders. Prices include ship- 
ping handling. In Arizona add 5% 

sales tax. 


Rapid Fire’ 


22.1 E. Camelback Road, Suite 1A 
Phoenix, Arizona 85012 
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OOS OF WED GAMEY FOR SALE 


Locations throughout the United States 
Videos and Pinballs always available at good prices 


from out chain of 41 gamerooms. 


Contact Bruce Cherubin at 


(800)423-5405, 


in California (213)703- 0022 a 


for location address 


APPROXIMATELY 40 FLIPPERS FOR 


SALE: Single-player, two-player, or 
four-player. Good for home market. 
Phone 301/263-3491 for more 
information. 


EXPERIENCED MECHANICS: Wanted 


for video and pinball arcades and 
route in the Florida panhandle and 
Alabama. Must relocate to Pensocola, 
FL or Birmingham, Alabama. Top 
Salary & Benefits. For details: Call: 
305/563-2555. 


FOR SALE: Well established music & 


game route. Good equipment, 
reasonable price, excellent potential 
for growth. Located on east coast of 
Virginia. Exceptional buy for right 
party. Call: 804/787-4409. 


FOR SALE: “Reflex” bar top electronic 
game. 10 units available. Some never 
located. Other business interests force 
sale. Best offer. T.A. GARRETT, Box 
3029, Shiremanstown, Pa 17011. 
Telephone: 717/780-1095. 
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PROMs 


Programmed & Sold 


(2516, 2716-2532, 2732 & bipolars) 


SOFTWARE & NEW GAME 
DEVELOPMENT 


PROGRAM AUTOMATION INC 


385 Main St. Suite #2 
Metuchen, New Jersey 08840 


(201)494-3330 
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FREE CATALOG: and samples showing 
vending machine labels, truck signs, 
and badges.SETON NAME PLATE 
CORP., 2050 Boulevard, New Haven, 
CT 06505. Tel: (203)772-2520. 


Welcome, AMOA and visitors from abroad! 


VISIT US IN BOOTHS C-40 & C-41 


See why WORLD WIDE is foremost 


in equipment reconditioning 


expertise— world-wide! 


We handle all makes: music, games, vending. 


FLIPPER 
GAMES 


Reconditioned- 
Guaranteed. 


Equipment available As Is—clean, complete. 


EXPORT SPECIALISTS 
SINCE 1945 


$395 


and 
up 


Special export packing, documentation, etc. 


Distributors for the Industry’s leading manufacturers 


W WES RL RLD WIDE o/stributors co. 


2730 W. Fullerton Ave., Chicago, IL 60647 
PHONE: 312/384-2300 CABLE: GAMES-CHICAGO 


BRANCH OFFICE 
36339 Groesbeck Hwy., Mt. Clemens, MI 48043 
PHONE: 313/791-7870 
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LARGEST INVENTORY 


** GAMES ** 
FOR SALE 
IN THE SOUTH 


Tempest.............. call 
Defender .......... $2575 
Space Odyssey ...... 2595. 
Super Cobra ........ 2595. 
Centipede........... 2579. 
Donkey Kong........ 2550. 
GOEk $4.4.524.5 veo cree 2650. 
Vanguard............ 2495. 
Pac-Man............. 2495. 
Carnival............. 1695. 
Space Invaders (Taito) . 1295. 
Battlezone........... 1295. 
Space Wars .......... 695. 
Baseball.............. 595. 
Football .............. 350. 

COCKTAIL TABLES 
Super Cobra ........ 2495. 
Centipede........... 2475. 
Berzerk ............. 2395. 
Pac-Man............. 2375 
Moon Shuttle........ 1895. 
Crazy Climber....... 1695. 
Phoenix ............. 1495. 
Warlords ............ 1650. 
Space Zap........... 1295. 


Galaxian 


Black Hole ........... Call 

Catacomb............ Call 

8-Ball Deluxe ...... $1795. 

Flight 2000 .......... 1295. 

** HUNDREDS OF GAMES 
IN STOCK ** 


Ready for immediate sale. 
Inventory changes daily 
Call for close-out specials 
at AMAZING LOW PRICES 
and complete list. 
Trades? Yes, we take ’em. 
Knock-Offs? No, we don’t 

touch ’em. 


“Everything sold is 100% legal!” 


DIXIE AMUSEMENT CoO. 
2803 PASS ROAD 
BILOXI, MISS. 39531 


601/374-2681 


Contact: Steve Rodolfich 


: 
, 
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WIZ KIDS 


The VideoShirt 
Company 


Pac-Man ™ 
TM of Midway Mfg. 


Asteroids ™ 
T™ of Atari Inc. 


Galaxian ™ 
TM of Midway Mfg. 


Gorf ™ 
TM of Midway Mfg. 


Tournament T-Shirts 
COST: Only $42.00/Dozen 


SPECIAL: The WIZ KIDS will 
supply you with official club 


membership cards free with any 
order for their videoshirts. This 
is a great way to gain a mailing 
list of your customers. while 
promoting your locations. Also 
call or write for details on 
having your locations’ name 
imprinted on the backs of their 
licensed tournament. T-shirts. 
Call today before the waiting 
line begins! 


ALL SILKSCREENING 
IS DONE BY HAND 
and 
FULLY GUARANTEED 


TORII ROOK tok 


CALL OR WRITE TO PLACE AN 
ORDER: 
THE WIZ KIDS 
P.O. BOX 1582 
OAK BLUFFS, MA 02557 
617/693-1383 


FOR SALE. Used upright video & pins 
very reasonable. Call: 817/872-5593. 


diatiadaiall COINS FAST 


Coin Sorter with 


. Automatic Coin 
> bce Feeder sorts, stacks, 
— counts coins. Does 
od 


an hour’s work in 

10 minutes! 

e Cuts tedious hand 
work 

e Sorts up to 500 
coins per minute 

e Speeds roll wrapping 


COMPLETE: $114.°° 
- - 3-year guarantee on 
GE cnsire unit. Write for 
I details or order now 
=". for 2-week free trial. 
NADEX INDUSTRIES INC. 


Dept. 17426 
220 Delaware Ave. Buffalo, NY 14202 
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MONEY MAKER 


KkekKkKKk KKK KKK KKK KKK KKK KKK 


MANY PLACES PAY FOR 
MACHINE FIRST WEEK 
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TROUBLE-FREE 
MECHANICAL MECHANISM 


kkk kkk kkk kkk KK KK KKK KK KKK 


AVAILABLE IN 
Q-, 10-, & 25¢ PLAY 


kkk KKK KKK KKK KKK KK KKK KK KK 


SIZE 11° x 15° x7 
WEIGHT 15 Ibs 


OPERATORS—JOBBERS—DISTRIBUTORS CALL OR WRITE: 


STAR AMUSEMENT 
920 Lady Street, Columbia, $.C. 29201 
(803) 779-0544 


BUY HIGH COST OF NEW GAMES 


WHOLESALE VOUR PROFITS? 


Panasonic T.V.’s Why Not Convert Dead Pieces 


& into new money makers for less 


VIDEO RECORDERS than half the price 


CALL POR PRICES VIDEO CONVERSION KITS 


Easy to install....guaranteed! 
Also new and used games available: 


Scramble, Defender, Puckman II 


NORTH EAST nad many more 
DISTRIBUTING, INC. | | oo. nc von. 


880 Providence Highway 
P.O. Box 287 MEGA SYSTEMS 


Dedham, MA 02026 
(617)329-4880 Telex: 92-4489 (516)785-5473 
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CUSTOM MADE VIDEO CABINETS 
GALAXIAN STYLE AND CUSTOM DESIGNED 


and cabinet accessories 


$225.99 each 


Discounts for orders of more than 5 
Call for details: 
201/299-0235 


ee ee eee 
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EDUCATION 


Is the key to success in any 
technical career and especially 
the pinball and video game 
repair business. Now you can 
learn-not only practical know- 
how-but also a solid 
background in electronics and 
microprocessor technology. This 
knowledge will enable you to 
keep abreast of this fast 
changing business. At E.1.B. we 
offer courses at all levels. Day 
and evening courses are 

available. 


For further information & application: 


ELECTRONIC INSTITUTE 
OF BROOKLYN 
4823 Ave. ‘N’, Brooklyn, NY 11234 


212/377-0369 (collect) 


Back by popular demand 


NEW IMPROVED 


Asteroid operators: DON’T LET THIS HAPPEN TO 
YOU! Our modification Kit II is adaptable to all 
Asteroid games allowing you to vary any of 3 speeds 
virtually eliminating machine turnover even with 
your best players! TESTED & PROVEN. Games 
with this modification kit take in more money and 
faster than any other game on the street. Kit Ilin- 
stalls in minutes without changing chips. Kit I] was 
designed to improve play and increase profits & is 
operator adjustable. INCREASE PROFITS 
IMMEDIATELY. Send $25.95 + 2.9 shipping 
(includes all parts necessary to modify one game.) 
, DESIGN WIZARDRY, LTD. 
P.O. Box 519, Brooklandville, MD 21022 


24 HOUR 
GAME & PINBALL BOARD 
REPAIR SERVICE 


Ship us any game or pinball board. In 
most cases it will be repaired and 
shipped out within 24 hours of receipt. 
(Same day carry in service also 
available.) 


LOW FLAT RATE PRICES 
ON MOST BOARDS 


Our modern equipment and highly 
trained technicians let us fix them fast 
and pass the savings on to you. 


For further information 
or price sheet call or write: 


PYRAMID 


VENDING REPAIR SERVICE CO. 
4823 Ave.‘N’, Brooklyn, NY 11234 


212/252-1380 Telex: 181160 US 
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Klopp Lightweight 


PORTABLE 
COUNTER 


Manufactured in U.S.A. 


Width 9” 
Length 9” 
Height 10” 
Weight: 

13 pounds 


Manual — D2 
(pictured) 


Electric — DE2 


D2 Closed 
All machines are finished 


in soft gray crackle enamel 
and polished aluminum. 


CROWN \[/ 


Billiard & Sound Supplies Inc. 
180 Sunrise Highway 


Rockville Centre, N.Y. 11570 
516-678-3224 516-678-3220 


WANTED: Score display for Allied 
Leisure ‘‘Daytona 500’. Call or write: 
FAIRWAY AMUSEMENTS, 802 Moss, 
Columbus, MS 39701, Tel: 601/328- 
3391: 

FOR SALE: AMI juke parts. Many new 
parts available for G-80, K, Conti 1 and 
2,L and M etc. up toMM.-4. Write with 
details, pref. part # to: AUTOMATIC 
MUSIC CO, Box: 717 -Hobart 7001, 
TASMANIA AUSTRALIA. 


CRT Monitors 
for Video Games 


High quality and low price 
@ Color Monitors 
@ Black and White 
@ xX-Y Monitors 
@® Green Monitor 


Also carry computer grade monitors 


HANDWELL CORP. 
257 Castro St. 2-G 
Mt. View, Calif. 94041 


415/962-9265 


WE HAVE THE LOWEST 
PRICE ON AMERICAN 
LOCKS & HASPS 


ACE LOCKS re-keyed $1. 
ACE keys cut $1.9 


“FOR YOUR COMPLETE 
SECURITY NEEDS“ 


PHILADELPHIA VENDING 
8810 Dewees Street 
Philadelphia, PA 19152 


(215)698-2738 


ett S 
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(>> TURN IN YOUR * °® 


i AA OLDIES FOR GOODIES 


) rue) WE PAY CASH FOR JUKE $ 


| BOXES, PINBALL MACHINES, 
| ANTIQUES, ARCADE GAMES. 
GUM BALL MACHINES, 
ELECTRONIC GAMES 3 
REGARDLESS OF 


ge 2 CONDITION. Sas 
\* CEG my CALL OR WRITE TODAY' $ | 


Computer Earning Games, inc. 
91 Monroe St 18th Floor Rockville MO 20850 
Phone (301) 424-0600 


ADMINISTRATOR 
Prominant eastern distributor 
seeks a strong management 
person to handle all internal 


| operations. Scope of respon- 


sibilities include: 
SALES ADMINISTRATION 
ACCOUNTING 
CREDIT & COLLECTIONS 
CUSTOMER SERVICE 


‘(parts & service) 


IBM-34 user experience helpful. 
Candidate must have proven 
track record of 10 years. 
SALARY OPEN 
FULL RANGE 
OF COMPANY BENEFITS 


Send replies to: 
Play Meter Magazine 
P.O. Box 24170 
New Orleans, LA 70184 
Dept. AR 


NEEDED 
EXPERIENCED BOARD 
TECHNICIAN 


to set up and operate 
complete board repair center 
for large amusement company. 
Excellent salary and benefits 
Write to: 
Play Meter 
Dept. MG 
P.O. Box 24170 
New Orleans, LA 70184 
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SEEBURG 


UNBREAKABLE 
LEXON WINDOWS 
USC-1, USC-2, LS-3, 
USC-1, USC-2 
pricing and selection 
$29.59 each 


Lots of 5/25.°° each 


sd skeet beens pricing 
Lee 2a 5 hehe are aes pricing 
LS-2. selection—$15.95 ea. 


Used Seeburg phonos 
completely reconditioned 


Ds Di, sani owe neeaeeens $350 
LSS ced dn Sa bg does 

Divas asecilee te avlorecies ants 475 
Aad dig i eo hee e ines 975 
| a) ee ee ees 650 
OPS! ict ines ecs waved 725 
i Ss See aren ere 895 
SD? 5. 5 ang ce chne EN 995 
no 8S See re 1095 
of Be ree eee re ee 1195 
SMC+T ci acdsee taut sss 1350 
SUD! 2 cs i-cabigacek as 1195 
SMIGCE ib ycias ole agian 1350 


DEC-1 consolletes . $200.9 


SYRACUSE COIN 
MACHINE EXCHANGE, INC. 
19 Eastern Avenue 
Syracuse, New York 13211 


(315)432-1932 
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BIG DISCOUNTS ON 
New & Reconditioned video games 
We offer excellent service, 
repairs & modifications, PCB 
boards, component parts, & 


speed-up kits for videos. 


ROYAL TRADING 
P.O. Box 461 
W. Lebanon, N.H. 03784 


(603) 298-5496 


NO SALES TAX IN NEW HAMPSHIRE 
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Ly 


FOR SALE ; 


Original . .... 6.5.65 6555. $895.99 % 

Deluxe orlII........... $945.90 
Midway Cocktail 

Galaxian............. $1545.90 


WRVVVVAAN 


All well cared for and ready to ship 


REILLEY ELECTRONICS 
2046 Bramblewood Drive 
Atlanta, Georgia 30329 


404/320-1112 
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LOCATION READY 
SPACE INVADER TABLES 


* $850.00 * * 


NOT USED—NOT REFURBS 
WITH COLOR MASKS, 
90-DAY WARRANTY 
SERVICE BACK—UP 
ENGLISH MANUAL 


CALL FOR PHOTOS & INFO 
Super clear color tables or uprights 
From $995-$1495 


SIGNATRON U.S.A 
213/243-2391 


FOR SALE: NEW AND USED SIRCOMA 
Draw Pokers. Also Lotto Fun, Barrel O 
Fun and Shoot A Line. Call: FRANK 
GUERRINI VENDING MACHINES, 
INC., 1211 W. 4th Street, Lewistown, 
PA 17044. (717)248-9611. 


| VIDEO ANALYZERS | 


MIKE: B/W RaSstOh ccc civics ony eames $79.95 
MKS: COlOr RastOl ocd cs an i'n eas $99.95 
MK6: B/W XY (Vecter*) 

*Wells, Garder & Electrohome only $129.95 


ASC/FLORIDA 
1206 West Central Blvd. 
Orlando, FL 32805 
1-305/422-5199 


WHEN YOU CAN’T FIND WHAT YOU’RE LOOKING FOR 
YOU HAVEN’T CALLED BENSAR. 


LEADERS SERVING OPERATORS IN THE INDUSTRY 
FOR NEW AND USED EQUIPMENT. 


7ENSA 


P.O. Box #47 
New Richmond, Ohio 45157 


(513)553-2672 


(800)543-0368 (Toll-Free outside Ohio) 
(810)460-2875 (International TWX) 


<—P <P <P <P 4B SDP =P —_ 


sisialanil achiade 
BLACKJACK 


ONLY $795.99 


HALTRONICS GAMES 


651 Brannan St. #5 
San Francisco, Calif. 94107 
(415)495-0425 


-------- 


a a SS SS SE 


HELP WANTED . 


¥ 
National operating 
company looking for free- 
lance service people in 
the Greater Chicago & 
Indianapolis areas. Must 
be knowledgeable in solid 
state & TV circuitry to 
field service amusement 
video games. 


Reply: Play Meter Magazine 
P.O. Box 24170 
New Orleans, LA 70184 
Dept. PM 
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Professional | 
Amusement Associates 


Specialist in the 
Arcade Industry 


Sound professional advice 
and experience in all phases of 
the arcade business. 

No Sales—No pre-fab programs 

Custom tailored programs 
to fit your needs and 
pocketbook by a nationally 
known executive in the arcade 
industry. 

Write: 
750 Ponce de Leon Place 
Atlanta, Georgia 30306 
or Call: 404-433-4524 


WANTED 
DISTRIBUTORSHIP 


To buy in the Midwest, 
Must have major coin-op game line available. 


WRITE OR CALL: 


AMERICAN GAME EXCHANGE INC. 


4688 Alvarado Canyon Road 
San Diego, Calif. 92120 


800/854-2521 


PHOTO MACHINES 
WE BUY & SELL 


CHEMICALS, FILM, PARTS 


GAMES & CIGARETTE ROUTE FOR 


FOR SALE:1¢ AMERICAN WEIGHING SALE in the mid-South. Growth 


SCALES. Excellent condition. No BEST PRICES GUARANTEED! potential unlimited. Selling for health 
maintenance. 125.° each. Quantity HANNA MEG. CORP. reasons. Please inquire. DOLLAR 
discount. 803/233-5134 Box 8301, Waterville, NY 13480 AMUSEMENT, 208 No. Church, 


315/841-4112 


Greenvill, $.C. 29604. Tenton, Tenn. 38382. 


U.S. amMUSements, INC 


2 W. NORTHFIELD RD. LIVINGSTON,N.J.07039 


Cocktails 
and 
Uprights 


Crazy Climbers 
Monaco GP. 
Astro Blaster 
Eagle 
Scramblers 
Astro Fighter 


Amstar Hold & Draw Pokers, 21, Blackjacks New ITC 
Missile Command 


Bally Bingos, Stock Markets, Ticker Tapes, Balis, Nashvilles, Blue 
Chips, High Flyers, Dixielands, etc. 


17 Taito Cranes Brand New 

4 Exhibit Streamline Diggers Rebuilt 
42 1934 Pace Comets 

20 Assorted Mills, Segas & Jennings 
2 Caille Musical Console Slots 


Assorted used Seeburg phonographs LS-1, LS-2, LS-3, USC-1, USC- 
2, Olympians, etc. 


Irving Kaye Silver Shadow Pool Tables 


Jar Tickets G Punchboards 


Pac-Man 
Venture 

Hustler 

Piranha 
Asteroid Deluxe 
Galaxian 
Route 16 
Defenders 

Uni War 

Gorf 

Wizard of Wor 
Moon Cresta 
Space Invaders 
Super Cobra 
Asteroid 
Vanguards 
Pleides 

Space Odyssey 


Space Fury 
Omega Race 
Centipedes 
Phoenix 


Call the bosses, Sal or Alan collect for 
special prices. and mention this ad for 
additional savings. 201-926-0700 
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GOOOOOO0O000000 COOOOO0000 
sa a ge CHECK OUR PRICES 


ATARI: Breakout, Avalanche, BEFORE YOU BUY 
Night Driver, Tank, Super 
Bug, Starfire, Destroyer, 
Ja te ae heal ROCK-OLA 484 (like new) ..$1995. Super Bug ...... Feet e eee 695. 
eMlans, stunt Cycle, Starship ROCK-OLA 480 (like new) ... 1695. Breakout II (cocktail)......... 300. 
Midway: Seawolf I, Gunfight, Missile Command (cocktail).. 1895. | Football (2-pl) ............... 450. 
Maze Asteroids Deluxe Smokey Joe................ 595. 
Venture Line: Smash (cocktail/new) ............ 1995. Sea Wolf I ................. 595. 
Exidy: Space Firebird Sprint Il.................06. 995. ee Breakout sates wath wees Eyes 
S. Billiards: Space Battle EAGle soa stglsaeineieese es 1795. OCHIX (New)... 6s esa e : 
Riot: Tenia Crazy Climber (new)........ 1995. Star Hawk ................. 795. 
RinsOtl 64455540 os ews de oe 1295. a a Pha kode Sep ee 
: The Bnd 6 giiGokisedvan data 1795. BOCIAR io fp 6ete tame aees bees 
Pome vanes Tank Battalion (new) ....... 1995. ee | eee eT eer Te eae 
Also have musi Space Panic (new).......... 1995. LAP WASHC iis cee se wes 
games ee ee oa Intruders Revenge (new) ....1995. Moon Cresta.............. 1695. 
monitors and few new game Spider (new)..........--005: 2095. Stratovox................. 1595. 
cabinets. Prices negotiable. 
Call for information: Moon Base (cocktail or mini) Space Invader Deluxe Style ............ $995. 
812/376-0636 New DYNAMO pool tables new size model 17-27-37 ........... $1095. 
FOR SALE: Torch $595, Pink Panther x*wew* 
$1275, Counter Force $675, Star Race 
$695, Force Il $1225, Circus $725, Evil KLOPP LIGHTWEIGHT 
Knievel $325, Skateball $795, Star Trek PORTABLE COIN COUNTERS 
$395, Flash Gordon $1550, Kiss $495, AVAILABLE. 
Fathom $1575, Fireball Il $1475, Xenon MANUAL OR ELECTRIC 
$1375, Sea Witch $625, Quick Silver es, 
$695, Ali $750, Meteor $625, Lightning te, 
$1475, Nineball $975, Flight 2000 $1225, Ss Hy ALSO DOWNEY-JOHNSON & BELITA 
Scorpion $695, Alien Poker $950, Lazer me. 1 
Ball Jungle Lord $1575, $595, Algar yu MM SM 
$895, Black Knight $1345, Superman 
$625, Rally X $1645, Gorf (Floor 
Sample) $2275, Galaxian $1650, Gorf PLAY MORE GAMES DISTRIBUTING, INC. 
Cocktail Tavle 92 loi, submarines) US WATS (800)433-2908 TX WATS (800)772-2703, OR (817/429-7705 
The End $1595, Scramble $1825, TELEX: 732-561 TELESERV (Dallas) 
Berzerk $1725, Missile Command 


Cocktail Table $1495, Battlezone 
$1175, Battlezone (Open Face model) 
$1350, Warlord Cocktail Table, 4 
Pl(Floor Sample) $1195, Red Baron 
$1975, Asteroids Cocktail Table $1750, 


Armor Attack, 2 PL $1750, Star Castle Vv 

$1675, Moon Shuttle (Floor Sample) a PHOENIX 

$1795, Colony 7 $1675, Targ $1095, \ xR 

Crash $475, Spectar $1675, Tailgunner, © «) ABLE 
Sit-down $1225, Astro Fighter $1295, COCKTAIL T 

Moon Cresta $1450, Tranquilizer Gun 

$1395, Killer Comet (Floor Sample) Q « BRAND NEW 

$1495, Brand New Radarscope — OS 

(Cockpit Model) Bargain Price (Call or afe : 00 

Write), Brand New Dynamo latest $1495. F.O.B. CHICAGO 
model Fossball $445, Clay Champ, 2 Pl ” a ae 

Gun (Unshopped) $575, Humpty (*Less when you purchase 5 or more) 
Dumpty See-Saw $395, Scoot Around 

Carousel $475, Magic Carousel Merry- 
Go-Round $475, Big Wheelie 


Motorcycle $1650. (On Kiddie Rides 
add $50 per ride for packing and 


crating). Call or write NEW ORLEANS Write or Call In terloagic, Inc. 


NOVELTY CO., (NOTE NEW 


OOOOOOOCOOCOO 


ADDRESS) 3030 No. Arnoult Rd., us 9806 West Farragut Avenue 
oo La 70002. Tele: (504) 888- at once Rosemont, Illinois 60018 
tine eee for additional 

: Manuals and schematics ° 
for any electronic pinball. Also some offerings!!! 312/671-0305 


videos. Call 212/458-5005. 


PLAY METER, December 1, 1981 195 


News briefs. .. News briefs. .. News briefs... News briefs... 


iS ack dre ee .Officers of Seeburg/Stern gave a congressional appearance to advocate 
defeat of legislation (H.R. 1805) that would substantially increase the copy- 
right royalties paid by jukebox operators. Appearing before the U.S. House 
subcommittee on courts, civil liberties, and the administration of justice, 

the manufacturing execs "tried to explain to the subcommittee members that 

this legislation would be very harmful to jukebox operators because phono- 
graphs are not very profitable and copyright royalties have already been 
heavily increased," said Larry Siegel, president of Seeburg Division. H.R. 
1805 is being pushed by record companies and performers. The subcommittee 

was scheduled to decide whether to report the bill favorably on October 14, 

dnd ‘Ehe: Asse appeared Very CLOSE. Mile 0 ss.e Se 6d hae we ded 0:4 8 40 wees eee tee es 
ee ee ee A U.S. District Court opinion in San Francisco has dismissed counter- 
claims against Pizza Time Theatre, Inc. by Brock Hotel Corp. of Topeka, Kansas, 
allegeding abuse of process and unfair competition. The litigation had arisen 
from a now terminated co-development agreement between the two companies. 

Pizza Time had sued Brock (the Topeka Inn Management) in early 1980 after 

Brock gave notice it would rescind a contract with Pizza Time to build and 
operate 200 Pizza Time units in the midwestern and southern United States. 

The San Francisco ruling of October’ 1 clears the way for trial of Pizza Time's 
SuLt,” an. whieh S150 million ain damages. 1S". GOUGH bess 66 6.5 6 Kine Siw Kos wood eB 8 ee 


ee ee ee Exidy, Inc. has announced that it will no longer maintain any 
exclusive distributor relations. This announcement coincides with the 

opening of Exidy's International Marketing Headquarters in London. "We feel 
that the non-exclusive arrangement with both domestic and international 
distributors," states Lila Zinter, Exidy's director of marketing and inter- 
national sales, "benefits all of our customers and all of their customers as 
well." Zinter will be heading up the international headquarters to meet the 
needs: Of 2xioy' Ss BuUropean CuStOMmere . o.5.0 0 beds dh ew sels £24 Ok sa he 4 be Se eRe Be 
ee ee ee Exidy Ireland has been granted an exclusive license to manufacture 
Crush Roller in Europe from Samno Trading Co. Ltd. Crush Roller was a smash 
hit at the JAA Show in Japan, according to Exidy's Pete Kauffman, Noah Anglin, 
Howell Ivy, and Lila Zinter, who all previewed and selected it as the most 
outstanding new product at the show. Director of manufacturing, John Hogan, 
stated, "All systems are go for Exidy Ireland to begin producing Crush Roller. 
We look forward to a big first year in Ireland." Exidy's Venture, the only 
American designed game to be exhibited at the JAA Show according to Exidy, will 
be licensed to a Japanese manufacturer. Also, Exidy has sold its original game 
of three years ago, Starfire, to another Japanese company to be built and sold 
in Japan as Rolling Starfire. Future Exidy designed games, Mouse Trap and 
Victory, as well as Crush Roller, will be premiered at the AMOA Show in Chicago.. 
Ee ee Stern Electronics has obtained further federal court orders impounding 
alleged pirate Scramble video games in New York City. After separate copy- 
right infringement suits were filed by Stern, judges ordered the seizing and 
impounding of bootleg Scramble games at the Gateways, Inc. arcade on First 
Avenue near 62nd Street in Manhattan, and under a federal court order in 
Brooklyn, New York, games were impounded from a game room operated by Fern- 
crest Distributors, Inc. of Rhode Island, at the Sands Hotel in Atlantic 

City, New Jersey. The alleged copy games involved were designated "Scrambler" 
and "Air Shuttle" in the two respective cases. Meanwhile, litigation brought 
by Midway Manufacturing continued in October before the International Trade 
Commission to seek an order excluding copies of Midway's Pac-Man and Rally-X _ 
from North American distribution. I.T.C. ruling was expected after the end of 
October. In other courts, Midway sought injunctions for seizure of pirated 
gamés...at--numerous locations, said a, Midway SPOKGSMAN .:. ... css 0 600s 0 466 Sots 3 cle we es 
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GOCE OOO 


carina 
FAIR WARNING: 


al | The boys at Gottlieb give 
a fair warnin’ to you folks 
co » that to foller the world’s _—_i| 
favorite pinball game, 
\ BLACK HOLE, were gonna 

oe bust our new video game 
cys out of the corral real soon. 
Ne 


we Pardners, git ready for 
I some real 

€ 

) itm fancy shootin’. 
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Life for frogs has never 
been more dangerous 
than with Sega/ 
Gremlin’s newest video 
game, Frogger '™., The 
lily pads and ponds of 
yesterday are only a 
dream as players at- 
tempt to save Frogger 
from wreckless hot rods 
and hungry crocodiles. 
Frogger is Crazy. It’s 


RE 
‘ 


SEGA 4 Gremlin SEE rn . 


Psy trey 70, ‘11, 72, 88, 89 AND 90. 


GREMLIN INDUSTRIES, INC., 8401 Aero Drive, San Diego, CA 92123 TLX: 910-365-1621 


danger and fun rolled 
into one. Frogger leaps 
from speeding cars 
and trucks on a busy 
highway to slippery 
logs and diving turtles 
in a rushing river. His 


- jeopardy, safe only in 


a protected swamp 


erous river. 


home along the treach- 


A one or two player 
game, Frogger has a 
special place among 
other games, with 
happy, toe-tapping mu- 
sic and intriguing game 
play that’s fun for the 

hole family. Your 
profit skyrockets be- 
Cause Frogger scores 
big with every crowd. 


1981 Gremlin Industries, Inc. 


